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Christmas Greeting and A Prosperous New Year 


The E. C. Atkins & Company have pleasure in extending you their 
cordial Christmas and New Year's Greeting. 

May the ensuing year mark new increases of prosperity in all your under- 
takings. 
The wise New Year's Resolution fulfils the Old Year's Inventory. A 
good Resolution is to order Atkins Saws, , 

A good time to order is right after Inventory. 


E. €. Atkins & Company, Inc. 


“‘The Silver Steel Saw People” Established 1857 


Home Office and. Factory, Indianapolis, Indiana 
Canadian Factory, Hamilton, Ontario, Machine Knife Factory, Lancaster, N. Y 
Branches carrying complete stocks in all large distributing centres as follows: 
Atlanta Chicago Memphis Minneapolis New York City New Orleans Portland, Ore 
San Francisco Seattle Washington, D. C. Vancouver, B. C. Sydney, N. S. W Paris, France 


ENTERED as SECOND CLass MATTER May 22ND, 1913, AT THE ADVERTISING INDEX PAGES 153-154 
Post OFFIceE, AT NEW YORK, UNDER THE ACT OF MARCH 3RD, 1879 EDITORIAL INDEX PAGE 51 





HARDWARE AGE December 25, 19)@ombe 


eee eee 


20MIN ALAA eM 


Christmas, 1919 


O every one of you who counts us as a 

friend we send our heartiest Greetings, 
with the hope that our present relations may 
continue for many years to come. If there 
be those whom, inadvertently, we have 
offended, to them we send our heartiest 
Greetings also, and hope that we both may 
learn that each of us, after all, is a Good 
Fellow. 


And so we wish You Alla Merry Christmas 


and a Happy New Year. 


International Silver Co. 
MERIDEN, CONN. 
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The FactorythatWorksforYou gmt) 


} “SHAVE 
WITH A 


a7 ‘ s SMILE 
EIGHT HOURS A DAY 





You hear it said constantly that people are producing less yet consuming 
more than at any previous time in history. 

Eight hours a day—except for the Old Man—is by way of becoming a 
legalized habit all over the world. 

Who pays the bill? 

In the form of the decreased purchasing power of money, practically 
everybody pays the bill. 

Yet Durham Duplex Razors still sell at the old, standard, long-famous 
price. The Durham Duplex dollar hasn’t shrunk a single continental cent! 

Through War and through Reconstruction, through shorter hours and 
through rising costs, the Durham Duplex Company have never let the price 
anchor drag into deeper waters—have never let quality trim before the 
storm. 





When nearly everything else in the world is going with the tide, how 
can Durham Duplex Razor stand fast, unshaken? 

By so organizing production that eight hours will turn out a full day’s 
work. By improving the machinery to compensate for the men. By con- 
tinually inventing new processes that meet rising costs head on. 

Head on—that’s the attitude Durham Duplex Razor Company takes 
toward every difficulty. That’s the attitude that must be taken by all who 
are responsible for others’ jobs and not merely their own. 


ee OO OWOT LULU 


The Durham Duplex Razor Company realizes well enough, as manufac- 
turers, the technical triumphs they have won in being able to offer their 
dealers the same great razor at the same low price, but even this Company 
was unprepared for the chorus of praise its dealers are everywhere raising— 
















For dealers all say: the fifty-cent dollar means it's twice as easy to sell 
Durham Duplex Razors as ever before! 





_ -Ho? aceé Holle 2 





(To be followed January 8th by “How Many Razors Make a Man?”) 


URHAM)-§ UPLEX, 


RAZOR COMPANY 


: Jersey City, New Jersey 
A Real Razor—Made Safe U. S. A. 
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accomplishments are 
the influential factors 
that induce him 


to specify 








Brown & Sharpe 
Machinists’ 
Tools 


Providence R.I.U.S. A. 
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Millers Falls Leaders 


Here are five leaders out of the many tools we make. Back 
in the beginning, these tools had a leadership that came 


from their being new inventions or improvements. And 
down through the years they have held this leadership 
from constant improvement in design and never-failing 
adherence to the Millers Falls standards of tool making. 





Advertising is making this leadership more conspicuous 
than ever. And no dealer can justify a tool department 
that doesn't include every one. 


Show all these tools in your window and have your sales- 
men push them so that your store will benefit to the utmost 
by our national advertising. It is the one sure way to 


tool-selling success. 


MILLERS FALLS CO. 


“Toolmaker to the Master Mechanic” 


MILLERS FALLS MASS. 


WITT 
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uantity Production 
Lowers Prices 


The big news of 1920—CaloriC makes 
heavy price reduction in the face of the 
est labor and material costs in history, 


‘Increased factory capacity and concentra- 
tion on one product to meet the avalanche of 
CaloriC demand—these are the outstanding 
facts back of this new CaloriC achievement. 


To the Caloric Dealer this means PRICE LEADERSHIP 
added to QUALITY LEADERSHIP. It means selling argument 
competition cannot meet. It means opportunity UNLIMITED. 


The 1920 CaloriC is the nearest perfect heating plant 
produced—perfected in important details and improved in 
quality wherever improvement has been found possible. 


. The CaloriC is an unequalled successin over 76,000 

4 limgs from Alaska to Florida and from Maine to Cali- 
+ CatoriC advertising always surpassing in previous 
years the combined advertising of competitors, will in 
1920 far outstrip anything we have ever before attempted. 


CaloriC price leadershipsis_a new call of opportunity. 
One of the fine territories stil? op@én.may be in your local- 
ity. Details of the CaloriC proposals request. Write 
for them Now. 


Diier Shiininn The Monitor Sees Company 


and Selling Sutin . The Monitor Family) 


is Nation Wide 600 Cest Street ; ; ; 
101 Years in Business Cincinnati, Ohio 
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ER XLVII 


SAVE YOUR MONEY 


You have bought some Liberty Bonds. 
Good! Hang on to them. 
You have also bought some W. S. S. 


Good! Buy more of them; and if you haven't 
opened a savings account in a local bank—do that, 
and do it now. 


For several reasons: 


First, because, as Lincoln said: ‘The Value of 
Life is to improve one’s condition and saving is the 
foundation of advancement.” 


Second, because, as Franklin said: ‘Money begets 


money and its offspring can beget more.” 


Third, because in saving money you are capitalizing 
your time and building up a credit standing with the 
banker that will be exactly what you need when the 
time comes for you to buy an interest in “‘your” 
store, or to make any other big step upward in your 
business career. 

And these are only a few of the thousand reasons 
for makine whatever sacrifice is necessary now to 
salt something away out of every pay envelope— 
bar none. 

A growing bank account makes you grow bigger as 
it grows bigger. 

It makes you a better salesman and a better buyer; 
because both selling and buying depend upon a true 
conception of the value of money. 


E.C. ATKINS & COMPANY, INC. © 
“THE SILVER STEEL SAW PEOPLE” 
Established 1857 


INDIANAPOLI 


SAV! 























And if you think the “‘H. 

C. L.”” makes saving im- 

possible, speed up your sales ir. Atkins Saws and 
Tools. The “‘raise’’ will come—and quickly. 


Ask for our bock ‘Pointers’ and learn something 
to vour advantage. 





S, IND., U.S.A: 
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10 Solid Whole 
Parts Only 


“Cost a trifle more 
to reduce the 


‘Cost in SERVICE” 
Evidence 


We can think of no better evi- 
dence to conclusively prove the worth 
of COES WRENCHES, other than actual 
sales statistics. 
More than a million COES WRENCHES are 
sold annually and of this number returns for 
claimed defects average from three to four per 1000 
output. . 
This extremely small percentage of defects illustrates 
the care that is taken to make each COES WRENCH perfect. 
COES KNIFE-HANDLE WRE.NCH is expressly desicned for all 
around general use, being assembled from ten whole solid parts, 
firmly riveted together. 
A Wrench of quality whom all leading dealers rely on for wrench 
profits. 
A Wrench whose annual sales volume guarantees positive and 
frequent wrench sales. 
Immediate delivery from your regular Jobber. 








KE Coes Wrench Company 
fire REGISTERED IN Ra PEN E i , 
U.S. PAT. OFF. BY stablished 1841 in 
TRADE MARK REG. 


eve) ak—u Worcester, Mass 


\ 4 ©0,.N264696.6 
WOES wench is AGENTS 


SESTER, MA J. C. McCARTY & CO., 29 Murray Street, New York 
J. He. GRAHAM & CO., 113 Chambers St., New York 
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“AMERICAN SHAW 


The Principle of the Weed Tire Chains for Automebiles | 
and Motor Trucks Humanely Adapted to Horses’ Hoofs 
pepe CHAIN OVER-SHOES give horses secure footing on slippery 


pavements and roads. The Chains are so constructed and arranged that they 
give the animal 48 points of contact—12 under each foot. 


Cannot injure the foot or leg in any way, as it is impossible for 
the Chain or center link to touch the frog. They also prevent the 
“balling’’ of snow and ice 
in the shoe. 





Awarded a prize of $500 
by the American Society for 
the Prevention of Cruelty 
to Animals — the only 
one of its kind ever 
granted. Warmly en- 
dorsed by the Massa- 
chusetts S. P. C. A. 
and the New York 
Women's League for 
Animals. 


AMERICAN 
CHAIN OVER-SHOES 


enable a horse to step out fearlessly on 

the slipperiest pavements and roads, and thus he 

can use every ounce of his strength for pulling power instead of wasting it in futile and 
pitiful efforts to keep on his feet. 


AMERICAN CHAIN 


General Sales Office: BRIDGEPORT; 


Grand Central Terminal In Canada —Dominion Chain 


iia LARGEST MANUFACTURERS 
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It is cruelty to send horses out on slippery 
pavements and roads without equipping all four 
hoofs with American Chain Over-Shoes. They strain 
their muscles and tendons, fall and injure hips and knees, 
and sometimes break a leg, which means the use of a pistol and 
the loss of valuable horseflesh. 


Drivers should insist upon their emp loyers furnishing American Chain Over- 
Shoes to be kept in the trucks and wagons for immediate use at the first indication of 
slippery going. 
DIRECTIONS FOR ORDERING 


Horseshoe (41% in. across middle) takes No. 3 Over-Shoes No. 6 Horseshoe (6% in. across middle) takes No. 6 Over-Shoes 
ama°* °* * 3) * wae * _ 
2 No. 7 


(6% “ ” ) * No. 7 
(5 * No 


. ) ws 
(5% “ - ” 3 “ Mas ”* be No. 8 : ie (7 . - ear “No.7 
) * No. 6 


(5% “ Extra Large Size TreTUTCT Terr r Tir * No. 8 


The average 1400 lb. horse requires a No. 5 Chain Over-Shoe and the average | 600 lb. horse 


requires a No. 6 Chain Over-Shoe. American Chain Over-Shoes for Mules are made in small, 
medium and large sizes, and fit all Mules. 





Price for any size: $5.00 per set of four for horses or mules. 


DEALER SALES OPPORTUNITY 


The above advertisement is already working directly in your interests through the great power 
of The Saturday Evening Post. 

AMERICAN CHAIN OVER-SHOES will soon be universal equipment for horses—and repeat 
the wonderful triumph of our WEED TIRE CHAINS for automobiles. 

Order AMERICAN CHAIN OVER-SHOES from your jobber now. Display them in your win- 
dow while your customers need them most. Some alert Dealer in every community is going to be 
Headquarters for AMERICAN CHAIN OVER-SHOES. 

Here is a real sales opportunity only measured by your willingness to accept our co-operation, 
because to every Dealer stocking AMERICAN CHAIN OVER-SHOES we furnish attractive cards and 
folders with postage stamp attached ready for the Dealer to send right out to his own customers. 

Give your jobber an order to-day. Our extensive advertising, backed by the literature we sup- 
ply for you to send out over your own signature, will move AMERICAN CHAIN OVER-SHOES 
rapidly from your shelves. 

The big season is on. Act now. 


COMPAN Y, Incorporated 


CONNECTICUT DISTRICT SALES OFFICES 


. - Boston. Chicago 
Co. Ltd., Niagara Falls, Ontario oo ee 


Philadelphia , 


OF CHAIN IN THE WORLD . 
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A‘sTraction 
Giant Born of 
Modern Science 


Startling economies of heavy train haulage have 
been effected by electric locomotives on difficult rail- 
road sections. 


Nicholson Files 


widely favored in shops where electric locomotives 
are made, are maintained in their position of file su- 
premacy by modern, scientific tests for both cutting 
keenness and uniformity of shape and temper. Files 
that are ready-sharp for instant service. 


File Filosophy and the NICHOLSON Cata- 
log are of vital interest to file users. 


Nicholson File Company 


Providence, R. I. 
U. & & 
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Stanley Tools 





CCQYTANLEY” Nail Sets and Center 


Punches are made of a special 


gerade of tool steel. They are hard- 
ened on both ends by an improved 
process, given an otl temper and will 
be found to “stand up” under the most 
severe conditions. 

Special care has been taken in se- 
lecting the proper knurling for the 
shank, and the workman will find that 
the feeling of security as to “grip” 1s 
a particular feature of “STANLEY 


Nail Sets and Center Punches. 


The top or head is shaped to just 
the right form to reduce to a minimum 





the possibility of the hammer slipping 
when striking a blow. 

The point or tip of the Nail Sets 
that come in contact with the nail 
is “cupped” and the edges nicely 
rounded. 

The point or tip of the Center 
Punches is accurately made and al- 
ways in the center of the tool. 

All sizes of both Nail Sets and 
Center Punches are four inches long 
from end to end. 

These are packed in attractive dis 
play boxes and every tool sold means 
a satisfied customer. 

You should have them in stock. 
They will prove themselves sellers. 


STANDARD STANLEY RULE & Lever Ca. 


THE WORLD 


OVER New Britain, Conn. U.S.A. 
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MECHANICS 


Why the 
Pexto “300” 
Stays Sold 


Because there is no wear-out 
toit. Because years of hard usage 
on the heaviest of work, finds it 
ready as ever forthe next bigjob. 


The Pexto No. 300 solid steel wrench 
has remarkable lasting power, due pri- 
marily to its simple, patent-protected 
construction. It’s made of only three 
simple parts—it can’t possibly fail to do 
any reasonable task assigned to it. 

One part is the head, bar and handle 
forged solid from piece of steel, second 
is the sliding jaw, and third is the screw. 


Mechanics in every field have learned 
to know and respect this husky wrench. 
Some are numbered among your cus- 
tomers. Others who patronize you 
have learned of Pexto Quality through 
the extensive Pexto advertising campaign 
in the Saturday Evening Post. 


All are ready to be sold the complete 
line of Pexto Tools. There is no surer 
way for you to increase your tool sales. 


THE PECK, STOW & WILCOX COMPANY 
Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 
and Sheet Metal Workers’ Tools and Ma- 
chines, Builders’ and General Hardware. 
Southington, Conn. Cleveland, Ohio 


Address all correspondence to 234 West Center Street, Southington, Conn. 


100% American for 100 Years. Founded in 1819 


HAND 
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NOTHER year has gone around —a year which 
marks in history vital advances in civilization, in 
methods of governing and in methods of dealing | 





















with each other. It is our hope that the new year that approaches 
will deal with you generously, profitably, and will find you in good 
spirits and help to increase your success in your business. 





We look upon the coming year as one which will be Hh 
of phenomenal progress to all of us in the building and | 
builder’s supply field. You can see it yourself. 





There are not nearly enough buildings for people to live | 
in and the prosperity of your community has brought more 

automobiles than there ever were there before. And all this | 
means more garages, more garage hardware and more hard- 
ware of all kinds to be sold by you. 


We thank all of the many friends who have made possible our steady 
growth during the seventy-six years in which we have specialized on making 
Wrought Steel Butts, Garage Hardware and Wrought Steel Specialties as 
good as we possibly can make them. 


THE STANLEY WORKS 


| | 
Hl NEW BRITAIN, CONN. ] 
i NEW YORK CHICAGO | 
il - 100 Lafayette St. 75 East Lake St. 



















































December 25, 1919 


HARDWARE AGE 








18 Kinds 


K-K Channel Nails 

K-K Tack Point Channel Nails 
K-K Tapping Nails 

K-K Shoe Nails 

K-K_ Slivers 

K-K Soling Nails 

K-K Pegging Nails 

K-K Curl Nails 

K-K Curl Rubber Heel Nails 
K-K Cobbling Tacks 

K-K Shank Tacks 

K-K Quilting Tacks 

K-K Miners Tacks 

K-K Hob Nails 

K-K Kup Head Rubber Heel Nails 
K-K Shoe Rivets 

K-K Rubber Top Lift Nails 
K-K Wood Heel Attaching Nails. 














NE ree eee ee 
St. Louis 





K-K SHOE NAILS 


for 


<@i>— REPAIRING BY HAND 


The Standard style shoe nail, plain, headless and 
with a bright finish, used universally for heel build- 
ing and heeling. 

The K-K Shoe Nails are cut from high grade steel 
plate. 


There are many styles and sizes of Nails used in the 
repairing of shoes. 


We make those for which a general demand exists 
and make them right. 








K-K SHOE NAIL 


KLEAN-KUTT NAILS are noted for their fine, 
even finish. They are exactly what their name im- 
plies—clean cut and free from slivers or dust. 


They are specially designed for the repairing of 
shoes for home or repair’ shop use. 


They sell well and hold customers. 
Packed in neat, strong and destinctive boxes. 


Illustrated Catalogue and Price List sent on request. 


United Shoe Machinery Corporation 


Boston Mass. 
BRANCHES: 

CO ee eee ; 87 Main Marlboro, Mass. 11 Florence 
Brockton, Mass......... cceccenec cae Come Milwaukee ; 258 Fourth 
MN 6-5 0 sc0sid 5-6-2855 5 eee .....18 So. Market New Orleans weeeeeees- 216 Chartres 
SR ET OTe Oe ...708 Broadway New York , , Satadtirn eaten 39 Warren 
Haverhill, Mass. Pe ee Le re ere 145 Essex New York, J. K. Krieg Pee TTT TT, 
Johnson City, N. Y... ; BR Pee OE 124 Main Philadelphia ....... Pare ...221 North 13th 

...306 Broad PO IMEP WS (6. oo-a ik a6 bos Re paw cetera eke hokane 130 Mill 
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“WICKWIRE” Screen Wire Cloth . 


F IVE distinct kinds, covering every standard requirement, are at your disposal... Every i 
Fone bears the “WICKWIRE” label which is a guarantee of the highest quality... <-. 





PAINTED WINDOW SCREEN WIRE CLOTH—The enamel finish of this dothvistabec- 
lutely unequalled. It is our biggest scller. ney 


WICKWIRE BRONZE WIRE CLOTH—Special composition metal making it stronger and 
more durable than the soft copper cloths on the market. Absolutely rust-proof. . 


WICKWIRE WHITE METAL FINISH WIRE CLOTH—Made from steel of special alloy =~; 
eliminating rusting tendencies. Heavily coated with high-grade spelter or zinc by the old fashioned 

hot process method, recognized the world over as the most approved method of applying a dura- 

ble zinc coat to iron or steel. 


WICKWIRE PREMIER WIRE CLOTH—Extra high-grade. Has finer mesh and heavier 
wire than other brands. Heavy coating of zinc by special hot process. Blue string woven in 
both selvage edges to distinguish it. 


WICKWIRE GALVO-BLACK WIRE CLOTH—Made from hard steel wire, galvanized and 
then enameled by special’ process. Has 
withstood all tests. Ends of roll painted 

aluminum color to distinguish it from 


regular painted cloth, 


These brands are made in all : 
widths in even inches from 18” SB Wire 


to 72'’, double selvage, "i ag): Brads 1698 1) Brads 16 
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| Wickwire Brothers "ay ic: By. 
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Cortland, New York 


SeSeceuneuseuent 
LILI TTI iriit 









































December 25, 1919 HARDWARE AGE 19 











PROPELLED BY STEAM 


Te Dick Trevithick, a Cornish miner, belongs the 


honor of inventing the first successful locomotive. 


But because George Stephenson of Newcastle, England, was 
a successful builder and operator of a railway, as well as an 
inventor of a locomotive, he has been generally credited 
with the original invention. 

Railway construction always requires rope. Thousands of tons have 
entered into the building and maintenance of the railways of America. 

Six years before the first railway was opened in England, the Plymouth 
Cordage Company began making rope, and because the world needed good 
rope, rope that could be trusted, every additional mile of trackage opened 
up new markets, new demands for the products from Plymouth. Thus 
step by step with the growth of the world’s railways the Plymouth Cord- 
age Company has grown until today it is the largest manufacturer of good 


rope in the world. _ 


PLYMOUTH CORDAGE COMPANY fe(-358\.\>5 
North Plymouth, Mass. Welland, Canada Vee ee 


PLYMOUTH ROPE ... 
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Williams’ “Vulcan” 
Drop-F orged 
Chain Pipe Vise 


HESE Vises are unbreakable, compact, rapid in 

action and positive in gripping pipe. They are 
attachable anywhere-—any handy bench, post or other 
support will serve. 


They are made entirely of wrought steel, the drop- 
forged jaws are saw-tempered for file sharpening and 
the hand-made chains are of the same Superior 
quality as those of our well-known “Vulcan” Chain 
Pipe Wrenches. Vises in 3 sizes for ¥ to 8 inch pipe. 


The reputation of reliable goods made by a recog- 
nized leader in any industry is an invaluable asset to all 
jobbers and dealers in such supplies. Williams’ Chain 
Pipe Tools have beenstandard for nearly half a cen- 
tury; take advantage of their prestige; add it to your 
own “good will.” 


Descriptive booklets, with your imprint, if desired. 


J. H. Williams @ Co. 


“The Drop-Forging People” 


59 So. Clinton St., 59 Vulean St., 59 Richards St., 
Chicago, Til. Buffalo, N. Y. Brooklyn, N. Y. 
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[xeeEsior Morgan wire possesses to a high 
degree, ductility, tensile strength 


and uniformity. 


30 years’ wire drawing experience assures satisfaction 
as to accurate heat treatment. 


The Morgan plant is equipped with special facilities 
for the production of metal stampings. 


Let us quote on your blueprints or samples. 
WE ALSO MANUFACTURE 


FLAT SPRINGS COMPRESSION ‘SPRINGS FOR EVERY 
OIL SPRINGS SPRINGS PURPOSE FROM 
! EXTENSION SPRINGS ANY METAL 
Le 


, (oe 
3oF 


Clinton-Wright Wire Company 


\j WORCESTER, MASS. 


NEW YORK PHILADELPHIA CHICAGO SAN FRANCISCO 
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The Live hardware 
dealer says: 


“MILO?” 


“No, MILO hose is not related to the 
celebrated Venus de Milo who lives in 
Paris in the Louvre. 





“This hose is named MILO because 
Boston Woven Hose & Rubber Co. 
make it by the MILE to sell by the 
foot. 


“The hose and the statue have one 
thing in common—they are both per- 
MILO moulded hose is made by fectly moulded. 


BOSTON 
WOVEN HOSE & 


“Some people prefer a moulded hose, 
especially a corrugated moulded hose 

RUBBER CO. SI ugated moulde 
CAMBRIDGE, MASS. like MILO which won’t kink and 
which can be sold from the reel in any 
ers in the world. Makers al- desired length or in neat 25 and 50 foot 


so of the famous BULL DOG 99 
and GOOD LUCK brands. wrapped packages. 


The largest hose manufactur- 
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Wire 

Wire Springs 
Wire Forms 
Wire Cloth 

Wire Netting 


Wire. Poultry and 
Rabbit Fence , 


Window Screen Cloth 
“Practically ——— Perforated Metals 
Everything 2 Grilles 


in Wire” —— 

Automobile Towlines 

Wire Specialties 
‘‘Rome was not built in a day” nor —_ischen Goods 

can a reputation for Quality Wire Prod- wi. ciothes Line 


ucts be established over night. Sttein iii ties 


It has taken us years to build Wire Sash Cord 
“EXCELSIOR” Wire Quality into — Wire Rope and Cables 
‘“EXCELSIOR”’ Wire Products. Riddles and Sieves 


. Sand and Coal Screens 
Now you can order anything or every- 


thing here listed and be sure that the 
goods will live up to their name. 


Spencer Wire 
Clinton Wire Cloth 


Wright Wire 
If not listed here, refer to our 1919 “Excelsior” Products 





Catalog. Morgan Wire Springs 





Please order through your Jobbers. National Wire Goods 





CLINTON-WRIGHT WIRE CO. 
WORCESTER, MASS. 


New York Philadelphia Chicago San Francisco 
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Fresh Air 
Window Ventilators 


Fresh Air Without Drafts, Dust, Rain or Snow 


For Bed Rooms, Living Rooms, Bath Rooms, 
School Rooms, Hospitals, Offices, etc. 


Continental Sanitary Cloth Window Ventilators, supplying an abun- 
dance of fresh air without drafts or dust, are a health necessity in the 
home. They should be used in kitchens, living rooms, sleeping rooms 
(particularly where children sleep) and, as they cannot be seen through, 
are especially desirable in bath rooms. 


They have proven their value in offices, schools, hospitals and other in- 


stitutions where a constant circulation of fresh air is necessary. They 
keep out drafts, dust, rain and snow. 


Made of Fine Mesh Buff Colored Cotton Cloth 


Simple in Construction—Strong and Substantial—Adjustable 





SIZES 
92— 9 inches high, adjustable 15 to 23 inches wide 
93— 9 “6 se “6 23 ** 37 “6 “6 
94— 9 sé “é 31 sé 49 se oe 
96 9 sé “eé 34 sé 59 “ce eé 
. 153-15 “ as (* 
‘ 154—15 “oe é 31 sé 49 “eé 7) 


Packed One Dozen in a Carton 
































Continental Fresh Air Ventilators have met with a ready sale 
wherever introduced and properly displayed and advertised. This 
is the best selling season—write for free electrotypes and im- 
printed circulars. 









































The Continental Company 
1323 Book Building Detroit, Mich. 
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PYREX lets the heat through as a 
window pane lets the light through. 


The fuel-saving appeal alone is suf- 
ficient to sell PYREX. 


PYREX 


TRANSPARENT OVEN DISHES 
Will Not Chip 





PYREX is nationally advertised. 
PYREX is guaranteed. 


The leading manufacturers of metal mountings 
have adopted PYREX for their standard insets. 


Jobbers handling housewares have complete stocks 
of PYREX. 


A booklet, “How to Sell More,” will be posted to 


buyers and salespeople, free on request. 


Pyrex Sales Division 
CORNING GLASS WORKS 
World's Largest Makers of Technical Glass 


553 Tioga Avenue, Corning, N. Y. 
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Why is it that most people look upon advertis- 
ing as a modern invention? 


Because only in recent times have we had wisely 
circulated, permanent and responsible advertis- 
ing mediums. 


The modern magazine has revolutionized adver- 
tising just as mechanical power has revolution- 


ized travel. 


Experienced men therefore study the workings 
of advertising not as a trick to be turned by 
lucky copy, but as a count-in-advance sales force 
delivered by the circulation built up by the best 


mediums. 


Take the true and enduring cultural wants of 
the American people—the magazines which are 
as much a part of our tradition as our literature 


itself{—what medium more adequately capital- 
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Advertising 


= 


SS. eT 


Always 
Did Exist 





But How 
It Has 


Improved! 


izes that great advertising value than The Qual- 
ity Group? 


Again, take the ambition of the American busi- 
ness man, his everlasting eagerness to stay in 
school and learn the great lessons of experience 
—where can you find this economic value more 
thoroughly cultivated than in his business paper? 


We are willing to leave the decision in your 
hands, hoping you will test these statements in 
every possible way: that The Quality Group has 
organized the good taste of America’s most influ- 
ential people, just as the great business papers. 
like Hardware Age, have organized the good 
sense of the nation’s most responsible mer- 


chants. 


Advertising is not a modern invention. Adver- 


ar . ; ; , 
tising is the inheritor of past service and success: 


THE QUALITY GROUP 


Atlantic Monthly 
Century Magazine 


Harper’s Magazine 
Review of Reviews 


Seribner’s Magazine 
World’s Work 


347 Fifth Avenue, New York 


QUALITY with 


QUANTITY 
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WHITE PERFORMANCE 


HITE TRUCK performance is so widely 

and favorably known, it is considered standard 
among truck users. It is the basis for judging truck 
operation and maintenance. 


There is never any argument about White 
dependability or economy or value. These are 
established factors. 


Everywhere White Trucks are known for their 
high earning power, for their ability to do the most 
work for the least money. 


@ 


THE WHITE COMPANY 


CLEVELAND 
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SK any doughboy who was “over there” aad 
A he will tell you that American railroads 
are the best in the world. 

He saw the foreign roads —in England and 
France, the best in Europe — and in other Con- 
tinental countries — and he knows. 

The part railroads have played in the develop- 
ment of the United States is beyond measure. 

American railroads have achieved high stand- 
ards of public service by far-sighted and cour- 
ageous investment of capital, and by the constant 
striving of managers and men for rewards for 
work well done. 

We have the best railroads in the world — we 
must continue to have the best. 

But they must grow. 

To the $20,000,000,000 now invested in our 
railroads, there will have to be added in the next 
few years, to keep pace with the nation’s business, 
billions more for additional tracks, stations and 
‘terminals, cars and engines, electric power houses 
and trains, automatic signals, safety devices, the 
elimination of grade crossings — and for recon- 
struction and engineering economies that will 
reduce the cost of transportation. 

To attract to the railroads in the future the in- 
vestment funds of many thrifty citizens, the direct- 
ing genius of the most capable builders and man- 
agers, and the skill and loyalty of the best work- 
men — in competition with other industries bid- 
ding for capital, managers and men — the rail- 
road industry must hold out fair rewards to capi- 
tal, to managers and to the men. 

= ' American railroads will continue to set world 
The railways of the United States are “er ’ 
mate than enothied. saute enalelt-at standards and adequately serve the Nation’s 
all the railways of the world. They needs if they continue to be built and operated 
carry a yearly traffic so much greater on the American principle of rewards for work 
than that of any other country that well done. 


there is really no basis for comparison. 
Indeed, the traffic of any two nations 


may be combined and still it does not oa : ° ° ° bh tf 

approach the commerce of America his, advertisement is published Nf 

borne upon American railways. cAssociation o . & ° 
United States Senator Cummins. 


Those desiring information concerning the railroad situ- 
ation may obtain literature by writing to The Associa- 
tion of Railway Executives, 61 Broadway, New York, 


ed 














December 25, 1919 HARDWARE AGE 


dvertised (joods Sold Fere 


Especially goods advertised in 
The Farm Journal 


A Few January, 
Farm Journal Advertisers 





To Work for You 


"THE sign shown above, when 
put in your window, will help you 
sell more goods, with less time and effort 
and with a smaller stock investment. 


The Farm lournal 


Over 1,050,000 Circulation This Month 


In every community, The Farm Journal 
has hundreds — often thousands — of readers. 
These people already trade at your store to 
some extent. 


Use these Farm Journal signs 
and identify your business with the easily 
sold goods advertised in The Farm Jour- 
nal. Your sales will increase, and so will 
your profits, and your list of customers. 


Representative 

Advertisers in 
January Farm Journal 
Victor Talking Machine Company 
Columbia Graphc > mpany 
Firestone Tire & Rub ny 
International Harvester Company 


One set of six signs—two each 
for windows, shelves and counters— 





will be sent free to every merchant 
who asks for them. 


The farm Journal 


CHICAGO PHILADELPHIA 
Peopies Gas Bldg. Washington Square 
NEW YORK 
18 East 40th Street 


Goodyear Tire & Rubber Company 
Brown's Beach Jacket Company 
Mishawaka Woolen Menufactvring Co. 
American Agricultural Cher-ical Company 
Pennsylvania Rubber Company 
Enterprise Manufacturing Company 
U. S. Rubber Company 
Swift & Company 
Wm. R. Warner Company 
Colgate & Company 
Avalon Farms Company 
Durham Hosiery Mills 
Henry Disston & Sons 
Armour & Company 
R. E. Dietz Company 
International Heater Company 
Fairbanks-Morse Company 


Merrell-Soule Company 
Dr. Hess M. Clark 
Pepsodent Company 
Raybestos Company 








HARDWARE AGE December 25, 1919 @ Dec: 


Power Washers 


Hand, Engine and Electric 


UICKER Yet Dealers are not required to handle our full 

line (eight machines), but most of them do because it 
pays big. It will pay you. Ask us toshow you. For three con- 
secutive years Quicker Yet sales have increased 100% over 
each previous year, and we expect to make a like gain in 
1920. We wish to thank Quicker Yet Dealers for their liberal 
patronage during 1919. 


Globe Mfg. Co. 


Perry, Iowa 
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—Low Cost Ton-mile is 
the basis upon which the 
efficiency of Garford per- 
formance is proven. 


MA 
PU CONNT COTO TTTCTTCCT COLNE LA 
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Lima, Ohio 


That the United States Army has made Garford a Class A standard 
ts another proof of Garford serviceability. 


AULA 





Garford Exhibit at New York Automobile Show, Space A-2, 8th ( 
Artillery Armory Chicago Show, Space A-7 
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TRUCKS 
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Came riches to the Viking who | 
sailed the magic seas. Comes | 
prosperity to the dealer who links \ 
his business destiny with Viko, 
the Popular Aluminum Ware. 














ASK YOUR JOBBER 




















Tea Pot—One of the 
many Viko utensils 


The Popular ALUMINUM 









19 December 25, 1919 HARDWARE AGE 33 














RED LETTER Days 


10 


4 ; 
SPRINGFIEL® 
Mass A age , , se - 
ASS.U.S Gentlemen, they tell me down at the Power House | 








am getting to be quite a philosopher in my old age. By 
that they mean I like to sit down and smoke my pipe an¢ 


talk about what I know best. 


1g 
“And why not, when a man gets along in life and he has 
worked hard and steady? It would be a good thing if the 
younger fellows could keep quiet for a little while and pay 
a little attention to what their betters have to say 
“Yes, I'm getting along, and the Big Chief at the Main 
Office he called me in the other day and he said: “Mart, 
you are our oldest landmark around here and this Com- | 
pany wouldn’t know what to do without you. You have 
saved us more trouble than I can tell you by your cool head | 
and steady grit when the younger men get excited and 
want to strike. You have always looked at your work 
first, and your pay afterward. Mart,’ he said, ‘you have 
taught us the value of friendship in Industry, and when 
ever you want to quit just let us know. You won't have to 
step up every Saturday for your pay, either; not so long 


as the postman will carry it to your home.’ 


““Chief,’ I said, ‘I don’t know what to say to all these 
kind words, and I know you mean well; but when old Mart 
can’t get to the Power House it’ll be a job for the minister 
and no pensions needed.’ 


“I work because I like to work and I ask no favors of 





anyone, though | have always been a stickler for using the 
very best tools, like Moore’s Stillson. Yours truly, Mart.” 


“MORCO” 


Trade Mark Registered 

















Carry the complete Moore’s Money-back Stillson Wrench 
line. Wood Handles—6, 8, 10, 14 inches. Steel Handles— 


C1 6, 8, 10, 18, 24, 36, 48 inches. 
This Drop Forged Pipe Wrench has combined steel- 
integrity and brain-mastery for job-success. 
| Your Jobber will supply the sizes you lack. Don’t let an 
| inferior Stillson go out on a Moore sale. Busy workmen 


can’t wait for their tools. Their tomorrow is your today. 
Do it now. 





Moore Drop Forging Co. 
Springfield, Mass. 


SALES REPRESENTATIVES 


Surpless, Dunn & Co., 76 Murray St., New York City 
[ and 34 North Clinton St., Chicago, III. 
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MAKE FRIENDS 
WITH THE TOOL 


USERS IN YOUR TOWN 


Every MATCHLESS SCREW 
DRIVER sold furthers the upbuilding 
of a profitable good will among the 
tool users of your community. 


Not only does a MATCHLESS 
SCREW DRIVER give unexcelled 
service, but that service sells another of 
its kind to the user’s many friends. 





This self-selling feature of the 
MATCHLESS DRIVER is the secret of 
dealer success—with screw driver stock 
—and affords him the prestige so much 


to be desired. 


Two salient features are evident at 
once to the prospective buyer’s eye— 
the solid-steel blade, running through 
the handle, ‘‘locked”’ in a rigid position, 
and the finely tempered “springy” blade. 
Hard, prying strains won't bend them 
out of shape—They stay straight and 
true. 





Matchless Drivers are made in sixty 
styles and sizes—but only one quality. 


Ask your jobber to show you a 
MATCHLESS DRIVER—look it over 


very carefully—then put them in your 
stock. 


dj 


The Bridgeport Hardware 
Manufacturing Corp. 


Bridgeport, Conn., U. S. A. 


BRANCH OFFICES AND SAMPLE ROOMS 


J. C. McCarty & Co. 
29 Murray St., New York City 


C. W. Gause Co. 
693 Mission St., San Francisco, Cal. 
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MONEY MAKERS 





JUST WHAT YOU WANT q 
SPIRAL SPRINGS 
Tri ii §— ) 


> 
{| > 
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A display board holding twenty lengths in every package 







BRANCH OFFICES 
9 S. JEFFERSON ST. 
CHICAGO, ILL. 


WELLS FARGO BLDG. 
SAN FRANCISCO,CAL. 
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THE WORD 


TRIMO 


Indicates Good Goods Made By the 


Trimont Manufacturing Company 


The STEEL FRAMES that do not break 
save buying frames, save loss of time while 
on a job—worth many wrenches, saves wait- 


ing, which costs a heap of money. 


The NUT GUARDS save time because 
they keep the wrench in adjustment when 
you lay it down and pick it up, also when 
working in close quarters they prevent acci- 
dental turning of the adjustment nut. 


The INSERTED FIXED JAW in the 
handle can be removed when worn, saving 
the handle. A new insert jaw costs consid- 
erable less than a handle to replace. This is 


one of the TRIMO LONG-LIFE FEATURES. 


The TRIMO WRENCH has other good points—it is strong 
and well made and manufactured out of materials suitable 
for the use that is made of them. 


NUT WITH NUT GUARD 





ROXBURY, MASS. 
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The TRIMO PIPE WRENCH has several distinctive features 


that make it a very desirable wrench to use— 








TRIMONT MFG. COMPANY : 





D 
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Wood Screws 


Machine Screws 
Tire Bolts 
Stove Bolts 





STURN Ss 











American Screw Co. 


Providence, Rhode Island 


WESTERN DEPOT: 
225 West Randolph Street, Chicago, Illinois 

















ohn 





December 





“That’s Just 
What | 
Want!” 


The next best 
thing to han- 
dling U. S. Poul- 
try Netting is to 
display in a way 
that will arrest 
the attention of 
poultry raisers 
as soon as they 
enter your store 


and create SALES. 


This rack will do it, is easy to make, 
and a perpetual advertisement for 


U. S. POULTRY FENCE 


Now it often happens that a customer isn’t 
in immediate need of poultry netting, but 
the fact that it’s right before his eyes 
every time he calls for garden and farm 
tools keeps him reminded and he buys 
when he does need it. 


Don’t hesitate to unroll U. S. Poultry 
Fence and let customers see for them- 
selves just how it’s made. 


The fact that it is made like 
a farm fence, with parallel 
wires, which give it five or 
six times the strength of 
common poultry fence and 
prevents sagging, is what 
appeals to users and they 
buy. 


Every roll of U. S. Poultry 


INDIANA STEEL 
AND WIRE COMPANY 


Muncie, Ind., U. S. A. 





Netting is sold on a straight money-back 
if not satisfactory basis. That's our guar- 
antee to your customers through you. 


It is already predicted that 1920 will be 
a banner year for poultry raisers—cash in 
—make it a record year for poultry net- 


ting by handling U. S. Brand. 


Put up in 12 to 72 in. rolls, each roll 150 
feet long. Sample, literature and trade 
prices sent on request. 





SLT: 
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DELTA | DELTA 
Lamps and Lanterns _ Giant Dry Batteries 
This big, fast selling line of flash- : 
lights, hand lamps and lanterns is 
one of real profit to dealers. fo 
Backed by national advertising . repeaters and big profit. Widely 
and a high standard of manufac- ly we ia advertised. Made of finest ma- 
ture. Many exclusive features | i) ae tualele thet tonuee 
‘hat make them popular. | Wy / 
4 Models of Hand Lanterns and | ty Greater Power 
Lamps / / P 
12 Models of Flashlights ) WV Longer Shelf Life 
Popular Prices—Big Profits —_ =. , Order samples of the Giant. Test 
Write for our complete proposi- = them—compare them with others. 
tion. Dealers’ window displays Prove them to be real giants in 
furnished free. enerov and power. 


These are real giants of power 
A “no come back” line of quick 


Dealers get in touch with this big selling line of Delta 
Electrical Specialties. Write now for particulars. 


Delta Electric Company 
DEPT. H—MARION, IND. 


Branches at New York City, Times Bldg., Times Square 
—San Francisco, Rialto Bldg. 


World’s standard batteries and electric lamps for hand use, bicycles, buggies, etc. 
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an easy way 





that many 


ROM your stock you supply the 

tools and machines that enable 
men to shape and build and do a 
hundred things quickly and with the 
least amount of work. 


Your shelves and counters and floor 
space are filled up with labor-saving 
devices of all kinds. These devices 
are necessities in the every-day life of 
your customers. 


What these devices do for your cus- 
tomers, an up-to-date National Cash 
Register will do for you. 


This machine is a mechanical book- 
keeper. It will make records quickly 
and easily by machinery that now 
take you hours to make by hand. 
Furthermore, it makes accurate 
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of getting the store 
hardware men need 


records. It guarantees that your 
store records are correct. 


A modern cash register not only 
makes a dependable record of every 
cash transaction, but it stops forget- 
ting to charge goods sold on credit. 
It makes you as sure of getting your 
money, or a record of the sale, as the 
customer is of getting the goods. 


Throughout the country there are 
thousands of hardware men using up- 
to-date National Cash Registers. They 
testify that these machines are saving 
them time, labor, and money every 
day. They tell us that they do not see 
how they ever did without them. 


Let our nearest agent show you why 
these progressive merchants consider 
cash register records a necessity in 
their business. 


The National Cash Register Company, Dayton, Ohio 
Offices in all the principal cities of the world 
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UNION BRAND 


BOYS 


No. 5624 No. 1624 
“ 56241, “ 16244, 
* 57241, 1724, 
“  52414L 
“ 42414L 
« 726. 
“  92414L 

FOR BOTH 

No. 514 

6é 7 

6é 9 

“ 0X3 

BOBS 








BEST SELLERS 








KEENE BRAND 


GIRLS BOYS 
No. 302 No. 300 
“ 302L . 
“ 304L “ 304 
“ 202L * 
“ 204L . 
“cc 206L “cé 
6 208L it 


FOR BOTH 
No. 102 
“cc 1 06 


“107 
“ 0107 


TORRINGTON, CONN. 
N. Y. OFFICE: 99 CHAMBERS STREET 
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Soviet 
c Advertising 


Soviet government means overthrowing the duly elected 
representatives of a group for the “pure democracy” of 
direct action. As direct action is impossible in practice, 
soviet government really means replacing representatives 
who are responsible to the people with representatives 
who are responsible only to themselves. 


Advertising which neglects cus- 
tomary trade channels and es- 
tablished markets for the sake 
of “direct action” may fairly be 
called Soviet advertising. 


In every line, the established 
market has been brought about 
through the power and efforts 
of a business paper. 


Hardware Age is the “duly 
elected representative” of the 
better Hardware Merchants of 
America. 


17,000 Hardware Dealers dis- 
tributed East, West, North and 
South, have paid a “poll tax” 
of $2.00 to make possible their re- 
presentation by Hardware Age. 


Hardware Age is therefore re- 
sponsible to these dealers, and 
that its services are appreciated 
fully is proved both by its thor- 


ough circulation and its firmly~ 
established reader influence. 


Well advised manufacturers 
understand the value which 
dealers place upon their own 
representative business paper. 
They understand the value to 
themselves of the business prop- 
aganda these papers enable them 
to carry on continually at little 
cost. They appreciate this op- 
portunity for personal contact 
with a great dealer group 
through the advertising medium 
which gives the most dealer 
service and in which the dealer 
therefore has the closest profes- 
sional interest. 


Hardware Age will present your 
line most attractively and most 
convincingly to the 17,000 re- 
sponsible Dealers and Jobbers 
who comprise the elite of the 
Hardware Trade of America. 


Hardware Age 


239 West Thirty-ninth Street, New York City, N. Y. 
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taken by a Trade Paper. 


If you manufacture domestic ap- 


pliances — Washing Machines, 
Ranges, Vacuum Cleaners, Can- 


Mrs. Christine Frederick ners, Fireless Cookers and the like 








239 West 39th Street 


—Hardware Age is preparing for 
you a dynamic trade condition in which your advertising 


dollars will count as they never counted before. 


Mrs. Christine Frederick—Consulting Household Editor 
of Ladies’ Home Journal, author of “Household Engi- 
neering,” domestic efficiency expert—has prepared a 
striking series of articles for Hardware Age on the mer- 
chandising of all the devices required to bring real eff- 


ciency into the home.. 


Mrs. Frederick’s articles will help to make Hardware 


Dealers—Hardware Age subscribers—expert salesmen, 
salesmen who can discuss the’ home-making problem in- 
telligently with the home-maker herself. 


Hardware Age recognizes the first strong beginnings of 


an irresistible national movement, a movement affecting 
city, town and country—a movement touching rich, well- 


to-do and poor. 


This movement is to reconstruct the American home on 
the basis of highest technical efficiency. 


Gone forever are the days when women are content with 


day-long drudgery. 


Hardware Age Organizes the 
Greatest Campaign ever Under- 





De 
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TO WIN THE WOMEN 





Mrs. Frederick’s Articles Are Valuable 
To Dealers and Manufacturers Alike. 


Use Them To Increase Your Sales! 


The Factory has been reorganized—and all the costly 
mechanical equipment has proved an economy. 


The Office has been reorganized—and all the time and 
labor saving appliances have proved a wonderful invest- 
ment. 


Now America is going to reorganize the Home! 


In a few short years Washing Machines, Fireless Cook- 
ers, Vacuum Cleaners and the like will be as universal 
as typewriters and automobiles—and for the same rea- 


son. 
People can’t afford not to have them! 


Mrs. Frederick’s articles are as interesting and important 
to the Manufacturer and Jobber as to the Dealer. 





This great Hardware Age Campaign will plow and fer- 
tilize the soil for a tremendous crop of domestic equip- 
ment sales. 


Plant your seeds early in this Bumper Crop Field. 


Domestic appliance advertising carried on in Hardware 
Age is as sound and profitable a permanent investment 


as any group of Manufacturers ever considered. 


Act now—and back your product for all it’s worth. Your 
opportunity for increased permanent business was never 
greater than it is right now. 


\ E A G E New York City, N. Y. 
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The Windows of the Land--- 
Are Screened with OPAL Brand 


WAT MU 


ta 


WIRE SCREEN CLOTH 


12 Mesh---14 Mesh 
16 Mesh---13 Mesh (Extra ey) 


Heavily Zinc Coated After Weaving 


It is the wish of every progressive 
dealer to make his business a sub- 
stantial institution, where discrimi- 
nating customers may find quality 
unobtainable elsewhere. 

To that end these progressive 
dealers invariably stock OPAL 
BRAND Wire Screen Cloth, a 
quality product which invariably 
gives most satisfaction for the 


money. 
See your Jobber today. 
Manufactured Exclusively by 


NEW YORK WIRE CLOTH CO. 
233 Broadway, New York. Works: York, Pa. 
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We'll Say: 
“Merry 





Christmas 
Peace On Earth—Good Will To Men” 


All over America men are rejoicing. Instead of fighting with steel—they 
are fighting for steel. Instead of a call to “arms,” the call now is for 


*SSA* RAZORS 


It will be a right “Merry Christmas” in homes where men use these fine razors. 
[hese men will be clean shaven. They will always remember these famous Swedish 
Hollow Ground Razors with blades hardened and tempered just right. 
And they will also remember the dealer who said: “Pay a little 
more and get a razor that will return its cost in real shaving 
service.” 


The same is true of our 


SWEDISH DIAGONAL PLIERS 


drop-forged in one piece of the best Swedish steel procurable. 
Electricians and linemen rejoice when working with pliers that 
cut so easily and fit the hand so comfortably. 

They admire the wonderful gripping power and strength of 
these splendid pliers. 

Why not create the “good will’ that results from handling 
these quality products? 

Write for prices on Razors and Pliers that are made by special- 


ists and warranted right in every particular. 


S S A Products Sold Exclusively by 


ERIC MELLGREN & CO. 


116 West 39th Street NEW YORK 
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Serviceability 
Talk No. 8 


CARLOAD OF LOGS regularly loaded with a piece of 
rope of a well-known brand, before discarding for a new 
length. 

CARLOADS loaded with a piece of Whitlock All-Manila 
of the same size ‘‘and the rope looks good enough to load 
12 more.” 

That is the experience reported to our distributor by a 
Middle-West Lumber Company who purchased a coil of 
Whitlock Rope on trial. 

Strength—yardage—smoothness—these qualities are im- 
portant and Whitlock Rope has them to the maximum de- 
gree; but after all it is service—durability—performance 
that counts most in determining ultimate Ropeconomy. 


DEPARTMENT C 


WHITLOCK CORDAGE COMPANY 


46 South Street, New York 


Factory and Warehouses Branches: 
Jersey City Chicago, Boston, Houston 
and Kansas City 
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HE AMERICAN FARMER is confronted with 
a big job—while feeding his own country he 
must also feed a large part of Europe. And to make 
matters worse there is a shortage of farm labor. 
That is why Farmers everywhere are using Aetna 
Explosives more and more around the farm for 
boulder blasting, swamp draining, ditch digging, 
stump blasting, sub-soiling, tree-planting and other 
purposes. Aetna Explosives—safe to handle and 
positive in action—get quick results at an immense 
saving of time and labor. AETNA PRODUCTS 


Dynamites 





Gelatins 


Right now is the time for the progressive Hard- 


Permissible Powders 


ware Dealer in the rural and nearby districts to cash Black Blasting Powder 
. hi d d D ’ . . Sporting Powder 
In on this demand. on t procrastinate—get In on Smokelese Shotgun Pew- 
se ” ° : 
the “peak” of the demand. Aetna Explosives and &.... ae 
- - ‘i 271astin aps 
Aetna Accessories sell with practically no effort Electric Blasting Caps 
when our Selling Helps are used. And, last but Pa ed 
. . e Safety use 
not least, the profits are mighty interesting. Cordeau-Bickford 
Galvanometers \ 
If you desire, we ship direct to your cus- pia ag 
a - “i as .eading ire 
tomer from our nearest distributing point. Connecting Wire 
Write for particulars—Today. a pony AP 
1awing Kettles 
BRANCHES Storage Magazines 
Birmingham, Ala. Duluth, Minn. Norristown, Pa. Ete., Ete. 
Buffalo, N. Y. Joplin, Mo. Pittsburgh, Pa. 
Chicago, Ill. Louisville, Ky. Pottsville, Pa. 
Denver, Colo. New Orleans, La. Roanoke, Va. 
St. Louis, Mo. Wilkesbarre, Pa. 


AETNA EXPLOSIVES CO., INC. 


165 Broadway, New York 
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Have been accepted as 
standard for over 39 years. 
From the Apprentice to the 
Owner, the name of Starrett 
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quality, accuracy and utility. P pote soutere! 
Write for Catalog No. 21° crv = 
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The L. S. Starrett Company 


The World’s Greatest Toolmakers. 
Manufacturers of Hack Saws Une-xcelled. 
Athol, Mass. The l. 8§ StaRnerr 
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Swinging Barn Door Latch 


THE LATCH OF ADVANTAGE 


Let us go over the many good points of this NATIONAL LATCH 
together—we believe that it will be profitable reading for both of us. 
The National Latch can be readily adjusted to doors which vary in 
thickness—from 34 in. up to 2'4 in. That’s convenience. 

The National Latch is so constructed that when the barn door swings 
against the building—the handle will not be flattened. Very practical. 
The National Latch always locks—even if the door sags considerable, 
the large opening is ample to accommodate the strong sherardized 
bolt. That’s trouble-less. 

The National Latch is made expressly for barn doors that swing— 
built entirely of steel and fitted with an unbreakable brass spring 
which cannot rust. That's lasting construction. 


Each National Barn Door Latch comes packed the “‘National Way’’— 
in neat individual boxes complete with screws and a catch to hold the 
door open. That’s good for you. 

If our little presentation of NATIONAL “Points of Advantage” has 


impressed you, we shall be pleased to send our complete catalog. 


WE SELL DIRECT TO DEALERS ONLY. 


National Mfg. Company 


Sterling Illinois 
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Within a short time the Winchester Repeating Arms Company will operate 
retail stores from coast to coast. The new idea is of vital interest to every 
wholesaler, jobber and retailer in the hardware trade. Every angle of this 


subject will be discussed in HARDWARE AGE beginning with this issue. 











Part One 


The Manufacturer’s Side of the 
Winchester Plan 


By Roy F. SOULE 


HERE are two manufacturing sides to the Winchester Plan. Of 
course they are the Winchester side and the other manufacturer’s 
side. We are going to present as clearly as possible the two views. 

We'll begin with the Winchester view. 

During the war the Winchester Repeating Arms Company natur- 
ally became great manufacturers of war munitions. Theirs was one of 
the few plants properly equipped to turn out large quantities of muni- 
tions and they rose mightily to the emergency. 

Soon they discovered that the munition needs of the United States 
and its Allies far exceeded the combined capacity of their plant and 
other manufacturing plants. Then they began building, and they kept 
on building until the curtain was rung down on Kaiserism. To keep 
those new wheels turning they hired men, more men and still more 
men. Their working force before the war was 6000 people. Their new 
work and their greater output furnished ample employment with 
much overtime for somewhere around 22,000 people. Substantial 
buildings, splendidly equipped, sprang up, as if by magic, in their New 
Haven enclosure, and from them emerged an ever increasing stream 
of munitions that aided in the ultimate defeat of the German armies. 

Then the Armistice stilled the wheels in most of those new Winchester 
buildings just as it quieted the hum of hundreds of our factories that 
had been feverishly endeavoring to eliminate the back order. 

Naturally the men in the Winchester Repeating Arms Company 
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did not sit back and fold their hands to await the certain encroach- 
ment of rust and cobwebs in their plant. Those machines were admir- 
ably adapted to the manufacture of hardware of various sorts. It 
was most natural that they should decide to do just exactly what 
they did decide upon, and that was to make tools and a lot of other 
hardware. 

But in order to round out their line and to do it quickly rather 
than await the slower laborious task of creating new lines, they went 
into the market after careful investigation and bought a number 
of factories already making the goods they anticipated manufactur- 
ing. Among these concerns was a cutlery plant, a fishing tackle fac- 
tory, a split bamboo rod concern, and the plant of a well known skate 
manufacturer. 

Then came the problem of selling the new lines. The guns and 
ammunition of the Winchester Repeating Arms Company had always 
been sold through the wholesalers of hardware. These wholesalers 
in turn sold the retailers and from practically every hardware store 
in the United States Winchester guns and ammunition were passed on 
to the consumer. 

It is undoubtedly true that this same method of distribution for 
the new Winchester lines was given most careful consideration, but 
it was not the method that ultimately found favor with those in con- 
trol of the Winchester distribution policies. Their decision was dif- 
ferent from any method previously employed in the hardware trade. 

They reached the conclusion that a selected class of merchants 
bound together by commercial ties similar to the Liggett chain of 
drug stores, would sell more of the new Winchester products than 
could be sold through the wholesale hardware stores soliciting busi- 
ness in the regular manner. The Winchester Company decided that 
a quicker market for their new goods could be established in this 
manner, and promptly launched a carefully prepared campaign to sell 
the idea to selected retail hardware stores. 

Their plans required the selected dealers to purchase certain quan- 
tities of Winchester stock in the open market and to subscribe to an 
advertising and display service. 

These dealers were selected in towns of less than 50,000 population. 
In large towns the Winchester Company plans to own and operate 
its own stores. Up to date the plan has been sold to approximately 
1000 retail hardware merchants. 

The Winchester Company plans to sell its new product which in 
addition to the lines already mentioned include a complete line of 
cutlery, an extensive line of tools, flashlights and automobile acces- 
sories. In addition it plans to distribute other lines to be manufac- 
tured for it by other hardware factories. 
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On guns and ammunition, however, the Winchester Repeating Arms 
Company plan to continue to sell through the jobber, as in the past, 
reserving, however, the right to sell to the Winchester chain stores 
such arms and ammunition at such prices as it deems proper. This 
reservation is stirring up a hornet’s nest. It will be discussed fully 
in the next installment of this story which will have to do with the 
effect of the Winchester plan on wholesalers of hardware. 

Louis K. Liggett, the man responsible for the success of the Lig- 
gett Drug Stores, is prominently identified with the Winchester Com- 
pany, and this gives rise to repeated statements in hardware circles 
that the methods used to build up the chain of drug stores that bear 
Mr. Liggett’s name will be largely duplicated in the Winchester 
endeavor. 

The Winchester Company has gathered about them a very large 
staff of skilled hardware men and is most energetically pushing its 
plans. These plans naturally affect other hardware manufacturers. 
If the Winchester chain stores succeed it will be a great thing for 
the Winchester Company. In like proportion it will be a blow at a 
lot of other American hardware factories. Naturally these other fac- 
tories are not sitting still while Winchester romps home with the com- 
mercial bacon. If the Winchester Stores take over and vigorously 
push all the new Winchester products, what is to become of the care- 
fully developed business of the old manufacturers of such hardware? 
This question alone is enough to put every competitive manufac- 
turer right up on his toes. 

The Winchester Company hopes that 10% of the hardware stores 
in the country will become Winchester dealers. That would mean a 
frightful jolt to a lot of manufacturers whose names are watchwords 
in the hardware trade. 

For instance, are Landers, Frary & Clark going to sit still while 
10% of their retail customers are being induced to drop their cutlery 
and stock Winchester? To hear representatives of that concern express 
themselves, ever so briefly, is to be conceived that they are going to 
be much in the running. 

Will the Stanley Rule & Level Company quietly pull up stakes and 4 
say “Oh! yes we agree. You take the 10%, Winchester, and we will be 
satisfied to sell the other 90%”? No, that isn’t what Stanley Rule & 
Level men are saying at all. Are all the other fishing tackle makers 
ready to move out of those Winchester stores? Not if a tenth of what 
they say is to be believed. 

Will the pocket knife and other cutlery makers move out quietly? 
Not if their sales efforts even partially approach their common com- 


ments. 
Are the skate people going to glide right out of the arena, or will 
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they cut a figure eight to go right out and turn around and come 
right in again? | 

The facts are that most of the hardware manufacturers in the 
United States feel that the Winchester plans are a menace to their 
business and they are going to fight to a finish, and they cannot be 
blamed. 

These other manufacturers looking upon a Winchester store are 
frequently seeing in that store a carefully developed distributor, a 
merchant whose business has been courted with courtesy, co-operation 
and good merchandise for many years. They say that to see that 
merchant’s business go to another factory on a strictly competitive 
basis of price and quality would not arouse their ire, but to see it go 
as the result of a plan is a keen disappointment. Feeling that way 
they are vigorously presenting the merits of their goods as never be- 
fore. They believe that many merchants are going to make the grave 
error of giving up accounts for well known lines of hardware, and 
that the Winchester line will not be accepted with the same public 
favor. This side of the question is being most emphatically im- 
pressed upon the retail trade by the sales forces of hundreds of fac- 
tories who propose to hold the business they have built. 

Then too scores of hardware manufacturers are going on record 
saying that they will not manufacture private brand goods for the 
Winchester Company, as it is their belief that as soon as sufficient 
business hus been developed by Winchester they will begin to manu- 
facture it themselves. They feel that such action would also jeopardize 
a large number of their wholesale accounts. This phase of the sub- 
ject will be discussed in our next article which will deal with the 
effects of the Winchester Chain Stores on wholesalers of hardware. 

In closing it is clearly evident that the Winchester Company has 
pitted against them most of the other manufacturers of hardware in 
the United States. 

The capital invested in these factories is enormously greater than 
that invested in the Winchester plant. The Winchester Company is, 
however, most compactly organized and is working to one end. The 
opposition efforts of the other manufacturers are not organized. Each 
manufacturer is fighting individually. If it were not for the Sher- 
man Law this opposition would without doubt quickly crystalize into 
organized opposition. Many of these individual factories are, how- 
ever, of enormous size, and wield tremendous influence. 

Right now both sides are vigorously fighting for the merchant’s 
favor. Every branch of the hardware trade is an interested spectator. 
Most of them are participants in the struggle, as will be shown in sub- 
sequent articles which are to appear in HARDWARE AGE on this im- 
portant subject. 
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Manhattan and Bronx Association 
Meeting 


HE Hardware and Supply Dealers’ Association of 
Manhattan and Bronx Boroughs, Inc., held its 
annual dinner and December meeting at the N. Y. T. V. 
Hall, Eighty-fifth Street and Lexington Avenue, New 
York, December 16. The members of the New York 
Association were addressed by Sharon E. Jones, sec- 
retary of the Pennsylvania and Atlantic Sea-Board 
Hardware Association, on the hardware convention 
and exhibition to be held at the Philadelphia Commer- 
cial Museum, February 10, 11, 12 and 13, 1920, under 
the auspices of the Pennsylvania Association. Mr. 
Jones said that this exhibition would be one of the 
largest and most impressive hardware exhibitions ever 
held in the East. 

C. H. Tilson, secretary of the Hardware and Supply 
Dealers’ Association, made a forceful plea for greater 
efforts on the part of the membership committee to 
increase the membership of the association in 1920. 
John M. Kohlmeir, a member of the Board of Directors, 
and also president of the Metropolitan Hardware Asso- 
ciation, spoke on the importance and value of associa- 
tion work and urged greater co-operation and activity 
on the part of every individual member. 

Eight members of the association have entered the 
Christmas window trimming contest for the prize of 
ten dollars offered by the association and an additional 
prize of a complete 100-page inventory book and “Hard- 
ware Selling Campaigns” and “How to Sell Hardware,” 
by Roy F. Soule,, offered by HARDWARE AGE. The 
result of the contest will be published in an early issue 
of HARDWARE AGE. 


Luther Mason Honored 


T the annual meeting of the Albert Lea Sprayer 

Company, Albért Lea, Minn., held in November, 
Mr. Luther R. Mason was elected Secretary of the com- 
pany. Mr. Mason is well known in retail hardware 
circles, having been at one time the proprietor of a hard- 
ware store in Canton, IIl., and later president of the 
Illinois Retail Hardware Association. He is at present 
sales manager of the Albert Lea Spraying Company, 
and will continue to act in that capacity, as well as to 
hold his position as a director in the company. 


Louis J. Mueller Dead 


Louis J. Mueller, president of the L. J. Mueller Fur- 
nace Company, and prominent in Milwaukee business 
circles, died recently at the age of 82 years. Mr. Mueller 
had been active up to the time of his death, which was 
sudden and unexpected. 

Mr. Mueller was born in New York City in 1837, 
where he secured his early education, following which 
he learned the tinner’s trade. He went to Milwaukee 
in 1855, and shortly after arriving there engaged in 
business, opening a store on Reed Street. 


67 
Gibford Is with Pike Co. 


HE Pike Manufacturing Company of Pike, New 

Hampshire, have announced that Mr. Edward B. 
Gibford, formerly of Adrian, Michigan, is at the present 
connected with the company and has charge of the razor 
strop department. Some little confusion is said to have 
been caused lately which the Pike Company wishes to 
have straightened out. Mr. Gibford has been with them 
for the past four years and is not connected with any 
other firm in any capacity whatever. 


Good News for Salesmen 


‘TRUE southern hospitality is evidenced by the 

announcement of the Nixon Hardware Company of 
Rome, Georgia, to the effect that traveling men who 
have in the past found it difficult to get hotel accommo- 
dations in that city should get in communication with 
Mr. P. M. Nixon, who will see that a place is secured 
for the tired traveller. The letter is sent out to jobbers 
with whom the Nixon Company have been doing busi- 
ness. 


Recent Deaths 


WILLIAM T. HENSLEIGH, a former hardware man of Oska- 
loosa, Kan., died recently in his sixtieth year. 

D. R. McKINNEY, JR., secretary of the Hogin-McKinney 
Hardware Company, Marion, Ind., died at his home there 
recently. He was 65 years of age, and is survived by a 
widow. 

WILLIAM T. WooprurFF, 80 years of age, former president 
of the Seth Thomas Clock Company, Thomaston, Conn., died 
recently following several months’ illness. He was a di- 
rector in many industrial concerns, and identified with sev- 
eral organizations. 

CHARLES H. WILLIS of East New Market, Md., and a for- 
mer hardware merchant, died recently of heart trouble in 
his sixty-second year. He is survived by a widow, one 
daughter, and one son, who has succeeded his father in the 
hardware business. 

JACOB WILLMAN, one of the oldest hardware dealers in 
3rooklyn, N. Y., died suddenly of heart failure, aged 72 
years. Mr. Willman was born in New York City, and had 
been a resident of Brooklyn for more than 50 years. He had 
been established in business for the past 35 years at 1052 
Broadway. He is survived by four sons, three of whom 
were associated with him, and five daughters. 

GEORGE A. SCHUSSLER, for over 25 years a prominent 
hardware merchant of Monmouth, IIl., but more recently 
of Galesburg, died at the home of his daughter recently. He 
was born in 1847, and had been engaged in the hardware 
business for 27 years. 

GEORGE L. KRAUSE, 85 years old, died at his home in She- 
boygan, Wis., recently. He opened the first hardware 
store there in 1853, and had been a resident ever since. 

CHARLES T. CorBy, aged 89 years, and a retired hardware 
dealer of Brooklyn, N. Y., died recently at.his home, 228 
Stuyvesant Avenue. Mr. Corby was born in London, Eng- 
land. In 1864 he engaged in the hardware business, but re- 
tired some years ago. 

HENRY KEIDEL, well kown in hardware circles in Balti- 
more, Md., died at his home in Catonsville recently foll 
an attack of heart trouble. Mr. Keidel was sole owner of 
the firm of Henry Keidel & Co., one of the oldest firms in 
Baltimore, having been established in 1866 under the name 
of Moritz & Keidel. A few years ago it underwent a reor- 
ganization and its present name was adopted. He was 79 
years old, and is survived by a widow, two sons and two 
daughters. 










SAMUEL G. B. Cook, formerly engaged in the hardware 
business, died recently at his home in Baltimore, Md., 
aged 79 years. 

WILLIAM P. SwWiNnG, a well known hardware mere 
Galena, IIll., died recently following a short illness o 
monia. He is survived by a widow and four sons. 

SAMUEL F. ANDREWS of Liberty, N. Y., died there 
recently from heart disease. He was 70 years of age, and 
had been a resident of Liberty for the past 27 years 
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Single Stroke Show Card fronman 





card Roman alphabet to practice on—E, F, G, H— 

in both upper and lower case. As_ previously 
stated, it is intended to have these series cover the 
entire field of show-card writing, and it will be necessary 
to repeat the different alphabets from time to time in 
installments of from two to four letters. This is to 
help the student to concentrate on one or two letters at 
a time instead of skipping all over the alphabet picking 
out letters at random. Also to explain several different 
systems of letter formation as one system may be 
clearer than another, or as the individual is able to 
grasp it. ; 

I would be glad at any time to answer any questions 
relating to these lessons that readers of HARDWARE 
AGE may want to know. 

Questions may be written on a post card addressed to 
“Editorial Department, HARDWARE AGE,” and the an- 
swers will be published in the following article. 


Ts week we have four more letters of the show- 
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Show Card Writing 


for the Beginner 


Four More Letters — Not too Late to 
Begin Study—Easy Chart for 
Square Letters 


By JOSEPH BERTRAM JOWITT. 


It’s Not Too Late 


OME may think it is. too late to take up these lessons, 

they probably having missed some or all of the 
previous articles. Do not get any such impression as 
this, as it becomes necessary occasionally to review what 
we have been through to get any adequate idea of our 
progress. If the beginner did nothing more than prac- 
tice making circles, semi-circles, quarter moons, right 
angles, horizontal and perpendicular strokes, he would 
be taking the first step to gain the knowledge of how 
to control the brush, and be ready and know where to 
place each stroke when told how to do so. Besides the 
show-card Roman and Egyptian alphabets we introduce 
another alphabet in this series which is known as Half 
Block. It is a striking bold-face type free from any 
ornamentation or fancy “spurs,” and can be made in 
a purely mechanical way in any size or height wanted. 
You will notice by studying the letters on plate shown 
here that they were all done by a system of squares. 









1) HENRY DISSTON & 
J Keystone Sew, Tool, Stoo! 
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These squares are easily copied 





UNIVERNISH 


Do vou know that 
Hot Water will not 
injure Univernish ? 
ut A finish like 
beautiful Glass 
on your floors. 
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This card is a full-sheet size, 22 x 28 inches, the 
squares one inch, which would make all bars of letters 
one inch in thickness. The squares should be drawn in 
lead pencil and after the letters are outlined over pencil 
marks with ink they may then be filled in solid with ink 
and pencil marks erased with a piece of art gum. 

The outlining and filling in of letters is a big help 
and excellent practice for the beginner, as it acts as a 
guide to the eye in proportioning, and also teaches brush 
control. 

Get the Squares Exact 

N drawing letters it will be necessary to use a yard 

stick or ruler so as to get the squares exact. For 
outlining in ink use a No. 6 or No. 8 red sable show- 
card brush (first work brush to a point by twisting the 
handle of brush between thumb and first finger, the 
hairs will then come to a point). 

After letters are outlined fill in with a No. 12 brush. 
Letters five inches in height should be four inches in 
width (excepting A, M and W, which require one inch 
extra width). This same proportion applies to any size 
letters. 

The letters with cut corners are B, C, D, G, J, O, P, 
Q, R, S, Z and U. The rule to get all corners mathe- 
matically correct is to cut off one-quarter of the thick- 
ness of the corners, as shown in plate. The only letters 
which may require some practice at first are A, M and 
W, but if you will follow the illustration carefully on 
plate you will soon get the hang of these which are 
made inside of a perfect square 5x 5 in. To make the 
letter A, use the center bar for the thickness of the 
top (see plate); the cross bar in center should start 
just one inch from bottom line. 

M and W are made by drawing a line through center 
of five inch square which would be 214% inches from top 
or bottom lines. Now draw two upright lines through 
center of second and fourth bars having these lines all 
meet at the horizontal center line. 

Be sure to leave the width of each bar for spacing 
between all letters and the width of not less than two 
bars for spacing between words. 

You will notice by studying the plate that nearly all 
of these letters can be made inside of one diagram, this 
in itself shows the simplicity of the system. 

By a little simple mathematics you can draw out any 
size letters. 

In the next series we are going to explain fully the 
easiest system of preparing and laying out and spacing 
of show cards. 


Making Many Cleaners 

HE Air-Way Company, manufacturers of the Air- 

Way Electric Cleaners, have recently completed its 
new home in Toledo, Ohio. The company was formed 
in 1918 by some of the directors of the Toledo Screw 
Product Company. By the purchase of the Duntley 
Products Company of Erie, Pa., the company gained 
control of many valuable patents used in cleaners and 
are at the present marketing a large number with 
prospects of increasing its production. 


Hugh McCaffrey Dead 

UGH McCAFFREY, aged 76 years, died recently at 

his home in Philadelphia. Mr. McCaffrey was the 
president of the McCaffrey File Company and well 
known in the hardware field. He was a member of the 
Manufacturers Club, the Franklin Institute, Pennsyl- 
vania Historical Society, American Catholic Historical 
Society and was formerly the president of the Friendly 
Sons of St. Patrick. 
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Hold Annual Meeting 


‘THE annual meeting of the Cincinnati Hardware 

Club was held recently at the Hotel Metropole. The 
meeting was preceded by a chicken dinner and was at- 
tended by about fifty members. Very encouraging re- 
ports were made as to work done during the past year 
and a programme mapped out for the coming year, 
which promises to be a very successful one. The officers 
chosen for the coming year were: President, Fred 
Guckenberger, of the Jacobs Cordage Co.; Vice-Presi- 
dent, Geo. M. Schott, Cincinnati Galvanizing Co.; 2nd 
Vice-President, Henry Jansen, Hardware dealer: 
Treasurer, C. E. Pfau, Huenefeld Co., and Secretary, 
KE. H. Becker, of the H. Belmer Co. Both Mr. Pfau, the 
treasurer, and Mr. Becker, the secretary, have held their 
offices in the club ever since it was formed ten years 
ago, which is a tribute to the esteem in which they 
are held by their fellow members. 

After the newly elected officers had been installed, 
Mr. J. B. Carson, of Dayton, Ohio, secretary of the 
Ohio Hardware Association, addressed the meeting, and 
gave a comprehensive outline of the programme for 
the coming convention of the association, which will 
take place at the Hotel Gibson in Cincinnati, February 
24th to 27th. He strongly impressed upon the mem- 
bers of the Cincinnati club the necessity of getting 
ready for this meeting, and stated that it would be 
the largest yet held by the association, nearly 2000 
being expected. 


‘On Every Foot of EVERY Roll” 


T was a printer who did it, of course. And this time 
it was the advertisement of the Reynolds Wire Co., 
Dixon, IIl., on the front cover of a recent issue of HARD- 
WARE AGE, which suffered. The first paragraph of this 
ad featuring rust-proof alumina screen cloth, ‘‘Best by 
Weather Test,” should have read: “Dixon Black Painted 
Alumina and Noxide Bronze are the only screen cloths 
made with a quality-identification on every foot of every 
roll.” 
The printer left the second “every” out of the para- 
graph. 


Editor Resigns 


Charles L. Smith, after some ten years connection 
with THE HARDWARE AGE on the editorial department, 
most of that time as resident editor at Cincinnati, has 
resigned to become district manager of the Vanadium 
Alloys Steel Co., with headquarters in Cincinnati. The 
host of friends he has gained for himself in the hard- 
ware trades will undoubtedly prove a great asset to 
him in his new connection and he has the best wishes 
of HARDWARE AGE. 

James E. McDonald has been appointed resident editor 
at Cincinnati of the HARDWARE AGE, succeeding Mr. 
Smith. Mr. McDonald comes to this journal with ten 
years experience in newspaper work, chiefly at Sydney, 
Nova Scotia, and five years mechanical experience in 
machine shop work, and since the war has been steel in- 
spector for Robert W. Hunt & Co. On leaving the news- 
paper field he joined the Dominion Bridge Co. at Mon- 
treal as a mechanic and became foreman of the shell 
shop of that company, from which position he gained 
appointment as superintendent of Lymburner, Ltd. 


Montreal, manufacturer of shells, where for two years 
until the armistice was signed he had supervision of 
a plant employing over 1,800 persons, including tool 
room, machine shop and electrical departments, and had 
charge of the building of about 200 machines. 
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Washington News 


Washington Wasting the People’s Money 


Little Effort to Curtail War Basis Expenditures—No Substantial Reduction in 
Roll of War Workers Since Armistice Was Signed—Taxes May 
Be Increased—House Passes Anti-Dumping Bill 


to Protect American Manufacturers 
By W. L. CROUNSE 


WASHINGTON, Dec. 22, 1919. 

HE armistice which practically ended the world 
T war was signed more-than thirteen months ago, 

but Uncle Sam is still spending money like the 
inebriated seafaring man of song and story. Our es- 
teemed uncle appears to have acquired the habit, and 
none of the political doctors in Washington has been 
able to devise a remedy that will cure it. 

Official estimates of national expenditures during the 
fiseal year beginning July 1 next, which have been 
submitted to Congress by the Secretary of the Treasury, 
aggregate the stupendous sum of $5,249,470,031. This 
is almost ten times the cost of maintaining the Federal! 
Government before the European war began. 


Only a Billion Dollar Country 

HEN Congress, in Speaker Tom Reed’s day, scan- 

dalized the whole country by authorizing expen- 
ditures totaling $1,000,000,000 during a period of two 
years, the big man from Maine took a little of the curse 
off by meeting criticisms with his famous epigram to 
the effect that it takes a billion dollars to run a billion- 
dollar country. 

But the little old U. S. A. is no bigger than it was 
in 1914, except for a few swollen heads and pocketbooks, 
and there is no good reason why the country should not 
be able, before July next, to get back to the pre-war 
basis so far as the cost of maintaining the national 
Government goes. Of course, the interest on the war 
debt is a special item that must be taken into account, 
and allowances must also be made for the substantial 
increase in the cost of maintaining the army and navy 
which will probably never shrink to their pre-war pro- 
portions. 

When all is said and done, however, there is no sound 
reason why the ordinary expenses of the Government, 
exclusive of the interest on the war debt and the in- 
creased cost of the army and navy, should exceed $750,- 
000,000 per annum. And yet, Congress is asked by the 
Administration to provide four or five times that sum 
for ordinary expenses, and there is the threat that the 
taxpayers will be called upon to stand for an increase of 
another half billion dollars to meet prospective deficits. 

Dismay in Congress 

Ts men in Congress who are responsible for the 

framing of the big annual budget bills are in a blue 
funk over the outlook. They know that while the people 
at large will stand almost any tax burden so long as it 
is necessary to pay the expenses of a war in which the 
United States is engaged, they will grow mighty restive 
if the burden is not lifted, in part at least, within a 
reasonable length of time after the conclusion of hos- 
tilities. 

Representative Good, chairman of the House Commit- 
tee on Appropriations, which frames the majority of 


the budget bills, has been one of the first to read the 
handwriting on the wall. In an impressive statement 
delivered on the floor of the House during the past 
week he made this declaration: 

“If this Congress shall appropriate more than $4,000,- 
000,000 for the expenses of the Government for the 
next fiscal year, over and above the necessary appro- 
priations for the United States Railroad Administra- 
tion, it will fall short of its obligations to the taxpayers 
of the country.” 


Departments Fight for Appropriations 
EVERTHELESS and notwithstanding, I venture 
the prediction that the appropriations will exceed 

$5,000,000,000. Mr. Good and other well-meaning men 
in the House and Senate will fight hard, but the heads 
of the executive departments will fight harder and will 
force the money from a reluctant Congress under the 
threat of closing down “essential Governmental ae- 
tivities.” 

This is a time for plain speaking. The people have 
a right to know what the situation is here in Washing- 
ton, and how their hard-earned money is being squan- 
dered by weak-kneed Government officials and politicians 
who put patronage before patriotism. I propose to set 
down here a few plain facts for the taxpayers to chew 
over. 

When the armistice was signed in November, 1918, 
the army of war workers in the Government service in 
Washington numbered approximately 110,000, as com- 
pared with about 12,000 under normal pre-war condi- 
tions. Those who gave any thought to the matter nat- 
urally expected that this great army, employed for a 
special purpose, would be rapidly demobilized with the 
passing of the emergency which called it into Govern- 
ment service. 

Before Christmas, 1918, several hundred ‘“dollar-a- 
vear” big business men, who constituted the brains of 
the civilian organization throughout the war, quietly 
resigned their jobs and went back to private life. Their 
places were filled by the promotion of high-salaried 
assistants. 


Keep the War Workers at the Public Crib 
T= was a year ago. Instead of the rapid shrinkage 
in the roll of the Government employees, which the 
taxpayers of the country had a right to expect, every 
possible excuse has been invented to retain in Govern- 
ment employ every single war worker. While there has 
been a little shifting about of the personnel, the total 
number of Government employees now working in Wash- 
ington is within a thousand or two of what it was when 
the war ended more than a year ago! 
To say that this is scandalous is putting it mildly. 
It is nothing short of wholesale robbery of the people, 
and there is absolutely no excuse for it. 
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The aftermath of the war has developed certain activi- 
ties requiring the expansion of a few branches of the 
Government service. The Internal Revenue Bureau has 
been enlarged to enable the Government to collect the 
$4,000,000,000 of revenue which the taxpayers must 
annually turn over to the Treasury. No one complains 
of this. 

The taking of the new decennial census also calls for 
the employment of several thousand men and women in 
Washington and throughout the country. 

A large staff of employees is also necessary to take 
care of the war risk insurance business undertaken by 
the Government in lieu of pensions. But I do not believe 
that the Administration, with all the data at its com- 
mand, could convince any jury of twelve intelligent citi- 
zens that this work requires a tithe of the colossal force 
ot 13,000 employees, the great majority of whom are 
now housed in the War Risk Bureau in this city. 


Smoot Attacks the War Risk Bureau 


peste SMOOT of Utah, probably the best-in- 

formed member of the Finance and Appropriations 
Committees of the Senate, in a carefully prepared state- 
ment recently declared that the work now being done 
by the War Risk Bureau ought to be distributed be- 
tween eertain other existing bureaus, including the Pen- 
sion Office, which has a large force of clerks specially 
trained for this work. If this were done, he says, 
the services of 9000 employees with salaries averaging 
above $1,600 per annum could be dispensed with to-mor- 
row morning. 

The ink on Senator Smoot’s statement was hardly 
dry before half a dozen Administration officials attacked 
it, declaring that the system employed by the War Risk 
Bureau was superior to that suggested, and pointing 
out the hardships that would be suffered by any whole- 
sale discharge of the bureau’s employees. 

Senator Smoot is a man of great influence in Con- 
gress; nevertheless, I will venture another prediction, 
namely, that the War Risk Bureau will go serenely on 
its way, duplicating the work of the Pension Office and 
various other branches of the Government service. 


Can’t Camouflage This 


ECLARATIONS that the Government is making 

every effort to curtail the force of war workers may 
fool the people of Squedunk and Alfalfa Crossroads. 
They will not humbug for a minute any one living in 
Washington, nor will they deceive the veriest stranger 
who will take the trouble to walk through the depart- 
ments for the purpose of observing Governmental 
methods. 

Hardly a single one of the mushroom buildings that 
sprang up all over the District of Columbia to house 
war workers has been abandoned. All are occupied, 
and in all of them the taxpayers’ money is being used 
for heat and light, not to mention the salaries and 
supplies. In a few cases where dismissals or trans- 
fers have taken place you will note that rooms which 
during the war accommodated twelve or fifteen workers 
are now tenanted by a single typewriter, or a fat colored 
messenger sitting in solitary grandeur behind a big 
mahogany desk. 

In a few of the big buildings from which the largest 
number of transfers to other work have been made, 
and which are so extensive that the messengers are 
mounted on roller skates to enable them to get back the 
same day they start out to deliver a message, you will 
see long rows of empty rooms which are comfortably 
heated and many of them lighted by electricity for 
which Uncle Sam is burning many tons of coal per day. 


Hardware Age 


Hunt New Places for Dismissed Employees 

T is a fact that no honest department chief can deny 

that no serious effort is being made to cut down the 
army of war workers. On the contrary, every effort 
at reduction of forces encounters more or less opposi- 
tion from the officials immédiately in charge. 

Whenever the conditions in a given Bureau or Divi- 
sion reach a point where a reduction is absolutely ines- 
capable, the officials in charge make a special plea that 
they be allowed to keep their workers on the rolls until 
it is possible to find places for them in the War Risk 
3ureau, the Internal Revenue Service, or the Census 
Office. These pleas usually prevail, with the result that 
there has been practically no decrease in the number of 
war workers since the war ended thirteen months ago. 

Of course there are many hard-working Government 
clerks in Washington engaged upon the proper and 
necessary activities of the Government. These remarks 
do not apply to them, and do not reflect upon them in 
any way. 

But that there is criminal waste and negligence in 
the executive departments in Washington every active 
newspaperman in this city knows from his own observa- 
tions. 

Many Bureaus Duplicating Work 


| yes let Chairman Good of the House Appropriations 
Committee say a few more words, this time concern- 
ing one of the gravest abuses in the Government service, 
namely, the duplication of work in the different depart- 
ments, bureaus, divisions, commissions and boards. I 
put this in black type to emphasize the urgent necessity 
of stopping these awful gaps through which the people’s 
money is flowing in torrents: 

Ten different bureaus during the last fiscal year col- 
lected statistical data about coal consumption, six of 
which printed their findings. 

Six bureaus gathered and compiled information about 
coal exports, three of which published their findings. 

Nine different Federal agencies, working almost side 
by side, gathered statistical data about prices, seven of 
which published their findings. 

Eight different organizations gathered information 
about production and reached substantially identical 
results. 

Ten different bureaus, four of them in the Depart- 
ment of Agriculture, collected information about meat, 
eight of which published their findings. 

Eight different bureaus gathered statistics on the 
production of cheese; six published their reports. 

Six bureaus gathered data on the price of cheese, and 
five published their findings. 

How long would a private corporation last that car- 
ried on its business in such an idiotic fashion, and how 
long would the stockholders of the corporation permit 
its affairs to be so mismanaged? 


Congress Also Responsible 


HE blame for these outrageous conditions does not 
rest solely with the Administration. Congress is 
partly responsible. 

In spite of the protection of the Civil Service and the 
efforts that have been made during the past twenty 
years to enforce the merit system, nearly every employee 
of the Government relies, to some extent at least, upon 
the influence of some Senator or Congressman, either 
for original appointment or for promotion. Thousands 
of employees were brought to Washington during the 
war by Senators and members of the House, who pro- 
cured jobs for them in the Government service. 
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Working in a Vicious Cycle 
HENEVER an attempt is now made to curtail the 
big army of Government clerks, Senators and Rep- 
resentatives rush down to the executive departments to 
insist that their constituents shall be retained no matter 
who is dismissed. As a result, few dismissals are made, 
and even where reductions in force are carried out the 
changes are postponed until it is possible to find places 
for the employees in the War Risk Bureau, the Internal 
Revenue Service and the Pension Office. 

Inasmuch as the executive departments rely upon 
Congress for the appropriations with which they 
operate, and inasmuch as dismissals must be made, if 
Congress applies the pruning knife to the budget bills, a 
vicious cycle is created which results in the passing of 
big appropriations by Senators and Representatives who 
are unwilling to see their constituents dismissed from 
public office. 

Perhaps some day some man will rise up in Congress 
who will be big enough to tackle this problem and brave 
enough to wield a razor-edged pruning knife without 
fear or favor. He’ll be a patriot, all right, but he’ll also 
be the most unpopular man in Washington, D. C. 


House Passes the Anti-dumping Bill 

T= House of Representatives has passed the Fordney 
anti-dumping bill, intended to prevent foreigners 

from flooding American markets with surplus products 

intended to be sold in the United States at prices less 

than they command in the country of origin. 

The chief provisions of the bill are set out in Section 
9 of the measure as follows: 

“That whenever merchandise, whether dutiable or free, 
is exported to the United States of the class or kind 
provided for in this act, and the sales price is less than 
the foreign home value, or in the absence of such value 
is less than the value to countries other than the United 
States, or in the absence of such value is less than the 
cost of production, there shall be levied and collected, 
in addition to the duties on imported merchandise pre- 
scribed by law, a special duty in an amount equal to the 
difference between the sales price and the foreign home 
value or the value to countries other than the United 
States or the cost of production, as the case may be.” 

In reporting this measure, the Ways and Means Com- 
mittee described its purpose briefly as follows: 


Unfair Foreign Competition 

ade the title implies, the purpose of the proposed bill 

is to prevent the stifling of domestic industries 
by the dumping of foreign merchandise upon the Ameri- 
can market at less than its face value in the country 
of production. Over twenty years ago, by the enact- 
ment of the Sherman anti-trust law, Congress recog- 
nized the necessity of legislation to prevent unfair 
methods of competition and monopoly within the United 
States, but effective legislation to prevent discrimina- 
tions and unfair practices from abroad, to destroy com- 
petition and control prices, has not been enacted. 

“Anti-dumping legislation is not without precedent. 
Canada enacted an anti-dumping provision in 1904 and 
amended the same in 1907. Similar legislation was 
enacted in Australia in 1906 and in the Union of South 
Africa in 1914, and a more or less ineffective provision 
of law was enacted by the Congress of the United States 
under the heading of “unfair competition” of the act 
of September 8, 1916.” 

That the act of 1916 failed to meet the situation has 
been amply evidenced by the experience of the past 
three years. It has proven wholly ineffective in the 
case of sporadic attempts at dumping, and as this class 





Boosts Decimal Pricing 


Roseburg, Oregon, Dec. 22, 1919. 


Editor, Hardware Age: 

We are badly in arrears in our 
reading, so have only recently run 
across “The Little Red Schoolhouse 
of Hardwaredom.” 

The summing up meets our ap- 
proval and we will welcome the day 
when pricing is done by each or 
tens, as case may be, and, of 
course, the packing the same way. 
In fact, we would not raise serious 
objection to the entire decimal sys- 
tem. 

Also wish you would endeavor to 
get the present system of packing 
cement-coated nails changed to the 
standard 100 lbs. to keg. As you are 
aware they are now packed by count, 
no two being just the same. It 
makes retailing very unsatisfactory, 
besides keeping up a_ continual 
wrangle with freight offices. 

Yours truly, and may you long 
wave over Hardwaredom. 

Churchill Hardware Co., 
F.. H. Churchill. 











of business has proven the most demoralizing to our 
markets, the United States Tariff Commission has called 
attention to the necessity of stopping the leaks in the 
law. Ina special report on this subject the Commission 
says: 
Present Laws Proven Inadequate 

<6’J°HE anti-dumping law enacted by Congress on Sep- 

tember 8, 1916, invites special comment. 
brief but substantial criticism of its effectiveness will be 
found among complaints presented to the commission 
and summarized in this report. As a criminal statute 
that act must be strictly construed. It is wanting in 
certainty in providing, as a condition precedent of the 
conviction of offenders, that the sale of articles in the 
United States must be at a price ‘substantially less’ 
than the actual market value or wholesale price abroad. 

“It apparently fails, where the Canadian laws succeed, 
in not contemplating in reasonable cases the prohibition 
of sporadic dumping, since its penalties apply only to 
persons who ‘commonly and systematically import’ for- 
eign articles, and in providing that such importation 
must be made with intent to injure, destroy or prevent 
the establishment of an industry in this country or to 
monopolize trade or commerce in the imported articles. 
Evidently, for the most part, the language of the act 
makes difficult, if not impossible, the conviction of of- 
fenders, and for that reason the enforcement of its 
purpose.” 

The Senate Finance Committee will give early atten- 
tion to the anti-dumping bill passed by the House, and 
it is expected that the measure will become a law early 
in the present session. 


some 





Letters of a Sales Manager to His Men 
XLV 


‘“The Rower in Life’s Boat’”’ 


This is the forty-fifth of a series of sales letters, which, though intended primarily for 
traveling men, will be of interest to every member of the trade. They were written by 
the sales manager of a great hardware jobbing house to a corps of salesmen who in the 
last eight years have doubled the business of the firm. The letters are really short editorials 
which prefaced actual merchandise instructions. The author has consented to their publi- 
ation at the solicitation of Harpware AGe, in which they will appear in succeeding issues 
through the year. 


has to do with a journey across a small lake with two other boys. His companions 


O NE of the writer’s experiences as a boy that is most indelibly stamped upon his mind, 
were brothers, the older about fourteen years old, and the younger, nine, 


The party had not proceeded very far before a strong wind came up and the fourteen- 
year-old rower found the job of keeping the boat into the wind more than he could do. He 
called upon the writer to take one oar, while he manipulated the other. 


There was a paddle in the boat that was not being exercised, and he directed his 
younger brother to take that and help. 


Just as the young fellow started to paddle, a large wave hit the side of the boat and 
the whole passenger list was thoroughly soaked. 


The kid dropped the paddle and, holding out his water-soaked arms, began to bawl— 
loud and long. 


The older brother turned upon him, with wrath and fury, and while tugging at his 
own oar, yelled—“Quit your darn bawling and go to rowing—if you ever expect to get to 
shore.” 


That’s just what everybody should do in business today. 
That’s the kind of a command business should heed. 


There is too much “bawling” and not enough rowing, to keep the ship of business in the 
course. 


The salesman who is best prepared to do this and the salesman who can do it, in the 
best and most satisfactory manner, is the salesman who has prepared and equipped himself 
with the largest possible amount of accurate—usable—workable knowledge. 


No man was ever burdened with knowledge. 


“Knowledge” is the rower in the boat in life’s stream; and when there is lack of knowl- 
edge about the business a man is engaged in, there is too much “bawling” and not enough 
rowing. 

Men’s stations in life are determined by the degree of knowledge they possess and the 
progressive fellow goes out after the knowledge he needs, instead of waiting for an oppor- 
tunity to come along for him to use the knowledge he already possesses. 


Too many salesmen are like the doctor who was called to see a child that was in much 
pain. He stood watching the child and when a neighbor woman asked him if he could 
not do something to lessen the pain, said, “Just wait a few moments. I think the child is 
going to have a fit, and I am hell on fits.” 


If the knowledge a salesman possesses, about a line of merchandise handled by his house, 
is not great enough or extensive enough to admit of his selling it successfully, he should not 
sit down and wait until the merchant wants to buy commodities that he is familiar with, but 
he should take means to obtain the necessary knowledge or he should get out of the way 
and off the job and give his job to some man who will not sit idly by and wait for his 
customer to have a fit—before he makes any attempt to serve him. 


There are more human failures in this world because there is “No rower in life’s boat” 
than from any other source. 


When “knowledge”—“information”—“punch”—is so easy to obtain, no valid excuse 
exists for not possessing it. 


“QUIT YOUR BAWLING AND GO TO ROWING!” 
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EDITORIAL COMMENT 








What Is Happening to 
the “Melting Pot’? 


HE plain, everyday American turns from 
his newspaper these days with a frown of 

bewilderment and a pang of doubt. 

What is happening to the melting pot? 

What is happening to that natural law—for 
it seemed like a natural law—which through- 
out the memory of the oldest living man never 
once failed to work: the undeviating process 
whereby in due time the alien, the alien in looks. 
in language and in custom, poured into the 
“melting pot” to emerge an alien no more but a 
“good American” through and through? 

The “melting pot” always seemed to work 
automatically, irresistibly. The plain, every- 
day American never once had to stoke the fur- 


nace under that miraculous crucible. He never 
had to watch the fire, or order the coal, or re- 
line the pot. 

Where did the Polish family move that used 
to live in the shanty outside the town? The 
plain, everyday American never once had to 
inquire. He knew they had moved into the new 
house right across the street. He knew his boy 
was playing with their boy. He knew his daugh- 
ter and their daughter compared lessons on 
their way to school. 

But now— 

The plain, everyday American isn’t so sure. 
He can’t exactly put his finger on the spot, but 
something has certainly gone wrong. Citizen- 
ship doesn’t seem to be doing as much for him 
as it used to do. He had grown accustomed to 
the feeling that there were foreigners in his 
American town. Now he is trying to grow ac- 
customed to the feeling that the town itself 


DO YOUR CHRISTMAS SHIPPING EARLY 
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has somehow become a strange, alien commu- 
nity. 

The plain, everyday American hears foreign 
doctrines on American tongues. He sees born 
Americans advocating acts and policies of vio- 
lence. On all sides he is touched by rumors and 
influences that might have blown from peoples 
on the other side of the world. 

That plain, everyday American doesn’t real- 
ize it, but he is not standing alone. He is still 
the overwhelming majority. He can still elect 
his own candidates, create his own platform, 
pass his own laws, determine his own policies 
and standards. 

But he feels himself standing alone because 
the old superficial test of “alien” and “Ameri- 
can” no longer applies. 

And that’s what is happening to the melting 
pot! 

The melting pot was a bigger thing than we 
expected. The melting pot was big enough for 
us all. The melting pot took in the native Amer- 
ican on exactly the same terms it took in the 
immigrant from distant lands. That is what 
none of us really understood. It took in Smith, 
the banker; Brown, the manufacturer, and 
Jones, the farmer, along with Schmidt, Bruno 
and Janovitch, whom we never compared with 
these life-long friends of ours at all. 

Moreover, the melting pot was powerful 
enough to melt. It didn’t just soften the out- 
side of men, changing their language and the 
way they wore their clothes and hair. The 
melting pot worked right through to the inside 
of men, claiming their minds and hearts. 

For what is a “melting pot’? Does it merely 
mix the lumps together, or does it reduce 
each lump so as to separate the precious ore 
from the worthless slag? 

Plain, everyday American, nothing is hap- 
pening to the melting pot! It is working right 
along, day by day, a crucible so vast that it 


makes no distinction between Maine and Cali- ' 


fornia—no distinction between the immigrants 
of 1770 and the immigrants of 1913. But that 
vast crucible has taken its own time. At this 
very moment it reaches the determining point 
—the point of intensest heat when the lumps 
have been reduced. When the slag is separated 
from the ore. 

What troubles us plain, everyday Americans 
just now is merely the refuse that overlays the 
pure, shining ore. That refuse hides the ore 
from sight. It is unclean. It is worthless. But 
it is not the real contents of the melting pot. 
It has no more power than value in the mills of 
God. What we have taken for serious trouble 
is the fusing point when the slag separates 
from the metal, ready to be skimmed off and 
thrown forever away. 


The strong faith to hold from now on is that 
“American” goes more than skin deep. Citi- 
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zenship is not an inheritence but a moral power. 
It will be exercised as a_ responsibility, not 
pawned as a stray jewel. America is not mere- 
ly a wealthy region, America is a wealth-pro- 
ducing state of mind. It is a conviction that 
men are not men by what they have, but by 
what they are. It is a conviction that moral 
purpose is not a password into an unreal world, 
but the only principle that really works in the 
world we have. America means that the fellow- 
ship of men is the whole science of economics 
a& it is the whole of political science. It means 
that work well done multiplies the opportunity 
for doing good work. It means that wealth 
multiplies through service, just as it divides 
and dries up in the hands of the labor or the 
money profiteers. 

It is time we realized what is happening to 
the “melting pot’. 

As sure as there is an incorruptible leaven 
in the hearts of men, America is being founded 
anew. 1776 is repeating itself on a grander 
scale in 1919. Instead of federation of colonies 
we are witnessing the federation of different 
economic groups. Instead of Massachusetts, 
New York and Virginia quarreling over their 
various interests, we have the opposition of 
workers, farmers, manufacturers and trades- 
men. The crisis returns as the cleavage deep- 
ens. Unity and power. Or separation and ruin. 
If you know your American history, you know 
the dark days that preceded the recognition of 
true political principles. Darker days have fall- 
en, but they precede the recognition of economic 
truth. Too long already has the Statue of Lib- 
erty carried a lightless torch—too long has the 
goddess stood with her back turned upon her 
own people. 

Let us have faith, plain, everyday Ameri- 
cans, that the law of progress cannot be vetoed 
by selfish, ignorant opinions. Let us know that 
the privilege of America is so great that it must 
be defended against every foe, no matter what 
sign he bears. The very struggle, if we view 
it aright, is a divine privilege to witness and 
to share. Its roots go down into the founda- 
tions of the universe. Its flower will be raised 
in glory above the joyless drudgery that has 
grooved the world. 

Behind the hissing smoke of strikes and ris- 
ing prices, let us see the “melting pot’ even 
now spewing forth its dross and running the 
pure metal carefully into the mold. 





You know we wish you a Pros- 
Go to it. 
We're right behind you. 


perous New Year. 
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Office of HARDWARE AGE, 
New York, Dec. 22, 1919. 

J k~ most important feature of the hardware market 

in this locality during the past week was the large 
number of noteworthy price changes that occurred. Nearly 
all of these changes are advances and were caused directly 
or indirectly by the recent steel and coal strikes plus the 
increased costs of distribution. Large demands continue 
and prevent manufacturers from catching up on produc- 
tion. As a matter of fact many observers entertain the 
opinion that the present scarcity in all lines of hardware 
stock has developed into a chronic condition, which will not 
be relieved until demands have been reduced to normality and 
a surplus stock created. 

The surplus that existed before the war has been ab- 
sorbed, and a shortage of raw materials was created by 
the military requirements during the war. This shortage 
has continued because of the general industrial unrest, 
and the insistant demands of the export markets. A very 
good general idea of the volume of business that 1s being 
done to-day can be obtained from the report of the Foreign 
Trade Lepartment of the National City Bank of New York 
which has gathered statistics from all over the world. These 
statistics show that the worlds trade in 1919 is $70,000,000,- 
000, which is a 30 billion dollar increase over the authentic 
figures of 1913. The increase of prices is probably respon- 
sible to some extent for the wide difference of these figures. 

The miscellaneous price changes of the week in this 
section are as follows: 

North Brothers Manufacturing Company advanced the 
prices on “Yankee Tools” 10 per cent. 

Phoenix Caster Company advanced its prices 10 per cent. 

Stanley Works has added 10 per cent to its 241 lines of 
butts, 124, per cént to its strap and tee hinges; 1242 per 
cent to its butts, both bright and japanned, and 15 per cent 
to all the rest of the lines it manufactures. 

Hammond and Company has withdrawn all prices on its 
line of hatchets and hammers (new figures will probably 
be available next week). 

Wire brushes are now quoted at 12! per cent off. 

Carriagemakers’ clamps, 12 to 22, now take a discount 
of 30 and 2!4 per cent. 

Saddlers’ punches are now quoted at 16 2/3 per cent off. 
Calipers, 40 per cent off. ‘ 

Jennings pattern auger bits are now quoted at list net. 

Russell Jennings auger bits, list plus 10 per cent. 

Farm fencing is now 40 per cent off. 

Door sheaves, list plus 45 per cent. Hand bells, list plus 
15 per cent. Tripp gongs, list plus 30 per cent. 

Carriage bolts, 3% x 6 in. and smaller, 25 per cent off; 
longer and thicker, 15 per cent off. 

Lag screws, 40 per cent off. Machine bolts, 4% x 4 in. and 
smaller, 30 per cent off; longer and thicker, 20 per cent off. 

Cordley & Hayes advanced prices on “XXth Century” 
water coolers approximately $2 on each cooler listed in 
their catalogues. 

Sterling Tire Corporation will advance prices on their 
line January 1 between 10 and 20 per cent. 

An advance on Disston goods is expected by the first of 
the year. , ‘ 

The following articles listed alphabetically were either 
affected by price changes or were prominent in the business 
activity of the week. 


’ 


_Ash Sifters——This line continues as the largest selling 
single item in this locality. The unusually cold weather 
of the past week was probably instrumental in increasing 
sales. Prices are firm and stocks rather low. Quotations 
are: Rotary galvanized ash sifters, $35 p2r doz., not crated; 
$37 per doz. crated for shipment. Galvanized <sh sifters, 
12 x 12, $3.25 per doz. 

_ Axes.—Buying interest. in this line seems to be wan- 
ing. Unless new developments warrant it quotations on 
axes will be discontinued in this report to make room for 
faster selling stock. Prices are: Kelley flint-edge axe, 
3% to 4% lb., $22.58 per doz.; 4 to 5 lb., $23.94; Will 
Wear axe, 3% to 4% I|b., $25.50 per doz.; 4 to 5 lb., $25.75 
per doz. 

Chambers’ long-handled axes, 3% to 4% lb., $22.25 per 
doz.; 4 to 5 lb., $22.50 per doz. Five per cent off for half 
dozen lots on all types quoted. 

Brass and Copper.—Both brass and copper during the 
past week were very firm in this section. Business in both 
of these items remains somewhat dull, however, and in some 
quarters it is expected that another reduction is not be- 
yond the realms of probability. Present quotations are: 
3ase prices for quantities of not less than 100 lb. of a size 
from New York stock. High brass sheets, 24%c. to 3le. 
base; high brass wire, 27c. to 29%c. base; high brass rod, 
22%c. to 27c. base; seamless brass tube, 33%c. to 35\%4e. 
base. Seamless copper tube, 33%4c. to 35%4c. base; sheet 
copper, 28%c. to 31%c. base. Copper wire, plain, 27%4c. 
to 28c. base. 

Conductor Pipe, Eaves Trough, Elbows and Shoes.— 
Moderate interest in this line continues. Prices are steady. 
Present prices are: Conductor pipe, galvanized steel, 40 and 
10 per cent; galvanized iron 44% per cent; copper pipe, 
20 per cent discounts from jobbers’ lists. 

Eaves trough galvanized steel, 50 and 10 per cent; gal- 
vanized iron, 57% per cent. Elbow and shoes, all sizes up 
to 6 in., 65 per cent on galvanized steel, plain, round and 
corrugated. 

Cotton Mops.—Consistent’ interest holds on this item. 
Prices are steady. Handles are quoted No. 1, $2.40 per doz. 
Janitor mop handle, No. 30, $4.50 per doz. Mops are: 
12-lb. lots, $4.40 per doz.; 15-lb., $4.50 per doz.; 18-Ib., 
$16.60 per doz. Twine mops, 12-lb., $5.50; 15-lb., $6.85; 
18-lb., $8.25. 

Coffee Mills—The demands for coffe¢ mills and grinders 
of all kinds seem to be increasing and a corresponding 
scarcity is the result. Prices asked are: Crystal coffee 
mills, $14; wood coffee mills, iron and hopper, 6 x 6 x 8, 
$9.40. 

Curtain Poles.—New prices went into effect during the 
week in this line. A good deal of buying interest is mani- 
fested. Present prices are: I-in. curtain poles, $5 per 100 
ft.; 13,-in. poles, $6 per 100 ft. 

Cutlery.—Both jobbers and retailers express the opinion 
that they can sell any sort of cutlery made at the present 
time, and bewail the fact that the scarcity is so acute. 
Every effort is being made by manufacturers to increase the 
supply but they are handicapped by the poor and cumber- 
some technic of the large number of comparatively new 
men engaged in the industry as grinders and _polishers. 
As soon as these new men gain more experience the quality 
as well as the quantity of domestic cutlery will improve. 
A considerable improvement can already be noticed in some 
lines. Local stocks are very low but prices continue firm. 

Jack knives, standard American, 2 blade, 3% in. length, 
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stag handles, brass lines, electro silver shield, 2 steel bolsters, 
no cap, $8.50 to $10 per doz., with 5 per cent discount for 
dozen or more. 

Boy Scout pattern, 35 in. length, stag handles, one cut- 
ting blade, one can opener blade, and combination bottle 
cap opener blade, $13.68 to $18 per doz. 

Butcher knives, standard American beech handle knives, 
3 brass screw rivets in handles, 6 in., $4.20 per ¢oz.; 7 in., 
$4.90; 8-in., $5.60; quoted at 30 per cent discount from 
jobbers’ lists. 

Wiss trimmers, japanned handles, 6 in., $9.60 per doz.; 
8 in., $12 per doz.; 10 in., $18.50 per doz. 

Carving sets, polished, 8 in. steel blade, genuine stag 
handle, fancy bolster, $3 a set; polished, 8 in. steel blade, 
stag handle, sterling silver bolster, $5 a set; forged, 9 in. 
steel blade, genuine stag handle, fancy sterling bolster, 
$6.75 a set. 

Farming Tool Handles.—New discounts on important 
items listed under this heading are quoted herewith. Buying 
interest in this line is improving. This is apparently one 
of the few lines carried by local jobbers in any sort of 
satisfactory quantity. Farming tool handles, generally, 
are quoted at 5 per cent off. Long shovel handles 5 per 
cent off. Long spade handles, 5 per cent off. Bent D handles, 
5 per cent off. Malleable D fork handles, 40 and 2! per 
cent off. 

Galvanized Ware.—lInterest in this line is very active. 
An advance on galvanized pails and wash tubs became effec- 
tive during the week. This advance is attributed to the 
increased costs of production and distribution. Galvanized 
sheets, No, 28 gage, hold firm the price ranging from $8 to 
$9 base per 100 lb. The new prices on pails, wash tubs, 
ete., are as follows: Galvanized pails, 8 qt., $4.25 per doz.; 
10 qt., $4.90 per doz.; 12 qt., $5.55 per doz.; 14 qt., $6 per 
doz.; 16 qt., $7.30 per doz. Extra heavy galvanized pails, 
12 qt., $7.30 per doz.; 14 qt., $8.35 per doz.; 16 qt., $11 per 
doz. Fire pails, galvanized, $6.80 per doz. Wash _ tubs, 
No. 1, $13 per doz.; No. 2, $15.95 per doz.; No. 3, $18.60 
per doz. 

Game Traps.—A very persistent interest holds in all 
items listed under this heading. Price changes occurred on 
items listed in bold faced type. Other items are firm. 
French rat traps, $6 per doz.; French mouse traps, $4 per 
doz.; Star rat traps, $2.50 per doz.; Diamond mouse traps, 
25c. per doz.; Diamond rat traps, $1.10 per doz. Oneida 
Victor traps, No. 0, with chains, $1.40 per doz.; with- 
out chains, $1.07 per doz.; No. 1, $1.65 with chains; with- 
out chains, $1.23; No. 914, with chains, $3.29; without 
chains, $2.81 per doz. New mouse traps—No. 4, With 
chains, $3.28 per doz.; No. 1, with chains, $3.85 per doz. 
Blake & Lamb traps—For rats, No. 0, $4.25 per doz.; No. 
1, muskrats, $5 per doz.; No. 2, large mink, $10.50 per doz.; 
No. 3, fox, $14 per doz.; less 50 per cent from jobbers’ lists. 
Triumph traps—No. 11, muskrat, $5.60 per doz.; No. 12, fox, 
$10.50 per doz.; No. 14, lynx, $16.50 per doz.; less 65 per 
cent. 

Glue and Glue Pots.—Le Page’s glue is now quoted at 
a new list, less one third. The demand is good. The new 
prices are: Tubes, $2.40 per doz.; 1 oz. bottles, $2.40 per 
doz.; 1 gill bottles, $3.60 per doz.; half pint bottles, $6 
per doz.; 1 pint bottles, $10.20 per doz.; 1 qt. bottles, 
$18 per doz.; half gallon bottles discontinued; 1 gal. bottles, 
$54 per doz. Glue pots, No. 00, $9.20 per doz.; No. 1, $11.10 
per doz.; No. 3, $13.75 per doz. 

Ice Tools—The exceptionally cold weathe of the past 
week materially quickened interest in these items. Prices 
continue firm. Prices are: Axes, $23.15 per doz.; ice 
chisels, solid iron, 24 in., enameled, glue handle, $13; 40 
in, handle, $15 per doz.; ice saws, 24 in., $13.90; 26 in., 
$14.50; 28 in., $15.40; 30 in., $16.40; list plus 20 per cent. 

Ice Skates.—The holiday season, the zero weather pre- 
vailing and the interest on the part of small buyers have 
all contributed to make ice skates one of the strongest 
sellers in the local market. "rices, however, are firm. 
Prices are: Men’s Union hockey, nickel-plated, $1.12 per 
pair; women’s same, $1.83 per pair. Men’s cast steel, 
polished, 83c. per pair; women’s same, $1.14 per pair; men’s 
cast steel, nickel-plated, 98c. per pair; Women’s same, 
$1.42 per pair. 

Lanterns.—Very good buying interest holds in this line. 
Prices are firm. Dietz Hy-Lo lantern, $8.15 per doz.; 
Monarch, $8.45 per doz.; Blizzard, $12.50 per doz.; Junior 
side lamp, $15.95 per doz.; Eureka driving lamp, $17.30 
per doz. : 

Linseed Oil—The demand for linseed oil continues very 
favorable. It is still held at the basis established a week 
ago. December, $1.87 per gal. in car lots; $1.90 for 5 
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barrels or more and $1.93 for quantities of less than 5 
bbls. January-March is quoted locally at $1.77, with the 
same corresponding three cents difference for lesser quan- 
tities. The shortness of the domestic crop returns is to 
large extent responsible for the present tightness of the 
general market. Boiled oil is $1.95; double boiled oil, $1.97, 
Oil in half-barrels 5 cents extra. 

Nails.—The same unparalleled scarcity continues in the 
local nail market. Small lots of uncertain sizes are the 
best anybody can obtain, although some jobbers report 
slight improvement and say that they expect a gradual 
approach to normal conditions soon after the first of the 
year. There are not many, however, who are very optimis- 
tic. Prices range from $5.50 to $6.75 base per keg on wire 
nails, but they are only obtainable in 1 and 2 keg lots, 
Cut nails range from $6.75 to $7.25 base per keg. 

Brass and wire nails in 1 lb. papers are now quoted by 
local jobbers at 2/3 off. Quarter lb. papers take a discount 
of 10 per cent. Set screws, iron, 50, 10, 5 per cent off, 
Cap screws, 50 and 10 per cent off. 

Galvanized nails, 25 lb. boxes, 4 D, $8.30; 6 D, $8.20; 
8 D, $8.10; 10 D, $8.05; 20 D, $8. Galvanized roofing 
nails, 1 x 12, $9.50. Plain roofing nails, 1 x 12, $6.85. 

Naval Stores.—Turpentine ranges locally from $1.631; 
to $1.65 per gal. The demand at the present time is light 
and will probably remain so until after the turn of the 
year. Rosin, common to good strained on a basis of 280 
Ib. per barrel is quoted at $17.50 to $18; D grade, $17.75 
to $18.25, and best W W, $23.50 to $24.75. F, G and H 
grades are almost impossible to obtain. 

Mop Wringers.—These items still hold a lively interest. 
Wooden roller wringers, $21 per doz.; iron wringers, $24 
per doz. 

Lawn Mowers.—Since the advance a week ago a good 
deal of interest is being manifested in lawn mowers, es- 
pecially by out of town buyers. Prices are: Plain bearing, 
3-bladed mower, 12 in., $5.15; plain bearing, 3-bladed mower, 
16 in., $5.55; plain bearing, 3-bladed mower, 18 in., $5.80; 
plain bearing, 4-bladed mower, 12 in., $5.75; plain bearing, 4- 
bladed mower, 16 in., $6.25; plain bearing, 4-bladed mower, 
18 in., $6.50; ball bearing, 3-bladed mower, 12 in., $6.40; ball 
bearing, 3-bladed mower, 14 in., $6.65; ball bearing, 3-bladed 
mower, 16 in., $6.90; ball bearing, 4-bladed mower, 12 in., 
$7.60; ball bearing, 4-bladed mower, 16 in., $8.10; ball bear- 
ing, 4-bladed mower, 18 in., $8.35; ball bearing, 5-bladed 
mower, 14 in., $11.40; ball bearing, 5-bladed mower, 18 in., 
$12.40; ball bearing, 5-bladed mower, 20 in., $12.90; 5-bladed, 
+ accra mower, 14 in., $14.25; 16 in., $14.75; 20 in., 
$15.75. 

Rope.—The rope market is very firm, fresh substantial 
demands developing during the past week. Quotations 
are: Jute rope, No. 1, 17%c. to 18c.; Jute rope, No. 2, 
16%c. to 17c.; Jute twine wrapping, best grade, 28%4c. 
to 33c.; Indian hemp twine, No. 4% to 6-in. basis, 24%4c. 
to 27c.; Manila rope, best grade, 25c. to 26%c.; second 
grade, 24c. to 25%4c.; hardware grade, 22c. to 23%4c.; Sisal 
rope, pure, %-in. basis, 19c. to 22%c.; lathe yard, first 
grade, 19c. to 22%c.; second grade, 17c. to 19%4¢. 

Roofing and Building Paper.—Since the advance reported 
last week active interest has been maintained in all of 
the listed items quoted herewith. Tar paper, No. 1 ply, 
$2.50 per roll; No. 2 ply, $1.65; No. 3 ply, $2.10 per roll. 
Red rosin sheathing paper, 25-Ib. roll, $1.35; 30-lb. roll, 
$1.85; 40-Ib. roll, $2.75. Rubber roofing paper is steady. 
No. 1 ply, $2.40 per roll; No. 2 ply, $3 per roll; No. 3 ply, 
$3.50 per roll. 

Scales.—Price advances occurred in this line and marked 
interest is being felt. Stocks are light. Family deal scales, 
flat top, $2.35 each; with scoop, $2.60. Parcel Post scales, 
$2.35 each. Spring balances, to weigh 25 Ib., $1.85 per 
doz.; to weigh 50 Ib., $3.75 per doz.; to weigh 100 Ib., 
$49 per doz.; to weigh 150 lb., $70 per doz. Scale weights 
list plus 40 per cent. 

Side Walk Scrapers.—The first snow fall of the season 
fell during the past week followed by bitter cold weather 
and additional snow. Buying in this and kindred lines be- 
came active immediately. Prices are firm. Solid shank 
scrapers, 5%-in. blade, $4.47 per doz.; solid shank, 7-in. 
blade, $5.25 per doz; extra heavy socket scraper, 7-in. blade, 
$7.36 per doz; extra heavy solid shank, 8-in. blade, $8.42 
per doz. Subject to discount 5 per cent bundle lots. 

Shovels.—Because of the fact that last winter was very 
mild many retailers have a good stock of snow shovels 
on hand and are slow about buying this year. The pre- 
dictions of the prophets, however, is that this is going to 
be a cold and hard-iced winter. Jobbers’ stocks in these 
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lines are better than usual for this time of year, which 
however should not be taken too literally because of the 
well known scarcity in all general lines of hardware stock. 
Coal shovels, black, No. 2, D handle shovels, $13.26 per doz.; 
ordinary polished shovels, fourth grade, $14.21 per doz.; 
snow shovels, plain, 2 rivets, long handle, $6; Ames long 
handle, $10.50; wooden, D handle, steel tip, $5.25 per doz.; 
galvanized, D handle, $13 per doz.; 5 per cent discount from 
jobbers’ lists. 

Sleighs.—Contrary to the conditions prevailing in shovels 
there is a very real and acute scarcity of sleighs and also 
a large and persistent demand. Prices are: Flexible 
Flyer sleighs, No. 1, $45 per doz.; No. 2, $54; No. 3, $69; 
No. 4, $78; No. 5, $105 per doz. Junior Racer, $60; Racer, 
$75, subject to a discount of 33 1/3 per cent off from local 
jobbers’ lists. 

Snow Pushers.—The same conditions hold in this line 
as mentioned about side walk scrapers. The snow created 
a demand. Curved steel blade pusher, $11 per doz.; heavy 
steel blade, japanned, braced to handle, 24 x 13, $32 per 
doz.; 30 x 13%-in. pusher, $35 per doz. 

Staples.—Poultry netting staples now sell for 10 cents 
a pound. Ten pound boxes are obtainable at 9 cents per. lb. 


and keg lots at 7! cents per lb. 
CHIC 


Office of HARDWARE AGE, 
CHICAGO, Dec. 20, 1919. 

ITH the removal of fuel restrictions, the holiday busi- 

ness has taken a big jump forward, and both jobbers 

and retailers rushed to the limit. Despite all handicaps, the 

volume of Christmas sales in this section will break all 

records. Very little merchandise of the gift nature will 

be carried over, and this is particularly true with regard to 

electric utensils, silver and nickel plated goods, skates, 

sleds, watches, manicure sets, fancy cutlery and toys. Toy 

stocks are literally shot to pieces and have been for two 
weeks past. 

The outlook for the coming year, as viewed from a selling 
standpoint, is bright. Merchandise of all kinds will be in good 
demand at good prices. Shortages bid fair to continue for 
some time to come, and all indications point to a continua- 
tion of the present high price levels. 

There has never been a time when so many hardware 
items were being sold at prices ruling on date of shipment. 
Manufacturers are sold up on many lines for several months 
ahead and, under existing conditions, are unwilling to con- 
tract beyond that time as they have no means of telling 
what the manufacturing costs will be. This is the condition 
in the builders’ hardware field today, with prospects of an 
exceptional demand in the spring. 

Jobbers are now taking orders for cotton gloves and 
mittens for delivery up to July 1, 1920, at prices based on 
$2.25 per dozen pairs for best grade heavy 8-oz. stock, knit 
wrist gloves, and $1.40 per dozen pairs on plain husking 
mittens. 

Wheelbarrows and road scrapers have taken an advance 
of approximately 10 per cent. Steel cow pokes have also 
gone up 5 per cent, the new prices being effective Jan. 1. 

While copper has declined recently, the extras for cold 
rolling have been increased to a basis of 2c per pound for 
14-0z. and heavier, and 3c for lighter than 14-0z. This may 
affect prices on copper cornice and sheathing copper. 

Eaves trough and conductor pipe have advanced 5 per 
cent, and ridge roll has taken a similar advance. Hay car- 
riers and track have gone up from 10 to 15 per cent. 

There is a very heavy demand for all winter lines of auto- 
mobile accessories, such as radiator covers, heaters, skid 
chains, robes, anti-freezing solutions and driving gloves. 
Some shortages are appearing in these lines. 

Jobbers expect many price changes around the first of 
the year, and all in the nature of advances. 

Axes.—Axes continue to sell freely, the demand having 
been greatly stimulated by the scarcity of coal and conse- 
quent greater use of wood as fuel. Logging operations are 
also in full swing in many districts and this is also helping 
to boost axe sales. Prices on all axe lines are very firm and 
advances are more probable than declines. ; 

We quote from jobbers’ stocks, f.o.b. Chicago: First qual- 
ity single bitted axes, 3-lb. to 4-lb., $15.50 per doz. base; 
double bitted, $20.50 per doz. base. 

Alarm Clocks.—Clocks of all kinds are difficult to obtain 
at this time, and the same condition applies to the cheaper 
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Stove Pipe.—Mild but continued interest holds in this 
and related lines. Twenty-eight gage, 6 in., $3.50 per doz. 
lengths; 7 in., $4.75; 8 in., $6.75; elbows, 4 in., $2; 5 in. 
_ . ” , 
$2.40; 6-in., $2.80. 

Weather Strip.—This line holds a lively and substantial 
interest. Prices are: Rubber weather strips (special), 
50-10-5 per cent; ash, oiled, 45-5 per cent; white enameled, 
45-5 per cent; packed cushion, 70 per cent; cushion, all felt 
30 per cent discount from jobbers’ lists. 

Window Glass.—Many of the larger glass factories refuse 
to give quotations or accept any contracts until they have 
had time to make their own estimates. A large whole- 
saler recently told the writer that the supply of plate glass 
is not one quarter enough to meet demands and that it will 
take from four to five years before normal conditions again 
prevail in the glass industry. All quotations are prac- 
tically nominal subject to various conditions and stocks 
on hand. If the automobile manufacturers could have their 
own way, their needs are of such proportions that they 
could, and perhaps would, consume the entire out-put of 
ordinary glass that will be made in the United States during 
1920. The increase in building and the demands of the 
railroads are also vital factors that contribute in maintain- 
ing the scarcity. 
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grades of watches such as are carried generally in retail 
hardware stores. Alarm clocks are particularly short, due 
to the heavy demand of the past two years. Production in 
this line is below normal, mainly because of the scarcity 
of skilled help and other labor conditions. It seems probable 
that the present high price levels will prevail for some time 
to come. 

We quote from jobbers’ stocks, f.o.b. Chicago: The 
American alarm clock in less than dozen lots, $12 per 
doz.; in dozen lots, $11.55 per doz.; in case lots of 4 dozen, 
$11.40 per doz.; Lookout alarm clocks, in less than dozen 
lots, $15 per doz.; in dozen lots, $14.40 per doz.; in case lots 
of 2 dozen, $14.20 per doz.; Tattoo alarm clocks, in dozen 
lots, $29.70 per doz.; in case lots of 50 clocks, $29.10 per 
doz.; Slumber Stopper alarm clocks, in dozen lots, $33.34 
per doz.; Big Ben and Baby Ben alarm clocks, $2.20 each. 

Ash Sifters.—The starting of the coal strike immediately 
made itself felt in the demand for ash sifters, and dealers 
report exceptionally heavy sales for several weeks past. 
Prices are higher than those of last season, but no hopes 
are held out of any declines. 

We quote from jobbers’ stocks, f.o.b. Chicago: Square 
wood frame, wire screens, 12 x 14 black japanned sifters, 
$2.80 per doz.; galvanized screens, $3.40 per doz.; barrel sift- 
ers, No. 06, $12 per doz.; furnace sifters, 30-in., straight 
handle, 8% x 12 blade, double tinned, $7.80 per doz.; rotary 
sifters, No. 104, $36 per doz. 

Babbitt Metal.—There is a very good general demand for 
babbitt metal, and the market is fairly strong at this time. 
No immediate price changes are anticipated. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
babbitt metal, full boxes, 9c. per ]b.; Revenoe brand, full 
boxes, 18¢ per lb. 

Coil Chain.—The coil chain situation remains the same as 
for some time past. Despite the fact that several manu- 
facturers have advanced their prices lately, the leading 
interest continues to quote on the old basis. Local jobbers 
are also selling at the old prices. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
proof coil chain, fire-welded, %¢-in., 9c per lb. 

Weed Chains.—There is a very heavy demand for tire 
chains and the available stock is said to be limited. Prices 
are very firm and advances are more to be expected than 
declines. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rid-O-Skid 
chains, 30 x 3%, in lots of one dozen pairs, $2.53 per pair. 

Coal Hods.—The shortage of coal failed to cause any de- 

crease in the demand for coal hods, and sales are above those 
for last season. Costs of manufacture have increased greatly 
since last season, and present prices are regarded as very 
firm. 
We quote from jobbers” stocks, f.o.b. Chicago: Japanned 
open hods, 17-in., $4.70 per doz.; 18-in., $5.25 per doz.; 
japanned funnel hods, 17-in., $5.90 per doz.; galv. open hods, 
17-in., $7.20 per doz.; 18-in., $7.85 per doz.; galv. funnel 
hods, 17-in., $8.90 per doz.; 18-in., $9.60 per doz. 

Eaves Trough, Ridge Roll and Conductor Pipe.—There has 
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been an advance in prices of eaves trough, ridge roll and 
conductor pipe to conform with the recent advances by the 
makers. There is somewhat of a shortage on the market, 
due to the scarcity of sheets. As some of the railroads re- 
fuse to accept uncrated shipments of conductor pipe, local 
jobbers are not taking orders for less than full crate lots 
of 250 feet. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, 
lap joint eaves trough, 5-in., $5.55 per 100 ft.; 2-in., plain 
galvanized ridge roll, $5.55 per 100 ft.; 29-gage conductor 
pipe, 3-in., $6 per 100 ft. These prices are for full crate lots. 

Files~—There is a good general demand for files, the me- 
chanics being the heaviest purchasers over the retail 
counter. There are no surplus stocks in evidence and job- 
bers say that prices are firm as quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago: Nicholson 
files, 50 and 7% per cent discount; New American, 60 per 
cent discount; Disston, 50 and 10 per cent discount; Black 
Diamond, 50 and 5 per cent discount. 

Grease Guns.—In common with practically all lines of 
automobile accessories and supplies, grease guns are in 
heavy demand. Sales to date are far in excess of those for 
last year. Prices are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rose grease 
guns, $1.05 each. 

Glass, Putty and Glaziers’ Points.—The glass situation is 
such that some of the big brokerage firms have withdrawn 
positively from the market on single and double strength 
window glass. They say that they were requested to do so 
by the factories, who are sold up for some months to come, 
and who consider the uncertainties of operating as not justi- 
fying the taking of new contracts. 

Local jobbers are short on many sizes, and it is doubtful 
if there is a really complete stock of glass in Chicago. It 
looks as though 1920 would be the greatest year in the glass 
business and dealers are advised to get their orders in as 
soon as possible. Prices locally are same as at last report, 
but advances are expected. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, first 
three brackets,77 per cent off; all sizes of double strength A, 
79 per cent off; putty in 100-lb. kits, $4.25; glaziers’ points, 
No. 1, No. 2 and No. 3, 1 dozen to a package, 65c per pkg. 

Wood Handles.—Jobbers are having great difficulty in 
getting axe; pick and hammer handles, not only be- 
cause of the increasing expense of cutting and haul- 
ing hickory timber, but also on account of the increas- 
ing use of hickory by the automobile and agricultural 
interests. Hickory timber is also becoming scarcer all the 
time. Manufacturers of handles have withdrawn their 
prices, and local jobbers have not as yet received new lists. 
Under existing conditions, it would seem good policy for 
dealers to place orders for their handle requirements of the 
next few months, specifying immediate shipment. 

Garden Hose.—Owing to weather conditions, sales of gar- 
den hose were exceptionally heavy in this territory. As a 
result very little hose was carried over. Local jobbers are 
now booking orders for next season, and report a good 
volume of sales. The opening prices are practically the 
same as those now prevailing. There is nothing to indicate’ 
any lower values during the the coming season and there are 
possibilities of higher prices next spring. 

We quote from jobbers’ stocks, f.o.b. Chicago: Guaranteed 
hose, 3-ply, %-in., 10c. per ft.; %-in., extra good quality, 16c. 
per ft.; 4-ply, %4-in., 14%c. per ft.; %-in., 18%¢c. per ft.; 
5-ply, %-in., 13%c. per ft.; 6-ply, %-in., 15c. per ft.; moulded 
hose, best grade, 18%c. per ft. 

Jack Screws.—There is still a healthy demand for jack 
screws, due to construction work now in progress in this 
district. No price changes have been reported, but prices 
are firm. : 

We quote from jobbers’ stocks, f.o.b. Chicago: Jack 
screws, standard makes, 33% per cent discount from list. 

Lanterns.—With the recent curtailment of power lighting 
there was an exceptional demand for lanterns and oil lamps, 
as well as for burners, wicks and globes. Local jobbers were 
almost sold out of standard lanterns, and stocks are still 
below normal. There does not seem to be any possibility of 
lower prices on this line for some time to come, and higher 
prices would prove no surprise. . ; 

We quote from jobbers’ stocks, f.o.b. Chicago: Competi- 
tion lanterns, No. 0 tubular, $6.50 per doz.; No. 2 tubular cold 
blast, $9.35 per doz. ; 

Lace Leather.—Lace leather sales are normal, with prices 
firm. ; 

We quote from jobbers’ stocks, f.o.b. Chicago: 
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lace leather, %-in., $3 per 100 ft.; %-in., $4.40 i 
; +» $4.40 per 100 ft.; 
ogy lace leather, %-in., $1.65 per 100 ft.; %-in., $2.05 per 
Nuts and Bolts.—There is an acute shortage of nuts 
bolts, with the makers unable to get sufficient raw cated 
to even approximate normal production. Just at present the 
output is estimated at less than 50 per cent capacity. The 


fuel shortage has also interfered with production. Prices 
are very firm with a tendency upward. 
We quote from jobbers’ stocks, f.o.b. Chicago: Machine 


bolts up to % x 4 in., 35 and 5 off; larger sizes, 25 and 5 off: 
carriage bolts up to % x 6 in., 80 off; larger sizes, 20 off: 
coach or lag screws, gimlet points, square heads, 45 and 5 
off; hot pressed nuts, square or hexagon cap, $1.45 off per 
100 lb.; stove bolts, 70 off. 

Non-Freezing Mixtures.—There is a heavy demand for 
non-freezing solutions at this time, due to the cold weather 
prevailing. Most of these solutions are combinations of 
alcohol and glycerine, and the recent advances on denatured 
alcohol have made prices very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Non- 

freezing solutions, glycerine and alcohol combinations, $1.15 
per gal. 
_ Nails.—Nails are as scarce as ever in this territory, with 
jobbers and dealers practically out of all staple sizes. With 
the removal of the fuel restrictions, some improvement js 
expected, but it will take a long time to get stocks back to 
normal. Local jobbers are limiting shipments of wire nails 
to one keg of a size per order. Reports from the Pittsburgh 
district indicate that premiums are being paid for nails in 
some cases. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
wire nails, from $3.90 to $4.15 per keg base; cement-coated 
nails, from $3.50 to $3.75 per keg. 

Automobile Pumps.—Prices on automobile pumps are very 
firm, and some makes have been advanced recently. Local 
jobbers are expecting higher prices after the first of the 
year. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rose pumps, 
1% in., $1.85 each; 1%-in., $2.15 each. 

Pliers.—Pliers are short on the market, with an excep- 
tionally heavy demand. Prices are very firm as quoted. 

We quote the following list prices on Kraeuter goods: 
Combination pliers, No. 356, 5%-in., $10.60 per doz.; 6-in., 
$12.55 per doz.; 8-in., $15,20 per doz.; 10-in., $18.50 per doz.; 
No, 1973, 5%-in., $16.70 per doz.; 7-in., $20.10 per doz.; No. 
305, 7-in., $15.85 per doz.; side cutting pliers, No. 1801, 6-in., 
$22.55 per doz.; 7-in., $27.15 per doz.; 8%4-in., $31.75 per 
doz.; end nippers, No. 1850, 5-in., $13.80 per doz.; 6-in., 
$15.20 per doz.; 7-in., $18.40 per doz.; 8-in., $21.30 per doz.; 
buttons’ pliers, No. 1841, 6%4-in., $10.35 per doz.; 8-in., $13.10 
per doz.; 10-in., $15.85 per doz.; diagonal pliers, No. 2601, 
5-in., $19.65 per doz.; 5%4-in., $21.15 per doz.; 6-in., $23.10 
per doz. 

Rope.—There is a fair domestic demand for rope, but the 
export demand is said to be quite heavy. There are no par- 
ticular shortages in this district, both jobbers and retailers 
having fair stocks. Manila hemp of the better grades is 
said to be difficult to obtain. Prices seem firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: In full 
coils, manila rope, standard brands, No. 1, 25%%c. per |b. 
base; No. 2, 24%c. per lb. base; No. 3, 22%c. per lb. base; 
sisal rope, full coils, standard brands, No. 1, 19%c. per |b.; 
No. 2, 17%c. per lb. 

Roofing and Building Paper.—The local demand for build- 
ing paper and roofing is keeping up exceptionally well, and 
jobbers are hard pushed to keep sufficient stocks to fill 
orders. The shortage of felt used in roofing is still very 
apparent, and with the present manufacturing conditions 
prices may go higher. 

We quote from jobbers’ stocks, f.o.b. Chicago: Certainteed 
roofing, 1-ply, $1.78 per sq.; 2-ply, $2.29 per sq.; 3-ply, $2.80 
per sq.; Major roofing, 1-ply, $1.43 per sq.; 2-ply, $1.84 per 
sq.; 3-ply, $2.25 per sq.; Guard roofing, 1-ply, 98c¢ per s4q.; 
2-ply, $1.34 per sq.; 3-ply, $1.70 per sq.; tarred felt, $3.25 
per 100 lb.; red and gray rosin paper, $65 per ton. 

Sash Cord.—In common with all similar products, sash 
cord is very low on the market and the mills are making 
practically no shipments until after the first of the year. 
Prices are naturally very firm, and there are rumors of 
advances. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash cord, 
Silver Lake or Sampson, No. 7, $24.50 per dozen hanks; No 
8, $29.40 per dozen hanks. 

Skates.—Seasonable weather has greatly stimulated the 
demand for ice skates, and shortages are beginning to ap- 
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pear in both retail and jobbing stocks. Prices are expected 
to remain at a high level throughout the season, as costs of 
manufacture are mounting. 

We quote from jobbers’ stocks, f.o.b. Chicago: Men’s 
polished all-clamp rocker skates, No. 1624, 85c. per pair. 

Scythe Snathes.—Jobbers are taking orders for scythe 
snathes for spring delivery, and report good orders. 

We quote from jobbers’ stocks, f.o.b. Chicago: Scythe 
snathes, good quality, $11.50 per doz. 

Spark Plugs.—The spark plug demand is very good, job- 
bers and retailers in this territory reporting a mueh better 
yolume of business than for the same period of last year. 

We quote from jobbers’ stocks, f.o.b. Chicago: Her- 
cules Giant, lots of 1 to 50, 6c. each; 50 to 100, 
624%c. each; 100 or over, 60c. each; Hercules Junior, 
lots 1 to 100, 40c. each; 100 to 150, 37%4c. each; 150 
and over, 35c. each; Helfi Standard plugs, 50c. each; 
Helfi Superspark, 65c. each; Helfi Tractor plugs, $1 each; 
A. C. Titan plugs, 63c. each; A. C. Cico plugs, 48c. each; 
Champion X, 59c. each; Champion O, 62c. each; Champion 
Heavy-Duty, 73c. each; Splitdorf plugs, 62%42c. each; United 
plugs, Junior, lots of 100, 374%4c. each; United Heavy-Duty, 
lots of 100, 57%c. each; United Junior, small lots, 40c. each; 
United Heavy-Duty, small lots, 60c. each. 

Screws.—There is a healthy demand for screws although 
retail sales are lighter than during the summer months. 
The cost of manufacture is high, and present prices are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat head 
bright screws, 75 and 20 off; flat head brass, 60 and 20 off; 
round head bright, 75% and 20 off; round head blued, 72% 
and 20 off. 

Sand Paper.—Sand paper sales are about normal for the 
season, with prices firm as quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 
sand paper, best grade, $5.40 per ream; cheaper grade, $4.85 
per ream, 

Solder.—Solder conditions are unchanged. The market has 
somewhat of a firmer undertone than that of a few weeks 
past, and the demand is fairly heavy. 

We quote from jobbers’ stocks, f.o.b. Chicago: Warranted 
50-50 solder, case lots, 38c. per lb.; No. 1 plumbers’, 32¢ 
per lb. 

Steel Sheets.—The market on steel sheets is exceptionally 
strong, with shortages very apparent in jobbing stocks. 
During the fuel famine the sheet mills at Gary were com- 
pelled to close down, and this has furthered hampered the 
supply. None of the sheet mills have turned out their 
normal output for over two months.- 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 
black sheets, $5.62 per 100 lb.; No. 28 galvanized, $6.97 per 
100 lb. 

Sash Weights.—There is a serious shortage of sash 
weights on the local market, and jobbers have received quo- 
tations as high as $70 per ton recently. Local jobbing 
prices are unchanged, but there is a tendency toward higher 
prices. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash 
weights in small lots, $63 per ton. 

Tacks.—Tacks are selling on a normal basis over the re- 
tail hardware counters, but furniture manufacturers and up- 
holsterers are said to be buying heavily. Prices are un- 
changed but firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Upholster- 
ers’ tacks, 6-0z., 25-lb. boxes, 15%4c. per lb.; bill posters’ 
tacks, 6-oz., 15c. per lb. 

Game Traps.—There was never a better demand for game 
traps than at the present time. In most of the fur districts, 
dealers report more fur bearing animals than for several 
years past. Prices for hides are at a high peak and the de- 
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EW England’s drastic fuel administration regulations 

were short lived, fortunately. Contrary to many 
stories that were circulated there was never a time during 
the coal strike when conditions warranted any such restric- 
tions on lighting and heating as were imposed, except in 
isolated cases that had little if any bearing on the hard- 
ware business. The retail merchant today is free to stay 
open as long as he desires, and judging from all we have 
been able to learn he is doing an exceptionally good business 
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mand for fur garments is exceptional. Every farmer boy 
in the fur districts is trying his hand at trapping this sea- 
son. Already shortages of standard size traps are appear- 
ing, and they will probably prevail for the balance of the 
season. 

We quote to retailers, f.o.b. Chicago, game traps as fol- 


lows. 
Per Doz. Per Doz. 
Victor— With Without Newhouse— with 
Size Chains Chains Size Chains 
i a re $1.40 $1.07 i eee 
1 ee 1.65 23 DEM PN foes a ie es cas 3.85 
No. 1%.... 2.48 1.58 cee 4.48 
ING. Zinccce Gee 2.96 No, 91 4.88 
1) ee eee ‘. 4.89 4.19 BR So ea pees 5.78 
No. 4.....% 5.87 5.16 ae |” ee 6.93 
ROK Sins css oe 1.89 pS I | See 7.33 
No. 9144.... 3.29 2.81 LOR . eres Pea ce O64 
Oneida Jump— eS ee 13.44 
NO: QGawncs 1.91 1.46 it i. nee woes eee 
NO Jicacce B25 1.69 | a Ae wie wane 
No. 1%.... 3.36 2.69 Pi BAe cdawaxcaas 15.05 
No. 2 4.94 23 a eee 13.44 
No. Se.ses 6.58 5.63 PMN dea di gldla ds 33.75 
Oe Mave 7.15 6.80 a eee eee 100.00 
ING. Ghia cces OD 2.23 a Se ee ee 
No. 91144.... 3.99 3.28 


Wheelbarrows.—_Wheelbarrows are short on the market, 
with a demand above normal. Manufacturers have ad- 
vanced prices on all styles approximately 10 per cent. Road 
scrapers have taken a similar advance. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 4 
tubular barrows, all steel, $7.25 each; common tray or stave 
barrows, $2.75 each; angle leg garden barrows, $4.75 each. 

Weather Strip.—Weather strip sales are heavy with 
prices firm. Stocks of jobbers are comparatively light. 

We quote from jobbers’ stocks, f.o.b. Chicago: Wood felt 
weather strip, %-in., for sides of windows and doors, $1.70 
per 100 ft. in full bundles of 1000 ft., $1.55 per 100 ft.; 5%-in., 
for upper sash of windows only, $1.70 per 100 ft.; in full 
bundles of 100 ft., $1.55 per 100 ft. 

Wire Cloth and Poultry Netting—-No changes have been 
reported in the wire cloth market.. The manufacturers are 
not taking orders at this time, as they have all the business 
they can handle under existing conditions. Poultry netting 
conditions are similar to those of wire cloth. Dealers who 
have not yet ordered for spring should do so as soon as 
possible. 

We quote from jobbers’ stocks, f.o.b. Chicago: Black 
painted wire cloth, 12-mesh, $2.15 per 100 sq. ft.; poultry 
netting, galvanized before weaving, 50 per cent discount; 
galvanized after weaving, 45 per cent discount. 

Seine Twine.—Jobbers are taking orders for seine twine 
for next season at practically the same prices as now pre- 
vailing. No lower prices are anticipated. 

We quote from jobbers’ stocks, f.o.b. Chicago: Seine 
twine, 75c. per lb. 

Registers.—Registers and register faces are selling in a 
normal way at prices quite a little higher than those of a 
year ago. 

We quote from jobbers’ stocks, f.o.b. Chicago: Cast regis- 
ters and borders, 30 per cent off list; register faces smaller 
than 14 x 14, 30 off; larger, 50 off; steel registers and faces, 
30 off. ; 

Wood Eveners and Singletrees.—Wood eveners and single- 
trees recently advanced, and present prices are firmly held 

We quote from jobbers’ stocks, f.o.b. Chicago: Wood 
eveners, hickory, plain varnish, 48-in.. $17 per doz.; wagon 
singletrees, varnished hickory, strap ends, $11.50 per doz. 
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notwithstanding the fact that it is growing more and more 
difficult to get merchandise to sell. 

Jobbing establishments are extremely busy places these 
days. Eleventh hour shipments from factory are very often 
reshipped to the retail trade before the night of the day 
they are received. Everything that is seasonable, especi- 
ally goods that attract in the holiday season, are being 
sent forward to retailer as fast as conditions permit. Not 
every retail house will get all the goods it ordered for 
the Christmas trade, but most of them will fare compara- 
tively well, all things considered. Further evidence is 
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shown in the shelf hardware trade that retailers anticipate 
a serious shortage of goods next spring, orders for such 
merchandise on jobbers’ books today being of record-break- 
ing proportions. 

Heavy hardware jobbers apparently have been less for- 
tunate than shelf hardware in the matter of securing goods 
on order. Most of them report their stocks on staple lines 
of merchandise as exceptionally badly broken, and little or 
no encouragement from the manufacturers and mills. 

Axes.—All makes of axes continued to come forward from 
manufacturers in slow fashion and little impression has been 
made on back orders held by jobbers here. So broken are 
stocks in retail hands there is every reason to believe that 
the market for axes will continue active for a longer period 
than is usual this season. 

We quote from jobbers’ stocks: 
a doz.; double bit axes, $23.50 a doz. 

Batteries and Bulbs.—Most of the jobbers say that their 
business in batteries and bulbs this fall and winter has been 
exceptionally heavy. Early in the season there was some 
difficulty in getting supplies, but this situation fortunately 
was rectified in time to allow for a liberal movement of 
goods into retail hands. Notwithstanding the _ recent 
advance of about 10 per cent in automobile lamp bulbs, the 
demand continues abnormal. 

Batteries.—Leading makes standard tubular three cell 
batteries, 50c. list; standard two cell, 35c. list; baby bat- 
teries, 30c. Discounts: Less than unit packages, 1/3 per 
cent off list; unit packages, 40 per cent off list; 10 or more 
unit packages, 40 and 10 per cent off list. 

Bulbs.—In less than unit lots, list; in unit lots, 25 per cent 
off list; in 10 unit lots or more, 40 per cent off list. Re- 
tailers selling $500 worth of bulbs per annum can secure 
contracts at slightly more favorable discounts. 

Bolts and Nuts.—The local supply situation in bolts and 
nuts appears to be growing steadily more discouraging. 
The demand for such things is so much heavier than 
receipts that jobbers’ stocks are fast assuming uncom- 
fortably small proportions. Price has ceased to be a factor 
with the purchaser. 

Machine bolts.—C. T. D. nuts, 4 x % and smaller, 20 per 
cent discount; 4%, x % and larger, 10 per cent discount, 
with H. P. nuts, 4 x % and smaller, 25 per cent discount; 
4% x % and larger, 15 per cent discount; common carriage 
bolts, 6 x % and smaller, 15 and 5 per cent discount; 644 x % 
and larger, 10 per cent discount; tap bolts, list plus 15 per 
cent; Eagle carriage bolts, net prices; stove bolts, large 
quantities, 65 per cent discount; in smaller quantities, 50 to 
60 per cent discount; bolt ends, 15 per cent discount; tire 
bolts, 45 per cent discount; semi-finished nuts, 9/16 and 
smaller, 65 per cent discount; 5 and larger, 50 and 10 per 
cent discount; finished case hardened nuts, 50 and 10 per 
cent discount; H. P. square blank in full keg, tapped; hex- 
agon, blank, tapped; C. P. C. & T. square blank, tapped; 
hexagon blank, and tapped, list plus 1c. 

Glass.—Some of the window glass manufacturers have 
advised the Boston jobbing trade that no more orders will 
be taken during the remainder of the season. he demand 
for glass is especially good as a result of a spell of season- 
able weather, but the market appears to be sufficiently 
supplied to care for all immediate requirements. Plate 
glass is really scarce, one of the largest interests, for the 
first time in its history, being obliged to turn down orders 
owing to conditions at its works. 

We quote from jobbers’ stocks: Single A and B, 77 per 
cent discount; double A, 79 per cent discount; double B, 
81 per cent discount; by the light, 75 and 10 per cent 
discount. 

Leading Glass.—Colored art glass, $1.50 per sq. ft. and 
higher; double thick A, $1.25 per sq. ft. With hard metal 
50c per sq. ft. extra. Copper finished, 25c per sq. ft. extra. 
All glass figured in square inches. 

Vitro-Marble.—Glass 14 in. thick, 50c. 
in., 60c; 7/16 in., 70c; % in., 90c. 

Skylight Glass.—Rough or rolled, % in. thick, 17c. per 
sq. ft.; 3/16 in. thick, 21c per sq. ft.; %4 in. thick, 26c per 
sq. ft. Wired glass, 32c per sq. ft. 

Glue.—An advance approximately 10 per cent in prices on 
La Pages glue has been made by the manufacturer. The 
revision in prices, however, is not uniform. 

Hammers (Heavy).—The situation so far as supplies of 
heavy hammers in local hands is concerned continues un- 
satisfactory. Unfortunately the manufacturers can see no 
light as to when conditions bearing on their output will 


Single bit axes, $17.50 


per sq. ft.; 5/16 
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improve, consequently there is little left for the retail dealer 
to do but to sit back and wait developments. 

Local jobbers’ discounts follow: Heavy hammers, fiye 
pounders and over, 60 per cent discount; under five pounds 
50 and 10 per cent discount. 


Horseshoes.—The New England manufacturer of horse. 
shoes, whose plant was shut down, has resumed operations 
There are, however, two or three important plants located 
in other sections of the country which remain closed, and 
as a result thére has been a noticeable shortening up in 
local floating supplies. There is not, however, any serious 
pinch as yet, nor any change in market quotations, but the 
latter are reported as very strong and in a position to be 
revised upward before long. 

We quote from jobbers’ stocks: 
lb. kegs to blacksmith and consumers in Maine, New 
Hampshire, Vermont, Massachusetts and Rhode Island 
points, $7.50 per keg base. Base prices are for No. 2 or 
larger. _To Connecticut blacksmiths and consumers the 
base price is $7.25 per 100-lb. keg. No freight is allowed 
on store shipments. 

Fancy Shoes.—Side weights, $12 per keg; track side 
weight, $12.25; toe weights, $10.75; steel shoes, $9.25; toe 
creased, $7.75; side wear, $9.75; calked, $9.25; extra light 
calked, $10.25; iron countersunk, $8.25; steel countersunk, 
$10; tips, $9.25; light driving, $9.25; featherweights, $9.25: 
mule, $8; all assorted shoes, 50c. per keg extra. , 

Toe Calks.—Dull, $2 per box; sharp, $2.25; blunt heel, 
$2.25; sharp heel, $2.50. Broken boxes call for an extra 
charge per lb. 

Iron and Steel.—Comparatively little iron and steel has 
been received by the jobbers here since last reports and 
inasmuch as there has been a further increase in the con- 
sumptive demand, stocks are even more broken. Substitu- 
tion of iron for steel is going on freely, and there is nothing 
which indicates that it will be stopped this year, at least. 

Iron.—Refined, per 100 lb., $4.10 base except as noted; 
round and square, % and 7/16 in., $5.50 base; % and 9/16 
in. and 2% in. and larger, $4.50 base; flats wider than 6 in., 
$5.50 base; 5% in. round and square to 2% in., flats 1% in. 
thick and thicker, 6 in. wide and narrower, $4.10 base; best 
iron, flats, rounds and squares, $5.50; H. & P. ovals, half 
ovals and bevels, $7; rounds, $6; Wayne iron, $7; band iron, 
$5.20; hoop iron, $5.45; Norway iron, $20. Broken bundles, 
add We. lb. 

Steel.—Soft steel bars, $4 per 100 lb. base; flats, 6 in. 
wide and narrower, over 2 in. thick, $4.50; over 6 in. wide 
and thicker than 1 in., $4.85; flats wider than 6 in. and not 
even inches, $4.85; concrete bars, plain round and square, 
$4; twisted squares, $4.50; angles, channels and tees under 
2 in., $4; channels and beams 2 in. and over, $3.75; tire steel, 
1% x % in. and larger, $4.70; narrower and thinner, $5.20; 
spring steel, $8.50; crucible spring steel, $12.50; bands, 
$5.20; hoops, $5.45; cold-rolled rounds, $5.50; cold-rolled 
squares, hexagons and flats, $6; toe calk steel, $6; rubber 
tire channel, $7.50. Broken bundles add Wc. lb. 

Lawn Mowers.—The leading manufacturers of lawn 
mowers have advised local jobbers of a substantial advance 
in prices for next season’s goods. Jobbing quotations have 
not been revised as yet owing to the stress of getting more 
seasonable merchandise into retail hands, but new lists 
should be out before the end of another week. 

Lead.—A further advance in the market for pig lead has 
resulted in an increased demand for sheet lead, according 
to some jobbing interests here. There is enough stock 
on hand, however, to take care of all requirements. 

We quote from jobbers’ stock: Sheet lead (spot ship- 
ment), 12%c per lb. base. 

Nails.—Local lists on cut nails have been marked up 25c. 
per keg or cask. The supply of cut nails is virtually as bad 
as that of wire, the lack of the latter having created an 
unusual demand for the cut. With wire and cut nails 
difficult to obtain, retailers and consumers turned to coated 
nails. As a result the Boston market never before in its 
history was as short of all kinds of nails as it is today. 
Prices on wire nails take a wide range, some houses asking 
$4.50 per keg base, others $5.50 and again $6. But it is 
quite safe to say that none are to be had at any price. 

We quote from jobbers’ stocks: Wire nails, per keg, 
$4.50, $5, $5.50, $6 base; coated wire nails, $5 per standard 
100 lb. keg base; cut nails, ten pennyweight and smaller, 
$6.25 per cask base, twelve pennyweight and larger, $6.75 
base. 

Papers.—The local jobbers have been notified by the 
leading manufacturers of sheathing papers that no more 
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orders will be accepted by them, which means that the 
retail. dealer will be obliged to rely on what stock happens 
to be on hand in Boston today. 

Pliers —The manufacturers of high-grade pliers are 
operating plants at capacity, but this fact appears to have 
little effect on the local available supply of such goods. The 
plants are making larger mill runs, which has a tendency 
to cut down the number of styles and sizes at one time, 
but the manufacturers are so far behind on deliveries they 
consider this a possible means of speeding up deliveries on 
certain requirements, at least. Increased manufacturing 
costs would indicate that prices would have to be marked 
up within the near future. The manufacturers will make 
no predictions as to prices, however. 

Kraeuter Goods.—Combination pliers, 5% in., $10.60 per 
doz.; 6 in., $12.55; 8 in., $15.20; 10 in. $18.50. Side cutting 
pliers, 4 in., $15.20 per doz.; 5 in., $16.10; 6 in., $17.50; 6% 
in., $20.70; 7 in., $20.70; 8 in., $23: 84% in., $31.75. Buttons’ 
pliers, 6% in., $10.35 per doz.; 8 in., $13.10; 10 in., $15.85. 
Common flat nose pliers, 4 in., $9.65 per doz.; 4% in., $10.10; 
5 in., $10.60; 5% in., $11.15; 6 in., $12.20. Common round 
nose pliers, 4 in., $9.65 per doz.; 4% in., $10.10; 5 in., $10.60; 
545 In., $16.15; 6 in., $12.20. Milliners’ pliers, 4% in., 








$14.95 per doz. Electricians’ pliers, 6 in., $22.20 per doz. 
Diagonal pliers, 5 in., $19.65 per doz.; 5% in., $21.15; 6 in., 
$23.10 

Dov. 


Screens and Doors.—Manufacturers of screens and doors 
have advanced their lists from 15 to 25 per cent, and judg- 
ing from the tone of their letters they are not especially 
anxious to take on more business. The retail dealer who 
happened to have screens and doors left over from last 
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season can mark up his inventories thereby giving himself 
a little Christmas present. 

Shovels.—Local prices on steel shovels, scoups and spades 
have been advanced $1 to $1.25 per dozen, according to the 
make, to correspond with a similar revision in lists of the 
manufacturers. 

Stanley Works Goods.—The recently mentioned advance 
in prices on Stanley Works goods amounts to 15 per cent, 
according to the jobbers here. 

Tacks.—The demand for tacks is unusually good, and the 
market for them is reported as very strong. The experi- 
ence of most people in trying to get nails und ibtedly 
2ccounts in a large measure for the size of the demand for 
tacks at the moment. 

We quote from jobbers’ stocks: Blued carpet tacks, 8 oz., 
in %-lb. papers, 39c. per dozen; 8 oz. cut tacks, 41c per 
dozen. 





Washers.—There was a time not so long ago when the 





jobbing trade here could not give washers aw: to use 
their own expression. Today the demand is by no means 
excessive, yet it is sufficient to materially reduces al stocks 





in view of the fact that comparatively little fresh material 
is being received from producing points. re 
2ll down the line. 

We quote from jobbers’ stocks: Mall 
per lb.; cast washers, 5 and smaller, 














washers, in full kegs (200 lb. ) of a size, list; st yn- 
sumers of less than keg lots of a size, add to list as foll 

100 to 199 lb., of a size, le per lb.; 50 to 99 lb. of as 

2c per lb.; 25 to 49 lb. of a size, 3c per lb.; 10 to 24 lb. of a 


size, 4c per lb.; 1 to 9 lb. of a size, 5c per lk 
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Office of HARDWARE AGE, 
Pittsburgh, Pa., Dec. 20, 1919. 

LL restrictions regarding the use of coal and coke for 

any purposes whatever have been removed by the Fuel 
Administration, and manufacturing plants of all kinds are 
now receiving almost a normal supply of coal, and by the 
first of the year expect to have plenty of coal on hand for 
all purposes. The only restriction now in force on coal is 
that its distribution is subject to regulation by the Rail- 
road Administration, and this may possibly cause a shortage 
in some places where the Railroad Administration will de- 
cide that coal should go to the railroads, or for other pur- 
poses. All blast furnaces, steel plants, tin plate and sheet 
mills and other works that were closed down during the 
coal strike have again started and no more shut downs will 
take place. This will mean a heavy increase in output of 
pig iron, billets, sheet bars and finished steel products. 
However, the finishing steel mills are sold up so far ahead, 
and are back so far in deliveries, that it will take three 
months or more for them to catch up. There is a great 
scarcity in supply of all kinds of finished steel products, and 
prices are steadily tending upward. 

There is a possibility that costs of making pig iron and 
steel will be still higher after the first of the year than 
they are now. Reports are going, but have not been of- 
ficially confirmed, that the Steel Corporation intends to 
make a general advance in wages of 15 per cent, effective 
Jan. 1. If this is done it means just that much more added 
to the cost of manufacturing and to the consumers. 

The subsidiaries of the United States Steel Corporation, 
under instructions from New York, are steadily maintain- 
ing the March 21 prices on all finished steel products made 
by these subsidiaries. These include plates, steel shapes, 
sheets of all grades, tin plate, wire and wire nails, cold fin- 
ished steel bars, iron and steel pipe, seamless and boiler 
tubes, and some of the other smaller products. However, 
some of the independent mills are taking advantage of the 
situation, and are selling finished steel products at as much 
as $10, or more, higher than the prices being quoted by 
the Steel Corporation interests. On many lines of finished 
steel output of the Steel Corporation mills is being allo- 
cated and is practically all under contract for first half of 
next year. 

There have been some advances in the heavier forms of 
steel, some Eastern mills having advanced steel et eT $2 
a ton; also put prices of iron bars at 3.50c.; billets at 2.85c. 
to 3c., and one Eastern mill is asking 3.25c. for plates ‘for 
first quarter. The new demand for pilates is very heavy 
and export demand is active. One mill has just about closed 
a sale of 5000 tons of plates for shipment to England at 
3.25¢., Pittsburgh. Belgium has placed an order for 150 





locomotives with the American Locomotive Co. and the 
Baldwin Locomotive Works, and may buy 50 more. Th 
Dutch East Indies has bought 18,000 tons of rails in this 
country, 12,000 tons going to the United States Steel Cor- 
poration and 6000 tons to the Consolidated Steel Exports Co. 
The new demand for machine tools and general machine 
equipment is expanding rapidly. One concern is in the mar- 
ket for 200 machine tools of various kinds, and other heavy 
orders are pending. All this goes to show that the steel 
mills, in fact, all manufacturing } are going to have 


all the business they can possibly take care of over the 




















first half of next year, or longer, and it is not likely there 
will be any decline in prices. In fact, there is every sign 
that prices all along the line are going to be higher. 

Axes.—The new demand for axes is quite active, and it 
is very likely prices will be higher in the near future. Or 
high grades prices are running from $22.50 up to $26 per 
dozen. Stocks of jobbers and dealers are low, a! ry 
by the manufacturer is slow. 

Suilders’ Hardware.—Jobbers and dealers report the de- 
mand for builders’ hardware this season as heavier than 
usual, but it may show a falling off in the n futu jue 
to the excessive cold weathet, whi as re al 
over the country for more than a week, and which re 

ird outside building operations to so extent. Stocks 
the hands of jobbers and lealers are low, and some lines 
of builders’ hardware most commonly used t 
— 

Coal and Gas Furnaces. Local deale1 i i busi- 
ness of installing heating appliances rep the demand 
for gas, coal and oil heating appliances this fall has been 


the heaviest ever known. The demand has been especially 


active for gas heating stoves, and hree of the 


leading makes local dealers are not delivery in- 
side of six weeks. Prices on ng stoves 





are from 40 to 50 per cent higher 

Electrical Supplies.— The holiday season has caused an 
enormous demand for electrical supplies, such as toasters 
and other goods, far beyond the capacity of manufacturers 
to supply as promptly as wanted. On a certain line of 
toasters the Westinghouse Electric & Mfg. Co. cannot prom- 
ise delivery before February, and stocks of local electrical 
and hardware dealers are closed out. Nlectricity is being 
used more and more for home cooking and heating purposes, 
and the demand promises to expand greatly the future. 
Prices of electrical goods are 25 per cent or more higher 
than at this time last year. 

Sheets.—The American Sheet & Tin Plate Co. is still pur- 
suing the policy of selling its sheets at the March 21 price 
and most of the leading independent mills are doi 
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same. However, some makers of sheets are taking advan- 
tage of the great shortage in supply and the heavy demand 
to exact higher prices. There is a range in prices of sheets 
at present of fully $20 per ton. The price on 28 gauge black 
sheets is 4.35c., but reports are that sales have been made at 
as high as 5.50c. and even higher. Stocks of sheets are 
very low all over the country, and mills are back in deliv- 
eries six to eight weeks. It is claimed the greater part 
of the output of sheets for the first six months of next year 
is under contract. Prices charged by the mills to jobbers in 
carload lots and over, for which the usual advances are 
made for smaller lots from stock, are as follows: 

In carload lots, mill prices f.o.b. Pittsburgh for No. 8 
gauge and heavier blue annealed Bessemer sheets is 3.50c. 
per lb.; for No. 28 gauge black sheets, 4.35c.; for No. 28 
gauge galvanized, 5.70c., and for black plates’ for tinning, 
28 gauge, 4.35c. Some mills are charging higher prices 
than these, while jobbers are getting heavy advances for 
small lots from stock. 

Tin Plate.—Heavy contracts for tin plate have been made 
for delivery next year at the regular March 21 price of $7 
per base box at mill. However, some makers are adding $1 
per box or more over this price. We quote coke tin plate 
at $7 per base box, f.o.b. Pittsburgh, in carloads or larger 
lots. On export business prices anywhere from $1 to $2 
per base box higher are being obtained by some mills. 

Iron and Steel Bars.—The demand continues abnormally 
heavy, and all the mills rolling iron or steel bars are back 
in delivery. The Carnegie Steel Co. is covering some of 
its regular trade with steel bars for first quarter at 2.35c. 
at mill, but sales are being made at as high as 2.90c. to 3c. 
at mill. We now quote steel bars in large lots for first 
quarter at prices ranging at 2.35c., this being price of Car- 
negie Steel Co., up to 2.75c. to 3c. at mill. The higher prices 
are charged by some independent mills. Iron bars are rang- 
ing from 3.25c. to 3.50c. at mill. Jobbers charge usual ad- 
vances over these prices for small lots from warehouse. 


Iron and Steel Pipe—It is the old story with tubular 
goods, mills sold up for months ahead and refusing to take 
any more orders, jobbers and consumers offering heavy pre- 
miums to mills if they will accept their business and prom- 
ise fairly early delivery. The National Tube Co and all the 
other mills are turning down orders every day on which 
they cannot quote and make deliveries wanted. Discounts 
on iron and steel pipe in carloads and larger lots to jobbers 
are as follow: 


Butt Weld 
Steel Iron 
Inches Black Galv. Inches Black Galv. 
%, % and %. 50% 24 %and%& ..... 29% 2% 
re 4%, 40 Bik e5 etbibte 0000 2e805e 3% 
Rey te 44 ee sccbvevesesiseee men 
% to 1% .....30 23% 
Lap Weld 
Pais tienen teers 50% 38 ORG cepa hoeere 24% 9% 
2% to 6.......538% 41 DG consiaiarae ee 31% 17% 
CS | re —" 37 ET et ata 32%, 18% 
aS 40) 445 4:50: 2% to6......84% 21% 
iD Esteoe. 38% 7 to 12 .cccsBk% 18% 
jutt Weld, extra strong, sooner ends 
1%, % and %- 46% 29 %, % and %..28% $$=$%j§111% 
| rr mth 3 Wy, 33% 20% 
% to 1%. 55% 48 %4 to 1% ae 39%, 24% 
£to 8 ........88% 44 
Lap Weld, extra strong. plain ends 
Pl pamdige niin 481% 37 ISR ach saweaate 31% 17% 
BX tod... cack 1%, 840 RE er an Pee ....38% 20% 
4% to 6...,...50% 39 te 66'S 4siuan 35 23% 
1 46.8 xisws.cs8oe. “3S 4% to 6......84% 22% 
P48 6 cssans 41%, 28 TAB IO savieciewe 26% £14 
1% ieseesseoes 20% OES SS saiseaeak 21% 9% 


To the large jobbing trade an additional 5 per cent is 
allowed over the above discounts, which are subject to the 
usual variations in weight of 5 per cent. 

On butt and lap weld sizes of black iron pipe, discounts 
for less than carload lots to jobbers have been seven (7) 
points lower (higher prices) than carload lots, and on butt 
and lap weld galvanized iron pipe have been nine (9) points 
lower (higher price). 

Wire and Wire Nails.—The American Steel & Wire Co., 
a subsidiary of the United States Steel Corporation, is still 
adhering to March 21 prices on wire and wire nails, and all 
the independent mills are quoting $20 per ton or higher, so 
that there is a very wide range in prices on wire and wire 
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nails at present. It is claimed that wire nails for delivery 
in first quarter of next year have sold at $6 per base keg 
and higher at mill. Stocks of jobbers and retailers are 
largely depleted, and it is almost impossible to get delivery 
of wire nails from any source. The new demand for wire 
is not nearly so active as for nails, and it does not carry 
such a wide range of prices. In this condition of the 
market it is difficult to quote, but a fair range of prices on 





wire and wire nails being charged by independent mills for 
carloads and larger lots is about as follows: 
Wire nails, $4.50 base per keg; galvanized, 1 in. and 


longer, including large-head barbed roofing nails, taking an 


advance over this price of $1.50, and shorter than 1 in., 


Bright basic wire, $3.25 per 100 lb.; 


Nos. 6 to 9, $3.25; 
polished fence 


the smaller trade, 


staples, 


$4.50; 


cement-coated 


nails, 


$2.00. 
annealed fence wire, 
mens wire, $3.95; galvanized barbed 


wire and fence staples s, $4.45; painted barbed wire, $3.75; 


$3.40 
base; these prices being subject to the usual advances for 


all f.o.b. Pittsburgh, freight added to 


point of delivery, terms 60 days net, less 2 per cent off for 


cash in 10 days. 
per 


lots, and 58 per cent off for small lots, f.o.b. Pittsburgh. 


Discounts on woven-wire fencing are 60 
cent off list for carload lots, 59 per cent for 1000-rod 


The following are average retail hardware prices pre- 
vailing in the Pittsburgh district December 1. 











Alarm Clocks (incl war tax) Floor Brushes—12 in 1.75 Nursery Guards 200 
Eight Day Avtomatic 52 14 2.00 iL inesed Gal 2.5 
Plain 473 16 2.25 Turpentine Gal. 2.35 
Lookout 183 Flour Cans—25 fb, each 1.25 No. 2 Brighton 285 

Asbestos—Fiber 14 Lb $ 60 on 1.65 No. 4 5.75 

‘aper Yd 25 Food Cho; pe Puck Handles 4 
See eek See. UF No. 0 Universal 200 — Picks—Clay 6 to 7 Lbs 125 
»—No. 70 2.75 No 50 P 13 

es put) with sheath 1.6 No 3.00 weet | : 
Cue 1" 2.50 No. 3 4.00 Putty Chey 825 
2.25 vere Sunee 50c & 100 12! 2.35 

jalv. Paile—10 Qu 4) é 

Aa Hendin : 2 50 R. F. D. Mail Boxes 165 

*veonfiacrraay +4 4 4 55 ocks—including knobs 

Barrowe—No. 2 Ph 3.50 Extra Heavy 10 Qt — a ee :0 

Basket Grates—Lb. 15 12 90 5 100 

Batteries—No. 6 50 4 1.00 Roasters—No. 13 Savory 185 

Bibbs—!; in. Plain 1.25  Galv. Oil Cane. i No. 43 2.75 

Ho. 140 re sal. (spout) 65 No. 41 375 

Block Planes—No. 110 1.25 ‘ 122 Roof Coating—! Gal 85 

+4 2 1.50 
130 1.75 5 (faucet) 1.85 2 : 
a “7 Gn tie 5 25 
60 2.75 No ' (Wringer Att.) 1.65 Roofng—Tar Paper 2 ply 2 5 
9! 2.50 N. 195 3 2.85 
18 2.85 a é . 5 
65 3.00 No 3 2.15 Sand Riddles y 
Game T 25 Sash Cord—cut to order Ft. .03 
Boards—Stove (paper lined) Gas Brackets—Suit 40 Ne 7 35 
ph a 1 Arm 65 No. 8 285 
x2 5 : 85 Ss 26 inch—Hand 
joabe 130 ions List Lese 70: ew Ne. 12 Grade each 450 
2x32 1.50 Clbes (Lantern) — No. 16 3.50 
36x36 1.85 Clear 20 350 
; No 8D 5 
Wash—Glass 75 Ruby 5 saa $10 
Brass 85 Cold Blast 20 X Cut 514 ft 525 
Soap Saver 85 Glue—Ground, com 45 ent Menieed. dew 30 
Universal 75 Noodle 65 crub Brushes 
Boilers—Copper No. 8 14 oz. 7.00 Grate Tile each 1.00 Shell — ackets (with screws) 0 
No. 9 50 Handles—Hammer 15 5 
Boilers—No. 8 Tin 2.15 Hatchet 15 x8 50 
No. 9 2.35 Heaters (Oil) —525 5.65 8x10 30 

Bread Boxes—Japanned—Savory 530 6.70 VOnt2 H 
Smal 1.85 550 7.15 2x14 
Medium 2.15 560 8.15 Shell Qts “4 
arge 2.35 630 8.50 Pts 1.3? 

Cane—Garbage A (bail) 1.50 660 10.00 VY, Prs. $0 

1.75 Hods—Coal 16 Jap 55 "% 4 
94 (1 Bu) 1.50 ae 65 ve 
75 (1%) 1.75 18 75 Shells—12 ga Dr 1.25 
76 (2 Bu.) 2.00 16 Galv. 85 Chilled 1.35 
77 (3 Bu) 2.5¢ 7 95 Shovels (Snow) —Galv 150 

Candle Wicking— Ball 10 18 no cpu 50 

Carbide je Mh: Sfor 25 Hose Cocke—% 25 i ticathe Chisabiint 50 

Carpenter Aprons to 1.15 30 

Cast Iron Flue Rings % NP 35 Sink Hae ps + 
d inch each 30 45 “3 ad (long) > 00 
4 35 Hot Air Registers— ron . 

5 40 : 1 Reger 1.75 Slater's Felt (Roll) | 85 
6 45 Sat? 2.35 Slaw Cutters—2 Blades 45 
7 50 xt 2 2.65 3 J 
65 Hunters’ Flour Sifters 35 Sledge Handles 40 
Cement—Stove 3 Lb 25 Solder; mh 65 
4 rH a | tal Pineo- No. 41 48 
10 65 Nie Por ots’ Nic set 2.65 tanley Pla 5 a5 
Furnace 1 Lb i) No. 70 Dover Asb., set 3.25 é 5 
) 75 ae ° 2.50 7, > 7 
10 1.35 Electric. 6.75 a all 
Chalk Line 50 Ft 13 Kiddie Kare No 1.25 en ' 
100 20 2 2.00 

Clothes Wringers— Ne 3 2.50 0 
10 im. | Ye 5.25 No. 4 3.00 * Fe 0 
th 5.75 No. 5 3.50 2nd : 
10° 3 Yr 7.25 Kraut Cutters—2 Blades 1.75 Stillson Wrenches—6 in os 

‘ 50 3 2.25 8 
10" 5 Ve 7.75 Lard Cans—25 th 85 10 150 
ay 8.25 50 th 1.15 4 2.00 
Coaster Wagons—No. 32 7.80 Lasts and Stands 18 4 
io. 34 8.60 15 inch set 1.65 24 4 
Coat and Hat Hooks ‘ 24 2.15 Srove Lining 25 
lire doz. .20 — LePage's Glue ipe—3 25 
Collars—Stove Pipe. all sizes 1.15 Seve Pipe—2 0 
3.4 15 Pts 75 ; 3 
Conductor—Galv. Corg o Pts 55 6 40 
3 in. Ft 5 "% 35 7 45 

Connections— Va 20 aW Cock 125 

Stove Lead 12 in 65 — Measures—McKim op & Sone “6 
18 75 1Qt 25 Tank Balls 
24 85 4 Ph 30 Tea Kettles (N. P.) . 
30 95 VY 35 No. 7—14 oz. Copper x 
36 1,05 : 50 No. 8 4s 

Corn Poppers 25 Vy Bu. 75 No. 9 : 

Cotton Tyine~Ball 3 Miners’ Lamps—Nickel Plated 1.50 Tin Rim Sieves , 

Crocks—Ga .20 25 d1C Per Ft 2 

8 to 20 Gal 25 Miners! Caps Seal 50 a = : ier 

Dampers—3 in 15 Mortar Hoes 135 Tubular Lanterns - 0 

ea . .20 Mop P. ale Small 2.75 Valves (Globe) —'% in : 

.s 25 edium 3.25 i 0 

Be 30 Lar 3.75 Ya 5 

eA 35 Mops (Cotton)—1!2 oz 55 eg 140 

Fitting Dampers 10 16 75 } 0 
Elbows—S. P. 3 20 20 90 4 

4 25 24 1.15 Victor Game Traps i 

5 30 32 1.40 No. 0 a. 

6 5 36 1.50 No. | 4 

7 40 Nails Base 5.00 No. 1, 4“ 

Electric Door Bella— No. 18 Hemp Y% tb 15 No. 2 nd 

é 2% in, Iron Box 15 on " teh » 25 Window Brushes—P E 

Expansive Bits— ight a es , ( l a . 
Small—each 1.65 26 75 We Se ee 65 
Large— “ .. 2.50 jo, 27 1.25 Wee Rar Tane15 in 60 

Family Scales—Plain 2.65 No. 33 2.00 ive Rat Trap 40 

3.00 No. 37 2.75 Wool Twine—Lb 

Fendere—Adlers 1.50 No. 042 3.25 Yankee Screw Drivers os 

cone No. 42 3.50 No. ; 

Fire Bricke—Each ~ No. 44 4.25 No, 3! 
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Office of HARDWARE AGE, 
MINNEAPOLIS and ST. PAUL, Dec. 16, 1919. 

oo the shortage in so many lines of goods the 

volume of retail trade is really remarkable. This sec- 
tion of the country so far has suffered the least incon- 
venience from the coal shortage of any district depending 
so much on fuel at this time of the year. Restrictions as 
to lights and heating went into effect for less than a week 
and store hours were not shortened at all. Duluth, Chicago, 
Omaha and other cities all around here have been and many 
still are working under restrictions due to the scarcity of 
fuel. All fuel restrictions here were removed at midnight 
last Sunday. Stores therefore are in the best of condition 
to complete the year’s holiday trade. Christmas shopping 
is being done much earlier this year than ever before, and 
this means both earlier in the month and earlier each day. 
Stores are well filled soon after opening, instead of having 
light trade in the forenoon and an overwhelming amount 
in the afternoon. A close observation of the crowd shows 
that they are buying and not just shopping, and price 
makes very few of them hesitate in placing their orders. 
A greater proportion of purchases than ever before is cash, 
again showing that the workingman and his family are the 
ones who have the money to spend this year. It may not 
always be spent wisely, but the retail merchant in all lines 
is reaping his harvest nevertheless. 

New goods are coming forward ever more slowly from 
the factories as further effects of the steel strike and addi- 
tional complications from the coal strike begin to produce 
results. Practically every mail also brings advices of fur- 
ther price changes and the change is always upward. Job- 
bers are slow to make the additions to their prices made 
necessary by the quotations to them, preferring to give their 
customers the benefit of the lower purchase price so long as 
possible. The past few weeks have brought advances on 
butts and steel goods in general, and this almost always 
precedes a general price revision on all items of finishing 
hardware. Some of these revisions have already been made, 
with others coming through rapidly. Caldwell Manufactur- 
ing Co. withdrew all prices on their line of dumb waiters 
and fixtures, new prices to be announced at the earliest pos- 
sible date. Local jobbing quotations, however, show very 
few changes as yet, with new higher prices quoted on bolts, 
plate glass and denatured alcohol. Jobbers are evidently 
making as few price changes as possible before the end of 
the year. 


Axes.—Sales are running about normal, with the stocks 
at a low point in preparation for coming inventory. 

Local jobbing quotations are: Single bit, base weights, 
$14.50 to $16.50 per doz.; double bit, base weights, $19.00 to 
$20.50 per doz.; handled Sager’s single bit axes, $23.50 per 
doz.; Hiawatha boys’ axes, $14.50 per doz. 

Bolts.—Price changes announced last week have been 
quite generally put into effect. Sales are light and stocks 
are at a low point because of a scarcity of goods and the 
approach of the end of the year. 

Local jobbing quotations are: Small carriage, 30 per cent; 
large carriage, 20 per cent; small machine, 35-5 per cent; 
large machine, 25-5 per cent; lag screws, 40-5 per cent; 
stove bolts, 65 per cent; tire bolts, 45 per cent. 

Builders’ Hardware.—The increasing shortage of finishing 
hardware is paralleled only by the changes in price upward. 
Jobbers find that nearly every mail brings notices of price 
advances or prices withdrawn with new prices to be quoted 
later. Even under these conditions there seems to be no 
cessation from building and very little attention paid to 
prices by those purchasing trim for new residences. Con- 
tractors state that this condition is just an indication of 
what may be expected beginning early next year. 

Coal Hods.—Dealers are finding it very difficult to locate 
any stock of coal hods, as jobbers in this locality are prac- 
tically sold out of the best selling numbers. Prices are as 
last quoted. 

Local jobbing quotations are: Japanned open coal hods, 
17 in., at $4.95 per doz.; 18 in. at $5.50 per doz.; 17 in. fun- 
nel, at $6.35 per doz.; 18 in. at $7.00 per doz.; galvanized, 
open, 17 in., at $7.70 per doz.; 18 in. at $8.35 per doz.; 17 
in. funnel, at $8.80 per doz.; 18 in. at $9.55 per doz. 

Eaves Trough, Conductor Pipe and Elbows.—Local prices 
are still holding steady, although factories have announced 
further price advances. Sales are very light, due to the 
extreme steady cold we have had for the past month. 

Local jobbing quotations are: Eaves trough, crate lots, 
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70 per cent; conductor pipe, crate lots, not nested, at 
50-10-5 per cent; elbows at 70 per cent from standard lists. 

Files.—Jobbers find their sales comparatively light, with 
small receipts from the factories. Discounts remain un- 
changed as last quoted. 

Local jobbing quotations are: Nicholson files at 50-10 per 
cent; Riverside at 50-10-10 per cent; Arcade at 60 per cent 
from standard lists. 

Galvanized Ware.—Sales are fairly good, especially of 
galvanized pails of all descriptions. Contractors’ work de- 
mands a good share of the heavy cement pails so commonly 
used for carrying cement. Prices are holding steady as last 
quoted. 

Local jobbing quotations: 8 qt. common galvanized pails, 
$3.40 per doz.; 10 qt., $3.73 to $3.90 per doz.; 12 qt., $4.10 
to $4.30 per doz.; 14 qt., $4.60 to $4.80 per doz.; 16 qt., 
stock pails, $7.35 to $11.25 per doz.; 18 qt., $8.55 to $11.80 
per doz.; 20 qt., $17.00 per doz.; No. 0 galvanized tubs, $8.55 
per doz.; No. 1, $11.00 to $11.20 per doz.; No. 2, $12.35 to 
$12.60 per doz.; No. 3, $14.40 to $14.70 per doz.; No. 1, 
heavy galvanized, $20.50 per doz.; No. 2, $22.00 per doz.; 
No. 3, $23.50 per doz. 

Glass, Putty and Glazier Points.—Sales are considerably 
lighter than a few weeks ago, although there is still some 
movement to the consumer. Some dealers are placing their 
orders for spring delivery, as many rumors have been heard 
regarding the shortage of glass for the coming season. 

Local jobbing quotations are: Single strength A grade 
glass, 76 per cent; double strength A grade glass, 78 per 
cent; commercial bladder putty, in barrels, at $4.50 to $5.75 
per cwt.; glazier points at 22 cents per lb. in 25 lb. boxes. 

Heaters.—Electric heaters have been selling especially 
well during the past week, the unusual length of the cold 
wave having created a fine demand for some form of a 
portable heater. Oil heaters still sell, however, to those 
having no electricity in their homes. Prices show no change. 

Local jobbing quotations are: Japanned polished body oil 
heaters at $4.75 each; nickel trimmed at $5.50 each; large 
japanned nickel trimmed at $8.00 each; electric heaters at 
25 per cent in lots of ten or less. 

Lanterns.—The demand for lanterns has been extremely 
good this fall, and jobbers report better sales than ever 
along this line. 

Local jobbing quotations are: Tubular long or short 
globe, $11.30 per doz.; tubular dash, $15.60 per doz.; Dietz 
D-Lite short globe lanterns, $13.00 per dozen; Wizard short 
globe, $12.50 per dozen; Victor at $8.45 per doz.; No. 2 Bliz- 
zard at $12.50 per doz.; Blizzard dash at $16.95 per doz.; 
Dietz Buckeye, $12.00 per doz. 

Mats.—The continued snowy weather has created a good 
demand for door mats, and sales continue to mount up to a 
fairly good rate. Jobbers’. local stocks seem to be suffi- 
cient to meet the demand, however, and there is no change 
in price. ; 

We quote from local jobbers’ stocks: No. 1 cocoa fibre 
mats, $10.25 per doz.; No. 2, $14.25 per doz.; No. 3, $18.00 
per doz.; No. 4, $22.50 per doz.; Keystone steel mats at 30 
per cent discount. 

Mops.—In spite of the fact that the present market is 
strong and liable to further advances, there seems to be 
no change in local prices on mops. Sales continue to be 
fairly good, although not very heavy. 

We quote from local jobbers’ stocks: Priscilla 12 lb. 
mops at $5.95 per doz.; common 12 lb. mops at $3.95 per doz. 

Nails.—The nail situation is becoming more strained all 
of the time. There are practically no common nails on the 
local market, and the retail stores are well cleaned of any- 
thing of the more popular sizes. Finishing nails are prac- 
tically unknown also in 6d and 8d sizes. There are a few 
nails filtering in from some of the independent mills, al- 
though this meager supply has practically ceased with the 
result of the coal strike. Local jobbing quotations show no 
change, although a premium is being asked by many of 
the retailers covering advance in cost of nails to them 
from outside sources. r 

We quote from local jobbers’ stocks: Standard wire nails, 
$4.25 per keg base; coated wire nails, $4.00 per keg base. 

Paper.—The local market on building paper is decidedly 
unsettled as advances come at almost any time. Quotations 
of one day are not to be relied on the following day, and 
sales are holding up strong along this line. Red rosin paper 
is very low on the local market, most of the local jobbers 
being cleaned out of the more popular weiglts. 
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We quote from local jobbers’ stocks: Barrett’s No. 2 
tarred felt, $4.05 per cwt.; Barrett’s threaded felt, 500 ft. 
rolls, $1.95 per roll; slaters’ felt, $1.86 per roll; Barrett’s 
dry saturated felt, $1.88 per roll; red rosin sheathing, $4.40 
per cwt. 

Rope.—Local stocks are heavy enough to meet the de- 
mand, although there seems to be a shortage in some local- 
ities of this class of material. Prices show no change and 
sales are still running fairly heavy. 

We quote from local jobbers’ stocks: First grade manila, 
26c. per lb.; first grade sissel, 20c. per lb. base; Swedish 
wire rope (Tram & Tiller), 5 per cent; crucible steel rope, 
22% per cent; Monitor hoisting rope, 20 per cent; plow steel 
rope, 35 per cent from standard list. 

Sand Paper.—The sale of this class of material still con- 
tinues to be very good, although shops and factories are 
cutting down their orders with the approach of the end of 
the year. 

We quote from local jobbers’ stocks: Sand paper, best 
grade, No. 1, per ream, $6.00; second grade, No. 1, per 
ream, $5.40; garnet paper, No. 1, per ream, $15.00. 

Sash Cord.—Stock of sash cord is still at a very low 
point, with no prospect of being increased materially this 
year. Prices are strong as last quoted. 

We quote from local jobbers’ stocks: Common sash cord, 
75c. to 80c. per lb. base; solid cotton sash cord, $1.05 per lb. 
base; Silver Lake sash cord, $1.10 per lb. base; Samson’s 
spot sash cord, $1.12 per lb. base. 

Sash Weights.—There is no change in the sash weight 
situation, the best selling sizes still being very short in the 
local market. Anything in the form of sash weights meets 
with ready sale and the price is holding strong with evi- 
dence of some advances already having taken place. 

We quote from local jobbers’ stocks: Cast iron sash 
weights, regular sizes, from $3 to $3.25 per 100 Ib. 

Solder.—There is some rumor of a decline in the price of 
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solder but nothing definite has been announced as yet, 
Stocks are in fairly good condition for this season of the 
year and sales are rather light. 

We quote from local jobbers’ stocks: Half and half solder, 
36c. to 37c. per lb.; warranted half and half solder, 40c, 
per lb.; wire solder, 42c. per lb. 

Steel Sheets.—There is no change in the market on steel 
sheets nor in the amount of stock on hand with any of the 
jobbers. Stocks are very light with no prospect of an early 
increase. 

We quote from local jobbers’ stocks: Galvanized sheet 
sheets, $7.19 per 100 lb. base; bright steel sheets, $5.89 per 
100 lb. base. 

Staples.—Sales of staples are showing some signs of 
being considerably lighter than for several months past. 
Prices still are as last quoted. 

We quote from local jobbers’ stocks: Polished fence 
staples, $4.40 per keg; galvanized fence staples, $5.10 per 
keg; galvanized poultry netting staples, $6 per keg. 

Screws.—New stock is coming in very slowly, with local 
stocks, while light, sufficient to meet any demand for the 
rest of the year. Some sizes are out with some jobbers, but 
taking the stocks collectively there seems to be a fairly 
good assortment represented. 

We quote from local jobbers’ stocks: Flat head bright 
wood screws, 65 per cent; round head blued, 72% per cent; 
flat head brass, 60 per cent; round head brass 55 per cent; 
regular cap screws, 50 per cent; set screws, 50 and 10 per 
cent; iron machine screws, 70 per .cent; brass machine 
screws, 60 per cent. 

Steel Game Traps.—With the tremendous price being 
named for furs now, everyone with any opportunity is turn- 
ing into an amateur trapper. Professional trappers, of 
course, are reaping a good harvest along this line. Sales 
are heavy for steel game traps in practically all sizes. 

We quote from local jobbers’ stocks: Victor No. 0 steel 
traps, $1.40 per dozen; Victor No. 1 steel traps, $1.65 per 
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Siecl Crowbars, 10 to 40 Th., A $9.50; %, $9.25; 1 in., 
816 M9 bee $9.00. 
»inch Bars, 10 to 40 /b., i Ss 
vnunaiin i Sy, @9" DRESSING—Belt— 
BE AMS—Scale— Jobbers’ Mfg. Company: 
A ’ 3 » Ribbe Stic 7 b 50¢ 
Chatillon’s No. 1, Blue Ribbon, Stick, 7 D...8 
cay List S-pr. 95, 1918 Paste, 5 & 10 Ib. cans, 
200) «B00 100 §=600 1000 Ib 7 ' “sae 
$3.00 $4.00 $6.00 $8.00 $14.00 Liquid in gal. cans, } gal.$3.00 


Chatillon’s No. ° 25% DRILLS AND DRILL 
P.S.& W.. STOCKS— 
List Sept. 25, 1918 33 % Twist, Bit Stock........50&10% 
Sargent & Co Twist, Taper and Straight 
List Sept. 7, 1918—1675 % Shank pnw: ik oe 
Wire Gauge Jobbers’ and R. S 
SL TING—LEATHER— Blacksmith ...... ? 50% 
re . renege Sek ae dll Brace Drills for Wood. . .50&10% 
rom No a anned Butts 
Belting, Ex. Hvy., 18 oz.....85% EMERY—Turkish— 
Belting, Heavy, 16 oz 
Belting, Medium. 14% ov... 
aes anh AS He 50% HAWMERS AND 
Belting, teh is salt: ; SLEDGES— 
Second Quality, ; . ute 3 to 5 lb 
Second Quality, Shoulders o- Over 5 


Cut Leather Lacing, Strictly . : 
5 OLLERS— 


0 
Leather Lacing Sides, Steel, Copper Plated 
ft Raw Hide No Chace, Brass and Coppe Pewee 
sides 17 sq. ft. and ove 7 Railroad, coppered .....d 
Under 17 sq. ft.. er Chace, Zine Plated....... 
Railroad, brass .......... 2085 % 
Rubber— 


4 PICKS AND MATTOCKS— 
Competition (Low Grade 


Railroad 
Contractors’ 


ROPE— 

Kastern Retail Trade. Per lb 

Vanila, % i diam, and large 

J Highe ov 275 
Second Grade enable 

Drill— Hardware Grade ....... 

Athol Machine Co. : Sisal, ™% in. diam. and larger: 

Drill Blocks .... ....- List net Highest Grade . 23¢ 

Second Grade Suvi 
Bolts— Sisal, Hay, Hide and Bale Ropes, 
Carriage, Machine, &c.— Medium and Coarse 
Common Carriage (cut thread) First quality, 23%6é; second 

% a 6. and smaller.. ..40&10% quality. -201%¢ 
Common Carriage (rolled thread): Sisal, Tarred, 

% 2 G. and smaller. ee Yarn: 

Larger or longer... First quality err. 
Phila., Eagle, $3.00 list Second quality .... 206 
Bolt Ends, H, P. Nuts Cotton Rope: 

Machine (cut thread): Best 5/16-in. and laracr 
2 2 4, and smaller 1G 50¢ 
Larger or longer.. Vedinin, 6/16-in. and laracr, 


17@48¢ 
CHAIN—Proof Coil— Third Gr., 5/16-in, and 
American Coil, Straight Link: large) 45@46¢ 
3/16, $18.00; 4%. $15.00; 5/16, Jute: 
$12.50 3G $11.00; 7/16, Vo. 1 
$10.50; 14, $10.25; %, $9.75; 


Out of market at present time 
Domestic, lb. 


NO&106: 
Standard 10K10% 
Best Grades a ae 
BLOCK S—Tackle— 


Common wooden 


. Y-in. and up 
No, 2, %4-in. and up 


TURNBUCKLES— 
No. 195, Japn’d, per dozen.$1.20 
National Mfg. Co. Screen Door, 
TRUCKS—Warehouse, &e. 
McKinney Mfg. Co.: each, net 
No, 1, $21.50. No. 2, $18.50; 
No. 8, $15.50. 
WASHERS—Cast— 
Over V-ineh, barrel lots, per 
Steel adj., steel hdle., per doz., POO Ts breast etree se 5s $8.00 
$8.11 
Mj, Pistol-Grip, per doz...$18.77 
SCREWS— 
Conch, Lag and Jack— 
Lag, Cone Point... OK10 
Coach, Gimlet Point 


SAWS AND FRAMES— 
Hack— 


Saws, G te 14 8, Wic.......2 
Saws, Machine Blades, 


12 to 14 in 10&10% 


Saw Frames— 


Tron, adi., per doz 
Stccl, ad ., 8 to 12 4 


Iron or Steel 
Per 100 1b. 
Size bolt 5/16 RQ b 
Washers $13.40 12.50 11.40 


4 

11.20 11.10 
WRENCHES— 
Agricul ural 
\/ligator or Crocodile 
Drop Forged 
Stillson pattern } 
Genuine Walworth Stillson, 

50&10% 


Jack Screws— 
Standard List 


Machine— 
Cut Thread Tron, 
Flat llcad or Round Head, 
GOK10% 
Villister or Oval Head .50&10% 
Brass: Straits, 
Flat Head or Round Head, RBar 
5NKk10% 
Villister or Oval Head..40&10% 
Rolled Thread lron, F. 


ME'TALS— 


T2@T4 
SO@S85¢ 
American pig, 99 per cent, 

TOA T24¢ 
Copper— 


Fillister or Oval Head..... Lake Ingot 
Rolled Thread Brass: Nlectrolytie 
* H. or R Casting 
Villister or Oval Head.....6 Srelter and Sheet Zine— 
Western spelter ........-8Y%4@de 
Set and Cap— Sheet Zine, No. 9 base, cast 
Ret AIGOND acc be wecesad 65&10% 12¢; open 121%4¢. 
Set (Steel) ne! advance over 
lron 
Sq. Hd. Cap 
Hier. Hd. 
Killister Head Cap 


Wood 
lat licad, tron...... 
Round Head. Tron... 
Flat Tlead, Brass 
Round Head, Brass... 
lat Head, Bronze... 
Round Head, Bronze 

52144, €10&10% 

STOCKS, DIES AND 


TAPS 


Lead— 

American pig....Per lb., 615 @7¢ 
tar Per Ib., TI, a819¢ 
Solder— 

guaranteed. ... 15¢ 
10¢ 
Refined es 34¢ 
Prices of solder indicated by 
private brand vary according to 
composition. 
Babbitt Metal— 
test grede, per 
Commercial grade, 


Antimony— 
Asiatic, per Ib... 
in. Aluminum— 
M.S. Taper Taps, No 2 te No. 1 Aluminum (guaranteed over 
12 in. ine 99 per cent pure), in ingots for 
. S. Taper Taps, larger.... remelting, per It B5Qate 
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dozen; Victor No. 1% steel traps, $2.48 per dozen; Victor 
No. 2 steel traps, $3.46 per dozen; Newhouse No. 0 steel 
traps, $3.09 per dozen; Newhouse No. 1 steel traps, $3.63 per 
dozen; Newhouse No. 1% steel traps, $5.44 per dozen; New- 
house No. 2 steel traps, $8.04 per dozen. 

Tacks.—There has been no change put into effect on 
tacks, although the manufacturers have announced a re- 
vision of prices. Sales are light. 

We quote from local jobbers’ stocks: 6-oz. cut tacks, 72c. 
per somes 6-oz. steel upholster tacks in 5-lb. boxes, 17c. 
per lb 

Tin Plate.—Stocks are extremely light, with no change 
being made in price. We quote from local jobbers’ stocks: 

I. C. 20 x 28 Taylor’s old style, $30 per box; I. C. 20 x 28 
No. 8 coating, $17.25 per box; charcoal bright 20 x 28 Ideal 
1. C., $21 per box; furnace coke I. C. 20 x 28, $17.65 per box; 
roofing tin I. C. 20 x 28 No. 8 coating, $17. 30 per box. 
Weather Strip.— Weather strip continues to sell at a very 
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good rate and jobbers find their stocks called on heavily by 
the dealers for additional supplies. 


We quote from local jobbers’ stocks: Wood and felt % 
in. and % in., $1.65 per 100 ft.; wood and felt 1 in., $2.30 per 
100 ft. (or in terms of discount) ; rubber insert weather 
strip, 75 and 10 per cent; felt insert weather strip, 70 and 5 
per cent; Bosley’s clincher, 65 per cent, also 30 per cent; all 
rubber, 70 and 5 per cent. 

Wire.—There is no change in the price of wire and the 
extreme shortage of this class of material still continues. 
Some supply is filtering in by local freight, although this is 
not sufficient to meet the demand for this market. 

We quote from local jobbers’ stocks: Black annealed 
wire, $4 per cwt. base; galvanized wire, $4.17 per cwt. base; 
painted cattle wire, 80- rod spools, $3.57; pusseene cattle 
wire, $4.12; painted hog wire, 80-rod spools, $ 3.83; galvan- 
og ‘hog wire, $4.40; bale ties, single loop, 78 per cent from 
ist 
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Office of HARDWARE AGE, 
Cincinnati, Ohio, Dec. 19, 1919. 

HE hardware situation in this territory at the present 

time is a very interesting one. Retailers’ stocks in 
nearly all lines are getting very low and supplies are com- 
ing in very slowly. Shipments which ordinarily took from 
five to ten days from manufacturers’ plants are now taking 
from twenty to forty days. An instance of this is the 
fact that a shipment billed from Piqua, Ohio, to this city, 
ordinarily a one day run, took fourteen days to come 
through. This is not an isolated instance, but is merely 
given as an illustration of the difficulties experienced in get- 
ting supplies. Prices are very uncertain, it being difficult to 
get manufacturers to quote, and all orders accepted are for 
prices ruling at time of shipment. Retailers are in the 
midst of the holiday trade, which they report as very satis- 
factory. Machine bolts, nuts, screws and rivets have been 
marked up slightly during the past week, and galvanized 
ware has also advanced. 

The feature of the trade, however, is the great scarcity 
of wire nails. To illustrate, one large box making factory 
has been forced to suspend operations on account of the 
shortage. Relief is not yet in sight, and some of the smaller 
manufacturers are taking advantage of the market condi- 
tions to increase their prices. Nails are selling here from 
$4.00 to $4.50 base, and it is reported that some of the man- 
ufacturers are unwilling to book future business under $6.00. 
Most of the jobbers expect that prices will move upward 
about the first of the year. 

Axes.—There is quite a demand for axes, particularly 
from Kentucky merchants. Stocks are sufficiently large to 
care for the present sales. 

Jobbers quote 3% lb. axes at $20.25 per dozen. 

Automobile Accessories.—One of the largest hardware 
houses in the city, which opened an accessory department 
last spring, reports, business very good in this line. Sales 
during the past six months have exceeded their most san- 
guine expectations by at least 50 per cent. No changes in 
prices are announced, though a general revision may be 
made the first of the year. The expected increase in tires 
has not yet materialized. While there appears to be a 
slackening in business just at this time, most of the dealers 
attribute it to the fact that owners of the higher priced 
cars are laying them up for the winter. The demand for 
accessories for the smaller cars is heavy, and with weather 
conditions at all propitious dealers are looking for a very 
satisfactory winter’s business. 

Bicycle Tires.—Business continues very good in this line, 
and while dealers are nét carrying very heavy stocks, they 
are in position to take care of all demands made upon them. 
The report in circulation some time ago that prices were 
to come down has not as yet become a reality, but announce- 
ment is expected soon. 

Barbed Wire.—Business in this line is not very brisk, al- 
though some sales are reported to country dealers. Prices 
are unchanged, jobbers quoting 6 in., 2 pt. cattle wire at 
$3.95 per reel. 

Carbon Drills.—The demand is very brisk, and jobbers’ 
stocks are becoming somewhat depleted. The expected ad- 
vance has not materialized as yet. 

The present jobbers’ discount is 45 and 5 per cent off list. 

Enamel Ware.—Retailers report a good demand for this 
class of goods, and some difficulty in getting supplies. 





The present discount is 10 per cent off list. 

Files.—The demand for files is still heavy, but dealers 
have sufficient stock to care for it. No advances in prices 
are noted. 

Forks.—The shortage of coke and coal has affected the 
sales somewhat, but demand is fairly good. Coal and coke 
forks are quoted 10 per cent off list. 

Galvanized Ware.—An advance of 10 per cent is reported 
in this class of goods, with the demand very good. 

10 qt. pails are now quoted at $3.36; 12 qt., $3.69; 14 qt., 
$4.14. Tubs, No. 0, $7.80; No. 1, $9.60; No. 2, $10.80; No. 3, 
$12.60. 

Granite Ware.—The recent advance of 10 per cent is be- 
ing well maintained. Deliveries are still very slow. The 
present jobbers’ discount is 10 per cent off list. 

Hammer Handles.—While the supply has not kept pace 
with the demand, dealers are able to draw from jobbers’ 
stocks more freely. No price changes are noted. 

Lag Screws.—The demand for lag screws is fairly heavy, 
machine tool houses being the biggest buyers. These are 
used in crating shipments for export. 

The jobbers’ discount is 40 and 5 per cent off list 

Lace Leather.—Jobbers report a fairly good trade. No 
change in prices is noted. 

Machine Bolts.—Business is very brisk in machine bolts, 
and while recent deliveries have been good, prospects for 
the future with the scarcity of steel are not bright. A 
small advance is noted. 

The present jobbers’ discount on large bolts is 25 and 5, 
and on smaller sizes 40 and 10. 

Machine Screws.—In common with all other finished steel 
products, machine screws are getting scarcer, and prices 
have been marked up. The present jobbers’ discount is 65 
and 10 per cent off list. 

Micrometers.—Shipments are far behind schedule, and 
orders are very hard to fill. 

Brown & Sharpe and Starrett micrometers are quoted at 
5 per cent off list. 

Rivets.—Business has been exceedingly good, and deliv- 
eries very slow, with the result that dealers’ stocks are 
very much depleted. 

The jobbers’ discount is 45 and 10 per cent off list. 

Sandpaper.—Pattern makers are still very busy, and con- 
sequently the demand for sand paper is very good. The job- 
bers’ discount is 10 per cent off list. 

Stove Bolts.—Business is very brisk in this line, and 
stocks are low. Prices have been advanced and are now 
quoted at 65 and 10 per cent off list. 

Stoves.—The recent scarcity of pig iron and coke did not 
affect the manufacturers in this territory, and they were 
consequently able to run through the period of shortage. No 
price changes have been announced, but with the increasing 
prices of pig iron it is expected that a revision upward 
will soon be made. 

Semi-Finished Nuts.—Business was never better, and 
stocks are low. Another advance in prices is recorded. 

The present discount on 9/16 and smaller is 66 2.3 per 
cent, and on larger sizes 50, 10 and 5 per cent. 

Sledges.—Prices have remained stationary, the latest 
quotation being 14c. per lb. without handles. 
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Taps.—The activity of the machine shops is reflected in 
the demand for taps. Stocks are good, and no change in 
prices is announced. 

_ Wood Screws.—Business is very good and stocks are get- 
ting low. Deliveries are slow. 

The wholesale discount is 77! per cent off list. 

Window Weights.—Due no doubt to conditions in the iron 
and steel industry generally window weights are very scarce. 
Prices have been.advanced to $2.75 per 100 Ib. 

Zinc Oilers.—Activity in the machine tool building plants 
creates a very good demand for oilers. Stocks are fairly 
good. 

The jobbers quote 10 and 10 per cent off list. 


Chicago Cutlery Market 


Office of HARDWARE AGE, 
Chicago, Dec. 20, 1919. 

HE features of the cutlery market continue to be the ex- 
cessive demand and the numerous shortages of cutlery 
items. Never in the history of the trade has there been 
such a general demand for cutlery, and never has it been 
so difficult for the jobber and retailer to obtain supplies. The 
manufacturers are frank in stating that present shortages 
are not due to inadequate equipment of American cutlery 
plants, but rather to shortage of skilled labor and inability 
or unwillingness of the workmen to increase production. 
There is no reason to doubt their statement. Certain it is 
that both retail and jobbing stocks are far below normal, 
with the consuming public willing to buy anything in the 
form of cutlery that is offered. Even though production 
may be materially increased in the near future, it will be 
a long time before stocks of distributers can be put back 
to a pre-war basis. Under these conditions, it is hardly 

reasonable to expect any lower prices on cutlery lines. 

During the last few weeks there has been an exception- 
ally heavy call for high grade cutlery, to be used as holiday 
gifts. The call for fancy carving sets, game shears, razor 
sets, manicure sets, embroidery scissors and pearl]-handled 
pocket knives has been tremendous. Silver plated flat ware 
has also sold in heavy volume, despite the fact that silver 
is at the highest price for years. Advances seem only to 
have increased the demand. 

With the advent of cold weather, the farmer has been 
killing his live stock and curing his home supply of meats, 
and this has created a demand for killing and skinning 
knives, butcher knives, meat grinders and similar articles. 
The season for pruning fruit trees is likewise at hand, and 
the call for pruning knives, saws and shears has been such 
that serious shortages have developed. 

Jack Knives.—American two-blade standard gauge 
pocket knives, length 3% in., stag or wood handles, $6.75 
per doz.,, f.o.b. Chicago. Above are steel lined and black 
inside, with steel bolsters and no cap. 

Length, 3% in., stag or wood handles, $11.50 per doz., 
f.o.b. Chicago. Above are brass lined with nicxel silver 
bolsters, caps and shields, and clean inside. 

Length, 35 in., stag or wood handles, $17.75 per doz., 
f.o.b. Chicago. Above have two cutting plades and one 
patented punch blade. They are brass lined with nickel 
silver bolsters, caps and shields. 

Length, 3% in., stag handles, “Boy Scout” pattern, $19.80 
per doz., f.o.b. Chicago. Above have one cutting blade, 
one patented punch blade, one can opener blade and one 
combination screwdriver and bottle cap opener blaae. All 
prices are net. 

Butcher Knives.— Standard, Beech handle, American 
made butcher knives, “fully guaranteed.” Three brass saw 
screw rivets in handles, 6-in., $4.00 per doz.; 7-in., $4.65 
per doz.; 8-in., $5.65 per doz. All prices net, f.o.b. Chicago. 
Standard pattern kitchen knives, $1 to $2.50 per doz., net, 
f.o.b. Chicago. 

Razors.—Old style open blade type, with rubber handle, 
full hollow ground, %4-in., %-in., %-in., $21 per doz., net, 
f.o.b. Chicago. Three-quarter hollow ground, %-in., %-in., 
% -in., $18 per dozen, net, f.o.b. Chicago. Half hollow ground, 
¥%-in., 54-in., %-in., $14 per doz., net, f.o.b. Chicago. 

Safety Razors.—Gillette Standard and vest pocket edi- 
tion, list $60 per doz. 

Auto-strop standard and army edition, list $60 per duz. 
Above takes a liscount of 25 per cent, f.o.b. Chicago. 

Extra blades for above, 6’s, 50c, and 12’s $1, less 25 per 
cent discount per package. 

Gem Damaskeene safety razors, $8.40 


1 dozen lots, 














Hardware Age 


per dozen, net, f.o.b. Chicago; 3 dozen lots $8 per dozen 
net, f.o.b, Chicago; 12 dozen lots, $7.50 per dozen, net, f.ob, 
Chicago. Gem extra blades, lots of 1 dozen packages, $4.20 
per dozen packages; 12 dozen packages, $3.84 per dozen 
packages; 36 dozen packages, $3.60 per dozen packages, 

Ever Ready safety razors, 1 dozen lots, $8.40 per dozen 
net, f.o.b. Chicago; 3 dozen lots, $8 per dozen, net, f.ob, 
Chicago. Ever Ready extra blades, standard package 
of 6 blades, lots of 1 dozen packages, $3.36 per dozen 
packages; per card of 2 dozen packages, $6.72 per dozen: 
lots of 5 cards in one shipment, $6.24 per card. . 

Toilet Clippers.—Khedive, $1.70 per pair, net, f.o}, 
Chicago; Success No. 1, $2 per pair, and No. 0, $2.10 per 
pair, net, f.o.b. Chicago; Brown & Sharpe, No. 000, list 
per pair, $4, less 25 per cent discount; Brown & Sharpe, 
No. 00, list per pair, $4, less 25 per cent discount; Brown & 
Sharpe, No. 0, list per pair, $4, less 25 per cent discount; 
Brown & Sharpe, No. 1, list per pair, $4 less 25 per cent, 
discount. : 

Table Cutlery.—“Gross Goods,’ standard makes and 
patterns, cocoa, ebuny and white bone handles, $12 to $36 
per gross, net, f.o.b. Chicago. 

Nickel Silverware.—Teaspoons, $15 per gross, net, f.o.b. 
Chicago; tablespoons, $30 per gross, net, f.o.b. Chicago; 
medium knives and forks, 6 knives and 6 forks to a set, $4 
per set, net, f.0.b. Chicago. 

Silverware.—We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Rogers 1847 flat ware, teaspoons on a basis of $5.23 
per dozen; tablespoons on a basis of $10.45 per dozen. 

Shears.—Nickel plated straight, trimmers, regular pat- 
terns, 6-in., $11.50 per doz.; 7-in., $12.95 per doz.; 8-in, 
$14.40 per doz.; japanned straight trimmers, regular pat- 
tern, 6-in., $10.25 per doz.; 7-in., $11.50 per doz.; 8-in., $12.80 
per doz.; barber shears, nickel plated, regular pattern, 
7-in., $12.95 per doz.; 8-in., $14.40 per doz. All prices net, 
f.o.b. Chicago. 


, 


Boston Cutlery Market 


Office of HARDWARE AGE, 
BosTon, Dec. 20, 1919. 


UCH local interest has been shown in the announcement 
that the Remington people propose to enter the cut- 
lery game. Between the Remington and Winchester devel- 
opments and the eontinued talk of German offerings of cut- 
lery being made to the trade, some of the retail hardware 
dealers are considerably confused. Insofar as the offerings 
of German goods on this market is concerned, careful inves- 
tigation has failed to locate anybody who actually has seen 
any German goods. We know of one Boston interest that 
secured a very few dozen pairs of scissors, that were made 
before the war, at prices that were but slightly less than 
those named by manufacturers of domestic goods of similar 
workmanship. As a matter of fact, people who ought to 
know say that German cutlery interests are having their 
troubles as well as the rest of the world. There is a scarcity 
of coal and high grade steel in that country, and many 
people of German birth who before the war were engaged in 
the manufacture of cutlery have been attracted to other 
lines of manufacture where the compensation is larger. The 
labor problem, therefore, is confronting the German cutlery 
interests. Much of the talk about German goods on this 
market unquestionably is for the purpose of deferring the 
placing of orders for domestic cutlery by the retail trade. | 
To defer such orders, under existing and indicated condi- 
tions, would appear poor business policy. The supply situ- 
ation, so far as high-grade goods is concerned, is growing 
more and more serious. It is not a question of steel or coal 
strike with the manufacturers or of labor conditions. The 
leading manufacturing interests have enough steel and 
coal on hand to operate at least three months if they do not 
get a pound of either during that time. In addition, they 
are equipped to run their plants by fuel oil or by electric 
power. Their plants are operating at or practically at 100 
per cent of capacity. The radical workman has been ex- 
pelled from manufacturing plants, and there is every reason 
to expect production on its present basis to be maintained. 
It is a question, therefore, of demand. The demand for 
domestic cutlery to-day is so great and the productive qual- 
ifications so limited, that it will be months before the manu- 
facturers catch up with their orders, provided they do not 
take another order in the meantime. This situation does not 
apply to scissors and shears only. A traveling salesman 
writes from Kansas that he would like to take on a line of 
high-grade pocket knives because there apparently is “Nn? 
such animal in that state.” If knife manufacturers are not 
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after orders in Kansas, they are not in other states. Why? 
Because people come to them with orders. They don’t have 
to go after business. And they have more business on their 
books than they possibly can fill before June 30 next. Under 
the most favorable developments it will be a long time be- 
fore German goods are a factor on this market. It would 
seem good business judgment to get an order for high- 
grade cutlery into the manufacturer’s hands as early as 
possible. The sooner that such an order is placed, the 
sooner will the retail dealer have goods to sell. 

These conditions do not apply to cheap cutlery. Some of 
the manufacturers of the latter are turning it out like 

opcorn. Unfortunately for them, however, there is not 
the demand for such goods that one would expect, and con- 
sequently cheap cutlery salesmen in some instances have 
been known to actually beg for orders. With the exception 
of an advance in prices for razor blades that do not enjoy a 
good demand on the eastern markets, prices on all lines of 
cutlery have not changed since last reports. They are, how- 
ever, very strong, and certain phases of the situation would 
seem to indicate an advance on some lines, at least, at an 
early date. 

Snips.—Tinners’, No. 12, $1.10 each; No. 10, $1.75; No. 9, 
$1.94; No. 8, $2.19; No. 7, $2.75. Dental snips, No. 0, $10.90 
per doz.; No. 1, $11.90. 

Scissors.—Heinisch & Wiss goods, standard embroidery 
(two sharp points), 3 in., $10 list per doz.; 3% in., $10.40; 
4 in., $10.80. Standard ladies’ (one round and one sharp 
point), 4 in., $10 list per doz.; 5 in., $11.40; 6 in., $12.80. 
Pocket (two round points), 4 in, $10 list per doz; 4% in., 
$10.40; 5 in., $10.80. Buttonhole, 4% in., $12.80 per doz. 
Manicure, 3% in., $14.20 per doz. Nail, 3% in., $14.20 list 
per doz. 

Shears.—High grade japanned, 6 in., $9.60 per doz.; 6% 
in., $10.20; 7 in., $10.80; 744 in., $11.40; 8 in., $12; 8% in., 
$12.60; 9 in., $15; 10 in., $18.50; 11 in., $21; 12 in., $22.70; 
13 in., $25.20. Nickel plated, 6 in., $11.20 per doz.; 6% in., 
$12.10; 7 in., $12.90; 7% in., $13.50; 8 in., $14.20; 8% in., 
$15; 9 in., $17.80. 

Knives.—Butcher, beech handles, standard makes, 6 in., 
$3.85 per doz.; 7 in., $4.40; 8 in., $5.70; 10 in., $8.50; 12 in., 
$12. Ebony handles, standard makes, 6 in., $6.60 per doz.; 
7 in., $7.75; 8 in., $9; 16 in., $12; 12 in., $15. 

Pocket Knives.—Standard two-blade cap, bolster and 
shield, brass lined, desirable sizes, $10 per doz.; less desir- 
able kinds, bolster and shield, $9; steel lines, 314 in., two 
blades, $5.75; less desirable kinds as low as $4.20. 


Clippers.—Flexible horse clippers, No. 1, $12.75; No. 2, 
$16, list. 
Hair Cutters.—$1.87 each. 


Safety Razors.—Gillette, regular sets, $5; traveling sets, 
$16 to $27, less 25 per cent discount; Auto-Strop, regular 
sets, $5, less 25 per cent discount; Gem, $1 sets, $8.40 in 
dozen and $9 in less than dozen lots; Ever Ready sets, $8.40 
in dozen lots and $9 in less than dozen lots. 


Twin Cities Cutlery Market 


Office HARDWARE AGE, 
Minneapolis and St. Paul, Dec. 16, 1919. 

RACTICALLY no cutlery of any description is being 

received from the factory, although the cutlery strikes 
have been settled. There will be very little effect felt here 
for some time to come. Stocks are considerably lighter than 
any previous year along this line, due to the shortage of 
this line of goods all over the country. Sales, therefore, 
will be curtailed to some extent, which is unfortunate, to say 
the least, at this seasgn of the year. The situation is being 
accepted cheerfully, to say the least, by the dealers and 
jobbers and they are making the best of a bad proposition. 
Any goods of the general description for holiday presents 
are immediately eagerly sought and eagerly purchased by 
the average buyer. The price seems to be no consideration 
if the article meets with their approval. It has been ex- 
tremely difficult to dealers to know just where to base their 
prices, as changes have come through so rapidly that jobbers 
have given up the proposition of keeping their trade posted 
on even the main line. Cutlery salesmen are extremely 
busy finishing up the year’s work and filling in, where pos- 
sible, on their customers’ stocks. One salesman talked 
With said that he made it his business to go over the stocks 
in his house, finding whatever was available for his cus- 
tomers and then calling on them and advising them to 
Suy if they could possibly use the goods. In this way he 
is keeping up his sales and serving his trade to the best 
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advantage. Dealers are depending on the next few days 
to reduce their stocks materially along the luxury line, and 
all figures point to a very good result with this end in view. 


Chicago Paint Market 


Office of HARDWARE AGE, 
CHICAGO, Dec. 20, 1919. 

NTEREST in the paint field centers on the linseed oil situ- 

ation, and particularly on the Argentine flax seed market. 
Oil crushers say that there has never been such a heavy 
demand for linseed oil. At the same time they acknowledge 
that the crop of American seed is practically exhausted al- 
ready. Government estimates, both in this country and 
Canada, were placed much too high, the total output of seed 
for America being placed now at less than seven million 
bushels, and for Canada at between two and three million 
bushels. It is reported that lack of labor in the harvest 
fields caused a large amount of flax to be left uncut in the 
fields, and that this accounts for the overestimate of crops. 
Be that as it may, the oil situation now hinges on the Ar- 
gentine seed supply, which on the whole looks encouraging. 
Just now, oil distributers seem to feel that the danger of 
a serious shortage is past and that, while there will prob- 
ably be an advance in futures for spring delivery, the mar- 
ket generally will hang about where it is until the new crop 
seed from South America arrives. The removal of the 
Government guarantee on wheat and the high prices of 
flaxseed will probably induce farmers to plant more flax in 
the United States in 1920. 

The turpentine market at Savannah showed a decline 
of over 9c. per gal. on the first of the week, the break being 
attributed to the fuel situation. Local prices, however, are 
6c. per gal. over those of a week ago. The Eastern demand 
for turpentine is heavy, with very little available, and those 
familiar with producing conditions expect higher prices. 

There is an exceptional demand for denatured alcohol, 
and as the production is limited, everything points to higher 
prices. The distillers are not attempting to get new busi- 
ness for future delivery, which reflects their belief in a 
higher market. 

Shortages of raw materials are making dry colors rather 
scarce at this time. The demand is steady, with prices very 
firm. Blues, blacks and greens are particularly difficult to 
stock at this time. Much of the dry color demand is coming 
from the mixed paint manufacturers, but there is also a 
heavy export demand. 

The general situation with regard to steel wool is improv- 
ing, although some of the makers are still out of the market 
because of the shortage of raw material. Prices are still on 
a nominal basis, as the makers are sold up for some little 
time ahead, but with the resumption of steel producing, it 
is probable that selling will be resumed in the next six 
weeks on the old plane. 

There is a scarcity of whiting on the market, which is 
especially firm. There is almost no English whiting to be 
had, and the American manufacturers are behind with their 
orders. 

Retail sales of mixed paints are seasonably light at this 
time, but stocks in general are light, and dealers are buy- 
ing freely in anticipation of a heavy season next year. 
Manufacturers are behind with their orders, and are facing 
rising costs of production. Containers are also higher tha. 
during last year. There does not seem to be any possibility 
of lower paint prices for a long time to come? 

Linseed Oil_—While there is a decided scarcity of Amer- 
ican and Canadian flaxseed, reports from the Argentine are 
very encouraging. Any danger of a serious oil shortage is 
over, according to local jobbers, who say that present oil 
prices will represent a fair average until the new crop seed 
arrives from South America. It is probable that advances 
will occur in futures for spring delivery } r 

We quote from jobbers’ stocks, f.o.b. 
pure linseed oil, in barrels, 1 to 4 bbls 
$2.09 per gal.; boiled, $2.11 per gal.; 





o: Strictly 
delivery, raw, 
30 days net or 





less 1 per cent if paid within 10 days from date of invoice 

Turpentine.—While the Savannah market showed a slight 
break during the early part of last week, due to fuel condi- 
tions, the general market has been fi with local ad- 


> on the Eastern 


it would not be 


vanees of 6c. per gal. There is a se 
markets, with a very heavy demand, 





surprising to see turpentine prices go still higher. 
We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure gum spirits of turpentine, in barrels, $1.88 per gal. 


Denatured Alcohol.—There has been no change in the loca! 
jobbing prices of alcohol during the past week, but the mar- 
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ket is very firm. The demand for denatured alcohol is ex- shellac, 4-lb. goods, in gallon cans, white, $6.00 per gal,: 
tremely heavy and the production is somewhat limited. orange, $5.75 per gal. i 
he —_— are rege off the — locally. The dis- Dry Colors.—The dry color market reflects a shortage dy 
illers do not seem at all anxious to take on any orders for to inability to get basic raw materials. In some blacks, anj 
future delivery, which leads to a general expectation of ajso in the blues and greens, prices are only nominal, with 
— Lathe nn re ws : ; none for sale. There is a heavy export trade, while the 
© quote from jobbers stocks, f.o.b. Chicago: 180 degree paint manufacturers are buying freely. Prices are firm with 
denatured alcohol, in barrels, 77c. per gal. a tendency upward. 

Gilders’ Whiting.—There is somewhat of a shortage of We quote from jobbers’ stocks, f.o.b. Chicago: Bone black 
gliders’ whiting, with the English brands practically off the 5%@10c. per lb.; drop black, 15c. per lb.; lampblack, 15@ 
market. The demand is good, with prices very firm. 45c. per lb.; Prussian blue, from 75c. up per lb.; ultramarine 

We quote from jobbers’ stocks, f.o.b. Chicago: Gilders’ 12@40c. per lb.; chrome yellow, 24@25c. per Ib.; domestic 
whiting, in barrels, $3.00 per cwt. yellow ochre, 15@20c. per lb.; English Venetian red, jp 

White Lead.—There was never a better demand for white _ barrels, $2.50@$5.00 per cwt. 
lead at this season of the year than that which now exists. Waxes.—The wax market is practically the same as fo; 
The prospects for business during 1920 are also very prom- several weeks past. There is a steady demand, with prices 
ising. The producers are far behind with their orders, and apparently firm. ? 
have not as yet announced prices for next year. No lower We quote from jobbers’ stocks, f.o.b. Chicago: Beesway 
prices are anticipated and values may go higher. crude light, 44c. per lb.; crude dark, 42c. per lb.; refined 

We quote from jobbers’ stocks, f.o.b, Chicago: Strictly light, 47c. per lb.; refined dark, 45c. per lb.; refined paraffine 
pure white lead, all brands, 100-lb. kegs, $13.50; 50-lb. kegs, wax, from 8c. to lle. per lb. 
$7.00; 25-Ib. kegs, $3.55; 121%4-lb. kegs, $1.85. On lots of 500 
lb. or more, 1 delivery, 10 per cent discount. " 

Red Lead.—Conditions in the red lead market are prac- Boston Paint Market 
tically the same as for white lead. There is a good de- 
mand, with prospects of a still heavier one when building Office of HARDWARE AGer, 
commences, as sales of this product hinge on the use of Boston, Dec. 20, 1919. 
structural steel. EASONABLE temperatures and snow flurries have 

We quote from jobbers’ stocks, f.o.b. Chicago: Dry red slowed up the demand for mixed paints. There are, how. 
lead, 100 lb., 13%c. per lb.; 25 and 50 lb., 13%c. per lb.; ever, sufficient houses, etc., that have reached the point in 
12% lb., 14c. per lb.; 10 per cent less for lots of 500 lb. or construction where inside painting can be accomplished, and 
over, 1 delivery. Red lead in oil, 100-lb. kegs, 15¢e. per lb.; enough stocking going on among certain retail hardware 
25 and 50-lb. kegs, 15%c. per lb.; 12%-lb. kegs, 15%c. per dealers and others, to keep the large paint interests well 
lb.; 10 per cent less for lots of 500 lb. or over, 1 delivery. occupied. Most of the latter are still going forward with 

Shellac.—The shellac market shows little if any change. moe or less elaborated plans for spring business, which, with 
There is so little shellac on the market that quotations are conventions, etc., will allow for few dull moments this win- 
practically nominal. The market in Calcutta is said to be ter. The manufacturers are still having their supply of raw 
reflecting an upward tendency, and higher prices on the material troubles, but nevertheless are doing some better in 
domestic market seem sure. the matter of shipments to distributors. 


We quote from jobbers’ stocks, f.o.b. Chicago: Pure Brushes.—The brush makers are all busy, either on paint 


Paint material prices as quoted in New York December 25, 1919 


Animal, Fish and Vege- Cobalt, Oxide... ™ 1.60@ 1.65 In Oil White, less than Carmine, No. 49, bulk.5.00@5.60 


table Oils— Whiting # 100 I. _,000 Ib., per 100 Ib... .$14.00 Green, Chrome, ordinary 
Linseed, Raw, Carload ‘ : rae 500 Ib. up to 2000 Ib., ° . a i 
‘Ge a? ce $1.87@ Commercial 1.15@1.20 100 Ib 12.6 7@15 
‘ity, Bvecb ‘ Gilders 1.20@ 1.25 2000 % 0,000 er Green, Chrome, Lig! 37@60 
City, five-bbl. lots.. 1.904 ix, Gilders 1.30@1.40 ~ a 0 li getenbete “ 12.29 hae eee 


Out-of-town,  five-bbl 
‘din ; 7 1.&87@ Putty Commercial— 
Boiled, 2¢ @ gal. advance on Commercial, ’ Ib. ets 4 E Brown ..........32.00@36.00 
hn a es an io 7@— Carload, minimum, 1° 4 nr ee 35,00@ 40.00 
Raw. u fd per 100 Ib $ 
Eurd, prime, winter, euibie 20 Pure, tubs 50@— Litharge, American, powdered, 
bbls., per gal.....$2.25@ In 1 Ib. to 5 Ib. tins. $4.64@$6.00 Stee] Kegs, per 100 1b. $14.00 
Cotton seed, Crude a 500 Ib. up to 2000 Ib... 12.60 4 - ‘s 
f.o.b. mill . Spirits Turpentine— 2000 Ib. > to 10,000 Ib.. 12.29 Foreign, Golden, @ I..5@1 
Yellow Summer : P gal 10,000 Ib. up to 380,000 Ib., French ... a @ 
Prime, bbl... .$20.50@$20.80 In Machine bbIs......$1.62@— per $11.85 Orange, Mineral English, | 
Yop j a4 3 nomina 
Tallow, Acidless, car Gum Shellac— Carload, minimum, 15 ae on Peoned opto 
56@ PM. ane American 131 @14\, 
Menhaden Dinmofa I nominal Zine, Dry— Red, Indian 
Northern Crude nominal SAbivs ebaaisias aan’ Gad Gaal (iirenct anit pe # 100 Tt 14616 
Southern f.o.b. Fae- Ue WANES «> noming ed Seal (French pr 7). merican, % I. 14@ 
tory . 90@ Medium Orange nominal 9%4@— Red, Tuscan ...........22@90 
Light Pressed 18@ A. C. Gnenet..... .....nominal Green Sl. (Trench proc ie Red, Venetian, @ 100 Ib. 2@ 4% 
Yellow Bleached... .1.20@ etn $1.40@$1.45 109%@— Rose ‘Pink 19@20 
White Bleached eee : ‘ White $1. (French proc.) : ; 
1 Sienna, Italian, burnt 
and powdered .... 54%4@ 9 


Winter .22a@— Kala Button . eseees+- nominal 14a— 
Cocoanut Ceylon do ‘e. Seer yrerrr oe | American Process 
i 5 TY ‘ 3ur 4° @6 
mestic, bbl, per ™.17%@18 ne ee ential 5 p. ec. lead suiphate. Burnt lump @ 6 
84,@8%, Italian, Raw, pow- 


Cochi ed, spot....nominal ya 
ee | : ig ig a Colors in Oil— : 10 p. ¢. lead sulphate...8@8% dered 6% @12 
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supplies or otherwise. They say raw materials are no cheaper 
nor are they likely to be and that overhead charges certainly 
show no indications of being lower. They cannot figure, 
therefore, how paint brushes can be cheaper for a long time. 


‘Orders for next season goods are coming forward in a very 


satisfactory manner. 

Dry Colors.—No change in general conditions of the dry 
color market are noticeable. The market is by no means 
active, but prices apparently are just as strong as ever. 

Barrel Lots.—Plaster of paris, $4 to $4.25 per bbl.; whiting 
(commercial bolted), 2c. per lb.; whiting gilders, 24c. per 
lb.; dry zine (American), 20c. per lb.; lamp black, bulk, 15c. 
per lb.; lamp black, in 1-lb. packages, 19c.; raw and burnt 
umber, 9c. and 12c. lb.; raw and burnt sienna, 15c. to 17c. 
Prince’s metallic brown, 3%4c.; yellow ochre, 34%c.; Venetian 
red, 2%4¢. per lb. 

Pound Lots.—Paris green, in 1-lb. packages, 50c. lb.; in 
14-lb. packages, 5lc. lb.; in 14-lb. packages, 52c. lb.; ultra 
marine blue, 24e. Ib. 

Giue.—More or less glue is selling all the time, but for 
some unexplainable reason the paint interests say business 
in this line is not as good as it was previous to the war. 
Prices are reported as firm and unchanged. 

Glue, ground, 14c. per lb.; plate, 35c. per lb.; clear bonnet, 
37c. Ib. 

Lead.—A further advance in the price of pig lead has 
caused a revival of talk of higher lead prices in paint circles. 
The demand for lead is extremely heavy, and while the sup- 
ply situation is less acute than it was two months or so ago, 
it is far from comfortable. 

White, in oil and dry, 124%4-lb. kegs, 14c. lb.; 25 and 50-lb. 
kegs, 13%c¢.; 100-lb. kegs and larger, 13%c.; for 500-lb. lots 
and over deduct 5 to 10 per cent. Dry red lead and litharge, 
12%4-lb. kegs, 14c. lb.; 25 and 50-lb. kegs, 13%c.; 100-lb. 
kegs and larger, 13%c.; red lead, in oil, 1244-lb. kegs, 14%c.; 
25 and 50-lb. kegs, 14%4¢.; 100-lb. kegs and larger, 14c. lb. 
Orange mineral, 12%4-lb. kegs, 14%4c. lb.; 25 and 50-lb. kegs, 
14c.; 100-lb. kegs and larger, 13%c. lb. 

Oils, Ete-—The past week has witnessed a general harden- 
ing of prices on oils, etc. Linseed oil, for instance, is 5c. per 
gallon higher than it was a week ago, being now quoted on 
a basis of $2 per gallon in barrel lots. Turpentine has ad- 
vanced 4c. per gallon, and denatured alcohol is 5c. higher. 
Everybody here is wondering what they had better do re- 
garding purchases of denatured alcohol within the near fu- 
ture. The recent decision of the United States Supreme Court 
in the prohibition matter is reflected in the denatured alcohol 
situation. Under the ruling of the court it will be impos- 
sible to ship denatured alcohol out of the country after Jan. 
16, next. In the meantime there is not enough available 
ocean vessel space to transport abroad all of the alcohol 
bought by foreign interests, and there are serious doubts as 
to their being sufficient space up to Jan. 16. The paint trade 
here is wondering if the stoppage of exports will result in 
lower prices for denatured alcohol. 

Castor oil, $2.30 per gal.; cylinder oil, 50c. gal.; gasoline, 
50 gal. or more, 25'%c. per gal.; kerosene, 50 gal. or more, 
18e. gal.; lard oil, $2 gal.; aleohol, denatured, 78c. gal.; 
wood, $1.50 gal.; linseed, raw, in barrel lots, $2.00 gal.; in 
10-gal. lots, $2.10; in 5-gal. lots, $2.15; in gal. lots, $2.20; 
neatsfoot, $1.85 gal.; sperm, $2.30 gal.; paraffin, 35c. gal.; 
floor oils, 50c. gal.; turpentine, $1.80 gal. in barrel lots; in 
10-gal. lots, $1.87; in 5-gal. lots, $1.90; in 1-gal. lots, $1.92. 


Shellac.—No new crop India shellac gums have been re- 
ceived on this market. Gums are coming into the country, 
however, but they are not new ones and prices for them hold 
up remarkably strong because of the condition of the Cal- 
cutta market on new crop. The demand for gums at the mo- 
ment is quiet, and there is a possibility of a slight accumu- 
lation here during the next few weeks, provided, of course, 
the demand does not increase in the meantime. 

We quote from jobbers’ stocks Orange gums, $1.75 per 
ib.; white gums, $1.65; ordinary grades of white, $1.55. 

Sundries.—No price changes have been made in the sun- 
dries market since last reports. The demand for such goods 
is normal for this season of the year. Nobody is overburd- 
ened with stock. Prices hold very firm. 

Putty (best), in 125-lb. drums, 8c. lb.; commercial putty 
(in drums), 6c.; floor waxes, 45c. per lb.; paraffin wax in 225- 
lb. cases, 118-20 melting, 914¢.; 123-25 melting, 9%4¢.; 128-50 
melting, 1014¢.; crude wax, 5%c. per |b.; paint remover, 
$2.50 list; oxalic acid, 35c. per lb. 


Varnishes.—The recent further advance in aleohol and in 
shellac gums serves to keep the opinion of shellac varnish 
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sellers on a high basis. They cannot see anything that even 
suggests lower prices for many months. The market is suf- 
ficiently supplied with varnishes to care for all present re- 
quirements. 


Twin Cities Paint Market 


Minneapolis and St. Paul, Dec. 16, 1919. 

AST week’s report gives conditions just about the same 

as they stand this week as far as sales of paint mate- 
rials are concerned. Small package goods are selling freely 
for refinishing of miscellaneous items about the house. In- 
side finishing of houses still continues to some extent, al- 
though much lighter than earlier in the season. Prices 
stand about the same as quoted last week, although turpen- 
tine, as usual, has been up and down again. 


Mixed Paints.—Mixed paints are selling very slowly, 
except in the smaller sized packages. Prices still stand 
as quoted last week. 

We quote from local jobbers’ stocks: House, first grade 
paint, $3.60 per gallon; house, second grade paint, $2.30 per 
gallon. 


White Lead.—Sales are very light, with plenty of stock 
on hand to meet any present demand. 

We quote from local jobbers’ stocks: White lead in 100- 
lb. kegs, 135c. per lb. with the usual differential for size of 
package and quantity. 


Turpentine—Turpentine sales are for small quantities 
only, with prices holding at about thé same level as on 
previous quotations. The supply here is sufficient to meet 
any present demand. 

We quote from local jobbers’ stocks: $1.77 per gallon in 
barrel lots. 





Shellac.—Shellac still holds at about the same price as 
on previous quotation, with sales only in small quantities. 

We quote from local jobbers’ stocks: Orange shellac, 
$5.25 per gallon; bleached white shellac, $5.50 per gallon. 

Linseed Oil.—There has been no further change in price on 
linseed oil and sales are in small quantities only. 

We quote from local jobbers’ stocks: Boiled linseed oil 
in barrel lots, $2 per gallon; raw linseed oil in barrel lots, 
$1.98 per gallon. 

Denatured Alcohol.—With the increased use of denatured 
alcohol there has been an advance in price. Sales are ex- 
tremely good on account of the cold weather, this mate- 
rial still being the favorite for use in automobile radiators. 

We quote from local jobbers’ stocks: Denatured alcohol 
in barrel lots, 80c. per gallon. 















How Buchanan Sells Traps 
No. 1 ( 2 cols. x 6 in.) 


HIS ad was sent us by Miss E. L. Porter, who looks 

after the advertising of the Buchanan Hardware 

Company, Richfield Springs, N. Y. That Miss 
Porter believes in codrdinating ad and window display 
is attested by the fact that when the ad was running 
an elaborate window was shown. The traps in this 
window were arranged in a semi-natural setting of tall 
grass clumps and gnarled tree limbs. Flashlights and 
scout axes were used as accessories. 













Ad and window display as trap sellers 
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Publicity for the Retailer 


More Data on Trap Selling—Hardware Dealer Starts Attractive New Store 
Paper—Good Store Talk 


By Burt J. PARIS. 
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A store paper publish: Geo. W. Splaty & Co. mes. ity 
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the insurance underwriters. 420 | 
S 5th St., West Terre Haute, Old 
Phone 269-R t 


This is what someone has said 
about KEEN KUTTER Scissors 
and Shears, “I have a pair of 
Keen Kutter Scissors which I | 





have used over ten years. | can 
truthfully say that they are the 


best scissors I have ever used. Refinish your Furniture with CHLNAMEL Varnish Stains 
They are perfect in adjustment | the original water proof, hammer proof and heel proof carnio) 
and make a clean cut the entire; Boiling water does not injure its gloss ur cause it to turn 


length of the blade.” Is'nt this! white 
the kind you are looking for. 
Sold under the guarantee to be 
satisfactory, or money refunded. | 
! 
We had the pleasure this | é 
summer to ship to Wm. Gore Can be successfully applied by any inexperienced per 
Farmersburg. Ind.; a fous burner | = /¢ completely hides the color and blemishes inold fl 
oil stove and oven also several | and gires u finish which has the color, grain effect and uv 
rolls of poultry netting. While | ing quality of new hard wood 
Mr. Gore lived in West Terre | 
Haute he was a regular customer 
of the store and it is a pleasure | 


We have it in all colors, Light Oak, Golden Oak, Cherry 
Mahogany and Walnut , 





i180 in all sizes from one quarter pint to half gallon 


No old floor so rowgh that the Chi-Namel graining system 
can not make it suitable to use with rugs 


to know that he had confidence We lend the tools for graining and can teach you how t 
in us to make the trip from | the graining in five minutes.* 
f 


Farmersburg to West Terre Haute We refer you to a few who have used the Gruining Outfit in 
to buy his goods when he wanted | the /ast few days, Leonard Millington, Henry Furimond, dhe 
something in the hardware liné |’ Gattez and Hugh Waugh, Jr 

that amounted to a large amount | p ve , 

We always treat our customers Graining System 
in such a fair way that oncea | 1] AME po a 

customer they will always be a -€% 

customer of the store. . 






If there is anything you want | 
first class itis a pocket Koife that 
is with you sixteen hours a day, | 
and in use a dozen times each 
day. If you want a knife that 
looks well, that is keen sharp 
when you buy it and will seldom 
if ever, require sharpening it is 
the KEEN KUTTER 
KEEN KUTTER Pocket Knives 
) ent the very best that car 
be manufactured in point of 


jality tee and workman 
Introducing a new store paper 


We have no available figures on the number of fur- 
bearing animals trapped by boys during the winter, but 
the immense volume of advertising in boys’ magazines 
by houses who buy furs is evidence that the number 
must be more than is commonly imagined. 

This ad and window display appeals to both the boy 
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Howard on deck again 


trapper and the veteran who makes trapping his busi- 
ness during a large part of the year. The appeal is 
made further attractive to the boy by reason of the free 
trapping book offered. 

Only a short time ago we told you of a dealer who 
boosted his trap sales tremendously by carefully worked 
out ads and windows, and here comes the Buchanan 
Company with a similar tale. 

The moral is: There’s lots of money selling traps. 
Get busy now. 


A New Store Paper 
No. 2 (7 in. x 11 in.) 


‘THIS is the front page of The Hardware Hustler, the 

new store paper of the Geo. W. Splaty Company, 
West Terre Haute, Ind. The members of the firm state 
that they have been following this department of Harp- 
WARE AGE closely during the past year and as a result 
of our continued boosting of the store paper in these 
columns they decided to get in the swim and have one 
themselves. 

Hence The Hardware Hustler, and their desire to 
know what we think of it. In general, we think mighty 
well of it, and the firm may well congratulate them- 
selves on their first attempt at store paper editing, and 
may further felicitate themselves on acquiring a means 
of publicity which has been proven beyond the question 
of doubt to be second only to the newspaper in business 
getting power and in some cases superior even to the 
newspaper. 

We find Hardware Hustler interesting, though these 
comments should be noted carefully: Use more sub- 
heads for your reading matter. The subhead don’t 
amount to much in itself, but it’s the greatest little 
“leader on” ever invented. Cut down right away the 
number of display ads. There were 13 in this number. 
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which is too many. On a four-page store paper never 
use more than two pages of display ads, as a general 
rule. Preferably divide this space into small units— 
half columns, columns and half pages. Avoid using a 
solid page ad on page 4. If you must use a page ad 
always place it on page 3, where it will be opposite 
reading matter. By solid page ad we means a page of 
advertising without reading, irrespective of how the 
space is divided. 

The size chosen is very neat and handy—stick to it 


Howard Heard from Again 
No. 3 (2 cols. x 6 in.) 
ERE’S an ad from Howard’s, up at Mt. Vernon, 
N. Y. Mr. William Ludlum, the adman for the 
firm, keeps Mt. Vernonites stirred up all the time by 
his succession of wise and witty word pictures in the 
daily papers. Now, here is an ad which you find your- 
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aS of PRIZER STOVES and RANGES Is so large. This as 
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Snappy talk on stoves 


self poring over carefully in order to trace the fine 
shades of meaning accurately. 
We showed this ad to two advertising men. One 


of them promptly condemned it, and yet, after reading 
it once asked for it again, and proceeded to pore over 
it. Although he did not alter his opinion, he stood con- 
victed before us, for without doubt the ad caught and 
held his interest beyond first reading. After all, you 
want folks to read your ad, and often the ad which 
seems to violate all advertising axioms proves to be 
an ad which pulls. 

Mr. T.udlum’s fund of ideas seems well-nigh inex- 
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haustible. We’ve been studying his work for many 
months, yet he always seems to spring a new one. 


‘*Pep’’ Illustrated 
No. 4 (2 cols. x 7 in.) 


OTS of “pep” here. The Disbrow stove proposition 
is presented with a refreshing lack of hackneyed 
stove-selling phrases. Any one who reads this copy 


must get the feeling that Disbrow believes in his line 
and is prepared to stand in line with any sort of com- 








Hardware Age 


petition. We might add that it is very difficult to inject 
this enthusiasm and sincerity in copy when the writer 
isn’t really enthusiastic or sincere. It is something like 
a man crooked at heart trying to appear perfectly honest 
—he believes he is putting something over when he 
isn’t. Therefore it is highly essential to believe in your 
goods to the point of enthusiasm if you would pass on 
to the public the impulse to buy. The public, like the 
individual, can usually detect the earmarks of insin- 
cerity, and it is extraordinarily quick at doing it, too. 





Coming Conventions and Hardware Exhibits 


NEw YorK STATE RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Syracuse, Feb. 17, 18, 19, 20, 1920. 


WESTERN RETAIL IMPLEMENT, VEHICLE AND HARDWARE 
ASSOCIATION CONVENTION, Kansas City, Mo., Jan. 18, 14, 15, 
1920. H. J. Hodge, secretary, Abilene, Kan. 

TEXAS HARDWARE AND IMPLEMENT ASSOCIATION CON- 
VENTION, Dallas, Jan. 20, 21, 22,1920. A.M. Cox, secretary, 
1808 Main Street, Dallas. 

MOUNTAIN STATES HARDWARE AND IMPLEMENT ASSOCIA- 
TION AND EXHIBITION, Denver, Col., Jan. 20, 21, 22, 1920. 
Place of meeting will be announced later. W. W. 
McAllister, secretary-treasurer, Boulder, Col. 

PaciFIC NORTHWEST HARDWARE AND IMPLEMENT ASSOCIA- 
TION CONVENTION, Davenport Hotel, Spokane, Wash., Jan. 
20, 21, 22, 23, 1920. E. E. Lucas, secretary, Hutton Build- 
ing, Spokane, Wash. . 

OREGON RETAIL HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION CONVENTION, Imperial Hotel, Portland, Ore., 
Jan. 27, 28, 29, 30, 1920. E. E. Lucas, secretary, Hutton 
3uilding, Spokane, Wash. 

INDIANA RETAIL HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Atheneum Hall, Indianapolis, Jan. 27, 28, 29, 
30, 1920. G. F. Sheely, secretary, Argos. 

KENTUCKY HARDWARE & IMPLEMENT DEALERS’ ASSOCIA- 
TION CONVENTION AND EXHIBITION, Armory, Louisville, Jan. 
27, 28, 29, 30, 1920. J. M. Stone, secretary, Sturgis. 

WEST VIRGINIA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Wheeling, Feb. 3, 4, 5, 1920. John H. Morgan, secre- 
tary, Morgantown. 

NEBRASKA RETAIL HARDWARE 
AND EXHIBITION, Lincoln, Feb. 3, 4, 
toberts, secretary, Lincoln. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Milwaukee Auditorium, Milwaukee, Feb. 
4, 5, 6, 1920. P. J. Jacobs, secretary-treasurer, Stevens 
Point. 

MICHIGAN RETAIL HARDWARE ASSOCIATION 
AND EXHIBIT at Grand Rapids, Feb. 10, 11, 12 and 13, 1920. 
Headquarters, Hotel Pantlind. Exhibit at the Furniture 
Exhibition Building. A. J. Scott, secretary, Marine City. 
Karl S. Judson, exhibit manager, 248 Morris Avenue, Grand 


Rapids. 

IowA RETAIL HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Des Moines Auditorium, Feb. 10, 11, 12, 13, 
1920. A. R. Sale, secretary, Hardware Building, Mason 
City. 

THE PENNSYLVANIA AND ATLANTIC SEABOARD HARDWARE 
ASSOCIATION, INC., CONVENTION AND EXHIBITION, Philadel- 
phia Commercial Museum, Feb. 10, 11, 12 and 138, 1920. 
Hotel headquarters, Bellevue-Stratford. Sharon E. Jones, 
secretary, 1314 Fulton Building, Pittsburgh, Pa. 

NortTH DAKOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Municipal Auditorium, Grand Forks, 
Feb. 11, 12, 13, 1920. C. N. Barnes, secretary, Grand Forks. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Hotel Sherman, Chicago, Feb. 17, 18, 19, 1920. 
Leon D. Nish, secretary, Elgin. 

MIssouRI RETAIL HARDWARE ASSOCIATION CONVENTION, St. 
Joseph Auditorium, St. Joseph, Feb. 17, 18, 19, 1920. F. X. 
Becherer, secretary, 5136 North Broadway, St. Louis. 


ASSOCIATION CONVENTION 
1920. Nathan 


5, 6, 


CONVENTION 


Headquarters, Onondaga Hotel. Exhibition, State Armory, 
Jefferson Street. John B. Foley, secretary, 607 City Bank 
Building, Syracuse. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CONVENTION, 
St. Paul Auditorium, St. Paul, Minn., Feb. 17, 18, 19, 20, 
1920. H. O. Roberts, 1030 Metropolitan Life Building, 
Minneapolis, Minn. 

NEw ENGLAND HARDWARE DEALERS’ ASSOCIATION CON- 
VENTION AND EXHIBITION, Mechanics’ Building, Boston, 
Mass., Feb. 23, 24, 25, 1920. George A. Fiel, secretary, 10 
High Street, Boston, Mass. 

OHIO HARDWARE ASSOCIATION CONVENTION, Hotel Gibson, 
Cincinnati, Feb. 24, 25, 26, 27, 1920. James B. Carson, 
secretary, Dayton. 

SoutH DAKOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Sioux Falls, Feb. 24, 25, 26, 27, 1920. 
H. O. Roberts, secretary, Metropolitan Life Building, 
Minneapolis, Minn. 

SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CONVENTION, 
Atlantic City, N. J.. May 11, 12, 18, 14,1920. Headquarters, 
Marlborough-Blenheim. John Donnan, secretary, Rich- 
mond, Va. 

AMERICAN HARDWARE MANUFACTURERS’ ASSOCIATION CON- 
VENTION, Atlantic City, N. J., May 11, 12, 13, 14, 1920. 
Headquarters, Marlborough-Blenheim. F. D. Mitchell, sec- 
retary-treasurer, Woolworth Building, New York City. 

HARDWARE ASSOCIATION OF THE CAROLINAS CONVENTION 
AND EXHIBITION, Greenville, S. C., May 11, 12, 13, 14, 1920. 
Headquarters, Imperial Hotel. T. W. Dixon, secretary- 
treasurer, Charlotte, N. C. 


Wells Sells His Interests 


RANK O. WELLS, president of the Greenfield Tap 

and Die Corporation and one of the prominent fig- 
ures in the screw thread industry in the United States 
has sold his entire holdings to Frederick H. Payne, vice- 
president. Mr. Wells retires as president and member 
of the board of directors and Mr. Payne has been elected 
president in his place. F.G. Echols, vice-president and 
general manager, has been elected a director of the cor- 
poration to fill the vacancy caused by the resignation 
of Mr. Wells, but Mr. Wells will remain with the corpo- 
ration in an advisory capacity. 





Constant Readers of HARDWARE AGE 
who take advantage of the many ideas 
presented are bound to have a pros- 
perous 1920. 
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McKINNEY HARDWARE 


: | | for sliding doors 
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The McKinney Latch 
No 1920 

qo 

g, 


: Safeguarding Farm Buildings 


N- 


: Against Intrusion 


)N There was a time when the average farmer, for want of something 
20. 


on better, was obliged to rely on his home-made peg latch. The first door 
latch of steel, crude as it was, marked a step in advance, but still left 
much to be desired. Minor improvements in latch making continued to 
appear from time to time, but it was not until the introduction of the 
McKinney Door Latch several years ago that the farmer was provided 


of with a sure means of safeguarding his outbuildings. 

1g- ; ' ; 

es Hardware dealers and jobbers everywhere were quick to recognize 

ce- the real value of this contribution to farm building hardware with the 
‘ed result that to-day this latch has come to be regarded as the leader in 

e : - | 
nd its field. } 
or- Write now for a copy of our new sliding-door hardware catalog 

_ | showing this latch and many other dependable products of interest to 

po- ? 


your rural trade. 


Mc KINNEY MANUFACTURING GOMPANY 


WROUGHT STEEL McK BULLDERS' HARDWARE 


PITTSBURGH, PA. 
































Products Being Placed on the Market by Hardware Manufacturers 


‘*On-the-Dot’’ Level Device 


“On-the-Dot” level device is the 
name of a new level placed on the 
market a short time ago by the 
Charles M. Neimes Sales Company, 
30 North Dearborn -Street, Chicago, 
Ill. It is a small instrument about 
three inches in length that can be 
morticed into any board which may 
be picked up on the job, making an 
accurate level or plumb bob. It is 


of particular advantage for use on 
jobs requiring a level bar of con- 
siderable length for accurate adjust- 
ment of the work. 

The manufacturers claim that it is 
not necessary for you to make a 
straight edge into which to mortice 









Oo. T. D. Level 


this level, as any board you may pick 
up on the job they claim will do. It 
is adjusted by four set screws, one 
at each corner, which hold it firmly 
in place. 

The illustration herewith shows the 
O. T. D. level morticed in a board, 
which may be any desired length that 
the job may require. 

The manufacturers further claim 
that the O. T. D. level does away 
with the use of plumb bob, makes for 
speed and accuracy and is of special 
use for obtaining a perfect plumb in 
all outdovr work; particularly in 
windy weather when it proves its 
value as a time saver over the plumb 
bob. 

This level also has size and weight 
advantage as it can be carried con- 
veniently in the pocket. It is set 
on the steel square to insure ac- 
curacy. It may also be adjusted from 
both sides of the board. 





‘* Majestic’ Electric Heater 


The Majestic Electric Develop- 
ment Company, 656 Howard Street, 
San Francisco, Cal., is offering to the 
trade an efficient, portable electric 
heater in which the heat can be 
regulated. It.is furnished with three 
heating units which are governed by 
a switch permitting the turning on of 
one, two or three heating units. 

Each of these heating units eon- 


- sume 480 watts and when all three 


are in operation the total consump- 
tion of electricity is 1440 watts an 
hour. This heater is known as the 
“Majestie” electric heater No. 6, and 
is of a very attractive design. The 






Sih 
“i 


“Majestic” Electric Heater 





front, top and bottom are of nickel 
plated iron; the back and sides of 
steel, and the reflector of pure bur- 
nished copper. 

The heating units are protected by 
a readily removable wire guard. Be- 
tween the reflector and the back there 
is a dead air space, which insures 
safety, as it keeps the back cool. 
This heater, we are advised, has been 
approved by the National Board of 
Fire Underwriters. 

Its weight is 16% pounds. Packed 
for shipment it weighs 23 pounds. Its 
dimensions are 25% x17x10 inches, 
and its height is 18 inches. Eight 
feet of heater cord is furnished with 
it. 
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There is always 
“something new un- 
der the sun.” You 
may want it in 
stock, so keep in- 
formed by reading 
this department 
weekly. 











Swaged Steel Nail Sets 


Some new nail sets are being man- 
ufactured by the Torrington Company 
of Torrington, Conn., and are now 
ready for the trade through John H. 
Graham & Co., 113 Chambers Street, 
New York City, sole sales agents for 
this product. 

It is claimed for these nail sets 
that they have cups that will not chip 
nor break. The distinguishing fact 
claimed by the manufacturers is that 
they are made on the Dayton Swag- 

















Swaged steel nail sets 


ing Machine, which not only reduces 
the metal to a tougher and more solid 
substance but also gives it greater 
elasticity. The secret of this result 
is said to lie in the kneading process. 
This kneading process holds the metal 
together — integrates the molecules 
and is supposed to prevent the slight- 
est danger of crystallization. 

These sets are packed in display 
boxes, two dozen to a box 
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YOU CAN’T EXPECT 
RICHARDS-WILCOX SERVICE 


UNLESS 





Every length of genuine Richards-Wilcox 
trolley track for sliding garage doors, ware- 
house doors, barn doors, house doors, fire 
doors, classroom partitions—bears the R-W 
trade-mark. 


None genuine without it. 


Be sure every piece of track you handle 
bears the Richards-Wilcox mark—it stands for 
strength and durability, careful workmanship, 
accurate alignment. 






















Sliding Door Equipment 
For Barns Warehouses 
Residences Churches 
Garages Schools 

Elevator Door Fixtures 

Fire Door Hardware 

Store Ladders &: Shelves 

Door Openers &Closers 

Benches & Vises 

Door Checks & Hinges 

Hardware Specialties 

Mounted Grindstones 

















Send for General Catalog UA-16, which covers Superior 
Sliding Door Hardware for any Doorway. 


a 


cae AURORA. TLLINGIS.U.DA. sect 


LOS ANGELES MINNEAPOLIS 
PHILADELPHIA =~ LONDON.ONT. SAN FRANCISCO 












































Universal Accelerator Foot 
Rest 


A new auto accessory device has 
been placed on the market recently 
by the Joseph Pollak Tool & Stamp- 
ing Company, Inc., 81-85 Freeport 
Sureet, Boston, Mass., designed to do 
away with the tired and uncomfortable 
feeling caused by operating the accel- 
erator pedal. 

It is designed also to accommodate 
any size foot, and can be easily at- 
tached to the accelerator pedal. The 
* heel part firmly supports the back 
of the foot, the extension part sup- 
ports the ball of the Soot and the 
instep support spring maintains the 
arch support. All parts are adjustable 
lengthwise, as the extension can be 
bent up and down to fit the pedal, 

















Universal accelerator foot rest 


which applies also to the instep sup- 
port; it can be bent either up or down 
and still maintain its resiliency. 

The bracket has a three hold ad- 
justment for height and the off posi- 
tion is kept by the helical spring 
placed between the brace and the 
bracket. This accelerator is made of 
high grade pressed steel, polished and 
nickel plated. 


Steward Visible Gas Filter 


The Steward Visible Gas Filter, 
manufactured by the Automotive Ma- 
terial Company, 20 East Jackson 


Boulevard, Chicago, Ill, is said to be 
so simple in arrangement that it can 
be installed in three minutes, as there 





are no holes to drill nor pipes to cut. 
It is simply placed on top of the 
vacuum tank by using the same fit- 
tings already in use, where it is vis- 
ible and easily cleaned. 

When gasoline is handled many 
times and changed from one tank to 
another it is bound to pick up more or 
less dirt either from dust or from a 
rusty tank or from a hose that is 
worn with age. The Steward filter 
overcomes this trouble by catching all 
the dirt before it enters the vacuum 








Steward visible gas filter 


tank and carbureter, by passing it 
upward through a fine brass cloth 
screen, letting nothing through but 
clean, filtered gasoline which over- 
flows through the glass receptacle. 
This feature also makes it possible to 
see when the filter needs cleaning as 
the receptacle is of transparent ma- 
terial. 

It is not necessary to stop the en- 
gine to remove the glass; a turn to 
the left is enough to allow the bowl 
to be removed, cleaned and replaced. 
This device is adaptable for all cars 
equipped with vacuum tanks. 


Wire-Knit Blow-Out Patch 


The Durham Manufacturing Com- 
pany of Kansas City, Missouri, have 
placed on the market a specially con- 
structed blow-out patch known as 
Durham’s Dur-a-bul Wire-Knit Blow- 
out patch. The patented feature, the 
knit steel wire that runs through the 
patch, makes it non-stretchable. The 
cushion filler allows for a certain 
amount of flexibility, even with the 
wire insert, and at the same time it 
makes separation of the fabric vir- 
tually impossible. 

This should not be mistaken for a 
makeshift in any sense because it is 
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made and sold as a tested and thor- 
oughly durable blow-out patch of 
recognized merit. 

The patch is constructed of five to 





Wire-Knit blow-out patch 


eight-ply fabric, one-ply 32nd cushion, 
and one-ply wire screen, which in- 
sures its non-stretch quality and 
which also makes it stay firmly in 
position to resist all pressure evenly. 
The cushion filler allows flexibility. 
By this construction ,the patch is as 
heavy down at the edge as in the cen- 
ter, therefore giving protection to 
breaks low on the side wall of the 
tire. 


New Greyhound Cord Tire 


The Ideal Tire & Rubber Company, 
Cleveland, Ohio, has recently placed 
on the market a new “Greyhound” 
cord tire which is not made, it is 
claimed, “with the sole intention of 
meeting a service guarantee or a cer- 
tain price, but with the aim of pro- 
ducing a tire of the highest possible 
quality. The exclusive use of Sea Is- 
land fabric, and the most dependable 
rubber gums grown,” which the manu- 
facturers claim, “are built into the 
tire by hand” permit them to make 
both a broad and substantial guar- 
antee. These cord tires are guaran- 
teed for 10,000 miles. 





Keep your stock 
up to date by read- 
ing this page. Many 
valuable sugges- 
tions each week. 
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= Put in a Stock of Aloxite Cloth— a 
: Then Oil Up the Cash Register E 
=: Feo is so far and away superior to = 
=: the ordinary abrasive or finishing cloth = 
zi that machinists, garage men, general me- = 
. =: chanics everywhere need it—want it. They = 
. =: can use it in a hundred and one different := 
= ways on all kinds of metals and the minute := 
=: they appreciate how fast and clean it cuts— i 
= how uniformly it finishes—how much more = 
= work it will do in a given time—they will = 
=: come at you with the repeat orders. i= 
| =: Aloxite Cloth is the Cloth that Cuts iS 
d =: i= 
. ie Put in a stock in economy rolls and sheets. i= 
a =! Let your patrons know you have it and the = 
OW OTE: cash register does the rest. = 
eT UE Glad to send you samples. Try it out your- = 
=: self. And, remember, we have plenty of = 
: =: mailable matter to help boost your sales. = 
| 1 IE = 
STE The E 
© TE Carborundum Oman ae i 
“ =! Niagara Falls, N. Y. a t hj 3 
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Notes of the Retail Hardware Trade 


3 UFAULA, ALA The Eufaula Hardware Company requests 

catalogs on a general line of hardware and kindred lines. 

ALPAUGH, CAL.—B. C. Shearer has been succeeded by E. J. 
Howell 

MANcOos, CoL.—The Mancos Hardware & Supply Company has 
been incorporated with a capital stock of $25,000 to deal in 
hardware and implements, paints, oils and glass, on which cat- 
alogs are requested. 

GAINESVILLE, GA.—Goforth Bros. Hardware have commenced 
business here, handling automobile accessories, fishing tackle, 
mechanics’ tools, sporting goods, cutlery, electrical household 
specialties, ete. Catalogs requested on a general line of hardware. 

WRIGHTSVILLE, GA.—The Wrightsville Hardware Company 
has purchased the stock of the Wrightsville Mercantile Company. 

ALGONQUIN, ILL.—Serres Brothers have disposed of their stock 
to Peter Serres, who requests catalogs on mechanics’ tools. 

GIFFORD, ILL.—George Johnson has bought the hardware stock 
of Jacob Johnson. 

Woop RIveER, ILL.—The Lancaster Hardware Company, pur- 
chaser of the stock of George Schillinger, requests catalogs on 
the following lines: Automobile accessories, bicycles, buggy 
whips, builders’ hardware, building paper, children’s’ vehicles, 
churns, crockery and glass, cutlery, dog collars, electrical house- 
hold specialties, fishing tackle, furnaces, heating stoves, heavy 
hardware, home barbers’ supplies, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, shelf hardware, silverware, 
sporting goods, toys, games and washing machines. 

LA PORTE, IND.—The Peterson Hardware Company, 921 Lincoln 
Way, has been incorporated with a capital stock of $25,000, to 
conduct both a wholesale and retail business. The incorporators 
are Charles F. Peterson, John F. Peterson and Julius C. Travis. 

SoutH BFNpb, IND.—The Gilman Handle Company has disposed 
of its stock to M. E. Gilman. 

SULLIVAN, IND.—The Miller Hardware & Furniture Company 
has disposed of its business to the Sullivan Hardware and Fur- 
niture Company. 

HEDRICK, lOwA.—Wells & Stump have commenced business here, 
dealing in belting and packing, children’s vehicles, cutlery, elec- 
trical household specialties, mechanics’ tools, ete. Catalogs re- 
quested on hardware,and plumbing and heating supplies 





RIDGEWAY, Ilowa.—R. L. Dunn has opened a store here. His 
stock consists of a line of belting and packing, cutlery, washing 
machines, paints, oils, varnishes and glass, ete 

SipneEy. Iowa.—The stock of Travis and De Freece has been 
purchased by G. T. De Freece. 

STANLEY, IOWA H. R. Canfield is the new owner of the Canfield 
& Woodson stock. Catalogs are requested on automobile acces- 
sories, baseball goods, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, crockery and 
glass, cutlery, dairy supplies, dog collars, dynamite, electrical 
household specialties, fishing tackle, furnaces, furniture depart- 
ment, galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, home barbers’ supplies, iron beds, kitchen cabinets, 
kitchen house-furnishings, lime and cement, linoleum,  lu- 
bricating oils, paints, oils, varnishes and glass, plumbing 
department, poultry supplies, prepared roofing, pumps, ranges and 
cook stoves, refrigerators, sewing machines, shelf hardware, silver-, 
ware, sporting goods, tin shop, toys, games, wagons, buggies and 
washing machines. 

MARION, KY The Marion Hardware Company, whose stock and 
store was damaged by fire, has purchased another building, which 
it will shortly occupy. 

SALEM, MASS Water & Brown, 40 Washington Street, have 
bought the Brunswick House property at the corner of Washington 
and Church streets. Extensive repairs will be made, and the firm 
contemplates occupying their new quarters about the middle of 
October. It is planned to use the entire lower floor of the building 
and install a plate glass front. 

TAUNTON, MASS.—Brownell & Burt, Inc., has been incorporated 
to continue the business of Brownell & Burt at 8-12 Washington 
Street. 

WARREN, MASS.—Tucker & Perkins have dissolved partnership. 
Arthur S. Tucker will continue the business under his own name. 

ANSLEY, MICH.—Hoover & Weekly have bought the hardware 
business of Mattley & Hoover. 

SAULT STE. MARIE, MICH.—The Gowan Hardware Company is 
purchaser of a hardware business here. 

SturGis, Micu.-—The Bassler Hardware Company has succeeded 
sassler & Storck. 

INDEPENDENCE, MO.—The Independence Hardware Company has 
enlarged its office, and added a stock of automobile accessories 
and china and glassware. 

SARCOXIE, Mo.—The H. H. Sharp Hardware Company has com- 
menced business here, and will deal in automobile accessories, 
builders’ hardware, sporting goods, shelf hardware, cutlery etc. 
Catalogs requested on a general line of hardware and s ing 
goods 
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SAVANNAH, Mo.—The Simpson Hardware Company has sold 
its business to the Graff Darrell Implement Company. 

SLATER, MO.—R. W. Beck & Co. have started in business here, 
A line of automobile accessories, baseball goods, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separato cutlery, dairy supplies, dog collars, 
electrical household specialties, fishing tackle, heating stoves, 
kitchen house-furnishings, mechanics’ tools, poultry supplies, 
ranges and cook stoves, refrigerators, shelf hardware, sporting 
goods, toys, games, wagons, buggies and washing machines will 
be carried, on which catalogs are requested. 

Waco, NEB,—-J. M. Bedient has started in business, and requests 
catalogs on implements, etc. 

CASTILE, N. Y¥.—The Greene Hardware Company has sold its 
stock to Lucas & Wheeler. 

KATONAH, N. Y.—Kellogg & Lawrence, Inc., have been incorpo- 
rated as successors to Kellogg & Mead, 

OweEGo, N. Y.—The new store building in Front Street, pur- 
chased by Patton’s Hardware, which has been undergoing ex- 
tensive repairs, has been completed. 

SANFORD, N, C.—The Cappe Hardware Company has been in- 
corporated with a capital stock of $50,000. The incorporators 
are C. J. Stephens, W. M. Quick and E. T. Buchanan. 

CLEVELAND, N. D.—The E. H. Weber Hardware is erecting a 
new store building, and requests catalogs on a line of furniture 

IXLLENDALE, N. D.—The Mitchell Company, recently started in 
business, requests catalogs on electrical household specialties. 

FAIRMONT, N. D.—G. H. Webb & Co., composed of George Webb 
and R. F. Donehower, have established themselves in business 
here, and request catalogs on automobile accessories, baseball 
goods, bathroom fixtures, bicycles, builders’ hardware, children’s 
vehicles, churns, cutlery, dairy supplies, dog collars, electrical 
household specialties, furnaces, galvanized and tin sheets, ham- 
mocks and tents, heating stoves, heavy hardware, home barbers’ 
supplies, linoleum, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry supplies, 
pumps, ranges and cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods, tin shop, toys, games and washing 
machines. 

BELLBROOK, OHIO.—The Oral Hess Hardware requests catalogs 
on automobile accessories, buggy whips, builders’ hardware, 
building paper, churns, cream separators, crockery and _ glass, 
cutlery, dairy supplies, electrical household specialties, fishing 
tackle, galvanized and tin sheets, gasoline engines, harness, heat- 
ing stoves, heavy farm implements, lime and cement, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, plumbing 
department, poultry department, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, sewing machines, 
shelf hardware and washing machines. 

BucyRuUS, OHIO.—Jolly Brothers have sold their hardware store 
to Charles P. Gaa. The Jolly hardware store has been conducted 
for the past 18 years by R. H. and W. D. Jolly. 

CLEVELAND, OHI0O,—The United Hardware & Tool Co. has been 
organized to engage in jobbing and the retail hardware business, 
and has taken over the Aurbach Tool Store, 2116 Ontario Street, 
the A. Aurbach Hardware Store, 5508 St. Clair Avenue, and the 
Kleinman Hardware Co., 12431 St. Clair Avenue. The operation 
of the three stores will be continued under their present names. 
The United Hardware & Tool Co. has leased a building at 306 
Prospect Avenue, S. E. The company has a paid and capital 
stock of $40,000, and Alexander Aurbach is president and treas- 
urer, Samuel W. Kleinman, vice-president and M. C. Aurbach, 
secretary. 

BROKEN ARROW, OKLA.—F. W. Garrett has succeeded Garrett 
3ros. 

DEVOL, OKLA.—The Prichard Hardware Company will erect & 
new store building. Catalogs are requested on automobile acces- 
sories, belting and packing, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, crockery and glass, 
cutlery, dairy supplies, fishing tackle, furniture department, gas- 
oline engines, hammocks and tents, harness, heating stoves, 
heavy hardware, lubricating oils, mechanics’ tools, paints, oils. 
varnishes and glass, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, wagons, buggies and washing machines 

WYNONA, OKLA.—The Cossno Hardware & Furniture Company 
requests catalogs. 

FOND pu LAc, Wis.—F. A. Weller & Son have bought the 
hardware stock of Joseph Schantz at 747 Wisconsin Avenue 
North. 

DYERSBURG, TENN.—The Dyersburg Hardware Company has 
been incorporated. The capital stock is $10,000 and J. E. Benson, 
J. C. Doyle, F. W. Latta and G. W. Miller are the incorporators. 

COLEMAN, TEX.—The Gordon-Wilson Hardware & Furniture 
Company has been incorporated with a capital stock of $16,000. 

F. Gordon, W. S. Gordon and Henry L. Wilson are the in 
corporators. Catalogs requested on furniture and a general line 
of hardware. 

LANCASTER, TEX.—The Conner Hardware Company has bee) 
incorporated by J. A. Conner, J. P. Pratt and S. F. McFarland 
The capital atock ia $40,000 
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Makes Coking a Pleasure 
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| UNIVERSAL 
-|f] ALUMINUM WAR 
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A8- When goods are distinguished by over half a century of use there is little question as to their 

ch, o- - : aig : ‘ : 

quality. Overrated articles will not go down the years carrying with them the honest approval 

“ of discriminating buyers. Universal seamless Aluminum Ware is a new-comer backed by the 

7 old prestige and soundness of a UNIVERSAL reputation. Millions of housekeepers -know 

4 the worth of UNIVERSAL GOODS from personal contact. They are not caught in the swirl 

188, of folly and induced to buy other makes when UNIVERSAL is obtainable. This applies to 

as- vi 3 a . eaTTtrTE . ’ — , . 

e8, aluminum ware. If you are not selling UNIVERSAL ALUMINUM WARE you are pass- 

lt ing up money making opportunities as bright and sound as the ware itself. 
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We ask you to give 
special attention to 
our new tapered 
socket straps with 
which we are equip- 
ping our Baldwin’s 
Dollar Brand, Va- 
nadium, Optimus, 


Pinnacle, Monon- 


gah Featherweight 


and Semper Idem 


Brands. 


BALDWIN TOOL WORKS 


PARKERSBURG, W. VA. 

















Our Motto— 
‘‘Not How Cheap But How Good’’ 
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“MILWAUKEE MAILING BAG" Milwaukee Bag Co, Milwaukee, Wis. ©) 
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MAILING BAGS 


with paper-faced linen address tags attached, enable the 
shipper to send accessories or other small parts with 
the invoice in the same mail. 

This saves the extra postage for the invoice and insures 
the parts and the bill reaching destination at the same 
time. Samples and form letters can also be sent together 
in Milwaukee ““RED-TOP” Mailing Bags. They tell their 


story together and save the letter postage. 


The RED DTAWSIVING 


SAVES FUMBLING FOR THE DRAWSTRINGS 


Packing is made easy and quick when the right string 
is so easily found. 


Besides this feature of Milwaukee “RED-TOP” Mailing 
Bags you will find that the 

ere Seams are rip-proof; 

ere Tags are well anchored; 

Were ey Fabric is especially strong; 

ES ae Printing is clean-cut. * 
Any size in any shape. Standard sizes in stock. Prices 
based on quantity. Just the way to ship bolts, nuts, 


screws and small machine parts easily lost when mailed 
in any ordinary manner. 


Heavy Duty Bags can be made in heavy cotton, burlap, 
or jute cloth, single or double bottom; with or without 


tags or heavy jute tie strings. Samples cheerfully fur- 
nished. 


‘Saks ta 


Dept. 12 Lake St. 


Milwaukee Bag Co., 
MAIL Milwaukee, Wis. 


THIS Please send us samples, prices and full particulars of 
your Milwaukee “‘RED-TOP” Mailing Bags that save 

POSTAGE; invoice postage. 

SAVING } | 
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Observe how smartly this Campbell 
Radiator and Engine Cover lays 
over the hood of this Buick. 
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How to Select Radiator and Engine Covers 


This is the time of the year when motor- 
ists are purchasing radiator and engine 
covers. Are you offering them the best 
cover it is possible for you to obtain? 
Here is a simple test that will enable 
you to do this. 

Take a set of ordinary radiator and en- 
gine covers and throw it over a popular 
car like the Buick. Then over another 
car of the same size and model place a 
set of Campbell Radiator and Engine 
Covers. 

Observe how much better the Campbell 
Cover fits. Notice how it shapes itself 
to every line and curve of the car; how it 
retains all the smartness of the uncoy- 
ered hood and radiator. Even around 
such unhandy places as the radiator and 
crank caps it fits equally neat and snug. 
This virtue is one of the qualities that 
makes Campbell Radiator and Engine 


Covers the most popular of all covers. 


Another point that wins the approval of 
the motorist and makes these covers 
easy to sell is the air regulating flap. It 
permits instant adjustment to any 
temperature. 

Campbell Covers are made with an outer 
covering of long-wearing pebble grain 
material and a lining of warm kersey 
blanket. A middle lining of heat retain- 
ing asbestos can be had if desired. 

We can supply you with Campbell Radi- 
ator and Engine Covers for practically 
every make and model car. Also we can 
deliver to you promptly and in quanti- 
ties for we constantly maintain stocks 
in our warehouses in New York and 
Chicago as well as Cincinnati. 

Write for details. Mail your request 
today. 


3 (Oam pbe 
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CAMPBELL DETACHABLE UPHOLSTERY 


Here is an accessory whose 
sale is stimulated by cold 
weather—Campbell Detachable 
Upholstery for closed cars. 

Nothing adds more to the 
charm of the sedan, coupe or 
limousine than a set of these 
faultlessly fitting seat covers— 
the Aristocrats of Motordom. 
There is a two-fold advantage 
in having them—not only do 
they give a smart touch to the 
car’s interior, but they also 
serve to protect evening gowns 
and dainty dresses from seat 


dust and stains, and cold, 
clammy leather cushions. 
There are twenty-eight mate- 
rials to choose from—fancy 
stripes, Wearever Cloths, Bed- 
fords, De Luxe, Motor Ducks 
and several beautiful tapestries. 
Your profit from this acces- 
sory is large. Moreover, you 
are not required to carry any 
stock. Selling is done entirely 
from a swatch booklet. Write 
us for full particulars. 

Many new and attractive pat- 
terns for 1920, 
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622 Broadway, Cinc‘nnati, 0. 


———— 


The Perkins-Campbell Co. 
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Your business grows as you in- 
vite new business. 


Sparton Horns and Sparton 
Vacuum Feed Systems pay good 
profits and offer big sales possi- 
bilities to every hardware dealer 
—large and small. 


They attract new customers. 
They mean more business from 
old customers. 


Thousands of the country’s 
leading dealers sell Sparton 
Horns and Sparton Vacuum 
Feed Systems. 





The fact that these products are 
standard equipment on forty 
leading makes of motor cars as- 
sures highest quality and a 
ready sale. 


Order from your jobber. 


The Sparks-Withington Company 
Jackson, Michigan, U. S. A. 
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No Holes in This Christmas 
Stocking! 
(Too Bad ALL Hardware Dealers Didn’t Hang It Up) 


There have been many Christmases before this Christmas, but 
never one with the meaning this Christmas of 1919 has for the 


Hardware Dealer of America. 


There have been toys, toys in abundance, but never before the 
kind af toy that has found its way into Hardware Stores this 


very year. 


Ask the manufacturers, whose energy and vision have created a 
great new industry, permanent as the spirit of youth. 


Ask the children, the millions of boys and girls, whose gifts this 
year bring them a firmer hold upon the real joy of play—the joy 
of learning how by toys that really work. 


There are no holes in this Christmas stocking! Neither for the 
manufacturer, whose deliveries up to the last brimful minute have 
taxed every factor of production—nor for the dealer who, months 
ago seeing the great new possibilities in toys as trumpeted in the 
pages of Hardware Age, prepared his stocks, his displays and his 
local announcements—nor for the millions of children, respond- 
ing eagerly to the ‘grown-up’ Americanized toys they saw beck- 
oning from the cheerful windows of the hardware store. 


Friends, it has been a smashing victory without a flaw. And 1919 
marks only the beginning. 


Americanized toys—the toys that work—have come into the 
hardware trade to stay. They carry the marks of real thought, 
superior materials, careful workmanship. If you overlooked the 
opportunities of this department this year, resolve to develop it 


twofold in 1920. 


Because the real meaning of NO HOLES IN THIS CHRISTMAS 
STOCKING is simply this: that toys have become an all-year- 
round department, a service that dealers can render their commu- 
nities every day in the year, and a constantly growing source of 
profit to themselves. 


With the Compliments of the Season 
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REAPS THE 
HARVEST 





“7 heg you do not linger’ 
{dvises Winthrop Wise 

**But hasten now and grasp it 
Thig line called KYANIZE.”’ 




























The full force of all Kyanize Advertising in big space in big 
magazines is focused directly on ONE EXCLUSIVE AGENT 
only in each locality. 

Powerfully designed window displays, cut-outs and signs make it 
easy to tie-up your store to this campaign. 

Attractively designed, sales-winning booklets, like “The Inviting 
Home,” color cards and folders that you are proud to distribute 
to your customers. 

Direct-from-the-factory personal letters to your prospects. 

All these, perfectly dove-tailed plans,, combine to bring you (if you are the 
Kyanize Exclusive Agent) the cream of the varnish and enamel business 
in your town. 
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THE BUSINESS-BUILDING VARNISHES AND 
ENAMELS 


This high grade, quality line places you in the position to command the profit 
able business of your town. 


Bigger advertising plans than ever are under way. Winthrop Wise, the Kyan- 
ize salesman extraordinary, is back. All the old Kyanize Agents know what that 
means and the new ones soon will. 


NOW’S THE TIME—WRITE FOR PARTICULARS 


In towns where there is now no Kyanize Agency an opportunity awaits 
some live dealers. Perhaps you’re the man. Write us today, a postal will 
do, for full particulars. Just say, “Send me details on the Kyanize Agency.” 
Now’s the time to grasp the opportunity. 


BOSTON VARNISH COMPANY 


w c geo yO EVERETT STATION Chicago 
arehouse an ce Warehouse and Office 
269 Eighth Street BOSTON, MASS., U. S. A. 519 W. Twelfth Street 
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Show The STAFF Wrenchl 





Right Away They Are Interested“ 





The jaws are shaped to the cor- 
ners as well as to the sides of nuts. 
It fits so tightly it never rounds the 
corners or injures nuts in any way. 


‘*Strong?’’ — Jaws are drop- 
forged, other parts 50% carbon tool 
steel hardened throughout. Handle 
drawn steel. 


Every STAFF Wrench tested and 
guaranteed to withstand a strain of 
2,000 pounds. It is absolutely inde- 
structible. 


Already the STAFF Wrench is 
having a wonderful sale because it 
actually takes the places of sixty dif- 
ferent kinds of wrenches and will 
tighten and loosen ninety-eight out 
of a hundred ordinary nuts in use. 


First an autoist—then a me- 
chanic pick it up and remark: “By 
George, brother, this wrench is a 
wonder— it’s a whole toolkit in it- 


self!’ 


Tell them it will fit and turn any 
size nut, hex or square, from } inch 
to 23 inches. 


Tell them a quarter turn locks 
it securely—another quarter turn 
opens it instantly. 
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}To Autoists and Mechanics 
And Want To See How It Works 


mechanics, but to every man who uses 
a wrench—there’s practically no wear 
out to it— it will last a life time, and just 


because it answers so many uses every- 


body wants it. 













from 
44” to 2%” 
HEX or 
SQUARE 


iia 
Hugs the nut 5 ™, 
like a long-lost A 
brother. 


After 
wrench is 
set it can 


by a quarter-turn 
of locking nut t 
the right. .\ quar 
ter-turn to 
left unlocks 
jaw. 


Not only a big seller to autoists and 
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STAFF advertising will put the Staff 
Wrench in the lead right away. We 
want to hear from Jobbers who want to 
handle a tool that is made right, sold 
right and pays a profit that makes it de- 
cidedly worth selling. 


Every Hardware dealer should stock this new wrench and 


get his share of the profits. 


LIST PRICE Forsion tebeute 


$450 















Length 
of Wrench 
1014” 
Width 


of Jaws 
23, 


Write to your Jobber now. If he cannot supply you—then 
write to us, but we protect our Jobbers, so please try your 


Jobber first. 





STAFF BROTHERS COMPANY 


1765 Broadway, New York City 
rHE STAFF WRENCH is manufactured by the Romaro Machine & 
Tool Co., Ine. 
Executive Offices: 682 Broadway..........+++- , ...New York 
Factories: Shelton ........... ease einwew ina .Conn 
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DEALERS IN REPLACEMENT 
Usual road service does not use up the SPRINGS 
vigorous resistance of Higgins Replace- 
ment Springs. There’s always a reserve find that the sale of = 








supply of strength—stamina—that survives Higgins Quality Re- 
he terrific impact of big danger-ladened emer- 
x nel Ss. 
The Improved Higgins heat treatment, applied 
to the finest quality of motor car spring steel, de- 
velops all of the remarkable resiliency and hardiness 
of the metal, which, shaped to the new Higgins mode! 
no center hole, bolt or hump—provides a spring of 
vast superiority in safety, riding quality and economy. 
The service of Higgins Quality Replacement Springs 
the abolishment of jars, jolts and smash-ups—freedom from 
breakage—guarantee every user the greatest of satisfaction 
and utmost of economy. 










placement Springs 


affords unrivaled 












opportunities for 


increasing business 







and satisfying 





trade, 











Catalog, listing 












the most compre- 






hensive line of Re- 









placement Springs 
Higgins Spring & Axle Company on the market, up- 
Dept. 1227 RAcine, Wis. 


South American Representative C. J. VP. Lucas, Galerice Guemes, 558-559 Buonos Aires, 






on request Send 


it. 














for 
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The biggest year in 

















Ordinary Woven 
Lining 


Compressed 
Brake Lining 





Notice the loosely wov- 
en texture, 

Wears down quickly 
and unevenly. 

Loses its gripping pow + 
as it wears. 


texture. 
Wears down slowly. 


wafer thin, 


Thermoid Hydraulic 


Notice the compact 


Gives uniform gripping 
surface until worn 
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the brake lining business 


How much of the 53,000,000 feet of 
brake lining needed for 1919 
did you sell? 

N 1918 there was one automobile 
for every 18 persons in America. 
In 1919 there are over 6,000,000 cars 
and trucks which have been in service 

for over one year. 


1920 promises to be the biggest year 
in the history of the automobile in- 
dustry. 


If 53,000,000 feet of brake lining were 
needed in 1919—Jealers can appreci- 
ate the phenomena) sales that 1920 
will offer. 


The national brake Inspection 
movement 
With the increase of motor vehicles 
and the increasing traffic and safety 
problems that are confronting the 
country, the necessity of brake legis- 
lation is emphasized. 


Police chiefs in towns of 2500 popu- 
lation and over are supporting the 
movement for efficient brakes. 


Newspapers everywhere are urging 
motorists to be sure of their brakes. 
The Thermoid Chart of Stopping Dis- 
tances, now the Police Traffic Regu- 
lation Chart, is being given wide- 
spread notice by police chiefs as well 
as by automobile officials. 
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Makers of ‘‘Thermoid#Hardy Universal Joints 


-“— — - r 
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Dealers should capitalize this 
movement 

Good brakes are dependent upon the 
most efficient brake lining—car own- 
ers appreciating the imperative need 
of safe brakes are bound to have their 
brakes inspected—and_ relined if 
necessary. 

There is a big business ahead for all 
Thermoid dealers, because Thermoid 
is the one brake lining that is tied 
up to the brake inspection movement. 
It is the one and only brake lining 
that assures satisfaction to both 
dealer and customer. 


Get your share of this profitable 
trade. Thermoid is the best known 
and fastest selling brake lining there 
is. It will build permanent good-will 
for you by giving your customers 
lasting service. 


The famous Thermoid guarantee 
Every foot of Thermoid brake lining 
is backed by our guarantee: Ther- 
moid will make good—or WE WILL. 


Thermoid Rubber Compang 


Makers of ‘‘Thermoid-Hardy Universal Joints, 
and ‘“‘Thermoid Crolide Compound Tires.”’ 
Factory and Main Offices: Trenton, N. J. 
New York, Chicago, San Francisco, Detroit, 
Los Angeles, Philadelphia, Pittsburgh, Bos- 
ton, London, Paris, Turin. 
Canadian Distributors 
The Canadian Fairbanks-Morse 
Limited, Montreal. 
Branches in all principal Canadian Cities. 








Company, 


Oid Brake Lining 
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”? and ‘‘Thermoid Crolide Compound Tires.’’ 
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Try this 
tes! with 


AKE a sheet of clean white paper and hold it 

before the nozzle of a No. 7 Filtered Air 

Outfit. Turn on the air and watch the paper. 
You won't see a particle of oil, dust or dirt collect 
on the paper! The reason is very simple. The air 
has been washed thoroughly and is free of oil, dust, 
dirt and all foreign matter that might possibly in- 
jure a tire. 


And because motorists appreciate the value of 
using such air in their tires, the Filtered Air Outfit 
is a wonder‘ully profitable investment for you. You 
attract trade—you hold it. You make it worth 
while for all classes of motorists to come:to your 
place of business and they will gladly buy from you 


the things you can supply for their cars. 


THE AU-TO COMPRESSOR CO. 


306 S. Mulberry Street 


WILMINGTON, OHIO 





Model No. 8 Au-To Air Compressor 
—same as No. 7, excepting that it 
has large wheel casters, which 
make it easy to move from place to 
place in the shop or garage. 


2 sign like this 


Garet Cone 


FicrereD Air’ 


brings business . 
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A Remarkable Outfit 


The ‘Filtered Air’’ outfit is complete—ready to 
run. You simply connect it with your electric wir- 
ing and it will immediately fill the tank with perfect- 
ly clean air, and keep the tank full—day and night. 
Sufficient pressure for pneumatic truck tires up to 
150 lbs. Only 3 moving parts to compressor mecha- 
nism, in addition to valves. 14 horse power motor. 


Get this splendid machine and watch your busi- 
ness increase! Ask your jobber, or send us his name 
and we will see that you are supplied quickly. 


Capacity over 4 
cubic feet of air 
a minute. 















oe 


mere” ——, 
| FiLTERED Air Ourr,y| 
The YA07 Line 
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MAMUFACTURLD BY 


) THE AU-TO COMPRESSOR Co. 
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Confidence the Brakes 
Means Comfort 


w=: striving to give your customers complete satisfaction, reline 
the brakes with Rusco Brake Lining. 
Assurance of safety in the brakes spells comfort to car owners, and adds 


to the selling value of the car. Furthermore, Rusco Brake Lining is 
guaranteed for one year. 


The following Rusco Products, like Rusco Brake Lining, show the result 
of 89 years’ manufacturing experience in webbing products: 

Rusco Top Straps, Tire Straps, Fan Belts, Radiator and Hood Lacings, Anti-Squeak 
Webbing. 


Send for Rusco Book—interesting and valuable to the manufacturer and dealer. 


THE RUSSELL MANUFACTURING CO. 


Home Office and Factories 


505 Russell Avenue - - : . Middletown, Connecticut 
New York, 349 Broadway Chicago, 1438 Michigan Ave. 
Atlanta, 60 S. Forsyth Street Established 1830 Detroit, 18 Alexandrine Ave., E. 


38 Factory Buildings—25,000 Shuttles 
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Industries Are Sold on 
This Idea! 


The idea behind the manufacture of SYRA- 
CORD TIRES is a logical, convincing argu- 
ment that will appeal to every motorist. 


Distributors and dealers will find that in this 
age of specialization, motor car owners readily 
accept SYRA-CORD TIRES at their true 
worth—the master produce of cord tire 
specialists, built in a factory where the only 
tires made are cords. You will find the big 
men of big industries sold on the value of 
specialization. 

The full driving force of this idea will be 
put across by extensive and intensive advertis- 
ing in those territories where SYRA-CORD 
has distribution. 


Live distributors and dealers should wire or 
write at once for territory. 


Syracuse Rubber Company, Inc. 


Syracuse, New York 
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Cord Tire Specialists.” 
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Replacing the lock nut and upper gasket commonly used, a flexible assembly is 
achieved in HERCULES construction through the use of a SPECIAL SPRING 
GLAND which is held in place by an outer housing and all rigid contact between 
porcelain and metal parts is eliminated. 
This construction not only holds the plug —— tight and maintains perfect 
alignment, but the sliding spring action of the g land absorbs shock or strain and 
eat expansion, which is the cause o e majority of porcelain breakas 
heat hich tk f th j f | 1 I kage 
' 4 
5 
(A. M&. Sa. An Be % EN Will give maximum Hight® *’ recommended 
pecially recommended For cars requiring efficiency and _ service for old model Fords % inch long body 
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' Standard for practi- 
™% inch pipe thread A especial type with eally all foreign cars, Porcelain assembled, 
Tractor Special, made long body above and A special type for use also. old model of for all regular and ex- 
t , extreme oversize for below threads for such in cars with sleeve Amplex, Packard, tension type plugs 
use in high-powered ears as the Oakland, valve or deep. port Pierce, Simplex and Indicate style of plug ‘ : 
tractor motors. Oldsmobile, ete. motors. White 4-cylinder. when ordering 4 
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Marked with white foot-prints 
Jor the protection of the buyer 


and the convenience of the trade 
in measuring. 





HOW MANY ROLLS? 


OU can make a real saving and give an improved service by handling 
Multibestos in roll lots. It requires only about seven rolls to provide a range 
of sizes suited to the most popular cars and trucks in your vicinity. 





With the Multibestos Cabinet you can handle your brake lining stock with the 
greatest ease. 


No more wrestling with heavy rolls in a dark corner of the stock room; no 
more unrolling a fifty-foot length on the floor and measuring it with a yard stick— 
the white foot prints on Multibestos are an accurate means of measuring. 

With the Multibestos Cabinet the sizes are all in place —right where you can get 


at them easily. Every sale is made quickly and to the satisfaction of all concerned. 


Multibestos, besides being a satisfactory and profitable line for the dealer, is of 
a high quality which gives the best service to the car owner. 


Its adoption as standard equipment on leading cars proves this. 





STANDARD WOVEN FABRIC CO. 


Factory 


WALPOLE, MASS., U.S. A. 
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“MY 
Recommendation! 


*“*Here’s why: 


“The scientific process by which 
Gilmer Belts are treated enables them 
to successfully resist oil, moisture and 
the oven-like heat under the hood. 
“That’s reason a’plenty. 

“Heat, oil and moisture are a Fan 
Belt’s worst enemies. Only a belt 
that can withstand them can give 
long and efficient service. 

“Gilmer Belts do. They contain no 
rubber or other compounds that can- 
not resist heat, oil and moisture. 
“The car manufacturers know this. 
Eight out of ten cars built today are 
equipped at the factory with Gilmer 
Fan Belts. When so many car manu- 
facturers all agree on one make of 
belt, and that belt more expensive 
to buy than all other woven belts, 
the reason is very plain.” 


L. H. Gilmer Co. 


Philadelphia, Pa. 


‘ty 
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“CARRY 
A SPARE” 


A spare Fan belt 
is as necessary 
as a Spare Tire. 
Makes two sales 
instead of one. gh sad — 
Urge your cus- ay ; 7 ee 
tomers to > 3 

"CARE s A 
SPARE.” 
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They say to the Dealer— 


“Here is a brake lining just as good as Ray- 
bestos. No, we can’t guarantee it for a year. 
3ut look at our discount. Money talks. You 
make more—” 


iTS 
Do you ? gers OT 


FITS ee 








Ist. Year YQnd.Year 


3ecause it carries a big margin of profit, 
“Cheapbestos” looks big to the Dealer, until 
the time comes—and it comes very soon with 
‘“Cheapbestos’—for re-orders. The _ intelli- 
gent motorist seldom slips twice on the same 
shoddy brake lining. 


That is why 20,000 progressive Dealers sell 
Raybestos Brake Lining. They know which 
brake lining the public demands. They know 
that satisfied users build permanent profits. 


The Raybestos Co. Bridgeport, Conn. 





Guaranteed to Wear One Year 
Look for the Silver Edge 
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Garco Transmission Lining 
for Ford Cars 


ASBESTOS PRODUCTS 
Packings 
Locomotive Throttle and Air Pump 
-ackings 
High Pressure Piston Packings 
Valve Stem Packing 
Medium and Low Pressure Packings 
Perfect Valve Rings 
Flax Packings 
High, Low and Medium Pressure 
Sheet Packings 
Gaskets and Gasketing Material 
Asbestos Wick and Rope 


Asbestos Automobile 
Specialties 
Brake Lining 
Transmission Lining for Fords 
Cone Clutch and Disc Clutch Facings 
Asbestos Spark Plug Yarn 


Asbestos Textiles 
Cloth 


Yarn Cord 
Carded Fibre Braided Tubing 
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It Is Thoroughly Dependable 


And that—sincerely stated—means 
a great deal. 


In fact, it’s all the buyer asks for 
other than a fair price. 


He gets both in Garco Asbestos 
Brake Lining. For every require- 
ment of a 100% lining is considered 
in its making. 


Only long, strong fibres of se- 
lected asbestos are used. This is re- 
inforced by tough, fine wire twisted 
into every strand. And the finished 
lining is thoroughly impregnated 











with a special friction compound 
that retains its gripping qualities no 
matter how thin the lining may 


wear. ial 


Extensive advertising is awaken- 
ing much interest in Garco. You 
benefit from this to the extent that 
your shop or store is identified with 
the name Garco. 


The new Garco cabinet gives you 
the connecting link. Also it affords 
a convenient and attractive means of 
displaving and using the lining. 
Supplied free to dealers ordering a 
specified supply 


GENERAL ASBESTOS AND RUBBER CO. 
Main Office and Factories, Charleston, S. C. 
BRANCHES AND COMPLETE STOCKS 


58 Warren Street, New York 


14 North Franklin Street, Chicago 


311 Water Street, Pittsburgh 


ASBESTOS BRAKE LINING 
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is trade mark on each POLSON PATCH 

POLSON SUPER PATCHES are to all others as the Cord Tire is to the Fabric Seconds. 

They outwear all other Patches. 

Only new rubber and new long fibre fabric are used in their manufacture. 

In extra length—full round width—added number of plies—individually moulded into correct 
form, THE POLSON SUPER PATCH is the most generous, quality plus, patch that can be 
manufactured. 

POLSON SUPER PATCH costs no more 
than patches made from reclaimed stock, yet they 
have all the wear giving qualities which only 
new rubber and the new unworn fabric can give. 


DEALERS 


Send for our 1920 Catalog giving the complete 
line of POLSON SUPER PATCHES and Auto- 
mobile Tire and Accessories, including: 

Inside Blowout Patches Floating Flaps 
Outside Hook-on Boots Cementless Tube Patch 
Outside Lace-on Boots Rubber-tite 
Outside Steel Studded Valve Bases 
Boots Tire Pads 
Reliners Fan Belts 


THE POLSON RUBBER COMPANY, Largest Patch makers in the World. Cleveland, Ohio 
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How to Handle Tire Pump ‘“Cranks’”’ 


The motorist who is cranky about his tire pump is a pretty familiar figure to you, in fact if you 
will notice he forms a large percentage of your trade. He is dissatisfied with brass barrel tire pumps 
and grease guns, for they jam and dent easily in the tool box. 


The next time one of these fellows comes into your store take a 


ROSE TIRE PUMP OR GREASE GUN 


with its steel barrel and strike it a blow with the hammer. The enamel will be cracked but the 
barrel will not be jammed or dented. Don’t argue. Don't “‘sell’’ him. Show him Rose points 

of superiority in valve construction and 
ee re ~——-*----==4 design and his better conscience will tell 
4 : him what to do. You will sell a Rose 
Tire Pump or Grease Gun and establish 
a new friendship as lasting as the hills. 


Rose Tire Pump 114”.......... $3.00 

Lg Rose Tire Pump 1%”.......... 3.50 
ee == Rose Auto Grease Gun......... 1.80 
‘ Rose Tractor Grease Gun....... 2.50 
Fs Rose Shop Grease Gun......... 3.50 


Handled by most Jobbers and Dealers. 


Manufactured and Guaranteed by 


J. H. HANEY & COMPANY 


HASTINGS, NEBRASKA 
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QUAKER TIRES 


MAKE SALES AND FRIENDS 


The dealer who sells QUAKER Tires is 


sure of two things—that the customer will 


MILES get mileage, and that he will always thank 


! 7 the dealer who sold him these tires. 
| 1 CHEAPER 













QUAKER Tires are built for mileage; 
they have every qualification to give mile- 
age, and do deliver it to the user. 


Our 1920 policy is the most attractive 
ever offered to dealers. If there is no 


QUAKER dealer in your locality, write 
to-day. 





87x5 T.T.T. (Non Skid) Reg. U. 8. Pat Off. 
Pat. May, 1913. 


QUAKER CITY RUBBER COMPANY 


Manufacturers of Auto Tires and Inner Tubes, 
also Mechanical Rubber Goods. 
PHILADELPHIA CHICAGO PITTSBURGH NEW YORK 
629 Market St. 182 W. Lake St. 211 Wood St. 53 Murray St. 


ymanane 


TIRES ruses 


Territory Open > ~~ 
for Live Dealers = a a 





































Tue IbeauTine dRupser CO r 
GENERAL OFFICES & FACTORY 


CLEVELAND 
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One push -and 
the 1 rim Is oul | 
Ce 


ire fine ee 

that the LAWC O 
Rim tool is just 
¥ what motor car 
4 owners are look- 
ing for. It takes 
tway all the dread 
of tire trouble. 
Every LAWCO 

Rim ‘Tool sold will 
mean a friend for 


larry 
Box! f 
yrs rc hild f 
u sete Li 


Make s Fun Outof a 
Tire Chi nging. 















you—a happier mote yrist—a_ better customer. 
It is so simple, easy, § » remarkably etfec- 
“zhi “tha t it is sure to prove one of the 
biggest sellers on the ma te ‘t. Get it in your 


= now. Ye ir jobber should have it. If 
not, then write us, senc ding his name. 

THE F. H. LAWSON CO. 
Dept. F CINCINNATI, OHIO 
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OLD SOL 
SPOTLIGHTS 





LD SOL 
. N° 76 


WING NUT 
REMOVE FOR 
‘TROUBLE 


“OLD SOL” 


No. 76 Liberty Searchlight. Price $5.50 

Combined Push Button switch and focusing con- 
trol in handle. Wing out on bracket for inspection 
lamp. Double clamp bracket. Duplex wire to bat- 


tery. 


Three-inch mirror integral with lamp body, extra 
large silver plated reflector. Special high candle 


power bulb. Black enamel finish only. 


Diameter of lamp front, 7”. Weight, packed in 


9'4x63%4x6% carton, 4 lbs. 
Made and Distributed by 





THE HAWTHORNE CO. 


Grassmere Avenue BRIDGEPORT, CONN. 
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| OSDSHE Circulation of Hard- 
S| ware Age is over 17,000 
| copies weekly, a circula- 
tion which represents in 


one grouping the largest number of 
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intelligent, discriminating, wide- 
awake hardware retailers, whole- 
_| — salers and salesmen enjoyed by any 
_ | publication in the hardware field. 
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Newest Type 
‘“‘Brown”’ Spotlight 


Distinctive features: 
1—Quick adjustable 
focus in handle. 2— 
Positive key switch in 
handle. 3—Equipped 
with waterproof cord 
for attaching to light- 
ing system of car. 
4—Can be used for 
both driving purposes 
and to examine signs, 
guide posts, etc, by 
merely changing 
focus adjustment. It 


Throws Light Anywhere 


5—Fitted with condensing mirror on side of lamp. 

6—Has strong, heavy, malleable bracket—fits any 

shield—sure grip—can be adjusted in any position. 

7—Silver plated Parabolic Reflector. 8—One- pic ce 

heavy steel body. 9o—Bayonet type door nickel plated 
easy access to interior. 


The most reasonable priced lamp on the mz arket. 
Possesses all the good features of higher priced 
lamps. Write for quotations. 


The John W. Brown Mfg. Co. 


COLUMBUS, OHIO 
Detroit Office: Suite 411, Union Trust Building 











_BEARDSLEY 


NEY 


HE greater the spring tension, 

the tighter this lifter holds. 

Keeps the spring up and the 
valve down. Makes the installing 
of camshafts easy for one man. 
Saves time, temper and money— 
often more than its cost on a 
single job. 
Strongly 
made. Dif- 
fers entirely 
from any 
other lifter. 
The handiest 
possible tool. 

Three popular priced types— 
for Ford cars, for Dodge cars 
and Fordson 
tractors, and nA 
a Universal 
which fits 90 
per cent of 
all cars. 
Literature 

and dealer's 
proposition sent on request. 


FORD 





DODGE 


THE LOOMIS-BEARDSLEY 
MANUFACTURING CO. 


1123 Mt. Vernon Ave., 


COLUMBUS, OHIO UNIVERSAL 


Vie SILI) 
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HE circulation of 
Hardware Age is 
guaranteed. 


A sworn statement 
in detail will be sent 
to anv one upon re- 
quest. 














FOR EVERY MOTOR NECESSITY 


SEND FOR CATALOG No. 500 
WALDEN-WORCESTER. INC. WORCESTER, MASS. 




















EMPRESS 
GREASE 4" OIL CUPS 


CAN BE USED ON ALL, 
ARE USED ON MOST 
AUTOMOBILES, MOTOR TRUCKS, TRAC- 


TORS, FARM IMPLEMENTS, AND ON ANY 
TYPE OF MACHINERY NOW IN USE. 


YOUR ACCESSORY STOCK IS NOT COMPLETE 
WITHOUT THEM. 
SEND FOR CATALOGUE “‘L”” TODAY 


BOWEN PRODUCTS CORP. 


Auburn Div., Auburn, N. Y. Winkiey Div., Detroit, Mich. 
Zerk Div., Cleveland, Ohio Minneapolis Div., Minneapolis, Minn. 
(Canadian Factory - Canadian Winkley Co., Ltd., Windsor, Ont. 


DA 


Trade Mark 

















BURNLEY 


NON - CORROSIVE 


SOLDERING 
PASTE 


Sells because it makes good 





yn every soldering job. It re- 
quires no pret aration. Always 
eady for u 
It is px arti cularly in demand by garage men. 
Write us fo 1 ‘‘Free’’ samp 
Other good sellers are our Soldering Salts, Seldering Solu 
tions and Soldering Sticks Write for prices. 


NORTH EAST 


Burnley Battery & Mfg. Co. “penn. 
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When a Buyer Comes 
Into Your Store 


and asks for a coaster brake, what are you 
going to sell him—just a make-shift or 
an always-on-the-job? 


Corbin Duplex 
Coaster Brake 


The best is none too good for customers 
you expect to keep as regulars. And for 
more than eighteen years that’s what the 
Corbin Duplex has stood for. Simple in 
design, ruggedly built, smooth, flexible, 
positive in action, with a powerful, easily 
regulated grip, the Corbin Duplex is fully 
ball bearing, the 34” balls being the larg- 


est uged in coaster brake construction. 


There's also good profits and prestige in 
Corbin-Brown Speedometers for Motor- 
cycles, Automobiles, and Trucks, with 
their known reliability and exclusive Maxi- 
mum Speed Hand and Luminous Dial. 
Want your share, don't you? 


Full particulars will be sent you 
Promptly on request 


Corbin Screw Corporation 
American Hardware Corporation, Successor 
New Britain, Conn. 


Chicago Philadelphia 


New York 


Branches: 

















Contributors 
to 








National 
Publicity Campaign 
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NECESSARY ACCESSORIES) 


~ 
eUTOMOTIVE EQUIPMEN 











How Would You Like 


if you do not do so already, to carry 
an Auto Accessory Line in which 4 
Bumpers fit 80% of all cars? 


—besides the Accessory items very 
nearly universal in application to many 
makes of cars 


the famed Badger Line will provide you 
these things—Accessory items where- 
with to supply your Trade, and keep 
your customers coming, again and 
again, to buy. 

Send Today for our 40- 

page illustrated Catalog. 


Badger Mfg. Corporation 


(The house that has the goods) 
MILWAUKEE WISCONSIN 


his 


1919 


Sil 


Sil 











A REAL PROTECTIVE PAINT 

Use a veteran paint that will po — aly withs and all out 
door conditions of weathor, Nas “ar, gases, dampne ete The 
most cmortian tants deman 

DIXON'S SILIC t- G evened Sal PAINT 
for metal and wood surfaces because it lasts longest and is 
invariably of highe st aanlity. Buy by the year and not by 
the gallon — 
Write for criptive 
Booklet No. 40 -B. 


OX Joseph Dixon Crucible Co. we 
Jersey City, New Jersey A.A. 


Established 1827 


literature and long ervic ords, 

















DID YOU EVER WEAR> 
BRASS TOE PLATES? 


Most of us did in the old days. They 
aren’t for sale in many Hardware Stores 
today. But the modern Hardware Store 
distributes scores of products unknown 
a generation ago. 


What do you produce ? The Hardware 
Store is the best distributing agency in 
America. Put it up to Hardware Age. 


HARDWARE AGE, 239 W. 39th St., New York 
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Leck for Fords 
Oxifior 
Boatmeter 
Tachometer 
Gasoline Gage 
Gasoline Meter 


MASTERS MANUFACTURING CO. 


69 WOOLSEY SQUARE, JAMAICA PLAIN, BOSTON, MASS, 







AUTOMOTIVE ACCESSORIES 






























Ezy-Up Tire 
Savers 
mon e your car off the floor and 
Ma de ty four > sinne ‘tor Fords and all 
Sosatel prices to Hardware Dealers 


Star Specialty Mfg. Co. 
227 W. Erie St., Chicago, Ill. 














BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 
M. S. BROOKS & SONS 
CHESTER CONN. 

















Lock for the Diamond Trade Mark 


Did you see the double page advertisement in last 
week's issue of Hardware Age under the above head- 
ing? If not, we suggest you look at it, as it contained 
considerable interesting information. 


WALWORTH MANUFACTURING COMPANY 
Boston Chicago New York Philadelphia Seattle 








EQUIPMENT 
FOR FORD CARS 


Our 1920 catalog is now ready 
for you. Twenty-five items, all 
good sellers and big profit getters. 


APCO MFG. CO., Providence 














U. S. EXPANSION BOLTS, All Types 
wise POPRRERE 


Eee at) aan 


*. 





U. S. EXPANSION BOLT CO., 25 Elm St., New York 
Chicago Toronto Los Angeles Plant: Columbia, Pa. 
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—and after they get that bu 


they need bumpers on both front and rear of their cars 


Scores of motorists are equiy 


bumpers every day. Are you rea 


kind of bumpers they want? 
know that spring bumpers are t 


from collision damage Sell yo 


Collision Proof 


ad BUMPERS 


—the bumpers with the curved 


| the force of the collision. The bumper protects the 
car—the springs protect the bumper 
















SPRING 
BUMPER 


The most efficient 
bumper ever de- 
signed \ full 
spring type, fitting 
front and rear of 
all standard cars. 


G 


Says 
erm Coe. 
Traffic Cop 


mp they realize that 


yping their cars with 
dy to sell them the 
icxperienced motorists 
he only real protection 


ur customers 


steel springs that take 


SPRING 
CHANNEL 
BUMPER 


atness of 
ms ‘anne! Bar 
ed with 


‘ ffici ney of 
Curved 
Brackets. 
standas “d 


front and 


EMCO FENDER 
PAN BUMPER 
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Bliss 


For those who prefer en- 
osed spring brackets and 
i e of diamond or 
unt 1 I lv 
ches fro 1 ir of 
dard irs er- 
iders 
remco | write 
direct t us. You wil nd _ these new 3 
best oan “rs vou have ¢ handled. 
GEMCO MFG. COMPANY 
672 So. Pierce St. Milwaukee, Wis. 
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QUALITY 


[IS PARAMOUNT IN 











‘‘As Good As The Name’’ 


TRACE CHAINS 


Sturdy Dependable Reliable 
Your Inquiries Solicited 


United States Chain & Forging Co. 


Union Arcade Pittsburgh, Pa. 















































200 
E PRODUCTS THAT GIVE SATISFACTION i 
Z MACHINE SCREWS STOVE BOLTS 2 
= CAP SCREWS RIVETS BURRS 2 
Z SET SCREWS NUTS — BOLTS = 
2 SPECIAL SCREWS SPECIAL FINISHES : 
2 REED & PRINCE MEG. CO. : 
z WORCESTER, MASSACHUSETTS, U. S. A. z 
_ 






























December 25, 1919 HARDWARE AGE 
| _aneenene HALA 1A { ft lt Hi 


"Sell Them « 
by the Set | 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- | 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. | 
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Forstner Bits are the only bits that are | 2 
not dependent on a center or a level to L | 
guide them. They cut from the outer rim. - | 
The entire surface is at work all the time: | 
no jagged ends; every part of the work is ee ee | & 
smooth and polished. They bore their way nished in compact cases for 1 5 
through hard, knotty, cross grained wood, t j the convenience of the user | 3 
leaving a smooth hole and clean, polished LOT | 3 
surface ( >} | = 
surface. | i | 3 

= Let us send you catalogues Order : 12a 
through vour jobber or direct. | = 
| Ss 
| 
THE PROGRESSIVE MANUFACTURING CO. | 
TORRINGTON, CONN., U.S.A 
| 
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“Pittsburgh Perfect’? Open Hearth 


STEEL 4x2 WIRE PRODUCTS 


“PITTSBURGH PERFECT” ELECTRICALLY WELDED 


WIRE FENCING 


For FARM, POULTRY YARD and GARDEN, ORNAMENTAL and PLAIN LAWN FENCING, 








GATES 
“COLUMBIA” HINGE JOINT FARM FENCING 
Bright Wire Barbed Wire Wire Nails 
Annealed Wire Bale Ties Fence Staples 
Galvanized Wire Cotton Ties Poultry Netting Staples 


Steel Hoops Steel Bands 


Manufactured by 


PITTSBURGH STEEL CO. 


GENERAL OFFICES: 
PITTSBURGH, PA. 


New York Chicago 


San Francisco Memphis 
Dallas 


Warehouse at Houston, Texas 





Export Department 
Equitable Bidg., New York, U.S. A. 
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THE KING LOCK COMPANY 


319 WEST OHIO ST. 


have appointed the well known and aggressive sales organization of Surpless, Dunn 
& Company of New York and Chicago, as their direct sales representatives. 


_ The connection with Surpless, Dunn & Company has been consummated due to the 
decision of the manufacturers to extend their business thru salesmen reaching every 
part of the United States and Canada, and to reach the Export Markets. 


The King Lock Company are makers of the popular “King Chicago” brand line 
of Padlocks and Cabinet Locks. The excellent standard of quality is well known to 


many dealers in high grade hardware. 


A complete catalogue of standard size is being prepared which will illustrate and 


list the King Chicago line. 


With the connection made by the manufacturers with the Surpless, Dunn & Com- 
pany sales organization, the manufacturers are making such preparations as will enable 
them to take care of orders as regards shipment with reasonable promptness. 


At the present time the King Lock Company is manufacturing three sizes of bronze 
padlocks, 136”, 1%” and 2”; in addition, several sizes of cabinet locks of various types 
are manufactured. One distinct advantage offered by these cabinet locks is that they 
may be used for either drawer or cupboard lock purposes without changing position of 
cylinder on back plate. The fact that these locks are interchangeable makes it possible 
for a dealer to economize on his stock of locks of this character. 


CHICAGO, ILL. 























is designed along lines that insure both 
beauty in the home and service whenever 
the doors are opened and closed. 

The Griffin operates freely and easily, it 
is amply strong for heavy doors and it is 
such a pleasing fixture that architects and 
home builders are glad to specify and 
uSe it. 


The Griffin Mfg. Co. 


45 Warren Street, New York 


To some people door hinges may seem rather 
small and unimportant. 

Nevertheless their mission in helping to make 
or mar the appearance of the rooms in a modern 
home is worthy of serious thought. The 


GRIFFIN 


“The Door Butt of America” 


The Hinge 


That Adds Beauty to 
the Home 


Seing finished in the various Griffin 
hardware finishes it is in wide demand 
for the better class of houses and office 
buildings. 

Your stock should include the steady 
selling Griffin. 


Send for illustrated catalog and prices. 


Erie, Pa. 


17 E. Lake Street, Chicago 
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CRONK’S 
PRUNING 
SHEARS 








“It pays to buy the best’’—this is well demonstrated Our No. 600 will be found to give thorough satis- 
to both you and your customer, when you handle faction. Forged from best cutlery steel and full 


Cronk’s Pruning Shears. polished. Size 81/2 in. 


CRONK’S craps TOOLS 


The evident quality of our tools makes an appeal which the careful buyer 
will never pass unheeded. 

This No. 10 Cronk Wood Handle Pruning Shear is the easiest cutting shear 
on the market. Its great leverage is shown by the fact 
that it will cut a rake handle in half with very little effort. 
Made in 26, 30 and 36 inch sizes—all very 


serviceable. 








Write for our Catalog 


The Cronk & Carrier 
Mfg. Co. 
ELMIRA N. Y. 




















There's always a demand for 


Goulds House Force Pumps 


HESE PUMPS are always in demand because 

of their great convenience. They are so designed 

that the hand’e can be swung around to any position. 
This feature makes it possible to locate the pump in a 
corner or other awkward position. 





Goulds House Force Pumps are used for pumping water from. 
cisterns and wells to various parts of the house. They lift ard 
force water from 50 to 75 feet, according to size. 


With one Goulds House Force Pump and a set of interchangeable 
parts, you can build up any one of eight models. This saves 
storage space and permits you to carry a sufficient stock for your 
trade with only a small investment. And like all other Goulds 
Pumps, these pumps are guaranteed to satisfactorily perform the 
work for which we recommend them. 























The Goulds Manufacturing Company 
Main Office and Works Seneca Fall, N. Y. 
New York Boston Chicago Philadelphia 
16 Murray St. 58 Pearl oy 12 S. Clinton St. 11l North 3rd St. 
Pittsburgh Detroi Atlanta Houston 
Cliver Bldg. Dime Bank "Bldg. Citizens & So. Bank Bidg. Carter Bldg 





GOULDS PUMPS 


is48 For Every Service” 1919 
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The last word in 


WOOD SCREWS 


Full Length Full Strength 


“Does Delivery mean anything to you? If so, send 
us your inquiries.” | 





———— 


=\o\ 














Brass 
and 


Bronze 





eS Ye) 
BRIDGEPORT,CONN. 


Trade Mar | 
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WING to the | 
heavy de- 
mand for Bath- 


room Fixtures, we 








would advise 








Dealers to place 





their orders at 





once to insure de- 
livery. 


BRANCH OFFICES Send for New 


NEW YORK 2Hudson St. CHICAGO 29€.Madison St. 
SAN FRANCISCO 116 “e «Montgomery St. BOSTON 170 Summer St, Mlustrated Catalog 


AMERICAN RING COMPANY Waterbury, Conn.U.S.A. yf 
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And i F al st er) 
1e intry—and every farmer, too—knows the en- 
lable reputation born by 
‘6 o> 
ENTERPRISE 
MEAT-AND-FOOD tala 
The keen, steel knife a { at 
steel plate—tl ie cutting me hz 
made the a RPRISE” -a 
by-words wl ver culinary skill is know 
There's little need to go int the details 
tell how the toughest, most stringy meat, 
chopped into tender juicy morsels. Almost your 
first sentenc will e hay Seip with, “Oh, yes! 
r pein I fact advertised. The 


remember se 


* ENTERPRISE - 
SAUSAGE STUFFER, LARD AND FRUIT PRESS 


mong farmers whi 





making superior sausage and lard. 


Write for ENTERPRISE literature that 
covers fully the whole ENTERPRISE _Meat-and 


Line. 


Enterprise Mfg. Co. 


’ “ENTERPRISE” 
Sausage Stuffer, Lard and ! t Press 
° of Pa. 


Made in 2- to 8-Quart 


4-Qt. Size, Japanned, $i4 i ; 
Philadelphia, U. S. A. 
77 O'Farrell Street, San Francisco 


29 Murray Street, New York 








Floor Brooms For 
Factory Sweeping 


Three of the best sellers from the Osborn Line for 
factory sweeping 

The No. 640 line is stiff fibre, ; 
ing of garage, factory, concrete floor 

The No. 082 line has stiff combination fibre 
and horse hair casing, and is a good broom for use with 
oil or oily sweeping compounds 

The No. 865 line is of the same type, but has fine fibre 
center. The fibre loosens the heavy dirt that tends to 
stick to the floor, and the horse hair sweeps the smallet 
particles. This is a general purpose line 

With the Osborn “Quality” Line you mak« 
profit at the same time you are creating satisfied cus 


idapted to wet sweep 
s, ete 
center 


a good 


tomers. 
Ilso ask for Catalog 150-A 


OSBORN QUALITY 








No. 865 
THE CLEVELAND OSBORN MANUFACTURING Lo. 
?PORATEO 
5406 Hamilton Ave., Cleveland, Ohio 
Address Main Office or Branches, Dept. F. 

New York Milwaukee Detroit 
3d Ave. at 35th St 259 So. Water St 04 MeDougall Ave 

Bush Terminal, Bldg. No. 5 San Francisco Chicago 
Brooklyn 61 First St. 15% No. Clark St 
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Worth Reading 


An article used regularly by every household is an 
article the dealer must be absolutely certain is the 
best of its kind. 


A brand that is a “household word” throughout 
America—as familiar to grandmother as little eight- 


year-old Maud. 


A hardware store where the whole family counts 

on finding the “‘old reliable names and reputations.” 

preHon Your store—your customers—clothes wringers— 
oe Anchor Brand! 


Ny po a 


L.M. CO. 


ERIE. PA Clothes Wringers 


LOVELL MANUFACTURING CO., - __ Erie, Pa. 


Largest Manufacturers of Clothes Wringers in the World 
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OXSHE Circulation of Hard- 


ware Age is over 17,000 
copies weekly, a circula- 
tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
awake hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 
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TRUCKS and “TRUCK” 


Your assurance that the Trucks 
here shown are not “‘truck”’ is the 
name CLARK stamped on each 


and every one. 


This name guarantees MAXIMUM 
TRUCKAGE SERVICE, whether 
on a Clark store, factory, ware- 
house, railroad, hotel or steam- 
boat truck, or one of our special 
models for handling barrels, kegs, 
cotton bales, bags, etc. 


Handle the complete Clark line 


and increase your Truck profits. 
Our Bulletin B shows them all. 





THE GEORGE P. CLARK CO. 
WINDSOR LOCKS CONN. 


Manufacturers of all kinds of Trucks and Casters 
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ANEW CORCO probuct 


REG U-S Par OFF 


The FRIAR Line 


EXTRA HEAVY STEEL SKILLETS 


SMOOTH EVENLY POLISHED UNBREAKABLE 








MADE IN FIVE SIZES 


No. 7 a 9 10 11 
SIZE 9 Inches10 Inches 11 Inches 12 Inches 13 Inches 


WHITAKER-GLESSNER COMPANY 


WHEELING CORRUGATING DEPARTMENT 
MAIN, OFFICE AND WORKS, WHEELING, W. VA. 


NEW YORK CHICAGO ST. LOUIS KANSAS CITY 
PHILADELPHIA RICHMOND CHATTANOOGA MINNEAPOLIS 
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HAMMERS 


It pays to buy a good Tool—Drop Forged Hammers 
outlast the cast type and are cheapest in the end 


Vaughan’s Vanadium 
Nail Hammer 


Vanadium is a purifier of steel. It is the con- 
stant pounding that proves the quality of this 
Hammer. The wax hole is used to wax nail to be 
driven into hard wood 





For sale by aii leading jobbers 
No. 41—20 02.; 41144—16 0Z.; 42—13 02Z.; 
42%4—10 oz. Retail Price $2.25 each. 


V. & B. Bell Face Nail Hammer 


Non-Slip Claw. Non-Chip Face. 








No 11—20 02.; 1114—16 02z.; 12—13 02Z.; 
12I14—I0 0Z.; 13—7 Oz. 


V. & B. Bill Posters Hammer 


All Sizes and Patterns—Made of Magnet Steel 


(NNN EVAN UNE ETY 2m 



















ay 


We make all Patterns and Sizes of Ball Peen, 
Machinists’ Riveting, Blacksmith Hand, Tinners’, 
Farriers’ Shoe Hammers. 


Ask Your Jobber. 


Vaughan and Bushnell Mfg. Co. 


2114 Caroll Avenue Chicago 
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PERMANENT, ABSOLUTE 
LOCK IS OBTAINED 


With the Stevenson Safety Interlocking Nut and 
Bolt a permanent, absolute lock is obtained through 
the use of an ordinary bolt with two tapered grooves 
on opposite sides. Into these grooves is fitted a 
washer with two inner extending lugs which prevent 
any lateral movement. 

After the nut is carried into contact with the 
washer and against the elements being bolted, a por- 
tion of the washer is then up-set into one of the 
chucks on the nut, making the washer almost an 
integral part of the nut and bolt, which are securely 
and permanently locked in any position desired. 

There are no holes to drill, no cotter pins to in- 
sert. The Stevenson device is a great improvement 
over the spring washer, which often permits the bolt 
to turn while the nut remains in its original position. 
Absolute rigidity of all the bolted parts is obtained 
with the Stevenson device. 

Jobbers and Dealers—Write today for sample, 
prices and dealer's co-operative plan. Get ready 
to take care of the demand for these bolts and nuts 
that is being created by our advertising and their 
introduction among garages, automobile owners and 
others. 


THE SAFETY NUT & BOLT CO. 
512 Union Building Cleveland, Ohio 


ONE BLOW LOCKS IT 
ONEBLOW UNLOCKSIT 
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Cary’s Universal pce 
Box Strapping 


GALVANIZED 


Steel 
FENCE 
POSTS 


Here is the post 
for you. Heavier, 
larger, stronger, 
better made in 
every way. 

33% Heavier 

100% Stronger 








Theimproved 
American Galva 
nized Steel Fence 
Post is made of 
thicker material. 
It is galvanized 
inside and out 
after forming, 
leaving no raw 
places. There is 
extra heavy gal- 
vanizing below 
the ground line. It 
affords lightning 
protection, and is 
vermin-proof and 
fire-proof to per- 
mit burning of 
the fence line. 


“K nown the World Over” 


SUPERIOR QUALITY 


CORRUGATED 
FASTENERS 











The improved 
steel post drives 
easily and anchors 
itself with perfect 
solidity. Saves la- 
bor. The means 
of iastening the 
fence is on the 
post itself 





Saw Edge Plain Edge 


According to final decision after long litigation 
with other manufacturers, we have been granted 
patents giving us the sole rights to manufacture a 
Saw Edge Corrugated Fastener with a continuous 
cutting edge. 


int vi We {his Worn- 


We own the following patents on Corrugated pi . ed Am 
Fasteners, process and machines for manufactur- eri S Ce 
ing same: P i , 

Patent eo 1295268 . - - . _ * bo ‘i . 
Patent No. 1210416 - - - - an. q 
Patent No. 1206302 -, - - _- Nov. 28 1916 merican 
Patent No. 1210417 - - - - an. 3 - 
Write for our complete catalogue Steel & Wire 
Company 


Cary Manufacturing Company 
Manhattan Bridge Plaza 
Brooklyn, N. Y. | 


Chicago New York 
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KNOW 


foie as ’ 
NEVERSLIP SHOES and calks are made in 
styles to suit all kinds of pavement and weather 


and, as their name implies, insure non-skid, 
sure-footedness for the horse. 


Blacksmiths, wheelwrights and all horse owners 


use RED TIP CALKS. 


LOOK FOR 
THE RED TIP 





50 in a 00x, every one a good one. 


THE NEVERSLIP WORKS 


New Brunswick, N. J. 








% pax wl 9 
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GET HOLD OF A 


MYERS 


Cog Gear 


Pump Handle 
IT OPERATES 


PATENTED 
COG 


sayy 33;% 


EASIER 







WAY TOs OM rae 


Immediately, you notice a pronounced differ- 
ence in the amount of effort required to operate 
a MYERS PUMP fitted with the patented 
Myers Rolling Motion Easy Operating Cog 
Gear Head and the ordinary pump fitted with 
plain head or the old-fashioned ratchet head. 

Immediately, you realize how much this dif- 
ference means to the man who is to use the 
pump, and then you readily understand why 
there is such a big demand for Myers Rolling 
Motion Cog Gear Pumps. 

And, this is but one of the differences be- 
tween Myers Pumps and others. But alone, it 
is of sufficient importance to keep selling more 
and more Myers Pumps for dealers—the refer- 
ence for Myers being so pronounced in many 
communities that they are sold almost exclu- 
sively. 

In other words, their salability is a big 
asset to Myers Dealers, while their service is 
just as satisfactory to users. 

Let us send catalog showing MYERS PUMPS 
for Every Purpose, HAY UNLOADING TOOLS 
and DOOR HANGERS. 


F. E. Myers & Bro., “oie” 








Ashland Pump and Hay Tool Works 


















PATENTED 


ROLLING FRICTION 





MYERS COG GEAR 


Other Myers Lines 
Pumps, Hay Tools 
and 
Door Hangers 
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This is a Dietz 
No. 2 D-Lite 
Lantern 
(Formerly 
No. 2 Wizard) 


e #3 
“Safe as Sunshine 
IETZ “‘Cold Blast’’ Lanterns are safe lan- 


terns for use around stables, hay barns 
and outbuildings. 
We have yet to hear of anything worse than a 
smoked up globe to follow an upset of a Dietz 


“Cold Blast’’ Lantern. 


Tell your customers this. 


LANTERNS. 


R. E. DIETZ COMPANY 
NEW YORK 


Largest Makers 
Founded 1840 


They want SAFE 


of Lanterns in the World 


More Demand 
More Profit 


More Quality 
More Sales 


Your Jobber Stocks DIETZ Lanterns 
AAT AT EES ELLER RBA ICCA SO RN 
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The Simple Secret of This Attractive 
and Space-Saving Garage Door 


For years car owners have wanted garage doors that 
would save space, open easily and quickly despite ice 


and snow conditions. and that would be storm-proof, 
neat in appearance and sagless. 
The Porter experimental department studied this 


problem for a long time. They carefully examined all 
other door track and hanger principles. They saw 
where they could be simplified and improved. Then 
they developed the track and hanger that is fast becom- 
ing the preferred device of its kind. It gives car owners 
what they want at a reasonable price. They called it 


nse PO 


STRAIGHTAWAY 


No Sag’ 
= Door Irack&ffanger 











construction 
and insure runn 
mit of easy, quickacjustmentswhen« iredor! ! “Straight 
Away” insures weather-proof ‘ Y I insta 

by any mon with ’ 
packed in strong corto nd marke 
half a dozen today 
proven sales pl: in LAG | see 

ly they sell. T y a nice 








sily and quick- 
prot 





e s Porier Co. 
? 459 Guion St., 







FH E. PORTER CO. ye Ottawa, Ill. 
459 Guion St. of” A Se id full information about 
oe” Straight- Away’? Barn Door 
Ottawa, ili. ¢ Hanger Il-y Carriers, and your 
of I s 
oe” 
eo N 
¢ 
oe” 
e A 
City.. State 


.¢ 
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. The Perpetuo 
Screw Driver— 


The sturdy tool for strenuous jobs 


Another Guaranteed Mayhew Product 


Perpetuo is the screw driver your cus 
tomers have been looking for—they will 
buy it on sight. It is built for the stren 
uous life, of selected, tough, tool steel, 
Mayhew hammer-forged and _ perfectly 
balanced—a _ craftsman'’s tool—its Rock 


Maple handle is locked into the blade for 
all time insuring perpetual strength and 
dependability. 

Perpetuo should be your big leader this 
season. Stock it and display it now. Ask 
for Number 700 Perpetuo and order today 


At your jobber’s—or 


MAYHEW STEEL PRODUCTS, Inc. 
291 Broadway, New York 


508 Mission Street, San Francisco 
180 N. Market Street, Chicago 


MAYHEW 




















Pat. Oct. 30, 1917 
Cross section | 
showing sturdy | 
handle 
construction | 












TOOLS 


ARE RIGHT 


IN SIGNS? 





Does the fact that certain merchants 
have doubled and trebled their sales of 
sandpaper prompt you to ask how? 


Then listen: these wise men of the 
hardware world simply discounted ad- 
vertised claims and investigated pri- 


vately. 


They found out that most carpenters 


“OQ ADW=-DCAAPRACVT>S = WNW, 











INVISIBLE HINGES 


‘me. i TL é Hi & 





One for every purpose P 


Each type venders complete 
satisfaction and 
Satisfied customers are profit- 
able customers— 





Moreover Soss Hinges are 
quality products and such 
lines add materially to your 
reputation as a quality dealer. 





Send for this illustrated cata- 
: log of Soss products und 
trade discounts. 





' Soss Manufacturing Co. 
Grand Avenue & Bergen St., 
Brooklyn, N. Y. 











asked for U. S. Sandpaper; that most 
jobbers preferred to handle U. S. Sand- 
paper; that U. S. Sandpaper offered the 
biggest and longest profit. 


Draw your own conclusions. 


UNITED STATES SANDPAPER CO. 


WILLIAMSPORT, 








Advertising 


“Advertising is the educa- 
tion of the public as to who 
you are, where you are, and 
what you have to offer in 
the way of skill, talent or 
commodity. The only man 
who should not advertise is 
the man who has nothing 
to offer the world in the 
way of commodity or serv- 
ice.’—Elbert Hubbard 
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The More Competitors — 
The More Outstanding 
The Merits of 


LUDLOW -SAYLOR 
PRODUCTS 


OWS 


" 
REC 


Hp 


PAINTEDISEREE 
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“Perfect” Painted 


Window Screen Cloth 


The very best grade of hard steel wire is used 
in the manufacture of this cloth, and the paint- 
ing, which is a very important point with regard 
to durability and strength of wire cloth, is done 
by a process entirely our own and is unequaled. 


66 a 
“Perfect” Galvanized 
e ™ 
Window Screen Cloth 
Made from the very best grade of hard steel wire, 
coated with pure zinc, rendering its wearing 
qualities even superior to the painted wire. 


“Berfect” products because of their old, enviable 
and well merited reputation for quality, are car- 
ried by all leading Jobbers. 


Ludlow- Saylor Wire Co. 
ST. LOUIS MO. 























yz 








She eS Ne OO 





HARDWARE AGE 





Savage firearms sell 


the vear around 


'T hey enjoy more than a hunting 
season demand. Don’t forget 
in dressing your window tor your 
Christmas trade to place promi- 
nently in the foreground a Savage 
Rifle or two, and Savage Auto- 
matic Pistols. They will make a 
striking display and will offer 
welcome suggestions to many 
hunting for suitable holiday gifts. 
This will mean more business 
from old customers, and the at- 
tractive lines of Savage firearms 
will bring new customers into 


your store. 





Savage firearms sell the year 


around. 





SAVAGE ARMS 
CORPORATION 


UTICA, N. Y. 


Sharon Detroit 
Pa. Mich. 
New York 


) se 






250-3000 Savage Rifle, take don + model, 
22-tmch tapered round barre: with in- 
tegral sight base. Checked extra full 
Pistol gripand forearm, checked trigger. 
Corrugated steel shotgun buttplate. 
Commercial silver Bead front and flat- 
topped windgauge sporting rear sights. 
Weight about 2 ibs 
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A “Wonder” 


Name and Value 








The “Wonder” Steel Tape retails at 
a low price with a liberal profit to 
the dealer. It is a quick seller anda 
“self -advertiser.” Steel case, with 
black leathery finish—34 inch simpli- 
fied-reading ribbon — direct acting 
push button. In lengths 25, 50, 75 
and 100 feet. Guaranteed accurate, 


i] Send for Circular ‘‘H-1’’ 
Eugene Dietzgen Co. 
Manufacturers 
Measuring Tapes Surveying Instruments 


Drawing Materials 


San Francisco 
Philadelphia 


Chicago New York New Orleans 


Pittsburgh 
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A CLEANER 
FOR THE 
GARAGE- 
MAN 


A SPRAYER 
FOR THE 
FOUNDRYMAN 


Price *3-" net 


Cleans with Gasoline or Kerosene. 
Sprays Blacking, Paint, Silica-Wash 
or ANY Liquid Solution. 


MADE BY THE 


Malleable Iron Fittings Co. 


BRANFORD, CONN., U.S. A. 























Cary’s “Everlasting” Flexible 
Steel Door Mats 


The Mat with ; 
a scraping sur- 
face in every 
direction. Rust 
proof and will 
not curl at the 
corners. 











Have you a good supply of EVERLASTING 


FLEXIBLE STEEL MATS in stock? The 
CARY EVERLASTING FLEXIBLE 
STEEL MAT is the most substantial mat 
made. 

Made in rolls and 12 stock sizes to suit all 
requirements. 


The United States Government has contracted for 
the CARY “EVERLASTING” FLEXIBLE STEEL 
MAT to be used in all their buildings throughout 
the United States. 
Prompt shipments. 


CARY MANUFACTURING CO. 
Manhattan Bridge Plaza BROOKLYN, N. Y. 


Also manufacturers of Universal Box Strapping 
Box Fasteners, Clasps, etc. 


Write for descriptive matter. 
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QUALITY 
REPUTATION 

































When we make the statement 
that 90% of American box 
makers use Pearson Coated 
Nails, we don’t have to point 
out how many different peo- 
ple—clerks, jobbers, sales- 
men—and proprietors had to 
approve Pearson’s first. 

Every Pearson Coated Nail 
“drives like a nail but holds 
like a screw.” 

For boxes, crates, framing, 
boarding in, clapboarding and 
general use. 

Cement coated nails—for all 
purposes. Booklet on request 


- 
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Pat. Pend. 


a’ 


BARBERS, 
TAILORS 
and thie I IOME 


THE LIGHTNING SHARPENER sharpens the dullest scissors 
in five minutes’ time. 


It’s a satisfaction-or-money-refunded-line. 
Its demand extends to every user of scissors and shears. 
Write today for catalog and prices. 


STEWART-SKINNER CO. 


420 Green St., Worcester, Mass., U. 8S. A. 














The New 
Boston Rubber Chair Tip 


SprinGriP 
Trade Mark 


The Tip and Its Parts 


Brass Washer Brass Nail 


&. 


The Rubber Tip with 
the Brass Washer 
and Nail Moulded in 


same 





Socket 
Spring 














yoni) 


Patented 
Send for Catalogue 





a) 


Manufacturers of Rubber Specialties 


THE ELASTIC TIP CO. 


370 ATLANTIC AVENUE BOSTON, MASS. 











COTTONDUCK 


For Use In 
Mills and Factories 
Heavy Belting and Conveyor Duck 


Dry Kiln Duck 
Sand Belting Duck 


Ducks and Drills 


for all industrial purposes 


Write for samples and prices! 


Supplies For 
Mills, Mines, Railroads 


Power Plants, Steamships 
Contractors, Machine Shops 


described in our | 1 00-page catalogue 


Send for it! 


Gro-B-CARPENTER & Co. 


Department 15 
440 N. Wells St. 








Chicago, Ill. 


CHRADE SAFETY 
Push Button Knite 


No Breakingg 
| Singer nails 


~ 
- 
"sae 


Sure to sell on sight. 
Absolutely safe in pocket and in use. 


For conyenience you can’t beat it. 


Easily operated with one hand. 
The safety slide locks the button.- 
¥ ou can’t afford to be without it. 


TRADE, FVERLASTI NGLY SHARP MARK 
Schrade Cutler 


Manufacturers of Superior Pocket Knives 
Factories: Walden, N. Y., Middletown, N. ¥ 
Main Office: Walden, N, Y. 

ORDER THROUGH YOUR JOBBER OR DIRECT 
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3 THE POPULAR BRICK TROWEL 
“Ww. ROSE Trowels are demanded by the best workmen - 


Catalog H? 
WM. ROSE & BROS., 
Sharon Hill, Pa. 


Agents—Wiebusch & Hilger, 
110 Lafayette St., New York, 
N. Y. 


{SEEDS | 


For Better Crops 
Dickinson's 
Pine Tree 

























Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 

















Brand 
TIMOTHY 
CLOVERS 
ALFALFA a oe sia lillies 
ade a e erent— 
VETCH : a little better than others, 
COW PEAS o cost no more, sell easier and 
SOY BEANS a — _ om oe 
if dealers cannot supply you with mn’: aa naisien 
these write to Z construction and  adapta- 
bility. 








The Albert Dickinson Co. 


MINNEAPOLIS CHICACO 


HAYES PUMP & PLANTER CO. 


GALVA IL. 








my 


re (oe) (od po po fed fof fe 




















OSBORNE ESTABLISHED 1826 
HIGH GRADE Quality Round and Oval Punches 
PUNCHES Our Round OF SUPERIOR QUALITY 
™ and Oval 
Saletesuntaat Punches are made of the finest quality steel by skilled workmen. 


The 93 years of our successful manufacturing experience has 
“showed us the way.” 






We guarantee to make good. Why not try us out? 
Write for catalogue. 


C. S. OSBORNE & CO. 


Newark, N. J. 
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LIVE IRON © STEEL ¢ 





ESTABLISHED 
1863 


PITTSBURGH 
PENNA, 











Hand Lift Pump Fig. 166 
for wells 20 feet deep or less 
Can You Handle Revolving bearer sets at any angle to 


spout Adjustable base permits stand 
ard to be any desired height. Lengthen 


e 
? ing pipe and lowering cylinder adapts 
re ] S e Fig. 166 for we'ls 50 feet deep or less 


THE BAKER AND LOCKWOOD MFG. CO., 
maker of quality canvas products since 1870, has 
doubled its facilities for making 





Sales vs. Argument 


ISE merchants realize that 


Awnin gs an d maar ae ae 


chandise on their customers, but 
they don't like to. It costs too 


Porch Curtains | §) 220i kk 


must bear full responsibility in case 


, : ie f dissatisfaction. It's fit- 
The company desires to establish additional agen- pe pie ry ae k uf sell ase 
cies with desirable concerns to market its products. os -: ee ere ere ene 
No charge for territory. No‘stock to carry. Easy Deming Pumps and Water Supply 
sales. Generous profits. An unlimited field for busi- Systems. 
ness. Every home, store, office building and apart- ; , 
ment house needs awnings. The Deming Co., Salem, Ohio 
a “ . The nearest Dist t ‘ S ‘ ou 
We furnish samples, full instructions for measur- Hlenion & Hubbel Chicas 
ing and installing, advertise our products and give Harris Pump & Supply ¢ Pittsburg) 
our representatives every co-operation. oe tare Philateiph 
. - 7 = P Sydnor Pump & V ‘ Richmond, Va 
If you are interested write immediately. Exclusive coe. 3. Sauer ts Boston 
agency. Only first-class business concerns will be M aye ag 
considered. 











Baker & Lockwood Mfg. Co. 


Established 1870 
701 Wyandotte St. Kansas City, Mo. 

















Either pair 


Each of the three, LIGHTNING, GEM or BLIZZARD, a safe 
has served the housewives of America for thirty years, : 
and, like the cream they create, are in demand in all choice 


seasons. 


They are built of the best mate- 
rial and workmanship possible— 
their ingenious construction makes 
them easy to operate, quick freezing and economical to 
both dealer and user. They sell themselves and stay 
sold! 


This means easy net profits for you 


NORTH BROS. MFG. COMPANY 
PHILADELPHIA, PA. 





Any Jobber 
Can Supply 
You 
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Drop Forged from High Grade Steel 
Sizes 3/16 inch to 15¢ inch 

An instant repair for broken 
chain; actually neater looking and 
stronger than the link. Steam 
Shovel Engineers, Drainage Con- 
tractors, Loggers, Mining Oper- 
ators, Railroads, in fact, anyone 
who uses chain ought to know of 
and use Missing Links. 


THOS. LAUGHLIN COMPANY 


“The Missing Link” 





PATENTED 
Send for illustrated catalogue showing 1500 articles of Marine Hardware, etc. 


ACTUALLY REPAIRS ANY 
CHAIN BETTER THAN NEW 


It is the only Link as Strong as 
Same Size Chain 

Just place the two halves together 
and head over the rivet-pins. 

The interlocking lug and rein- 
forced hole make it twice as 
strong as any other link. It takes 
but a minute to insert it, saving 
expense, and much valuable time. 
Use this link; take no chances. 
Lose No Time in Repairs. 


Portland, Maine 











THE RECOGNIZED LEADER 








Attractive 


Firm Durable 
lleavily electro-zincked after weaving, 
We also manufacture 
Painted—Bright Galvanized 
American Bronze — Copper 
Special grades for particular 
requirements 


American Wire Fabrics Co. 
208 So. La Salle Street, CHICAGO, ILL. 


NEW YORK OFFICE: 160 Broadway 
Factories: Mt. Wolf, Pa. Clinton, Ia. Niles, Mich. 








ARNER,'4 in" 
DRAG SAW 


Ir YOU want to handle the fastest selling machine 
you ever saw or heard about, write at once for our 
Special Agency Proposition on Warner “4-in-1” Drag Saw 


THE WARNER MANUFACTURING CO. 


Ohe 


Ot awa, Kansas 


1, Falls “e Sf ee 3. Buzzes Up 


Trees - at i Branches 


i Whe 
2 Saus be. 3 FRRNPPS 4. Does Beit 
2 “ta: easter b 














Imperial Lawn Edge Trimmer 
Sells on sight. See how easy it works. 
Note the clean, even edge. No moving parts. 
Very durable. Price is right. Good profit. 
Most jobbers will supply you. 


IMPERIAL BIT AND SNAP CO. Racine, Wis. 
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PATENTED JUNE 28, 1910. 
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doing work, we can, and will, 


finish filing. 
You can help by selling Deltas 


The Delta File Works 











the Files of Accomplishment. 


Sales Talk No. 215 on Files of Quality 





ACCOMPLISHMENT 


Our American industries are not prone to condemn labor when labor 
puts its shoulders squarely to the wheel and produces. 

And while we cannot regulate production, nor the time consumed in 
furnish the files that will assist labor to 
shorter hours by materially reducing both time and labor on rough or 


Philadelphia, U. S. A. 
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SMOOTH OPERATING— 
AND DEPENDABLE 


Satisfaction to yourself as a dealer and to your cus- 
tomer as a user is what you get when you handle 
ALLITH-PROUTY Garage Door Hardware. Your cus- 
tomers secure years of service and protection—quick, 
smooth operating, and dependable Garage doors. 


4 














We illustrate above the 4-door type of Garage Door in 
which the doors are hinged together in pairs and slide 
and fold right and left. These doors fit perfectly into 
the door opening, are secure against sagging, and are 
absolutely weather tight. 


WH 


We make a complete line of Garage Door Hardware 
suited to practically any requirement or demand made 
upon you. 


Write us for our catalogue No. 90 


oot ALLITH-PROUTY CO. 


e/ 
Department 125 


aP), Door Hangers and 
Rout Tracks 


Satistaction Fire Door Hardware 
Garage Door Hardware 


Hardware 
Manufacturers 


Danville, Ill. 


Overhead Carriers 
Hardware Specialties 
Spring Hinges 
Rolling Ladders 





Fil i ne 








CASTERS 


FOR EVERY PURPOSE 


Schenck’s “Gem” Roller Bearing Truck 
and Furniture Casters 
“Harvard” Ball Bearing Casters 
“Yale” Truck Casters 
“Universal” Ball Bearing 
“Universal” Oblong Plate 
“Universal” Philadelphia Type 
“Universal” Metallic Bedstead Casters 
Automobile Hardware 


Furniture Trimmings 











Sole Manufacturers of ‘‘Feltoid’’ Casters 


gt" F a Sip 
we! "S upto us 


The Bassick Company 
General Office, Bridgeport, Connecticut 
THE H. B. S¢ H ENCK COMPANY 
UNIVERSAL CAS’ ree OUNDRY WORKS 


i 
THE BURNS & BASSICK COMPANY 
Division 




















BEMIS & CALL HDW. & TOOL CO. 


Springfield, Mass., U. S. A. 


Real Improvements 


Real improvements in these B. & 

Wrenches. That's why they sell. 
Bars are forged from open hearth 
steel with oval front and back, giving 
additional stock and strength. Screw 
is of solid high erade steel. Handle, 
Frame and one piece, 
powerfully braced. They make good 
on the job where others fail. Write 
for prices. 


Bolster are 
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Type 
No. 2001 i 
Double Acting 


SPRING HINCES 


“Triplex’’ Spring Hinges are the recognized Standard everywhere. The 
Type No. 2001 body (center leaf) is formed of one piece of metal, making it 
the strongest and most rigid hinge of its type. 

The single action hinge, Type No. 2002, can be supplied with reverse action 
springs, to hold the door open when released. 

oth types the best of their kind. 


Chicago Spriug Butt Company, (rnnoe 
\co/ CHICAGO NEW YORK EZ; 


Send for Catalogue H-32 










































re 
rata 6 Tube Revolving Punch 
~ — JACK CHAIN ones 
EG = TRANSOM 
A PLUMBERS 
y SAFETY 
JACK 
LADDER 
UNIVERSAL 








REVOLVING 
SPRING 
SEMCO 
TURRET 





AA and XXXX 


THE SMITH & EGGE MFG. COMPANY 


“ORIGINATORS OF SASH CHAIN” 
BRIDGEPORT, CONN., U. S. A. 
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SH | SHE ADVERTISED FOR HOUSEKEEPERS AND GOT 


WHITING-ADAMS 
HOUSEHOLD BRUSHES 


For Public Buildings, Railroads, Steamships, Fac- 
tories, Households, and all other users requiring 
effective cleanliness, Whiting-Adams Brushes 
are positive dirt and dust eradicators. 

Send for Illustrated Literature 
JOHN L. WHITING,J. J. ADAMS CO., Boston, U. S. A. 
Brush Manufacturers for Over 109 Years and the Largest in the World 
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went the words of the famous old song. Changes there are, every day, 
right around the world, and nobody can stop them. But if you want to 
eliminate the Chances in your Hardware business, read every issue of 
Hardware Age and keep abreast of the changes in your business world. 





HARDWARE AGE 


** The weekly text book of hardware merchandising ”’ 


239 West 39th Street NEW YORK 
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TUCK’S ROUND SCREW DRIVERS 


One big advantage in handling Tuck's Tools is that we do not require that an 
imperfect tool be returned for factory inspection. 
If the customer returns one—hand him a new one without a question. We'll 


‘“‘make good”. 
“The Tuck Policy” 


Tuck Manufacturing Co. 


saves time and disputes. 


Brockton, Mass. 











—}) 


If it’s DROP FORGED 
WRENCHES you’ re 


after, remember 
that P-S Quality 
isGuaranteed 









Ask for Booklet A 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 

















Russell Jennings 
Auger Bits 


Two styles of shanks—three threads for 
boring all woods 


Patented by Mr. Russell Jennings in 1855 


Russell Jennings Mfg. Co. 


CHESTER, CONN. 

















BARTLETT 


CORESEND 


Mane 


PRODUCTS 
No. 1 Tree 


Trimmer 















No. 1 Jointed Pole 
assembled 


The Compound 
Leverage 


of our No.1 Tree Trimmer 
tends to relieve the strain on 
the pole which is calculated to 
withstand heavy work, and will 
cut a limb up to 114” in diameter. 
Made with either Long or Jointed 
Pole. 

All of our Compound Lever Products 
are patented and are speedy sellers. 
Let us send you our catalog No. 11 with 
descriptions and price lists. 


Bartlett Manufacturing Company 


30 E. Lafayette Ave. 


No. 1 Head in 
detail 


Detroit Michigan 














$1.00 A DAY FOR 
EVERY SQUARE FOOT OF 


FLOOR SPACE 


Just imagine collecting $1.00 
a day for every square foot 
in your store. That’s the 
kind of dividends a “Hat-, 
field” pays and even better. 
It occupies only six square 
feet of floor space and pays 
from $5.00 to $12.00 every 
day in the week. 


Hatfield 
Complete 
Sharpening Machines 


sharpen safety razor blades, jack razors, 
pocket knives, kitchen knives and the general run of 
household cutlery. 





sc iSSt rs, 


It is the only machine that sharpens with that desired 
lateral motion. Made in 2, 4, 6, 12 and 24 blade 
capacities. Operates with its own electric motor 
Make your store a sharpening station. If you have 
a “Hatfield” the rest is easy. Let us explain how to 
make your floor space pay. 


HYFIELD MFG. COMPANY 


21 WALKER STREET NEW YORK CITY 
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ESTABLISHED 


Twelve 


INTERNATIONAL 





1863 
Medals of 
Award at 


INCORPORATED 1895 
Special Grand Prize 
GOLD MEDAL 
: i Atlanta, 1895 
Expositions Atlanta, 1895 





Copy of Catalogue will be sent free to any interested File User upon application. 


H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 















Pr mien 
In Cleveland 
its 


She Hollenden 











Wilder’s “Acorn” Taps 


Most economical form of cut sole 
leather for repair of shoes. 


Cut on new wide ‘““W”’ pattern 


Tied with our “silver ribbon” (as illustrated), dis- 
tinguishing them from all other makes, or put up in 
cartons upon request. 


The WILDER QUALITY insures 
LONG WEAR 








Your jobber can supply you. Look tor she 
Wilder & Company _ 
Main Office: NILES’ 
226-228 West Lake Street 
Chicago TRADE 
screened ascoeeneren rice: VAR 


kee, St. Louis, Nashville, San Francisco, 


Seattle. 













































PRODUCTS of 
EXPERIENCE 


MANUFACTURERS OF { 


ESCUTCHEON PINS, LEATHERLIKE NAILS, 
NUMERAL NAILS, UPHOLSTERY NAILS 


CARPET PINS & SOCKETS, 
CURTAIN RODS AND CHAINS 
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70 YEARS IN BUSINESS 









































TRIM TREES WITH BOTH HANDS 


Knowing the practical details of the tree man’s work, we designed this No. 5407 “‘Clyde”’ 
expressly for the job where both hands should be free to guide the shears. 


A special spring device holds the blades open. It’s a feature you should sell many on. 
Write me for Catalogue. 








f ; } f THECLYDE CUTLERY Co a 
CLYDE.0 U.S.A. iyi 
: 


oreo 


No. 5407 Clyde Tree Trimmer 
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Here Are the Four ; ; : : : : : ; +3 : : iia 
Biggest - Selling Cobbler cltl rts 
i. ~ F- S e uto 
Outfits in the World 2. ee Ss 
a — deme Sine cee cote | oes Se ae ine Accessory 
' ms Fixtures 
Built 


Teast THE MAA R 
Firesipe copBLe 
A COMPLE TE OUTFIT FOR GENERAL’ 
soo “ner SEPAIMING 


EcoxomY 


yrape COBBLER pen 





OU need no longer experience con- 
stant trouble in finding a place to 
keep and display your Auto Accessories 


 Repamng 8 2 Buy a WARREN Sectional Accessory 
wes ano Tinwane Re paves Roo r, SHOE. A rain ; : 
Home No. J Home No. 2 UNIT—Especially designed for the pur- 


Why buy imitations when you can buy the pose. 
genuine at the same price? 
WRITE FOR CATALOG 


FATE-ROOT-HEATH CO. —Ask for Catalog 200A— 
Successors to 


THE ROOT-HEATH MFG. CO., Plymouth, Ohio J. D. WARREN MFG. COMPANY 


New York Office: 90 West Broadway, Winner, Manager. 
CHICAGO, U. S. A. 


“HOME 
G OUTFIT No 1 
FoR + 
































SAND PAPER FLINT PAPER EMERY CLOTH 


IN REAMS AND ROLLS | GARNET PAPER AND EMERY PAPER 


You Take no nik on the Lualils 


Ue mans only the Bk 
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The World Moves— 


And Progress keeps it moving.» The latest 
and best Car Mover is our U NIV ERSAL. 
e! We stopped long enough to think—that’s 
: why it moves cars best and sells most 













satisfactorily. 
Its Multiple Speed Adjustment makes 
it effective for both Heavy and Light 
duty. 
least trouble to operate, biggest 
results obtained. Lasts longest. 
I-very Concern that moves Cars 
will buy the Universal as soon 
as you let them compare it with 
others. 
Send for folder and Dis- 
counts. 


PRICE 


$5.00 


Patented 





American Appliance Company 
Menasha Wisconsin, U.S. A. 





Star Double Machine Bolt 
Expansion Shield 


is Strong and Dependable and used especially 
for heavy work where a parallel expansion is 
required, 
If the Best is None Too Good 
for your Stock, BUY 
Star and Sebco Expansion Shields 
Sebco Screw Anchors and 


Sebco. Toggle Bolts 
STAR EXPANSION BOLT CO. 


147-149 Cedar Street 120 West Lake Street 
NEW YOR HICAGO 








G) HAMMERS 


All Patterns—All Sizes 


We Manufacture the Vaughan’s Vanadium Nail 
Hammer. The Toughest, Strongest, Hammer Made. 






Made Note 

With a . Wax Hole 

Non-Slip . . in End of 

Claw QD ) Handle 
WAX 


No. 41-20 oz., 4114-16 oz., 42-13 oz., 4214-10 oz. 
Retail Price $2.25 each 


VAUGHAN & BUSHNELL MFG. CO. 


Makers of Fine Tools CHICAGO 





















THE HAMMER 
HOLDS 
THE TACK 








Robertson “Horse Shoe Magnet Hammers” 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 
Silver Medal (Highest Offered) Panama-Pacific Exposition 


ARTHUR R. ROBERTSON, 144 Oliver St., Boston 








A Machine Shop Necessity 


A good bench grinder is one of the most essential 
tools of the modern machine shop. The machine 
shops in your district are ybur possible customers. 
Show them a Standard Bench Grinder and you'll 
makea sale. Each 
Grinder guaran- 
teed. Write for 
details, 


The 
» Standard Electric 
Tool Company 


Cincinnati, Ohio 














The Original “Westcott” 


The best all-round Wrench you can sell. Big shop 
users always come back to KEYSTONE QUALITY 
in WESTCOTT WRENCHES. 

Big and small Dealers find KEYSTONE their safest, 
most profitable investment. 


The Keystone Manufacturing Co. 
Buffalo, N. Y. 


Sales Representatives—Surpless, Dunn & Co. 











Progressive Farmers 
Buy and Use the 


FAVORITE 
FARM LEVEL 


It is just what they need for 
draining, terracing, marking out 
building sites, etc. Used also by 
builders, road makers and land- 
scape gardeners. 


The Favorite, complete with case, tripod and 
leveling rod, sells at a moderate price, yet yields 














you a liberal profit. 
Write today for particulars 


- KEUFFEL & ESSER Co. st 


NEW YORKL27F alton St. Gararel Ofice ard Pastorion, HOBOKEN, Nf 
cnic ST Lous Lie LANCISCO: 
3t%-20 . DowshornSt SIT Locust St 3034 Seen Mt NEA 


DrawindMaltenals * Mathematical and Surveying Instruments * Measuring Tor 
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Order STANLEY No. 3000 
“Twinrold” Self-Tightening 


Pat. Sept. 26, 1911, and Nov. 1, 1912 


BOX STRAPPING 





It is coiled double. 


It is self-tightening. — 
Nails can’t slip in driving. 


The SiG) Works 


100 Lafayette St., New York. 73 B. Lake 8t., Chicago 
See pagel nf 














ONLY 


DOUBLE ACTING 
SPRING BUTT HINGES 


have the weight-sup 
porting bearings cor- 





4 





QUICK ACTION 


rectly located to 
liberate the action of 
That’s the watchword of this vise the springs, reducing 


ae wets Dr re breakage and increas 
for machinists. ing apse powet 
preventing 


wear of the barrels 


unequal 


Raise the front jaw, draw it out to 


the proper distance, slip in piece— 
and one turn of the handle tightens 
it. 

Fitted also with swivel base, which 
turns easily in either direction to a 
complete circle. Patented locking 





and giving practicalh 
unlimited durability 





Bommer Floor Surface Spring Hinge 


Has Release and Holdback Features and 
Ball Bearing and Alignment Device 


Suitable for either double-acting or single-acting doors 


The most durable hinge of its type: holds the door 
open when swung to 90 degrees. The spring-action can 
be entirely released so door will swing free, with 
out spring-action, by inserting a wire nail (when 
the door is open) into a hole provided in the side 
= = . plates. The spring- 
action can be restored 
by withdrawing the 

No. 18 Type nail. 


THE BOMMER SPRING HINGE COMPANY 


MANUFACTURERS, BROOKLYN, N. Y. 


device holds it rigidly in place. 








Dealers get Quick Action on Athol 
Vises, too. Why not investigate? 








ATHOL MACHINE CO. 
Athol, Massachusetts 








































OPPORTUNITY KNOCKS FOR YOU 


1919 will be a record year for building homes. From 
all parts of the country there come reports of a great 
shortage of modern homes. Every modern home has 
one or more fireplaces. These require fireplace damp- 
ers, ash dumps, and clean out doors which you can 
sell to the contractors. Later on these fireplaces will 
need andirons, baskets, fire sets, screens, etc., which 
business also you can secure. 

This is a clean cut business, easy to handle with a 
good profit to you. Now is the time to start. Send 
for our 1954 catalog and ask how to get this business 
to come your way. 

We manufacture general hardware, including mop sticks, hinges, pulleys, waffie irons, stove 
trimmings, etc.; also windmills, feedmills and gasoline engines. 






FACE BRICK 
HANOLE 


STCELANGLE 
No. 16 
improved Style 


Made in 7 stace 





Stover Mfg. & 











4 
} Stover Mfg. & Engine Co., 710 East St., Freeport, in. 
e ‘ Send us Catalog 1954. 
Engine Co. : 
@ Name..........+++> acenees Sdeenesetudouseweeescerencese Business. ........-eeeeeeee ateecnocane 
Freeport, Illinois . 
ee ETE TOTTCOPOTOLCOTT OC TCT 





























ACCURATE POPULAR PRICED 


STEEL TAPE 
UEHIN \— Mtsamilaiie, 


“BANNER” 


A necessary article at a 
price that will interest any 
mechanic. Durable— 
Standard size. 
On Sale Everywhere 
Send for Catalog. 


THE [UFKIN fouLe (0. ®*CINAW, Mon, ‘Ene. 


MICH. Windsor, Can. 








Send for new C. E. JENNINGS & Co. 








Tool Chest Catalog 73 Murray Street New York City 

















GO WHERE YOU WILL 


you will always find C. & L. 
High Grade Fire Pots and 
Torches on the job. There are 
many reasons why more heat 
with less fuel expense is ob- 
tained. The C. & L. line is the 
result of more than thirty years 
of experience and the expend- 
iture of thousands of dollars in 
perfecting our line; but we have 
never experimented at the ex- 
pense of the user. All leading 
Jobbers supply at factory price. 
Send for catalog—it’s free. 


Clayton & Lambert 
Mfg. Co. 


Sam anes, Meck, 91628 ee A. 6. A. 


Ask for Discount. 





No. 32 Torch 





WHITE Hygrade C-4. 


A lamp that gives a new kind of light— 
tea instead of glare. WHITE tipless 
01D. 


There’s a demand for WHITP Hygrades in 


every home. We'll gladly tell you how you 
can make money selling them. 


HYGRADE LAMP Co. SALEM. MASS 













BURNING 
BRANDS 


STEEL LETTERS 







The Schwerdtle Stamp Co. 


Pridgeport, Connecticut 

















“RED-HOT” 


That is the Trade Mark that represents 
Quality, Efficiency and Durability, and 
when you purchase a Red-Hot Fire Pot 
or Torch you receive full value for 
yeur money and the best that Mechani- 
cal Skill can produce. We make a large 
and varied line suited for all classes of 
trade, and guarantee them to give per- 
fect satisfaction. The No. 61 shown 
herewith is our most popular Steel Tank 
Coil Fire Pot, strong and durable and 
will outwear several of the ordinary 
kind. Order a No. 61. You will be 
pleased and satisfied. Jobbers will sup- 
ply at factory prices. 


Ask fer free catalog. 


ASHTON MFG. CO. 
Newark, N. J., U. S. A. 





No. 61 Red-Hot Fire Pot. 








THE GENUINE ARMSTRONG 





HINGED PIPE VISE 


IMITATED MANY TIMES BUT NEVER IMPROVED 
ORIGINATED AND SOLD BY 


THE ARMSTRONG MFG. CO. 


290 Knowlton St. Bridgeport, Conn. 


























TOOLS 
We take the 


same pains to 


UNION 


We take in- 


finite pains to 
make every 


Dealer “feel 
right.” 


make every 
tool right. 
Send for catalog. 


UNION TOOL CO. Orange, Mass. 

















Durability—S ervice—Satisfaction 


APOLLO-KEYSTONE 


COPPER STEEL 
Galvanized | 


Highest in quality and rust 
resistance. Unequaled for 
Culverts, Flumes, Tanks, 
Roofing, Siding, Spouting, and 
ee all exposed sheet metal work. 


We manufacture Sheet and Tin Mill Products of every description— Black and 
Galvanized Sheets, Corrugated and Formed Products, Rooting Tin Plates, Etc. 


AMERICAN SHEET AND TIN PLATE COMPANY, Pittsburgh, Pa. 
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MILBRADT 
LADDERS 


will pay for them- 
selves in a short time 
by enabling you to 
wait on more trade, 
save the wear and 
tear on your fixtures 
and goods, as well as 
bring the appearance 
of your store up to 
date. 

Write for catalogue 
showing a large num- 
ber o: styles suitable 
for all kinds of shelv- 
ing. 


Milbradt Mfg. Co. 


2410 N. 10th St. 
St. Louis, Mo. 


















\ (oxelem makelas\alacex 


MADE BY 


DAHL & SINNOTT] 


FOR CATALOGS AND TRADE PAPERS 











WE SPECIALIZE IN EXECUTING 


Fine Woop Cuts Witt CLEAR DETAILS OF ALL 
KINDS OF MECHANICAL SUBJECTS 


DAHL & SINNOTT 
HARTFORD, CONN. 







BERMICO 
Sheathing Paper 
is profitable to sell. 


Do you sell it? 








HARDWARE 
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MYERS METHODS 
MODERNIZE 


MYERS CUSHION TIRE 
NOISELESS STORE LADDERS 


are adapted for service in retail stores of 
all kinds, and are also extensively used in 
factories, warehouses and storage rooms 
where space is valuable and every 
inch must be available. 

With the Myers Ladder the highest 
shelves can be easily, quickly and 
safely reached. Rubber tires on 


AGE 


Cs 







Z 





trolleys prevent noise when sliding. 
Both hands can be used in handling 
Stock at any height, 

Practical, reliable and safe. At- 
tractive circular on request, 


F.E.MYERS & BRO. & 











MOORE PUSH-PINS 


50 MILLION PEOPLE will see Moore 
Push-Pin Advertising during 1920. 
Look up your Stock to-day. 


This Style L 


ASHLAND OHIO. 


E Cabinet of 
bes Moore Push-Pins 
=] sells twice as much with 
re half the effort. Get one 
el today from your Jobber 
ae er 
Bs or D rect, 
PS cncdeonwus $10 

= 

4 De iteecadauwes $15 
ra Will than jouble 
- your sa 


Moore Push Pin Co. 
Berkley St., Philadelphia, Pa. 























HORSE - SHOE BRAND 
WRINGERS 


UNIVERSAL 


Enclosed Cog Wheels 
Reversible Water Board 









Gp 





Wrings clothes 
from 
either direction 


The Best Wringer 
for Every Home 


Plain Bearing» 
No. 40E Rolls 1011% 


inches 
No. MIE Rolls 1ixl% 
inche: 


Steel Ball Bearings 
Ne. 360 E Rolls 10x1% 


inches . 2 ~ ——— 
No. 361% Rolls lixl% . = — 
inches 


THE AMERICAN WRINGER CO. 


99 Chambers Street, New York City _| 




















PARKER 
Potato Mashers 






We don’t need to tell you 
how good Potato Mashers are selling. 

Eleven different styles are shown in 
the big Parker Catalog. 

Parker quality. Send for prices. 





Worcester, 


Mass. 


Parker Wire Goods Co., 

















THE NAME. IS ASSOCIATED 
WITH A COMPLETE LINE, OF 





TIAA PT Rew" 


neludes 

| Tung-Sol 
Street Ligl g Series, Tu 
res, Tung-Sol Motor Car Lamps 

$s completeness of line under 

niform trad - 
ict lality that ¢ 
t standards of modern lamy 


INDEPENDENT LAMP & WIRE CO., INC.2 
1737 Broadway New York B3 


Tung-Sol Argolytes 
Vacuum Types 


nplete l 
e mark is lir 
nforms to 








hs 























Double Dasher Beaters 
Dover Egg Beaters. 


The latest and most im- 
proved types of egg beaters. 
A full variety of styles, sizes 
and prices, to meet every 
requirement. 


THE TAPLIN MFG. CO. 
New Britain, Conn. 
New York Office: 

143 Chambers Street 
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POCKET 


LIBERTY knives 


Made in the United States of America 
ay PROMPT DELIVERY 


34%,” Frame 
Sharp Edges 


~~ 


Popular Price 
Brass Lined 
Uniform Temper 






© » =~ = 





Black Fibre and Celluloid Handles (Assorted Colors) 
Wrapped separately, six to a box. Packed 50 and 
100 to a case. Cases lined with waterproof paper 
and metal strapped. Retails from 50c to 75c. 
Sole Selling Agent 
GEO. WALTER DAVIS 
258 Broadway, New York City 


























CHOI: 
NIGROS 
KNIVES, CLEAVERS, STEELS 


OF 
UNCOMMON 
QUALITY 






“CUTLERS 
TO AMERICAN BUTCHERS” 


NICHOLS BROS. Greenfield, Mass. 









THE SPECO 
AIR MOISTENER 


SELLS 
RAPIDLY, 
as it promotes 
health, reduces 
coal bills, pre- 
vents furniture 
drying out. 


Consumers 
know its 
value. 











Write for circular and prices 


THE SPECIALTY MFG. CO. 
2370 University Ave., St. Paul Minnesota 
































Made by THE UNION HORSE NAIL CO. 
1506-1522 W. 22d Street CHICAGO, ILL. 


The “Original’’ Gutter Hangers 
Made by Berger Bros. Company 


are the strongest, neatest and 
handiest made; 20 different styles 
to suit any requirement. 


Look for the “BB” on 


every piece. 







Send for free samples 
and No. 8 Catalog. 


No. 10 


Berger Bros. Company 


Office: 229-31 Arch St. Store: 237 Arch St. 


i Warerooms and Factory: 110-114 Bread Street 


PHILADELPHIA 























Sherman Bibbs 


Are Better 
Full Size and Weight 


Many Bibbs now offered 
hardware trade are under- 
size and underweight. 





Inlet and Discharge bored smooth. Cap packed with 
cone-shaped washer. This acts as a stuffing box, 
gives long bearing for spindle, and, being thoroughly 
filled with plumbago, lubricates as well as packs. The 
most efficient and long wearing Cap Packing procur- 
able at any price. 


Each Bibb Tested Under 100 Pounds Water Pressure 
Send for Descriptive Circulars 


H.B. Sherman Mfg.Co., Battle Creek, Mich. 



































Paints Snow-White and Disinfects 
at One Operation 


The original 
RBOLA Allothers are 
imitations 


A white paint and a non-poisonous disinfectant, com- 
bined in powder form. Ready as soon as mixed with 
water to apply with brush or spray pump. 

Kills lice, mites, fly eggs, etc., and is a preventive of 
contagious disease. 

Particularly good for use in poultry houses, stables, 
cellars, hog pens, dairies, garages, warehouses, etc. 
Get it from your Jobber. 


CARBOLA CHEMICAL CO., Inc. 
New York City 


7 East 42nd St. 
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ee ROPE For Wardrobe Trunks 


Only caster that permits a wardrobe trunk to open 











MANILA — 
d Made from extra heavy material—will stand the 
an hardest service. Easily fastened to trunk. 
SISAL Remember the name, “Seme’ Ball Bearing Trunk 


Caster No. 710. Send for prices. 











































LATHYARN, 
HAY and 
HIDE ROPE 
= GALTERS and 
TIES 
A t 
Manufactured by The Schatz ae C. "McCarty 
E. T. RUGG & COMPANY ce & Co. 
Poughkeepsie ; 29 pmo Greens 
NEWARK, OHIO | New York a Baas wae ew Yor 
“ 99 ° : 
Crescent” Fountain Sprinkler Copper 
A Ring Sprinkler that does Milk Can 
all that any Ring Sprinkler 
will do, and more. Letters and 
It sprinkles only to the Figures 
front and sides. 135” High 
814 in. wide, Tinned 
aaa on Back 
Packed in Cuts Actual Size 
a display 
box. Made of very thin copper and used for soldering onto 


milk cans or other tinned surfaces. Can be soldered 
on securely by placing the tinned side on any clean, 
L 4 Nelson tinned surface and passing a hot iron over the face. 








bes: ip Sample and Catalog 25H on request. 
4 Manufactur:r 
baton sok 1D exonerate Niagara Falls Metal Stamping Works 
iy —NO neec s . 
unless he Sit off to change its position, © Peoria, Ml. Niagara Falls, N. Y., U. S. A. 8-80 


shuts it off 

















Well Established—Long Established 


¥ & B" 


is the pioneer brand of American gal- 
vanized nettings and wire cloths. Made 


“PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER 


Werrules, Copper; Bars, Copper; Bottoms, Copper; Burns, Cop- 
r; Conductor Pipe, Copper; Crimped Sheet, Copper; Eaves 
tough, Copper; Elbows, Copper; Gaskets, Corrugated Copper; 

Hammers, Copper; Mitres, Copper; Nails, Copper; Rivets, Cop 

per; Roll Copper; Shoes, Copper; Sheets, Copper; Soldering, 

Copper; Spikes, Copper; Washers, Copper 
If tnd selling needs are listed above. write us at once. 

Pittsburgh Copper and Brass Rolling Millis 


C. G. HUSSEY co. Pittbereh, Pa. 


by a house in continuous existence for 
a century. 


THE GILBERT & BENNETT 
MANUFACTURING COMPANY 
GEORGETOWN, CONN. 

NEW YORK CHICAGO KANSAS CITY 





Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, Horse 
and Cattle Ties, Halters, 
Wagon Jacks, Gate Hooks, 














Place Your 


Order Today 


More food, more manufac- 

tured products are being 
3 m all sides. 

’ industry, 








ete. 
MADE BY CLEVELAND GRINDSTONES 
They are made in ul sizes adapt d te all reat julre- 
Covert’s Saddlery Works aa eee 
INTERLAKEN, N. Y., U. S. A. THE CLEVELAND STONE CO. 


Union Building Cleveland, Ohio 
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Quick-Set Steel CHURCHILL’S “ICE GRIPPER” 


Our “Ice Gripper” is 
made with an equal- 
izing strap which 
y adapts itself to shape 
of heel. Itcannotslip 
off. It is made in 
, three sizes which fit 
all sizes of shoes and overshoes. 
We are sole manufacturers of the 
Featherweight Ice Creeper. This 
is a well known Ice Creeper and 
has a well established demand. 
We are also manufacturers of In- 
step Creepers and Woven Straps 
for all purposes. 


Tonawanda, N. Y. CHURCHILL MFG. CO., INC., LOWELL, MASS., U.S. A 


Drive Posts 








These are some of the rea- 
sons why the demand for 
these posts is growing; 
Cost less than wood or 
concrete, guaranteed for 
85 years, a few blows set 
them, adapted to any kind 
of wire fencing, wire 
strung easily and quickly. 






It will pay you to han- 
dle these posts. They ap- 
peal to farmers and all 
property owners. Send for 
our catalog. It is free. 












































ROCK ISLAND AUTOVISES 


Number 241 Vise is swivel, weighing 30 lb., and is adapted for 
automobile and heavy repair work. No. 231 Vise is same in design, 
but is stationary, weighing 32 Ib., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO. $3 Rock Island, IIl. 
SEND FOR NEW CATALOG OF LARGEST AND MOST 


























































































































eeGasinteuiee COMPLETE LINE OF VISES MANUFACTURED 241—Autovise 
Snell’s Star bits bore quickly and satisfy every user. : 
S N F L L 9 S They sell best, because best known—over 120 years on the 
market. Guaranteed right in every way. 
Get our terms and catalog. 
ST AR BITS All sizes, kinds and styles of augers and bits. 
SNELL MANUFACTURING CO. Fiskdale, Mass. _ 
Selling Agents—JOHN H. GRAHAM & CO., 113 Chambers St., New York = 
JOBBERS—DEALERS SHOW R. MURPHY SLOYD 
PREPARE PRUNING \ 7 S RUBBER 
There will be a heavy eee for the famous PAPER, K N I BE. ie atcuane 
‘*STORM KING”? LANTERN ‘ 
Extensively advertised. We will help you sell. — 
BIG PROFIT. Get Particulars and Prices NOW 3 
National Stamping & Electric Works 4 _ 
410-424 S. Clinton Street, Dept. 2 Chicago 350C. P. ROBERT MURPHY’S SONS CO. Ayer, Mass. / 
' ALL GRADES OF WIRE CLOTH MADE OF ALL KINDS OF WIRE | 140 Years’ Continuous Business ( 
} 
WIRE _ cgay CLOTH | 
WIRE NETTING WIRE FENCING 
WIRE LATH WIRE WORK | Car 
4 | | “ me — 
* THe New JERSEY WIRE CLtotTH COMPANY | LARGEST ASSORTED STOCK IN THE WORLD 
‘ MAIN OFFICE: TRENTON, NEW JERSEY | Highest Grade Only — 
} Offices and Stores: 223-227 Arch Street, Philadelphia, Pa. 
, 93-95 Poni e. Monnens Mass. 5 $10 Fulton a6. Mae York JOB T. PUGH, Philadelphia, U. S. A. 
**“VICTOR’’ BOLT CLIPPER 
Send for Catalog 
ii PORTER’S “NEW EASY” BOLT CLIPPERS —= 
', All sizes. All parts interchangeable. Jaws Special Steel. — 
’ Big Sellers. Good profit. Write for prices. eae S 
> TE E tt, Mass. ° ° 
Bh nee baat ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 
i “They Have a eS ae Dealers carry profitably the famous “Trow & 
B ll D G ° 99 is oat ; Holden” line of “Barre” Stone Working Tools and 
j u og-Urip Supplies. They are well advertised in the leading 
ined trade papers of the stone industry. 
Manufactured by 
U.S. Clothes Pin Co., Montpelier, Vt Send for catalog — 
ontpelier, ° _——— 
aii tea Trow & Holden Co., Barre, Vermont 
1015 Union Bank Bidg., " Putcbuceh. Pa. 
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“es SAMSON CORDAGE WORKS 

: ee MANUFACTURERS OF SASH CORD, CLOTHES 

if Witton BRAIDED CORDAGE Migs LINES, SMALL LINES 

thir ACK O MOM RU RARER RECS AS o Ash for Cetaleg AND COTTON TWINES FTC. poem 
Fie STEW Ane [mit WCET Co tee | BOSTON MASS. 




















Rivets—Escutcheon Pins—Special Wire Nails 
IN ALL METALS 
JOHN HASSALL, Inc. 


Clay and Oakland Sts., Brooklyn, N. Y. 


“EVERSHARP” QO 
Shears Scissors 
For 15, 25, 35, 50, 75 cts. and Syndicate Stores 


EVERSHARP SHEAR CO. 
1200 Worth St. Bridgeport, Conn., U. S. A. 









iC=x> SSS) 





1850 i 
— Tool Co. 


nufaetu - Pr neh 
Yortos Fe Power) “ae 
, Cloth ane a “Mi Pun h Tubes, 
d > ds and sizes 
r Booklets 


ESTABLISHED 




















mn ‘iL k 
made Write jobbe 
v ": statliched 1858. 


40 Lincoln St., BOSTON, MASS. 























“ANSONIA” NAIL CLIP 


Made by the makers of the “Gem” nail clipper. Twelve in 
a box or 12 on a display card. Fast fifteen-cent sales 


Priest’s Clippers 


The world’s standard ‘‘back- 
o’-the-neck’’ shaver deserves 
your serious investigation as 
a x ga item of stock. 

rite. 
Write 


American Shearer Mfg. 
H. C. COOK CO. 


























Company 
Nashua, N. H., U. S. A. Ansonia, Conn. 
woond FRAME SAWS e 
For Cabinet Makers 0. Lindemann & Co. 
































i and General Fi La Manufacturers of 
| ‘Home Use. : itt BIRD 
oe “~~ = - ial | iitt| ) 
i Write for Price List | aeesdll ss ne 
i] TRA? 


a _J \= Eastern’ Territories CAGES 




















\—_— open for Agents. { Established 1863 
COLUMBIA WOOD TOOL MFG. CO., 157-159 East 122th St., New York City 35:37) Wacstee Sixveat Steer Yask 
Ss 
THE PEERLESS Y 
_HANDCUFF HOMAS MORTON 
Py ad S MORTO 
fa th ycket, yet is self locking Sole Manufacturer — Norton Cable Chain 
on the cu Ipt ists. 





245 Center St—New York 


* CHAINS FOR EVERY USE* 


PEERLESS HANDCUFF COMPANY, S?x22*! 


Canadian Representative, E. S. Sherwood, 26 Wellington St., Ottawa, Ont, Canada 


WOOD RIM SIEVES G-W ICE TOOLS 


for all purposes. Square or Round Sieves 4 ib 4 ~— bing saler for unloading Ice 
and Rival Ash Sifters. Any Mesh Wire. For use by the Re nta ile r on wagons 
For use by the Housewife at the lee chest. 
Write for Catalog. Write for Catalog and Window Display Cards. 
GEORGE H. JELLIFF & SON Let us quote Jobbers’ pric 


GIFFORD-Wo00D co. 
























































NEW CANAAN, CONN., U. S. A. Weeks Seip Naw Wark a 
Hudson, N, Y, Boston Philadelphia 
Chicago 
_ Iwan Post Hole & WellAuger ) 
List Prices ~ The longest lived, easi- 
per dos. per doz. per dos. 4 an) and fastest nail 
8 to 6 inch.... $28.00 9 inch .....+.. $32.0019 inch ... $96.00 Se — ym the market 
1 and 8 inch.. 90.00 10 inch ........ 96.0014 inch ... 120.00 because of its straight 
Liberal discount to the hardware pa lt arm pull, rolling ful- 
Prompt shipment. “pol by A. 3 everywhere. Specify crum and scientific con- 
“GENUINE IWAN AUGERS.” struction, 

Write , ze rene of post a a and com *~ = 

eleaners, ves, mow or scrapers, revo’ chimae: 
CHAS. MORRILL, 102 Lafayette St., N. Y. C. 

IWAN BROTHERS, Mfrs., SOWTH BEND, IND 
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aS iia ented 


posa 





FS 
d haath is Ss 


MALE-CARDS/ 


= eae (A 





progressive dealers. 








A Catalogue of Tools, Housefurniahing Goods, Auto A y 
WATCH THIS SECTION FOR QUICK SELLING MERCHANDISE 
Manufacturers! You can catalogue your product here for $4,00 per insertion. Write for full information. 


ete. Profit produces: for = 
a 

















Sp STEEL 
wae) BALLS 


Abbott Ball Co, 
Elmwood Div., 
Hartford, Conn. 





TAP and DIE SETS 


Cutting 4%” to 44” 
; Made in USS & SAE 
Complete in hard wood box with tap wrench 
To retail for $6.00 


Write for particulars 








HYDE PARK MFG. CO., Hyde Park, Mass., U.S. A. 


The Allen 
_ Mfg. 
Co 






135 Sheldon 
St., Hartford, 








Cenn., U.S. A. 








Vera H 
WARE 
Enameled Cooking Utensils 


THE VOLLRATH CO. 
Sheboygan, Wis. 





WAUSAU 
Sand Paper Products 


Manufactured By 


Wausau Abrasives Company 
118 South Clinton St, Chicago, IN. 










“BESCO” &] 
Bottle Capper 


Mechanically perfect. High 
in efficiency. Low in price. 
Beardsley Specialty Co. 
Rock Island Il. 












J. L. THOMSON MFG. CO. 
Waltham, Mass. 


Tubular and Bifurcated 


=RIVETS= 





usr 


"ROSIN- FLUX 


KESTER Bees sot BEh 








Chicago Solder Co. Ch 
WAKEFIELD 
Bicycle, automo- 


bile, motorcycle 
and pipe wrenches. 
Established 1890. 

Send for catalogue. 


CLARENCE E. WAKEFIELD 








Worcester, Muss. 








GARDEN TROWELS 





All Steel—One Piece 
Each in attractive lithographed box. 
KINGSBURY MFG. CO., Keene, New Hampshire 


om Sq 





LAMPS 


Incandescent 
Right Quality—Right Price—24 Hour Delivery from 
CONSOLIDATED ELECTRIC LAMP CO. 


Topley Street Canvers, Mass. 





THE PULL-EASY MFG.CO. 
491 Barstow St. 
WAUKESHA, WIS. 
Mfrs. of advanced spe- 
cial tools for garden 
an awn 











Represented by]Riemann-Seabrey, 11.15 Unix _ N.Y 
The Original 
and Dominant Kar 


$. “KIDDIE KAR” 


~3- ey ~Y) is our registered Trade Mark 


wien H. C, White Company 


North Bennington, Vt. 








WE MAKE 


2% i BEAD 


Camp Furniture, Tents, Awnings, Covers, Leggings, Mop* 
Write for Prices 
TUCKER DUCK & RUBBER CO. 
FORT SMITH ARKANSAS 











SMALL TURN BUCKLES 


L TURN BUCHL 


Send for Catalog No. 4 
GEORGE H. WILKINS CO. 
180 No. Market St. Chicago 














a 








EVEN SPRAY SPRINKLERS 


They sell on sight to housewives 
because their utility is so quickly 
recognized, 

Sprinkle clothes evenly to just 


the proper dampness. Make iron- 
ing @ pleasure. 


Write for prices. 


The Elyria Specialty Co., Elyria, 0- 











INSISTonGENUINE Cannon Pump Oilers 
Made only by 2 





See our 
advertis- _ 
inginfirst 
issue of 

each month 


CANNON OILER CO, 
Keithsburg, [!1.,U.S.A. 








“For Baby’’—Rattles and Toys. 
For Home—Gongs and Bells. 
Toy and Bel) 
Makers for 
over fifty years 
THE GONG BELL MFG. CO. 
Div. H. East Hampton, Conn. 













WINCHESTER 


World Standard Guns and Ammunition, 


New Haven, Conn., U. S. A. 








A CLEAR ENGRAVING MAKES A CO0D /MPRESS/ION 
WE SPECIALIZE IN 
etal 


== WOOD CUTS Es 


Rervics; Gy 


ARE THE BEST FOR PRINTING PURPOSES- 
-GLITKMAN ENGRAVING TO. 


DETIGNECRT ANDO ENGRAVERS 


NCW YORK 











18-21 PARK ROW, 

The line of 5 and 10 
cent spoons, brackets, fly 
swatters, hooks that you 
can still carry—with g 
profit to yourself and with 
good value to your cus- 
tomer, Send for catalog 


Atlas— : 


The Atlas Mfg. Company ew Haven, Conn. 








TACKS 


Cobblers Nails, Glazier Points 


SHELTON aiincon. 




















f MILK BOTTLE 

Carriers& Racks 
N. : Made from flat ribbon 
f 2 ty wire. Thoroughly Galv. 
Write for Catalogue. 


JOHN P. SMITH & CO. 
New Haven, Conn. 























a 
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i AllanJ.Coleman 


mapulactur complete 
line of ey Specialties 
There is rubber in his cups 
and there is profit in all 
ie for you. 

5 203 N.Wabash Ave., Chicago 





CONTAINERS 
FOR EVERY PURPOSE 


AMERICAN CAN COMPANY 
NEW YORK 


ESTES MILLS 


P.-OK-ALPHA 
SLASHER-ACME-BEE 


MOrRPS 


FALL RIVER, MASS. 











GUARANTEED 
Boiler Riveted Gas-tight 


PIPE or PIPELESS 
Warm Air FURNACES 


3 Donald B. Howard Heater Co, 


Des Moines, Ia. 





AMERICA’S 
HARRIS AMER a 


onae LUBRICANTS 


A. W. HARRIS OIL CO. 
326 So. Water Street PROVIDENCE 





ideal Home Bottie Sapper 





(apa 2 tite sizes 
Qu hal u wu 
4 chan ees. 

Does hare we fam- 
ened aT 

FRED. A. MUELLE 7 
346 W.12ths s 








EAGLE CLAW WRENCH 
Jessop & Thompson 


142 So. Michigan Avenue - Chicago 








Steam Gauge Glasses 


DURAND-KOERING GLASS CO., Inc 
Vineland, N. J. 


SAND’ Ss LEVELS 





YOUR JOBBER CARRIES THEM 
J. SAND & SONS Detroit, Mich. 








ALL STYLES 
Corn Huskers 
CLARK’S 


Sell Best 
old t a: 


R. F. “Clark “Mig. Co. 

















&, Favorite Washers 
XY . An efficient washing 

i a. achine t take care 

* - \ Da of the trade + v 





not or cann ay f 
a high-pr or wi sher 


[ on THE E DW ARDS 
co. 


MFG. 
Middletown, Ind. 





ew 


CLOTHESLINES 


THE SUPERIOR GRADE 


THE ONLY TATES 


67 Sudbury St., Boston, Mass. 








HOMERF.LIVERMORE, Inc. 


85-89 Pearl Street BOSTON, MASS. 


METAL PRODUCTS 


Copper Bronze Nickel Silver 
Steel Vulcanized Fibre 


(See Advertisement next Issue) 


Brass 














H 


Milk Tubes, ‘eat Dilators. Tea 


litter etc., et 
Write for Catalog 14 “‘Veterinar 


THE MOORE BROS. 


y and Dairy 


Albany, New York 





“K & B’?’ DROP FORGED TOOLS 


DROP . 
FORGED 


e& 
and Forged Hardware 
The Kilborn & Bishop Co., New Haven, Conn. 








* COAL, SCALES 


We make them right. Also other 

scales—400 number . See our ad 

in the first issue of each month. 

Jacobs Bros. Co., Ine. 
78 Warren 8t., N. Y. 














—FIRE GUARDS 
and FENDERS 


A Protection 
for Life and Against Fire 









x ‘y Y 
y 








“BEMUS” TIMER 
FOR FORD CARS 


MOTOR SPECIALTIES CO. 


Manufacturers Waltham, Mass. 




















S AWYER BELT HOOK CO. 


Pawtucket, R. I. 
AXE, HATCHET 
AND HAMMER 














SILVER LAKE 


SASH CORD 
NET WEIGHTS FULL LENGTHS 
Silver Lake Co., Newtonville, Mass 
Se 











A. W. DRAKE MFG. CO., Hazleton, Pa. | 
Mfrs. of 









The 
Sanitary Flexible 








Catalog on request ; a “sale Aasmaan 
Uf) ve Fred 5. Meyers Mts. Co. WEDGES neato 
i ——~_____ Hamilton, Ohio and Neverluce Sash Skids 
ELEVATORS AND 

D = 
piruRcaTED RIVETS | | i HOOD TIRES rer 
TUBULAR Mitel 7 trae 
Send for Cat Q " 3 


Tubular Rivet & Stud Co. 
Boston, Mass., U.S. A. 


























ENERGY ELEVATOR CO 
2 14 New St., Philadelphia, Pa 
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Business ne 


HARDWARE AGE 


Business Opportunities 





MANUFACTURERS OF 

AU YOMOR iL 'E ACCESSORIES 

Are you interested in intelligent, 
aggressive representation in the 
South and Southwest? 

Our headquarters are at Atlanta 
and we visit at regular intervals all 
jobbers both in the 
cessory and Hardware trade We 





Am about to establish Manf. 
Agency Offices in N. Y. C. to oper 
ate in Hardware. Have specialties 
and kindred lines. To secure the 
agency of desirable representative 
lines will buy = stock outright in 
large quantities to show ability and 
good faith. Will also furnish cap 


Automobile Ac- | ite al to going profitable manufactures 


for expansion. Address Box 123, 


keep you advised by daily reports | care Harpware Ace, New York. 


of our activities 
Address Box E-79, care 
Ack, New York 


ITARDWARE 


For Sale First class stock of 
hardware and building; no machin- 
ery, in town of 500 in excellent 
farming country in northeast Mis- 
souri, on Atchison, Topeka & Santa 
Fe railroad; invoice about $5,000 
or $6,000; store building 25 x 70; 
warehouse 25 x 60. Address W. 
Wingerter, Rutledge, Mo. 








FOR SALE 
1,000 gross 
BRASS WOOD SCREWS 
Round and Flat Head 
Assorted Sizes 


250 lbs. Copper Tacks 
250 Ibs. Copper Rivets 

Send for Complete List. 
M. M. FINEBERG, 


752 Old South Bldg., Boston. 











Energetic salesmen and games 





atives wanted to sell the t 
Jones safety razor blade shat ry 

to retail, hardware, drug, and - 4d 
partment stores ‘his is the latest 
and only scientific sharpener for 
honing and stropping all makes of 


arket. 
Jones & Co., St. 


safety razor blades on the 1 
Write, Warner 
Paul, Minn. 








| 
| 


|} South and 


EXPORT AMERICAN CITI 
EN, 37 YE ARS OF AGE, SIN 
I THOROUGH HARDW ARE 
MANY YEARS Al SALES 

FOREIGN COUN 
SS; FULL COMMAND 
GERMAN; GOOD 
i PORTUGUESE, 
: ; PRESENT DE 
ENT HEAD LEADIN 


NUFACTURING COR 
Ss FOREIGN REP 
IVE OR EXPORT 
»R ADDRESS BOX 
EK HARDWARE AGF, 


WANTED 
Good lines of Hardware Special- 
ties and Kindred Articles to be 
sold from Factory to Dealer in All 
of Florida, South Georgia, and 
Southeast Alabama ON 


| COMMISSION 


MANUFACTURERS, NOTICE 

Well troduced manufacturis 
concern in New York, having ec 
ne S supplving tl hard 
ware t all ge cit 
he St F i few 

P ‘ Ss manu 
fa Address Bos 
E-& ) \ Ne 
Yor 

| Ss iblishec are 
I ss, wo thous i 
Texas Coast intry. Good schools 
and churches Paved roads in all 
directions Only one other hard- 
wa store n town Will take 
abe $16,000 swing proposition. 
Or cash will be considered. <Ad- 
dress B E-98, care HarpDWare_E } 
Ace, New York 


For Sale—Hardware and Imple- 


ment business in the best irrigated 
farming district in Colorado—the 
Platte Valley. Town is center of 
one hundred square miles farming 
territory. Three produce factories 
in town and a beet sugar factory 
assured for 1920. Good schools, 


sewer. Old- 
town and 
business. Did 


churches, lights, water, 
est established store in 
doing the biggest 
$85,000.00 worth of business this 
year on $20,000.00 stock. Building 
on best corner in town. A money 
maker. Takes about $32,000.00 to 
handle. Good reasons for selling. 
Address Box E-101, care HarpDWARE 
Ace, New York 











I have already a well established 
ind growing trade. 

Kindly communicate with B. TI. 
Vogel, Manufacturers’ Agent, P. O 
Box 959, Orlando, Fla. 


MANUFACTURERS, 
LOOK TO THE FUTURE 
We offer to act as your EXPOR' 
DEPARTMEN x n conjunction with 


ther pr duce 1lon-competitive 





1 | pp ® 
\rticles ar kindred. goodse 


ENPENSI will © -&@ 


two reliable manufacturers fo 


York St ure, New England and 


n Pennsylvania Address 
care HIARDWAK Ace, New 
NEW gal gallate 
Differential automobiles 
Broad patent protection Can be 
made and sold through hardware 
trade Low cost—high profit. 


wants to lease to proper 
make and sell in the 


Owner 


party to 


we 

Patents not for sale. Address 
Onlake Company, 35 S. Dearborn 
St., Chicago. 








Minaiieuanens’ representatives 
with office and showrooms in Phila- 
delphia are open for additional 
lines selling to the jobber, depart- 
nent store and large retail trade in 
Philadelphia, Baltimore and Wash 
ington. Address Box E-96, care 
ITarpware Ace, New York. 





| Hardware & 
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Business Opportunities | | Business Opportunities 





| 

FOR SALE—An old. established 
Hardware and Plumbing business 
in one of the best manufacturing | hardware, stoves, paints, harness, 
towns in New York State. Business | etc., in Western Ohio. Fine loca 
established in 1869, will inventory | tion, cheap rent. Will invoice be 
approximately $28,000. Rare chance | tween $7500 and $8000. Reason 
for the right party. Reason for | for selling, poor health. Address 
selling is to settle estate. Address | Box E 122, care Harpware AGE 
sox E-107, care Harpware Ace, | New York City. 


FOR SALE—Good clean stock of 


Ne w York. _ a nite 
M ANUFA( ACTURERS’ NOTICE. _ Agents wanted for awnings and 
What have you to sell to Hard- |P°rch curtains—See our advertise- 


ment on page 133. Baker & Lock 


ng wood Mfg. Co., Kansas City, Mo. 


tailers, also 
the Pacific 
the market for a few 
lines of goods. 


and Furniture Jobbers and Re 
Department Stores in 
Northwest? I am in |- - 
additional }DO YOU WANT LIVE 
Have a well estab RESENTATIVES ON TH 
lished trade, experienced salesmen PACIFIC COAST? 
on the road continuously and ex We can actively represent a few 
cellent warehouse facilities with | desirable manufacturerers in 
trackage. Address Box E-119, care HARDWARE, COAL AND GAS 
HARDWARE AcE, New York. RANGES and _ appliances, 
' - | Washing machines, Household goods, 

MANUFACTURERS’ REPRE | Aut. and P lumbing specialties. 

E 


REP 
E 


SENTATIV solicits correspond Our representatives cover the 
ence with manufacturers of hard Pac ific Coast. ¥ 
ware, tools and automobile acces We have a display room 25’ x 90’ 


sories desiring representation in used to advantage. 
Ss 


Metropolitan District, domestic anid »_ H. SPECIALTY CO., 
export, on commission basis. Have No. 1034 Valencia Street, 
established connections and trace San Francisco, Cal. 





acquaintance, and give personal at 
tention to such accounts Address MANUFAC TURERS NOTICE 
Box FE 110, care Harpware Acer, | Well established sales company, who 
New York for ten years have been visiting reg 
ularly the wholesale hardware, mill 
Ten year established hardware | supply and automobile accessory 
business on good paying basis, good |trade, is in a position to become 
location, clean deal guaranteed, |the exclusive selling agent for one 
will rent or lease building; bad ]|or two reliable willl. 0 Reno in 
health will not perme owner to}any part or all of the United 
continue business swer Lum’s | States. 
Plumbin 1g “Supply Co., |We have two live-wire, energetic, 
experienced salesmen traveling out 
of our Chicago office who cover Illi- 
WANTED-—Side line to sell on | nois, Indiana, Michigan, the North 
commission by i experienced | west and Missouri River trade. 
traveler having a stablished con-|Two from our San Francisco office 
nection with Tardw Jobbers in | who cover the Pacific Coast, 
the New England States, Metro is far east as Salt Lake City 
politan New York, Philadelphia and | Two out of our Atla office wh 
K-125 


Norfolk, Va 


coming 

















raltimore Address Vox 5 cover the Southeast and Southwest 
care Harpware Acre, New York. Three out of our Pitts burgh office 
who cover Ohio, ylvania, New 
Salesmen for prominent line of | England, New York. on Jersey, 
hovels, spades and scoops. Straight | Delaware, Maryland, Di ‘of Ce 
or side line Liberal mission lumbia, Virginia, We st Virginia and 
Protection on re-orders New York | Kentucky 
t New knglane ind Middle | We give thorough epresentat 
State ind cast of Pitts-|including a detailed report to fa 
\ddress B K-124 ire | Address J. S., B E-44, care Ha 
Harpware Act Ne York ware Acr, New Yor 





Machinery For Sale 


40 lb. Bradley upright hammer, — 
condition PTT ree ee segeceraract 


350 lb. upright board lift hameneer. ines 
6—60 lb. upright strap hammers, each.. 
25—New Britain drop head polishing 

jacks, practically new, at each 


$275.00 
350.00 
150.00 


120.00 


We have a large assortment of presses and tool 
room equipment. 


Send for our new list No. 51. 


J. L. Lucas & Son, Ine. 


3 Fox St. Bridgeport, Conn. 
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W. 
Sales 
15,00 
$25 1 
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We 

City 
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wire: 
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Skat 
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4 
Help Wanted 


WANTED—Hardware Clerks or | 





Salesmen, preferably from city of |C©1TY SALESMAN ON MILI vants position as Manag bu ¢ ) 
15,000 population or less. Will pay | SUPPLIES, FE’ i IN A LARGE | or Salesmat Chor nowledg nine 
$25 to $30 weekly according to ex- | MANUFACTURING CENTER IN | of gener ire, g good Has , 
perience. Good chance to advance. | NEW ENGLAND STAT F Ss AD- | stoves, nges, furnace 1 ¢ ; 
Address in own handwriting, stat- hae BOX E-117, ¢ ane HARD ite t es Fit le, lying an ie 
ing age, experience and with whom WARE AGE, NEW YORK | teer f erience wit gest st thr years w f P 
We have three stores also at Oil - | reta nd t ‘ ( ¢ rgest jobbers in the East \ddress 
City “and ‘Ene. “"Addree & S| Situations Wanted f handling \i Box E-112, care I AG 
Bryan, Titusville, Pa. - ind marrie \ ‘ | | New York 
_ SALESMAN “with 17 "Ha i IIa \ 
— wa experience specializ ( —_ tt ; iad 
, ler r nad 

Salesmen, we want a tew li Be a FE i q aa . a. wy 8 I WANTEI . rd as 
wires calling on the Hardware and | “TES Postion wi saike to tablished af . 
Sporting goods trade, to carry| > beg? 4 ens ; <a ) . 
side-line of Leather Specialties, | 5") a ne = 7 ‘ Wittig ‘ ng ’ : rge reta 
Skate, School, Suit Case and Trunk : td ‘; We p act \d % 7 Bs ; 1 . Hest fr reterence \d 
Straps Dog ollars, Muzzles and | eoei Ridge : ( Seas ? ox a “ ‘ \ : r . , 4 ( ¥ "s Phe - 
Leads) on commission. Quality |" =? uCas ne , : tnnliiciisns cal 
goods at competitive prices. Ad 


dress Box E-111, care Hl Arpwart 


Ace, New York. 


, 


WANTED—A high class builders’ | 
hardware and general hardware | 
man to take charge of hardware 
department of an old _ established 
building material business. Must 
have executive ability and good 
education. Will have two assistants 
and a stenographer. A man also | 
trained in the sash and door busi- 
ness preferred but not essential. 
Salary $4000; good opportunities. 


This man must have a_ successful 


record, and excellent recommenda | 
tion and experience in a large busi- | 
ness. State experience, lines | 
handled and enclose photo L.oca- | 
tion in Virginia city of over one 
hundred thaws al App! “Hard 
ware Man,” Box E-115, care 
Harpware Ace, New York 





Young man in stock department | 
of well known importing hardware 
and cutlery tirm, ne having some | 
knowledg of the business, capable 


of ha odiine stock records and a 
worker preferred. Address L. C. H., 
Post Office Box 851, City Hall 
Station, New York City. 


WANTED EXPERIENCED 
BUILDERS’ HARDWARE SALES 
MAN, IN A LARGE MANUFAC 
TURING CENTER IN NEW ENG 
LAND STATES. ADDRESS BOX 
E-118, CARE HARDWARE AGE, 
NEW YORK. 


WANTED—Two men for a grow 
ing concern in a southern city of 
25,000. We are in need of a build- 
ers hardware man capable of figut 
ing and estimating jobs; also an 





efficient window trimmer. In your 
reply give your “ ilifications, ref 
rence and salary expected CE! 


TRAL HARDWARE COMP ANY, 
INC., Alexandria, Louisiana. 





Wanted a live, active representa 
tion to the NEW ENGLAND and 
Metropolitan Hardware Trade for 
OUR line of Axes, Hatchets and 
other tools. Energetic firm of man- 
ufacturers’ agents preferred. Ad- 
dress Box E-109, care Harpware 
Ace, New York. 


SALESMEN WANTED 
Side Line and Specialty salesmen 
to handle Alcemo lines to hardware 
jobbers and dealers, also depart- 
ment stores. Attractive range Na- 
tionally advertised. Liberal com- 
mission basis. Alcemo Mfg. Co., 

92 Bridge St., Newark, N. J. 











WANTED EXPERIENCED Firs ss rd é salesmat \ in of thirty-eight 
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Help Wanted Situations Wanted © Situations Wanted 





When You 
Need Men 


consult the Opportunity Exchange of the 
Hardware Age—men—the right kind— 
are always open for opportunities to ad- 
‘ance themselves. Do you want the 
ambitious kind—the kind that can do 
things? 


50 words at one dollar per insertion will 


put you in touch with such men. 


Opportunity 
Exchange Dept. 


THE HARDWARE AGE 
239 W. 39th St., New York 





HARDWARE AGE December 25, 1919 
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CHAFEE EBERPLERES PHBE EDD 





, MILWAUKEE 
. CORRUGATING 
> COMPANY 


MILWAUKEE:- wis. 


BRANCH AT MINNEAPOLIS SALES OFFICE, 
KANSAS CITY, MO. LUMBER EXCHANGE 
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Alphabetical List of Advertisers 


The Classified Directory appears in the last issue of each month 
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Alphabetical List of Advertisers 
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| 
Ideal Tire & Rubber Co..111 
134 | 


Imperial Bit & Snap Co. 

Improved Gauge Co..... - 

Independent Lamp & Wire 
C 


D, 22665s0 ces eee eee 143 
India Tire & Rubber Co. — 
Indian Refining Co...... -- 
Indiana Steel & Wit e Co. 38 
Indicating Calipers Co.. 


Inman Mfg “ag Pores 
International Hdwe. & 
Housefurnishing Exch. - 


International Silver ( 2 
Iron City Products Co. = 
ao SS a Re — 
Ives Mfg. Corp......... - 
ere EOE. 2 0s0<onecens 147 


Ironton Stove & Mfg. Co. — 


J 


Jacobs Bros. Co., Inc...149 
Jacobs Mig. Co: « o:i.5:50% 
Janesville Products Co.. 
Jeliff, Geo. H., & Son...1 
Jennings & Co., C. E..1 
Jennings Mfg. Co., R...1 
Jessop & Thompson..... 1 
Johns-Manville Co., H. 

Ws. wadnos ocenhtenes oe 
Johnson’s Arms & Cycle 

Works, Iver .......+. — 
Judd & Leland Mfg. Co.. — 


K 
Kales Stamping Co..... — 


Kawneer Mig. Co.. , 
— Mfg. — Dp... = 


Kelley & Co., eee — 
Keuffel & ES Co aE 140 
Keystone Mfg. C +40 
— & Bish p Mfg 

sie ane Noah wend oni 149 
King Leck Co..... eebie 
King Washing Mach. Co. — 
Kingsbury Mfg. ( 148 


Klein & Sons, Mat! 
Kohler Mfg. ( an 
Kohler Die & Spec. ae 
Konstructo Co. ........ a 
Korn Razor Co., 





L 


Laitner & Sons, A...... — 


Lakeside Forge Co...... — 
Lalance & Grosjean Co.. — 
Landers, Frary & 8 91 
saree Seed Co., _ 
Large-Pike Thermom i r 

JOnw sewer eeereeee ° Paar 
Laughlin Co., Thomas. ie 
lawson Co., F. H., The.112 
Lawson Mfg. Co..... ae 
Laycock, Son & Co., 

De Mo vince sewed 
Lazarus Mfg. Co....... — 
Lesser Mfg. Co. ...0..- _ 
Liberty Paper Co....... —_ 
Liberty Pressed Metals 

Co. EET AT Oe —- 
Lindemann & Co., O...147 
Littleford Bros. ........ ms 
Livermore, Inc., Homer 

Bi vos esaeeonseaawsen 
Loomis-Beardsley Co....113 
ee ie a © Ser 122 
Ludlow-Saylor Wire Co. .129 
Lufkin Rule Co........ 142 
Luther Grinder Mfg. Co. — 
Lyons Ignition Co...... = 

M 
McCalla Co., Harold. _ 


McCreary Tire & Rubbe r 


Co 
Mc Kinney Mfg. Co.... 85 











McKinnon Dash Co..... | 
MeLaren & losis 606-000 -= 


McNamara Varnish 
Wks ror = 


Da St. Dogk’ Kb<05 see « 


Madison-Kipp Co. ...... - 
Majestic Lah arden ene e's -—— 


—— ible Iron Fittings 


i evnasenn kane xan 130 | 


M: ss a Base 
Marathon Tire & Rubbe 
Mfg. Co 
Marble Arms Mfg. Co.. 
Marquette Mfg. Co...... — 
Mason Tire & Rub. Co.. — 
Masters Mfg C0. > -sehte 
Maydole Ham imer Co 
a w Steel er 





te 


Mel lgren, Eri en s 
Merchant & eet Co.. — 
Meriden Cutlery Co.... — 
Meyers Mfg. Co., F. J..149 
Michigan Washing Ma 
eee CO. 2. vcccscvenss -- 
Midvale Steel & Ord. Co. - 
Milbradt Mfg. Co....... 143 
Millers Palle Co......++ 3B 
Milwaukee Auto Engine 
SO Be ae 
Milwaukee Bag Co...... 3 
— aukee Corrugating 


meet Utilities Co. 

Monitor Stove Co..... fie 
Moore > Barney COcseves 
Moore. BOG... sijeoscs 05k 
Moore Drop Forging Co. 3 
Moore Push Pin Co....14: 
praae Bere. (0... ..00%20 —- 
Morrill, Charles........- 147 
Morton, Thomas ........ 147 
Mossberg Co., Frank.... — 
Motor Specialties Co....149 
a Te FE Cr 149 

well Furnace Co., L. 





meth. 2: rere ~ 

Murphy Varnish Co..... _ 

Murphy’s Sons Co., R...146 

Myers & Bro., F. E.126, 143 
N 

Napier Saw Works...... — 

Nationz 








Cash Register 
40, 41 


National Enameling & 
Stamping Co. ......-- _— 
National Lead Co....... a+ 
National Mfg. Co....... 52 
National Stamping & 
Elec. Works ....5-.+ 146 
National Tire & Rubber 
‘o. coc eee reersereesese 
Pe a a ee 145 
Neverslip Works ....... 126 
—_ Era Spring & Spec. 
Ne w " Jersey Wire Cloth 
Ne w , Cock Knife Co....— 
N. Y. Lubricating Co... — 
New York Wire Cloth 
[cows bale sneer acme 46 
Niagara Falls Metal 
Stpg. Works ......... 145 
Niagara Searchlight Co.. — 
Nichols Bros. .......... 1144 
Nicholson File Co...... 13 
Nineteen Hundred Washer 
le Seer e ee rey at a ~- 
Norcross & Sons, C. S... — 
Northland Ski Mfg. Co.. — 
North Bros. Mfg. Co..133 
North Wayne Tool Co... — 
Wows Sie: Geiss .cscse — 


0 


Oliver Tron & Steel Co.133 
One Minute Mfg. Co... — 
Oneida Community, Ltd.156 
Osborne & Co., C. S....132 
Oswego Tool Co....... -— 


Penn Piston Ring Co. 
Penn & Atlantic Seab« 








Pharis Tire & Rubbe 


Phonograph Operollo 
Piqua Handle & Mfg. 
Pitcairn Varnish Co 





Pull-Easy Mfg. Co 





Richards Scott Co. 
aloes Mfg. Co 


Roche gh Washing Mach. 


Cor 
Rock Steud Mfg. Co....146 
Romort Mfg. Co 


Self- Heating Iron 


Russell * Orvis Mfg. Co. 
C 10 


Se Nut & Bolt Co... -124 
Samson Coodeas Wks...1 
\ 149 


Savage Ares Corp 


Sawyer Belt +. aie «ace 149 
‘o 








| 
Schwerdtle Stamp Co...142 
| Sedgwick Mach. Works. — 


Sessions Clock Co....... - 


Be ae ae eee 


, 
Shapleigh Hdwe. Co..... - 
Sharpless Separator Co.. — 
Shelby Spring Hinge Co. - 


Shelton Tack Co.......148 
Sherman Mfg. Co., H. B.144 
Sherwood Bros, ........ 
Shurnuff Mfg. Co...... 


Sidney Elevator Mfg. Co. 
Sill Stove Works....... 


Silver Lake Co.........149 


Ta en ee 
Simonds Mfg. Co....... 
Sinton Hote ° cseee © 
Slaymaker Lock Co..... —_ 
Smith Co., H. D. 

Smith & Co,, John P....148 


Smith & Egge Mig. Co..136 
Smith & Hemenway Co.. — 
ee eae 146 
Sommer Faucet Co., John.173 
eS 8 eee 128 
Sparks-Withington Co... 95 


Specialty Mfg. Co......144 
Splitdorf Electrical Co... — 


Staff Bros. .. --98, 99 
Standard Electric’ Tool 

D; nippcstarkaskes wen 140 
Standard Parts Co...... _- 


es Stamping Co... - 
Standard Woven Fabrics 


Wh. she kakes boaenerced 106 
Stanley Rule & Level Co. 14 
Stanley Works ....16, 141 
Star Expansion Bolt Co. 140 
Ster Ruober Co......... 
Star Specialty me Co. .1 15 
Starrett Co., L. a) ae 
Staybestos Co. weet - 
Stearns & Co., E. C..... 


Stephens, A. J., Rub. Co. 
Stewart Iron’ Works Co.147 
Stewart Motor Corp..... - 
Stewart-Skinner Co. ....131 
Stine Screw Holes Co... — 


BOWEN CO. cv acvecseenss — 
Stover Mfg. & Engine 
Ms dares asl ck earhw bee 14] 
Strauss, Inc., Ferdinand. — 
Structo Mfg. Co........ = 


Strong Mchy. & Supply 
Mi “anos toe neha pei A — 
Superior Spg. Hinge (Co. 
Supplee-Biddle Hdwe. Co 
Swaine Mfg. Co., Fred ] 
Swan & Finch Co....... — 
Sweetman Co, 2.0. .ce60+ _- 
Syracuse Rubber Co..... 104 
Syracuse Twist Drill Co 


. 
Taintor Mfg. Co. in 
Tapien, Mite. Coi..ccras 4A 


Tate Mop & Cordage Co.149 
Templeton-Kenly & . »ok iS 
Thermoid Rubber Co....101 
Thomson Mfg. Co., J. L.148 
Three-In-One Oil Co..... — 
Tide Water Oil Co.... — 
Torrey Razor Co., J. R..149 
Traveler Rubber Co.... - 
Tremen, King & Co..... - 
Tremont Nail Co........ -- 
Trimont Mfg. Co....... 36 
Trow & Holden Co.....115 
Tubuler Rivet & Stud 
Tucker Duck & Rubber 

(0 ORE Rs. Vee ba ORS 148 
Tak seer 137 
Tungsten Mfg. Co...... 155 
——— & Seymour Mfg. 


Tie Mfg. Co., B. C.... — 


U 
Union Hardware Co..... 42 
Union Horse Nail Co....144 
Wain Teel Co. ssvecceee 142 


United z 
Universal Industrial | 


V a in & Bushnell Co., 
124 








a 
Union Tool Chest, Co... 4 


Electric Co..... + 
Mfg. & Distribut- 
Tih. 6 ohh cee 


Shoe Mc hy. Co. 


. C. Book Cortese. 
S. Cartridge 





Chain & Forging 


S. Clothes Pin Co... 14¢ 


Expansion wine 
‘Handle COsces: a -3 
Sandpaper Co....128 
BO CBsccccecve _ 


i Mile. Co., Int.... 


¥ ' 
Vacuum Cl Coseccevecs — 
Van eee - 


Dorn Electric Tool 


Velen Ce. 06s edcsces 14% 
Vonnegut Hardware Co.. —} 
Voss Bros. Mfg. Co.... - ) 








Ww 
Wagner Mfg. Co........ ® Abe 
Wakefield Brass Co.... - 
Wakefield, Clarence E...14 Am 
Walden-Worcester, Inc. .113 
Mfc. Supply Co., Au 
Rope Works...... -_ 
Walworth Mfg. Co...... 113] Bal 
Warner Elevator Co.... . 
Mig. Co....... 134] Bin 
Warren Mfg. Co., J. D.139 
Jas Kosh Sales Co... — Bos 
Waterbury Co. ......... - Chi 
Wausau Abrasives Co...148 , 
Wayne Mfg. Co......... . Co 
Weaver-Beach Co. ..... --) 
Wellston Mfg. Co..... --} 
Western Clock Co...... - De 
Westinghouse Elect. & Els 
Be, CO, versesevass . 
Westinghouse Lamp Co. - En 
Whitaker-Glessner Co. 
Wheeling Corru. Dept. 123 Ev: 
White Se 
1 eee 148 Fa 
is ba eo Seces od 
White Lily Mfg. Co..... — Fo 
White Mop Wringer Co. — 
Whiting-Adams Co, ....13¢ Fo 
Whitlock Cordage Co... 4 
Whitman & Barnes Mfg. G: 
Wickwire Bros. ......+. 18 Ja 
eae ee 138 
Wilder-Pike Therm. Co. - Ja 
Wilkins, Geo. H....... 148 A 
Williams & Co., J. H. Li 
Williamson Wire Nov. 
Ree oP — Le 
Willson & Co., Tere 
Winchester “Rd Arms Li 
CO, ces tinescecevecess 148 
Wisconsin Auto Top Co. — M 
Woodtite Laboratories... 
Wooster Brush Co...... M 
Worthington Mfg. Corp. 
Worthington, Geo., Co.¥¢ M 
M 
D4 
X Laboratories ......... -- 
x 


Yerdon, William .......— 
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Endorsed and sold by the 
7 following Jobbers 








+ Aberdeen, S. D. .... Jackson Hardware Co. Montreal, Quebec, Can. A. R. Williams Mchry. Co. 

(j:| Amarillo, Texas ...Amarillo Hardware Co. Nashville, Tenn....... Hirsig Auto Supply Co. 

‘| Austin, Texas ...... W. H. Richardson & Co. Natchez, Miss........ Geisenberger & Friedler 

Is Baltimore, Md...... Fairbanks, Morse Co. New York City, N. Y..Masback Hardware Co. 

34 Binghamton, N. Y..C. L. & C. R. Heath Nogales, Ariz......... Karns Bros. 

. Boston, Mass....... Butts & Ordway Oklahoma City, Okla. . National Auto Supply Co. 
Chicago, Ill........ J. C. Mehan Philadelphia, Pa...... Seltzer-Klahr Hdwe. Co. 
Columbus, Ohio ...Thos. A. Goslee Co. Phoenix, Ariz........ Arizona Hdwe. & Supply 
Denver, Colo....... Foster Auto Supply Co. Co. 

Elmira, N. Y....... Turner Electric Co. Pittsburgh, Pa........ Jas. C. Lindsay Hdwe. Co. 
Enid, Glila. . .0ccce Motor Supply Co. Portland, Ore........ R. M. Wade & Co. 
Evansville, Ind..... Boetticher & Kellogg St. John, N. B., Canada A. R. Williams Mchry. Co. 
Perens MoD. cceweee Marshall Oil Co. San Antonio, Texas...L. Frank Saddlery Co. 

Fort Wayne, Ind....Lomont & Co. San Francisco, Calif... Baker Hamilton Pacific "Co. 
Fort Worth, Texas . Texas Auto Supply Co. Seattle, Wash......... Seattle Hardware Co. 
Gainesville, Ga..... Pruitt-Barrett Hdwe. Co. Sherman, Texas....... Roberts, Sanford & Taylor 

g Jackson, Miss...... T. McClelland Hdwe. Co. Spokane, Wash....... R. M. Wade & Co. 

5 Jacksonville, Fla....Consolidated Co. Tacoma, Wash........ West Coast Steel Co. 
Lincoln, Neb. ..... Marshall Oil Co. Toronto, Ont., Can... , A. R. Williams Mchry. Co. 
Los Angeles, Calif..Harper & Reynolds Se OE Wee nacee ews Horrocks, Ibbotson Co. 
Louisville, Ky...... Henry Heick Hdwe. Co. Vicksburg, Miss. ...... O'Neill & McNamara 
Macon, Mo........ Motor Car Supply Co. Hdwe. Co. 
Marshalltown, Iowa .Marshall Oil Co. Waco, Texas......... McLendon Hdwe. Co. 
Memphis, Tenn..... Ozborn Auto Supply Co. Winnipeg, Man., Can. .Great West Saddlery Co. 
Minneapolis, Minn. . Marshall Oil Co. Winnipeg, Man., Can..A. R. Williams Mchry. Co. 


TUNGSTEN MFG. CO., Marshalltown, Iowa 
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